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(NAPSA)—If you think cancer
strikes only humans, think again.
Pets may be the family member
most likely to get cancer.

Statistics from Texas A&M Uni-
versity reveal that your dog is 35
times more likely to come down
with skin cancer than you are, four
times as likely to develop a breast
tumor, eight times as likely to suf-
fer bone cancer and twice as likely
to develop leukemia. Skin cancer
afflicts cats, too, as does lymphoma.

Fortunately, cancer treatment
for pets has advanced at much the
same pace as in humans.

Medical Miracles
“Twenty years ago, veterinari-

ans weren ’t diagnosing much
cancer in pets. And if they did, it
was usually fatal,”  said Jim
Humphries, DVM, a nationally
known veterinary expert. “But
thanks to advances in veterinary
medicine and better care by pet
owners, dogs and cats are living
longer, healthier lives. And along
with their increased life spans
comes the increased incidence of
problems associated with old
age—cancer included.”

“Traditionally, surgery has
been the method of choice for the
treatment of cancer in pets, and
sometimes is all that is required,”
explained Humphries. “However,
just as in humans, many cancers
require a combination of surgery,
chemotherapy and radiation to
give the pet the best chance for
long-term survival.”

When it comes to chemother-
apy, Humphries says veterinari-
ans generally administer it at
lower doses and less frequent
intervals than is done in treating
humans to keep the pet’s quality
of life at a high level.

Other methods of veterinary
cancer treatment are showing
great promise. 

Laser surgery allows special-
ists to remove tumors with less
tissue destruction and pain to the
pet. 

Immunotherapy can treat spe-
cific types of cancers in humans
and animals. 

Bone transplants have been
performed in many cases of bone
cancer in dogs. These have been
successful and have allowed pets
to avoid amputation. Genetic ther-
apy along with bone marrow
transplants are under investiga-
tion for the treatment of cancer in
both humans and pets.

Insurance Lessens the Bite
Medical miracles—both human

and pet—usually don ’t come
cheap, a fact that has led to a
rapid rise in the number of pets
with health insurance policies of
their own. 

Adelaide Sullivan, St. Peters-
burg, Fla., added the cancer
endorsement to her VPI insurance

policy two months before her
Siamese cat, Sam, developed a
lump on his back. After 13
chemotherapy treatments, Sam
made a full recovery.

“I would do anything to save
Sam,” said Sullivan. “His VPI pol-
icy made sure that I could do it
without worrying about costs. It
paid for almost half the total
bill—which was considerable.”

VPI, the nation ’s largest
insurer of dogs, cats, birds, rab-
bits, ferrets, reptiles and other
exotic pets, covers more than
6,400 medical problems and con-
ditions for accidents and ill-
nesses, with optional coverage
available for preventive and rou-
tine care. VPI policies are avail-
able in all 50 states.

“When it comes to treating pets
with cancer, veterinarians offer
sophisticated diagnostic tests and
t r e a t m e n t s , ”  s a i d  D r.  J a c k
Stephens, VPI founder and CEO.
“Cancer treatments can regularly
exceed thousands of dollars. With
an insurance policy, pet owners
can take advantage of high-tech
veterinary care without the hin-
drance of cost.”

Humphries notes veterinary
medicine’s success rate in treat-
ing cancer in pets is 50 to 55 per-
cent, on a par with that of human
medicine.  “Because pets are
members of the family, we want
them to live as well and as long
as possible,” he said. “Regular
veterinary care can make it feasi-
ble, and health insurance can
make it affordable.”

For more information on pro-
tecting your pets, call 800-USA-
PETS (800-872-7387) or visit the
Veterinary Pet Insurance Web site
at petinsurance.com. 

Veterinary Medicine Offers Real Hope For Pets With Cancer

Dr. Jim Humphries, one of
America’s leading authorities on
veterinary care, says advance-
ments in pet cancer treatment
can be costly, but have encour-
aging success rates.

(NAPSA)—Here’s a surprising
fact: cardiovascular disease is the
number one killer of women in the
U.S., but according to a recent sur-
vey conducted by the American
Heart Association, less than one in
10 women perceive heart disease as
their greatest health problem.

To educate women and help
them in decreasing their risk of
cardiovascular disease, Pantene,
the world’s best-selling hair care
brand, is partnering with the
American Heart Association. In
February 2002, American Heart
Month, Pantene will launch Pan-
tene Condition For A Cause, a
national campaign to help women
get into their most beautiful con-
dition both inside and out. 

As part of the program, a por-
tion, up to $100,000, of the sale of
Pantene conditioners in February
2002, will go to benefit education
and research programs of the
American Heart Association. In
addition, women can log on to
www.pantene.com for tips and
educational information to help
reduce their risk of heart disease
while building self-esteem.

