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(NAPSA)—Creativity is some-
thing companies have not lost
over the past few years. Thou-
sands of inventions and innova-
tions continue to roll out from
companies large and small, and in
areas ranging from cancer treat-
ment to new telecommunications
delivery techniques.

Corporate leaders like their
companies to be where the cre-
ative brain trust can be found,
and new markets are emerging as
the places to be. 

For example, Metro Orlando,
which is well-known for its theme
parks and thrill rides, has also
been ranked one of the nation’s best
places to start and grow a business.
Building on the creativity of its
entertainment industry, this region
has become home to a growing
number of scientists and engineers
who are using their imaginations to
lead to breakthroughs in important
fields. 

Some of the latest developments
include: liquid crystal lenses
designed to improve vision through
electronic focusing; new instru-
ments to aid in tendon repair;
nanochip technology that will gen-
erate higher chemotherapy success
rates; and lasers that are setting
world-speed records by transmit-
ting data through the phone just as
fast as it travels within a computer.

The clustering of innovative
companies and individuals is hap-
pening across the country in loca-
tions that have the assets and
infrastructure to support emerging
businesses. Access to top research
is a priority, and more companies
are locating near universities,
which are recognized as corner-
stones of a community’s brain
power.

In Orlando, the University of
Central Florida employs renowned
scientists, partners with industry
on research and development ini-
tiatives, offers specific industry-
oriented curricula and produces
graduates who place in top com-
puter and engineering competi-
tions worldwide. The region is also
home to one of the world’s top-
rated research parks.

According to business leaders,
these attributes contribute to the
region’s overall appeal. “We chose
Orlando for our U.S. information
technology headquarters because
we recognize that leading re-
searchers and the most important
companies in the world working on
simulation are located here,” said
Robert Fink, CEO of Indra Systems
Inc. 

With nearly 8,000 manufactur-
ing and technology companies,
and growing, Metro Orlando—
which has been named the
nation’s top location for entrepre-
neurs—has become the kind of
place inventive companies want to
be. For more information, contact
the Metro Orlando Economic
Development Commission at 888-
TOP-CITY or visit the Web site at
www.OrlandoEDC.com.

Companies Attracted To Smart, Inventive Communities

Orlando’s reputation for inno-
vation has attracted high-tech
entrepreneurs to several local
technology incubators.

(NAPSA)—Regardless of your
financial status or station in life,
there are always smart ways to
invest and save money. 

Even in today’s volatile mar-
ket, there are investment solu-
tions. Americans for Financial
Security (AFS) offers these practi-
cal solutions to smart investing:

1. Have a savings goal
2. Research a variety of invest-

ment types and opportunities
3. Do some quick preliminary

calculations of your own
4. Interview more than one

financial advisor
5. Closely read statements

from your investment company
6. Review your investment

progress annually 
7. Consider changes to invest-

ment strategies in response to
market trends

8. Consult your financial advi-
sor before you make a change

To help in the decision-making
process, AFS offers free online
investment calculators at www.afs
website.org. These easy-to-use cal-
culators will answer many prelimi-
nary questions about investment
finances, making it easier to set
goals.

AFS helps members by monitor-
ing crucial small-business legisla-
t ion,  supplying free tax and
business information, granting
thousands of dollars in scholarships
and offering money- and time-sav-
ing benefits. For more information,
call 1-800-492-1016 or visit
www.afswebsite.org.

(NAPSA)—Knowledge is the
ultimate weapon in the fight
against allergies. That’s because
accurate information can help
lead you and your family to the
most effective treatment and pre-
vention strategies. Consider these
common allergy misconceptions—
and the truth behind them:

Myth: Moving to a Southwest-
ern state will cure my allergies, so
I can really take advantage of all
the great outdoors has to offer.

Fact: The potential to develop
allergies exists everywhere. Mov-
ing to a Southwestern state may
relieve allergies initially, but new
allergies to local plants, for ex-
ample, can develop within a few
months.

Myth: I don’t need to be con-
cerned about treating my aller-
gies; they are harmless and will
subside.

Fact: As the sixth leading
cause of chronic disease in the
United States, allergies are a seri-
ous condition. If left untreated,
allergies can negatively affect
one’s life, including interfering
with sleep and learning abilities—
potentially resulting in missed
school and work. Untreated aller-
gies also can result in other seri-
ous health problems that could
even affect your ability to breathe.

Myth: I suffer from allergies,
but because my spouse doesn’t,
my kids probably won’t either.

Fact: A child with one parent
who suffers from allergies is 50
percent likely to develop allergies.
A child with two parents who suf-
fer from allergies is 66 percent
likely to develop allergies.

Myth: Continuous exposure to
pets is all that’s needed to de-
crease pet allergy symptoms.

Fact: For pet owners with
allergies, the best way to relieve
symptoms is to move the pet out-
doors. If that is not an option, pet
owners should keep the pet out of
the bedroom, bathe it twice
weekly to reduce the allergens in
the air, have a non-allergic family
member brush the pet outside and
clean out the pet’s cage or litter
box frequently.

Myth: Newer allergy treat-
ments are better than those that
have been trusted for years.

