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(NAPSA)—Through the gen-
erosity of communities across
America, schools can obtain free
educational equipment, such as
sporting goods, computer soft-
ware, passenger vans and musical
instruments. In 2002, anyone can
help keep the season of giving
going by collecting labels through
the Campbell Soup Company’s 28-
year-old Labels For Education
program.

Helping schools is as simple as
collecting labels from participat-
ing Campbell products—many of
which are probably already in
your pantry. Try these collecting
tips for more ways to help your
school in 2002.

2002 Label Collecting Tips 
January—Start an e-mail chain

by sending a message to everyone
on your distribution list encourag-
ing them to save labels for your
school. Ask them to pass it on.

February—Invite friends and
family to a weekend soup and
sandwich luncheon and have them
bring along the labels they’ve col-
lected during the week.

March—Volunteer at your
school to help count labels.

April—Encourage your local
grocer to get involved. Ask them
to supply a label redemption box
at the front of the store so shop-
pers can donate labels to your
school.

May—Enlist the participation
of the local fire and police depart-
ments, post offices, churches and
senior centers. Create a commu-
nity label drive contest to see
which group can collect the most
labels.

June—Be sure to send your col-
lected labels to your local school
before the June 1 deadline.

Simple Steps for
“Souper” School Status

Campbell has honored a host of
“souper” schools for their partici-
pation in the Labels For Educa-
tion program with special student
assemblies that offer the chance
to earn thousands of bonus labels
on the spot.

In many instances, it was com-
munity involvement that helped
the schools achieve “souper” sta-
tus. Teachers, students, parents
and friends worked together to

collect labels from participating
Campbell  brands,  including
Campbell ’s® soups, beans and
juices; Franco-American® pasta;
Pepperidge Farm® bread, cookies
and Goldfish® crackers; Prego®

sauces; Pace® salsa and picante
sauces; Swanson® broths and poul-
try; V8® 100% Vegetable Juice;
and V8 Splash® juice drinks. 

Since 1973, more than 80,000
schools and organizations nation-
wide have received more than $90
million worth of essential educa-
tional supplies and equipment.
Best of all, there is absolutely no
limit to the number of items
schools can receive. 

Jeanne Polaski, principal of
Warrendale Elementary near
Detroit, believes that the program
plays a key role for her school:
“Since we began participating, we
have been able to redeem more
than $6,000 of free educational
merchandise through the pro-
gram, including a copy machine,
camera, stereo, books and more.” 

The Labels For Education pro-
gram runs through June 1, 2002.
For more information or to enroll
your school, call 800-424-5331,
visit www.labelsforeducation.com
or write to Campbell’s Labels For
Education, P.O.Box 3130, Grand
Rapids, Minnesota 55745-3130.

Labels For Education™ Offers “Souper”Way
To Earn Free School Equipment

At Labels For Education
school assemblies, students
(such as Kelci Williamson, above)
have the chance to grab for
bonus labels to be redeemed for
free educational equipment.

by Al Cors Jr.
(NAPSA)—The first rural elec-

tric cooperative (REC) was created
in the United States in 1914, a
time when the vast majority of
rural America was without elec-
tricity. By 1935 there were 30
such cooperatives in existence.

Their first Internal Revenue
Service tax exemption occurred in
1923. The pattern continued—
through the 1936 Rural Electrifi-
cation Act—when RECs got the
start-up capital to build distribu-
tion facilities. Today, RECs span
the nation, and these government-
supported bodies have been
favored with taxpayer funding
and a special tax status.

However, RECs now tend to be
more concerned with political
power than electric power, and are
using their advantages to crush
their small-business competition
in areas of commerce far from
their original mission.

National Taxpayers Union has
long questioned the modern need
for these Depression-era dino-
saurs. The RECs’ mission—the
electrification of rural America—
was accomplished many years
ago, yet taxpayer subsidies con-
tinue unabated. In the 1990s, for
example, RECs demanded and
received $1.5 billion in federal
loan write-downs after they
threatened bankruptcy. 