To reduce the threat of cardio-
vascular disease and maintain a
healthy lifestyle all year long, start
by incorporating these healthy
habits into your way of life:

• Physical activity plays a role
in both primary and secondary pre-
vention of cardiovascular disease
and can help control blood lipid
abnormalities, diabetes and obesity.
Start getting in shape by doing low
to moderate-level physical activi-
ties, especially at first. You can slowly
increase the duration and intensity
of physical activity as you become
more fit. Over time, gradually work
to exercise for 30 to 60 minutes three
to five days per week and remem-
ber to choose activities that are fun!

Also remember to add variety, so
exercise will never seem boring.

• Proper nutrition habits can
not only keep body weight under
control, but also keep your blood
cholesterol at an optimal level.
Always remember to eat every-
thing in moderation. It is never a
good idea to completely eliminate
something from your diet. Eat a
variety of fruits and vegetables,
grain products, fat free and low-
fat milk products, fish, legumes,
skinless poultry and lean meats.

• Having a healthy self-image
is another integral component of
achieving overall health; incorpo-
rating a simple beauty regimen
into your life can help enhance
true beauty and build self-confi-
dence. Looking good helps you feel
good and part of looking good is
having completely healthy hair.
Wash and condition regularly with
a vitamin-enriched shampoo and
conditioner to help improve hair
health from the inside out because
healthy hair is beautiful hair.

Log on to www.pantene.com for
more tips to help you maintain a
healthy lifestyle and information
on Pantene Condition For A Cause. 

Get Into Your Best Condition

(NAPSA)—Adding safety to
your holiday to-do list, can help
make your holiday gatherings
healthier for all involved. An easy-
to-use kitchen appliance, Aquia
from Waterpik, is more than 99
percent effective at killing germs
and bacteria on hard, non-porous
surfaces. It takes ordinary tap
water and supercharges it with
ozone, creating oxygen-rich water.
Ozone is an all-natural sanitizer
and is 152 percent stronger than
chlorine and kills germs 3,000
times faster without leaving a
chemical residue. To find out more,
visit www.water pik.com/aquia.

When choosing a kiwi, look for
firm, unblemished fruit. Press the
outside of the fruit with your
thumb—if it gives to slight pres-
sure, the kiwifruit is ripe. Once
you bring the kiwi home, it should
last for several days at room tem-
perature. If you place it in the
refrigerator, it could last up to
four weeks. For tips on how to cut
up kiwis, including how to get a
slooper, a knife-spoon utensil
well-suited to cutting kiwis, visit
www.kiwifruit.org.

Manufacturers are making
hearing aid accessories easier to
use .  For  example ,  Durace l l

recently introduced DURACELL®

EASYTAB™, a new battery that fea-
tures a durable, extra-long tab.
This tab can be grasped between
the thumb and forefinger and
used as a “tool” to maneuver the
battery into even the smallest
hearing aid, easing one of the
most frustrating tasks involved
with maintaining a hearing aid.
In addition, the product package
is designed to be easy to open and
close, and discreet to carry. To
learn more about DU R A C E L L
EASYTAB batteries, available in
all popular sizes, visit the Web
site at www.duracell.com.

(NAPSA)—Americans tradi-
tionally crank up their ovens dur-
ing the colder months. Experts at
Flesichmann’s Yeast predict that
this season home bakers will pur-
chase the equivalent of 200 mil-
lion quarter-ounce envelopes of
yeast. From loaves and rolls to
pizzas and calzones to coffee
cakes and sweet treats, they’ll
bake up thousands of bread
recipes. Flesichmann’s now has a
complete line of yeast products to
help, including Fresh Active
Yeast, Active Dry Yeast,
RapidRise Yeast, Bread Machine
Yeast and a line of Bread Machine
Mixes. For baking hints and
recipes, call 1-800-777-4959 or
visit www.breadworld.com.

It ’s important to have the
basics to make baking quick, easy
and fun. The Pampered Chef,
Ltd., a leading provider of high-
quality kitchen tools, can provide
today’s home cook with the right
tool for the job, no matter what
the occasion. Essential kitchen
tools for every baker include bat-
ter bowls, measuring spoons, dry
and liquid measuring cups, spatu-
las, cooling racks and oven mitts.
Once you have the right tools, The
Pampered Chef ’s Delightful
Desserts Cookbook can provide a

delicious recipe. For more infor-
mation. call 1-800-266-5562 or
visit www.pamperedchef.com.

Consumers interested in flee-
ing from higher financial fees
often turn to community banks.
These smaller banks tend to offer
bigger savings along with more
personal services. According to a
report issued by the Federal
Reserve in July 2001, smaller
regional banks continue to
charge less for products and ser-
vices compared to larger, nation-
wide banks. To check out the
community banks nearby, call
ICBA for a free listing at 1-888-
500-5538 or visit the Web site at
www.icba.org.

The concertina belongs to the
same class of instruments as
accordions and harmonicas. It
was developed in 1829 by Sir
Charles Wheatstone.

In England, it is believed that,
if you squeeze an apple seed
between your fingers, it will fly
out in the direction of the home
of a future love.




