
2

(NAPSA)—Peanut butter has
been a pantry and sandwich sta-
ple in households for generations.
However, this beloved American
icon is more than a spread des-
tined to partner with jelly. Peanut
butter is also a nutrient-dense
food that is sometimes overlooked
as part of a healthy lifestyle.
Incorporating peanut butter into a
variety of dishes and snacks can
help add important nutrients to
one’s diet.  

One serving of peanut butter—
just two tablespoons—provides
eight grams of protein, two grams
of fiber, 10 percent of the Refer-
ence Daily Intake (RDI) of vita-
min E and 12 percent of the RDI
of magnesium. Additionally, the
USDA’s new MyPyramid recog-
nizes the importance of varying
dietary protein sources and sug-
gests that peanut butter, along
with nuts and other nut butters,
may be substituted for meat or
poultry in meals. Additionally,
peanut butter is cholesterol free
and contains zero grams of trans
fats per serving. 

A walk down the grocery store
aisle reveals a wide selection of
peanut butters to meet different
tastes and dietary needs.
Creamy or crunchy Adams®

Natural and Organic Peanut
Butters and Jif® Peanut Butter
brands offer an assortment of
choices, including lower-salt and
reduced-fat varieties. 

Think outside the sandwich
and spread peanut butter on apple
slices for a delicious snack, put a
dollop in yogurt or even stir into
hot oatmeal. Peanut butter can
also be the basis of sauces that
can turn plain noodles or chicken
into a delightfully exotic dish, as
in this recipe for Asian Noodles
with Chili-Nut Sauce.

Asian Noodles With 
Chili-Nut Sauce

3 tablespoons Adams® Natural
Crunchy Peanut Butter, Jif®

Extra Crunchy or Simply
Jif® Peanut Butter

1⁄4 cup reduced-sodium soy
sauce

1-2 tablespoons Chinese chili oil 
1⁄4 cup rice vinegar
2 tablespoons dark brown

sugar
1 (10-ounce) package Chinese

wheat noodles or 1⁄2-pound
package whole wheat
spaghetti, cooked according
to package directions

4 green onions, sliced
diagonally into 1⁄4-inch slices

1⁄2 cup chopped red bell pepper
Toasted sesame seeds for
garnish

Combine peanut butter, soy
sauce, chili oil, rice vinegar and
brown sugar in a large bowl.
Stir to blend well. Toss drained
noodles with chili-nut sauce,
onions and peppers. Cool noo-
dles to room temperature. To
serve, place noodles on serving
platter, garnish with sesame
seeds. For a variation, add 2
cups chopped cooked chicken.

For more ways to enjoy peanut
butter, visit www.jif.com.

Peanut Butter: Think Outside the Sandwich

Note to Editors: This story involves a product that’s available only in Arizona, New Mexico, Nevada
and Texas.

After The Water Recedes
(NAPSA)—If your home looks

like a river ran through it, you
may feel as though you’re swim-
ming upstream as you attempt to
restore it. That’s because, after a
flood, carpet, upholstery, hard
flooring and structural compo-
nents may appear to be ruined.

The Institute of Inspection,
Cleaning, and Restoration Certifi-
cation (IICRC) suggests taking
the following initial steps to
restore your home:

• Stay away from contami-
nated water or electrical hazards;

• If safe to do so, turn off cir-
cuit breakers supplying electricity
to the wet area and unplug and
remove small appliances from wet
rooms; and

• Move furniture or raise on
blocks to prevent moisture absorp-
tion and staining.

The IICRC recommends you do
not attempt to handle things your-
self, but hire a certified water
restoration firm that employs pro-
fessionals trained to assess and
repair water damage. They can
also locate hidden damage to ceil-
ings, walls and contents caused by
moisture in structural compo-
nents. To find an IICRC-certified
water damage restoration firm,
visit www.certifiedcleaners.org or
call (800) 835-4624.

If a home gets flooded, a certified
water restoration firm can help
assess and repair the damage.

(NAPSA)—The results of a re-
cently published study under-
taken by Allergy & Asthma Net-
work Mothers of Asthmatics
(AANMA), a Virginia-based non-
profit organization, verify that
many asthma sufferers using
metered dose inhalers do not
know how much medicine is left in
their MDI at any given time. Even
more disturbing was that 25 per-
cent of the asthma sufferers in the
study admitted that they found
their inhalers empty during an
asthma attack, and seven patients
had to call 911 for assistance.

This study, published in the
July 2006 issue of Annals of
Allergy, Asthma & Immunology,
reported that the asthma-related
mortality rate is on the rise. With
metered dose inhalers being the
cornerstone of asthma treatment,
Nancy Sander, president of
AANMA, who spearheaded the
study, called on manufacturers to
add dose counters to MDIs. In so
doing, Ms. Sander stressed that
only approximately one-third of
patients surveyed were ever
advised by a health care profes-
sional to keep track of how often
they used their inhalers.

Dr. Frank O’Donnell, CEO of
Accentia, highlights the problems
associated with current MDIs and
states, “Not having an accurate
idea of how much medicine is left
in an inhaler can lead to a host of
problems. Unfortunately, some
users may think they are getting
their normal dose of medicine and
in all actuality are inhaling inac-
tive ingredients, which can lead to
serious consequences.” Methods of
estimating how much medicine is
in an inhaler, including the popu-
lar “shake and listen” method, are
unreliable, cautions Dr. O’Donnell.

