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(NAPSA)—What was origi-
nally a way to show support for a
favorite sports team has, interest-
ingly enough, evolved into a sport
of its own. An estimated 50 per-
cent of girls participate in sports,
with cheerleading ranking among
the most popular. About 3.5 mil-
lion girls across the U.S. par -
ticipate, sometimes starting as
young as age 4. But how exactly
did organized cheerleading get
started?

Rooting for the home team (or
favorite players) is a tradition as
old as the sports themselves, but
it is believed that the first custom
cheer was created at Princeton
University in 1884. And it was a
Princeton grad who took the con-
cept to the University of Min-
nesota a few years later.

Then, in 1898, a Minnesota
student named Johnny Campbell
directed the first organized cheer,
in an effort to make something
positive out of the school’s dismal
football season. Campbell’s efforts
evolved into the first cheer squad
(in 1903) and a cheerleading fra-
ternity. These early groups were
all-male; their deep, loud voices
were considered better for spur -
ring on the crowd. It wasn’t until
the 1920s that women became
involved in cheerleading and
began to incorporate gymnastics,
pyramids and throws.

While the music, moves and
uniforms have changed dramati-
cally over the years, the inspira-
tional art remains much the same
as it was a century ago—including
the use of the megaphone (early
1900s) and pom-poms (mid-
1930s). Still, it has been primarily
a low-tech affair, a graceful show
of athleticism and spirit.

But today, cheerleading has
cartwheeled off the sidelines and
away from the gymnasium—and
onto the small screen. Cheer com-
petitions have been broadcast on
ESPN since 1997, and now it’s the
centerpiece of a popular video
game. “Imagine Cheerleader” for
the Nintendo DS lets players cre-
ate a variety of cheers, shop for
uniforms and accessories and
show support for their team.

Players use the Nintendo DS
stylus to perform different cheers,
kicks, lifts and a variety of routines
that will get the crowds pumping
and inspire their team. And in
“Challenge Mode,” players get to
test their cheering skills against a
variety of unexpected and some-
times silly cheerleading opponents,
from school cliques such as the
“Black Cats” to more surprising
challengers like ninjas and pirates.

And in a rah-rah case of life
imitating art, cheerleaders can
use their game system to choreo-
graph routines for their real-life
squads—and put them into play
at the next big game.

“Imagine Cheerleader” is rated
E for everyone. To learn more,
visit www.imaginegame.com.

Video Game Offers Something To Cheer About

A popular cheerleading video
game has got spirit. How about
you?

Game-Changing Hair
(NAPSA)—Hair care for guys

does not have to be complicated.
Most guys don’t want to spend a
lot of time or money on their
appearance, and the good news is
they don’t have to with Head &
Shoulders.  

“Today’s hair styles for guys are
all about keeping it classic and
simple,” says Head & Shoulders
Celebrity Grooming Expert, Cheri
Keating. “I always tell my clients
to ‘get their head in the game’ and
use products that they can trust
and are simple to use.”  

Keating recommends using a
Head & Shoulders system of
shampoo and conditioner such as
Classic Clean, which she says has
been a trusted male hair care
brand for years.  

With regular use, the shampoo
helps eliminate 100 percent of vis-
ible flakes and relieves scalp
issues such as itchiness, redness
and dryness. It’s important to fol-
low up with a Head & Shoulders
conditioner.  

According to a study conducted
by Procter & Gamble, ordinary
conditioners can wash away up to
70 percent of the active ingredient
deposited on the scalp by Head &
Shoulders shampoo. When used in
conjunction with the shampoos,
the conditioners maximize the
amount of pyrithione zinc on the
scalp, providing incredible scalp
protection.   

For guys who want to have
great-looking hair every morn-
ing, it’s important to maintain a
healthy scalp,  result ing in
healthy hair  that  is  easy to
manage. For more information,
visit www.headandshoulders.com.  

ONE WAY TO “GET YOUR HEAD IN
THE GAME” IS TO USE A PRODUCT
DESIGNED TO KEEP YOUR SCALP
HEALTHY.

(NAPSA)—Warmer weather
does n’t just signal the return of
picnics and family vacations. It
also means it’s pinworm season.
Pinworm is a highly contagious
intestinal worm that infects 40
million Americans each year. For-
tunately, there are steps a parent
can take to eliminate this annoy-
ing parasite.