America’s RECs have gone far,
far beyond providing electricity. A
recent list of their ever-expanding
activities include the sale, opera-
tion and/or distribution of every-
thing from propane gas and heat
pumps to home security systems,
telephone service and digital cam-
eras. This list is bound to expand,
too, as RECs work daily to lever-
age their taxpayer-subsidized sta-
tus in new private markets. 

While free-market competition is
always desirable, government-advan-
taged competitors skew the contest
and, ultimately, drive all of the other
private competitors off the field and
out of business. It’s happening now,

in states like Georgia and Texas, and
without changes in the law, it will
happen everywhere. Recently, small
businesses formed the Coalition for
Fair Competition in Rural Markets
to call attention to this threat.

And the stakes are high. A new
study prepared for the Tax
Foundation, by economist William
P. Orzechowski, Ph.D., finds that
rural co-ops use the substantial assets
they have acquired through taxpayer
subsidization to enter the propane
market and drive out private com-
panies. The study notes that the
RECs’ entry into the propane mar-
ket wastes resources that could bet-
ter be used to provide discounts to
electric ratepayers. Finally, the study
concludes that taxpayers are paying
millions to subsidize co-ops with no
good economic rationale.

If we are forced to continue down
the path of funding RECs simply
because of their political clout, at
least we should make sure that they
aren’t allowed to grow even larger,
crushing small businesses and tax-
payers along the way.

Al Cors Jr. is Vice President for
Government Affairs with the
National Taxpayers Union, a
335,000-member citizen group
founded in 1969 to work for lower
taxes, less wasteful spending and
accountable government. To learn
more, visit www.ntu.org.

Crushing Small Business With Your Tax Dollars

Despite being obsolete, rural
electric cooperatives continue to
wield a lot of clout.

Largest Prostate Cancer
Study Ever

(NAPSA)—To follow up on two
promising earlier studies, the
National Cancer Institute is spon-
soring a study to determine if
selenium and vitamin E can pro-
tect against prostate cancer. The
study, called SELECT, will include a
total of 32,400 men. 

After skin cancer, prostate can-
cer is the most common type of can-
cer in men. In the U.S. alone,
prostate cancer will be diagnosed in
about 198,100 men this year. All men
are at risk, but those at highest risk
fall into one or more of the follow-
ing categories: 55 years or older,
African American, or have a father
or brother with prostate cancer. 

Participants in the study must
be 55 years or older (50 for Afri-
can Americans), in good health
and have no history of prostate
cancer. More information about
the study is available by visiting
http://cancer.gov/select or calling
the National Cancer Institute at
1-800-4-CANCER. 

A prostate cancer prevention trial
is now underway and seeking men
55 years or older to participate.

Mahjong For Money
Clicks On The Internet
( N A P S A ) — F o r  a n y o n e

w h o  l o o k s  f o r w a r d  t o  t h e
sounds  o f  c l i ck ing  mahjong
tiles in his or her living room,
the launch of the world’s first cash
play Mahjong site is exciting news.
The site, Fatchoising.com (Chinese
for “City of Fortune,”) provides an

online community for Mahjong
players everywhere and is open 24
hours a day. It requires no down-
loads and comes in three lan-
guages: traditional and simplified
Chinese or English. The game can
be played against friends, family
members and other Mahjong afi-
cionados from around the world for
cash or just for fun. 

Players may also select their
own appearance in the game from
a menu of choices. With its chat
facilities, forum and interactive
game play, the site provides an
online community for Mahjong
players worldwide.

More information is available
at www.fatchoising.com. 

A new twist to the ancient Chi-
nese game of Mahjong is a site
where it can be played against
friends, family members and
other Mahjong aficionados from
around the world.

The name of the prophet Malachi comes from the Hebrew words for
my messenger.

The spice cumin is part of the carrot family. In ancient Rome it was
believed that if it was fed to lovers they would remain faithful.

Some believe that an emerald worn on the finger will burn at the
approach of a poison.

In France it was once believed that the delphinium plant would
keep away ghosts.

Spectacled bears are the only kind of bear that lives in South
America.

It was once considered bad luck to give a knife as a gift.


