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(NAPSA)—Now it really pays
to increase your word power.
Scholarships and other prizes will
be awarded to students who do
well in a vocabulary contest.

The competition, based on the
popular Word Power section of
Reader’s Digest magazine, involves
a school-wide vocabulary contest for
students in grades 4 to 8 in public
and private schools nationwide and
home-schooled students. School
winners take a written qualifying
test. The top 100 winners compete
statewide and the state winners vie
for the national title.

Actually, every participant can
be considered a winner. According
to researchers, by sharpening
vocabulary skills, students gain
control over school subjects, work-
place issues and the world of ideas
in general. IQ test scores, school
grades and job status are fre-
quently linked to vocabulary size.

Registration for the 2002-2003
academic year begins in March
’02. For information about the con-
test and how to enter, see www.
nwpc.rd.com or www.qsp.com or
call, toll free, 866-523-6388. 

Parents and teachers around
the country will  be having a
word with their students as they
enter a challenging but fun vo-
cabulary contest.

(NAPSA)—A national fundrais-
ing initiative, dedicated to pro-
moting human and civil rights,
will work to raise $1 million dol-
lars this year to benefit the
National Civil Rights Museum.

The campaign was launched by
Denny’s, ranked Fortune magazine’s
“Best Company in America for
Minorities” for two consecutive years.

“Denny’s support of human rights
is a natural extension for our orga-
nization,” said Ray Hood-Phillips,
chief diversity officer for Denny’s.
“Denny’s has been committed to
diversity for years. As a leader in
cultural diversity and inclusion, we
are delighted to  become involved
with the National Civil Rights
Museum in a significant way to fur-
ther our shared vision of equality
and freedom for all people.” 

Each year for the next three
years, Denny’s will support a cause
that is committed to furthering
human and civil rights.  Denny’s
efforts this year will benefit the
National Civil Rights Museum
located in Memphis, Tenn. The
museum is housed at the site of the
Lorraine Motel, the location where
Dr. Martin Luther King Jr. was
assassinated on April 4, 1968.

“The National Civil Rights
Museum is dedicated to keeping
Martin Luther King Jr.’s dream
alive by offering the public informa-
tion on the Civil Rights Movement
and its strong impact and influence
on human rights worldwide,” said
Beverly Robertson, executive direc-
tor of the National Civil Rights
Museum. “We approached Denny’s
to assist us in our $10 million
expansion program and were over-
whelmed by their initiative to help

us deliver our strong, credible mes-
sage and reach millions of people
that might not otherwise be aware
of the Museum’s mission.”

Under the theme, “Re-ignite
the Dream,” a reference to Dr.
King’s famed speech at the March
on Washington, the first initiative
will employ national television
and print media as well as a radio
awareness drive.  

Several well-known Americans
will lend their voices in support of
the campaign. The supporters include:

•Civil rights leaders Julian
Bond, NAACP Board Chairman;
Hugh Price, National Urban
League President and CEO;

•Political leader Representa-
tive Jim Clyburn (D-SC);

•International religious/moti-
vational speakers Bishop T.D.
Jakes and Dr. Miles Munroe;

•Acclaimed actor, director and
TV producer Danny Glover;

•Acclaimed actor Vivica Fox;
•Grammy Award winning/nomi-

nated gospel recording artists Fred
Hammond and Vickie Winans; and

•Former NFL defensive end for
the Green Bay Packers Reggie White.

In addition, the Board of Gov-

ernors of the National Center for
Faith Based Initiative, represent-
ing 50,000 black churches, has
agreed to be featured in a national
magazine advertisement and a
direct mail brochure endorsing
Denny’s “Re-ignite the Dream”
campaign.

“Racial and ethnic tension
exists in this country and world-
wide and the quest for civil and
human rights continues. Dr. King
envisioned a world in which all
people, regardless of their race,
color or creed, deserve to be treated
with respect and honor. Well before
our nation’s future was dramati-
cally and painfully changed, we
were convinced of the need to ‘re-
ignite’ Dr. King’s values among the
American people. Our nation’s new
course will be better served with
Dr. King’s words and vision as one
of its guiding principles,” said
Hood-Phillips.  

Denny’s is asking Americans
across the country to join in re-
igniting the dream.  

Through 2002, participating
Denny’s will donate 20¢ from the
sale of each All-American Slam®

entrée to the National Civil Rights
Museum. Additionally, individuals
who want to support this effort
can make a donation by calling
1-866-4-A-DREAM or by visiting
www.civilrightsmuseum.org.

Denny’s is the nation’s largest full-
service family restaurant chain with
nearly 1,800 restaurants in the United
States, Canada, Costa Rica, Guam,
Mexico, New Zealand and Puerto
Rico. Denny’s is owned by Advantica
Restaurant Group, Inc. (OTCBB:
DINE), one of the largest restaurant
companies in the United States.

Multi-Year Campaign To Promote Human And Civil Rights

Denny’s is asking Americans to
help “re-ignite” Dr. Martin Luther
King’s dream of equality.