Fact: Clinical studies have
proven Benadryl® Allergy to be
more effective than even the
newest over-the-counter and pre-
scription allergy treatments at
relieving the worst allergy symp-
toms, such as runny nose, sneez-
ing, itchy nose and watery eyes.

Benadryl Allergy is also avail-
able in formulations for children,
so the whole family can enjoy the
great outdoors—and their pets—
together. To learn more allergy
facts, visit www.benadryl.com.

Dispelling Common Allergy Myths

Selecting the most appropriate
allergy medicine sometimes can
be a challenge.

(NAPSA)—With spring in full
swing and the steamy summer
months just around the corner,
Americans find themselves crav-
ing fresher, lighter foods that
offer relief from the sweltering
heat. On menus in some of the
finest restaurants across the
country, cool and refreshing
dishes are the highlight, from
chilled soups to crisp salads and
decadent frozen desserts. Fortu-
nately, this exciting trend can
easily be replicated at home. Tup-
perware offers some tips on mak-
ing and transporting the season’s
most popular frigid fare.

• Fresh Rules! Highlight the
season’s most vibrant flavors and
ingredients by integrating fresh
fruits and vegetables into all of
your meal planning. By using pro-
duce from your local market or
farm stand, you can create deli-
cious, budget-conscious meals that
require very little work and are
also extremely nutritious. 

• Pack It Up. Packing a lunch
can cut down not only on money
spent, but on caloric intake as
well. Make a delicious cold gazpa-
cho, vichysoisse or melon-based
soup for dinner on a warm
evening, and pack a serving for
lunch at the beach the next day.
Remember to put it in a virtually
air- and liquid-tight container
from Tupperware before trans-
porting it and be sure to use an
insulated pack to keep it cold. The
Tupperware® Party Cooler Tote is
a generous-sized insulated carrier,
perfect for bottled beverages or a

chilled meal on the go, with extra
room for a beverage and snack.

• Take a Dip (without ruin-
ing your diet)! Try adding mus-
tard and your favorite fresh herbs
and spices to yogurt and fat free
sour cream to create delicious dips
for fresh veggies, and carry them
as a snack anywhere.

• Drink Plenty of Fluids. It
is important to drink lots of fluids
every day during the warm
weather months and especially on
very hot days. Don’t wait until you
feel thirsty—at that point you
may already be dehydrated. Most
beverages, including water, taste
better chilled. On long car trips,
beach outings or family picnics, be
sure to include a thermal pack to
keep your food and drinks cold.
The Tupperware® Chill Wrap is a
reusable thermal wrap that is
frozen and can be placed around a
bottle of your favorite beverage to
keep it cold for hours. 

This summer, escape the heat
through the foods you eat! To obtain
more information about Tupper-
ware® products, call 888-919-8099
or visit www.tupperware.com.

Hot Trends In Cold Food
(NAPSA)—When dedicated

goof-offs can’t avoid home
improvement projects, they look
for the easy way out. When you
finish painting the dining room,
do you spend the whole day scrub-
bing and scraping latex paint
spatters off the floor? Now, you
can just wipe them away as you
go with Goof Off® Wipes. This new
product takes goofing off to a high
form of the art. For the first time,
consumers can immediately elimi-
nate any evidence of their goofs
with these convenient, disposable,
premoistened towels, the latest
addition to the Goof-Off family of
removers and cleaners.

You may not need a lot of earth
to make your garden grow—just
something to hang your plants on.
Urban planters, people gardening
in confined spaces and homeown-
ers looking for something differ-
ent have given a green-thumbs-up
to hanging gardens.  Hanging gar-
deners can use kits to grow virtu-
ally anything from tomatoes to
flowers, almost anywhere. For
more information about these
hanging gardens visit www.
bloomingbulb.com/bulb.

Many American children have
made the Internet their primary
playground, according to a
recent study by Knowledge Net-
works/ Statistical Research, with
one-third of them saying they
prefer to surf the Net instead of
watching TV or engaging in
other media, such as radio or
magazines. Experts say parents,
teachers and caregivers can take

advantage of this fact by encour-
aging kids to visit educational
Web sites. For example, Super
Pages.com has an “Enlighten
Me” section that brings users to
a number of different educa-
tional features. At the heart of
Enlighten Me is Super Thinkers,
home of the popular and original
Peetnik Mysteries. 

Dazzling and unique colors
stamp the four 2003 All-America
Rose Selections (AARS) winners
as great additions to any garden.
Add great vigor, wonderful form
and disease-resistance and even
an inexperienced gardener will
be able to quickly establish a
showplace with these nationally
tested roses.  The winners—
Whisper, Hot Cocoa, Eureka and
Cherry Parfait,—are the “best of
the best.” They’ve been at the
“top of the class” in 27 AARS test
gardens across the country, prov-
ing they will  do well  in all
climates. 

***
Animals don’t know how old
they are. They greet each day
as young as they feel.

—Dr. Harry Johnson
***

***
We are inclined to believe those
we do not know, because they
have never deceived us. 

—Samuel Johnson
***

***
Blessed is the man who, having
nothing to say, abstains from
giving to words evidence of the
fact.

—George Eliot
***