About 1⁄4 to 1⁄2 inch in length, the
pinworm can exist year-round,
particularly in climates that are
warm and moist. According to the
Centers for Disease Control and
Prevention (CDC), pinworm infes-
tation is twice as likely as having
head lice. Preschoolers and school-
age children are particularly sus-
ceptible. Children in day care can
also be at risk, as are other family
members when one person in the
family becomes infected.

Getting Pinworms 
Touching or scratching the

affected area transfers pinworm
eggs to a person’s fingers. Placing
fingers in the mouth introduces
eggs into the intestinal system,
where they can grow to become
adult pinworms. 

Pinworm Symptoms
Individuals who exhibit one or

more of the following behaviors
may have the  condition:

• restlessness, difficulty sleep-
ing and, for some, loss of appetite;

• scratching of the perianal
area;

• an inability to get comfort-
able when sitting.

Preventing Pinworms
There are several  simple

steps that can help to prevent an
outbreak:

• bathe or shower frequently;
• frequently change and wash

clothes and bedding;
• wash hands regularly, espe-

cially after using the bathroom
and before eating; 

• avoid nail biting, which helps
keep hands out of the mouth;

• keep your home clean;
• discourage touching or

scratching the bare anal area.
Treatment

Experts say the best way to
eliminate pinworms is to use an
over-the-counter, FDA-approved
pyrantel pamoate-based medica-
tion, such as Reese’s Pinworm
liquid or caplets, which are effec-
tive at eliminating pinworms—
often with just one dose. Health
care practitioners may suggest
this as an alternative to pre-
scription medications.

The fact that pinworms are con-
tagious means that all family mem-
bers need to be treated at the same
time. To make that treatment more
affordable, Reese’s medication is
available in a large-size “family
pack.” That means several family
members can often be treated with
a single package. The products can
be found in many independent
drugstores and most major drug-
store chains.

To learn more and get coupons,
visit www.ReesePharmaceutical.
com or call (800) 321-7178. 

Treating Pinworms Is A Family Affair

Children in day care, preschoolers
and school-age children are par-
ticularly susceptible to pinworm. 

(NAPSA)—Keeping current
customers happy is vital for most
any business—but efficiently find-
ing new ones is key to surviving a
tough economy. 

Analysts warn, however, that
while technology has helped many
small and medium enterprises
(SMEs) grow their customer base,
some traditional methods—such
as online networks and data-gath-
ering Web sites—can be time con-
suming and often do not generate
prospects ready to buy. 

Similarly, the long-proven
method of list buying has become
increasingly less reliable with the
advent of Internet-based list gen-
erators. In fact, many lists are not
only costly, but also inaccurate. 

Instead, SMEs might opt for
new types of tools that combine a
number of proven prospect-gener-
ating services. For instance,
ZANA Business Network (ZBN), a
business-to-business marketplace
for SMEs, worked with industry
innovator SalesFuel to create the
ZBN Sales Prospecting Center. 

The technology was designed to
identify the most important ele-
ments of lead generation and
incorporate them into a single,
efficient and easy-to-use sales
prospecting tool. Center users can:

• Quickly view prospects and
in-depth company files.

• Search millions of executive
contacts and view profiles of key
executives.

• Add prospects to their
Prospect Manager.

• Manage and track online
prospects, and forecast and track
sales pipelines.

There’s also a “sales trigger”
component that provides users
with notification of significant
developments in prospect compa-
nies—such as management
changes, company relocations,
mergers or acquisitions—that
could indicate they are ready to
buy a product or service. The trig-
ger can prevent SMEs from wast-
ing time on cold leads. 

Boosting Results
The center can be coupled

with free advertising, selling,
buying and partnering opportu-
nities, along with international
trade resources, business guid-
ance, and essential services that
ZBN provides. To learn more,
visit www.zananetwork.com. 

Building A Bigger Customer Base: 
Tips For Small Business

New types of technology can
help businesses more efficiently
identify new sales prospects. ***

Great art picks up where nature ends. 
—Marc Chagall

***

Muscles in the human body (640 in total) make up about half of the
body weight.

The sparrow-sized elf owl is only 5 to 6 inches long. Found in
America’s southwestern deserts, it is the smallest owl in the world.

***
Those who do not want to imi-
tate anything, produce nothing.

—Salvador Dali
***

***
Art is not what you see, but
what you make others see.

—Edgar Degas
***

***
Little League baseball is a very
good thing because it keeps the
parents off the streets. 

—Yogi Berra 
***

The average American house-
hold uses about 110,000 gallons
of water a year.