Helping Help Find You
(NAPSA)—In an emergency, the

only thing more important than
knowing what to do is knowing that
help knows where to find you.

Research shows that up to half
of the 42,000 Americans who die
annually in car crashes could be
saved if emergency help could
reach them sooner.

This life-saving fact is not lost
on consumers. A recent Harris
Interactive poll found that the
number one cell phone feature
desired by Americans is the ability
to be located in an emergency.
Currently, 911 operators can not
determine the origin of a wireless
call.

There is now a new type of wire-
less phone called the Magnovox®

MobilePAL+GPS that can locate
callers. It is the country’s first
emergency wireless phone and ser-
vice that uses global positioning
satellite (GPS) technology to pro-
vide caller-location anywhere in the
country. 

Users press a large, red CALL
button—instead of a dial pad—to
reach the Personal Assistance
Link (PAL) monitoring center.
There, a highly trained personal
assistant can activate the phone’s
GPS feature. In seconds, the assis-
tant can pinpoint the caller’s loca-
tion within 30 feet and notify the
nearest emergency services (police,
ambulance, roadside assistance,
etc.). The phone also has a built-in,
95-decibel siren for added security
and runs on alkaline batteries that
never need recharging.

For more information, visit
www.remotemdx.com or call 1-
800-584-4176.

Emergency wireless phone
identifies caller’s location.

(NAPSA)—America’s “old sol-
diers” are not forgotten by the
Department of Veterans Affairs
(VA). As many as 1,800 veterans
are laid to rest each day, most are
World War II veterans well over
70, and growing numbers are
choosing to be buried in a VA
National Cemetery. Any honorably
discharged veteran of military ser-
vice is entitled to burial in a
national cemetery and the VA has a
comprehensive approach to meet-
ing the burial needs of America’s
veterans. To learn more about VA
burial benefits for veterans, call
1-800-827-1000 or visit the VA
National Cemetery Administra-
tion at www.cem.va.gov. 

The National Association for
Music Education, or MENC, is
helping music teachers and their
schools by offering a CD of patri-
otic songs ranging from The Star
Spangled Banner to Yankee Doo-
dle. The SingAmerica Patriotic CD
includes performances by all five
U.S. military bands performing in
sing-along arrangements, and is
available for five dollars—to cover
distribution costs. For more infor-
mation, call 1-800-828-0229 or
visit menc.org.

Clinical research supporting
product claims is key to making
informed choices. One new prod-
uct that has been clinically proven
to increase vitality and reduce

fatigue is Ginsana Gold Blend,
marketed by Pharmaton Natural
Health Products. The formula
combines high levels of B-vita-
mins, special concentrations of vit-
amins A, C, D and E, plus miner-
als such as calcium, iron,
phosphorous, magnesium and
zinc. To learn more, visit www.Gin
sanagold.com or call toll-free 1-
800-451-6688.

Perhaps the best thing about
point-and-shoot cameras is that
they are extremely portable. For
example, the Lite-Touch Zoom 140
ED/QD comes in a small, sleek,
pocket-sized package, weighing
approximately 7.9 ounces without
battery or film. This particular
camera even features a Quartz
Date function, so you may never
have to question when a photo
was taken again. For more infor-
mation about the Lite-Touch 140
ED/QD, visit Nikon at www.nikon
usa.com or call 800-NIKON-US. 

Geeks: The Convention at www.torchlightgames.com.
Zatarain’s Louisiana-style mixes and seasonings at www.
zatarain.com.
DayGlo Color Corporation at www.dayglostore.com. 
College Board at www.college board.com.
FranklinCovey at www.franklin covey.com.
The Soap and Detergent Association at www.cleaning101.com.
Duck® brand ezLaminator™ at www.ezLaminator.com.
Kinko’s at www.kinkos.com.
The First Years at www.thefirstyears.com.
Domino Sugar at www.dominosugar.com.
Kinko’s at www.kinkos.com.
National Association of Boards of Pharmacy at  www.nabp.net.
For more tips about buying medicines online, visit www.consumer.gov
or www.fda.gov/cder/drug/consumer/buyonline/guide.htm. 
For  information from the federal government about treatment for
anthrax, visit http://www.fda.gov/cder/drug/infopage/cipro/.
Aciphex® at www.aciphex.com.
The National Park Service at www.nationalparks.org.
HotJobs.com  at www.hotjobs. com.
The National Pest Management  Association at www.pestworld.org.
Wal-Mart and the Partnership for Food Safety Education’s Fight
BAC!™ campaign  at www.fightbac.org and www.walmartstores.com.

Check Out
These Web Sites:

If you need just a few drops of
lemon juice, pierce the skin with
a toothpick and squeeze.

Van Buren took his salary as
president over four years, in a
lump sum at the end of his term.
It came to $100,000.

***
A wise man turns chance into
good fortune.

—Thomas Fuller
***