The study’s findings agree: “It
is wholly unacceptable that so
many patients, believing they are
equipped with the means to man-
age their asthma and life-threat-
ening episodes, are actually using
an empty inhaler and putting
their lives at risk.”

MD Turbo, developed by Res-
pirics Inc. and marketed by Accen-
tia Biopharmaceuticals Inc., is the
first and only device able to trans-
form most of the commonly pre-
scribed metered dose inhalers into
breath-activated, dose-counting
inhalers.

With MD Turbo, Dr. O’Donnell
explains, you are able to eliminate
the need to coordinate the press-
and-breathe action required for
proper use of an inhaler, because
the MD Turbo automatically deliv-
ers the dose at the right time dur-
ing inspiration. The device also
counts the remaining doses in the
inhaler so patients always know
how much medication remains.

MD Turbo is available by pre-
scription only. For more informa-
tion, visit www.mdturbo.com.

New Device Helps Prevent Inhalers
From Running On Empty

With a new, reliable meter, you
no longer have to guess when
your asthma inhaler is out of
medication.

(NAPSA)—There’s good news
for fans of NASCAR who enjoy
doing their shopping in the fast
lane as well. 

Described as the fastest-growing
league in professional sports,
NASCAR has an estimated follow-
ing of 75 million fans. Now, a new
online shopping guide has been
designed with these consumers in
mind. 

The guide, created by the online
shopping service Mpire, Inc., is
called NASCAR Victory Lap. Its
objective is to connect race fans to
the products they’re looking for—
from ball caps and apparel to col-
lectibles and tickets —at the right
price from the world’s most popu-
lar online shopping sites. It also
provides online shoppers with
detailed analytics on the most pop-
ular NASCAR gear to help fans
make smart purchasing decisions.

Track fanatics can browse their
favorite driver and race-team gear,
discover the historical worth of
racing memorabilia and place
bids to purchase items. The site
aggregates items from eBay.com,
Amazon.com, Yahoo Shopping,
Craigslist and Overstock.com, pro-
viding fast access to more than 40
million products.

To celebrate with shopping
fans, the service and the Richard
Petty Driving Experience have
also teamed up to put six lucky
customers behind the wheel. 

Shoppers who create a new
account with the guide by Decem-
ber 14, 2006—and are selected
sweepstakes winners—might find

themselves behind the wheel of a
genuine NASCAR vehicle, cour-
tesy of the Richard Petty Driving
Experience. Contest details are
available at www.mpire.com/
nascar.

Seattle-based NASCAR fanatic
Tammy White praises the site for
saving her both time and money,
whether she’s shopping for that
perfect Dale Earnhardt, Jr., tee
shirt or a particular gift for a fel-
low NASCAR fan. “Mpire allows
me to browse through a variety of
NASCAR gear at the click of a
mouse, reducing hours’ worth of
shopping to a few minutes. I can
always find the specific item I
have in mind, and get to search
more items in far less time than it
would take me to find it else-
where. I get what I want and
more for the best price around.”

Racing Fans, Start Your Search Engine

A shopping guide has been cre-
ated to serve the needs of the 75
million fans who make NASCAR
the fastest-growing league in
professional sports.

(NAPSA)—Sometimes, strug-
gling students just need a boost.
That’s the premise behind a new
public awareness campaign cre-
ated to encourage young people to
stay in school. 

More than 1,200 teens drop out
of high school every day in the
United States. In response to the
widespread dropout rate, a new
series of public service advertise-
ments (PSAs) were designed to
motivate teens, their parents and
friends to give struggling students
a “boost” to stay in school and
graduate.

The effort is sponsored by the
Ad Council and U.S. Army and is
a continuation of their high school
dropout prevention campaign. The
campaign focuses on the impor-
tance of staying in school. 

Created as a contribution to
the campaign by the advertising
firm of JWT, New York, the new
TV, radio, outdoor and Internet
ads feature at-risk high school
students who are recording their
struggles to stay in school by
shooting documentary-style films
of themselves and their
friends/family.

For example, a student in Ver-
mont, Hannah, has been part of
the state foster system and had
been in many homes since she
was removed from her mother and
family. As part of her shifting from
home to home, she has had to
move from one school to another.

She is currently living in a foster
home with four other children.

Another student, Amanda, is
living with other family members
in a trailer right outside of their
house in New Orleans. The fam-
ily hopes to renovate the trailer,
but they are struggling finan-
cially. Amanda is trying to stay
focused on school, but says she
finds this difficult with the tur-
moil in her family. 

The students featured in the
campaign encourage others to
submit their stories to www.
Boostup.org, the campaign Web
site. 

The PSAs are also available in
Spanish. According to the U.S.
Department of Education, 27 per-
cent of Hispanic youths in America
have dropped out of high school. 

To learn more, visit the cam-
paign’s Web site at www.Boostup.
org.

Campaign Urges Students To Stay In School

A new series of public service
advertisements encourages teens,
their parents and friends to give
struggling students a “boost” to
stay in school and graduate.

***
If dogs could talk, it would take
a lot of the fun out of owning
one.

—Andy Rooney 
***

***
When a dog wags her tail and
barks at the same time, how do
you know which end to believe?

—Anonymous 
***

***
Things that upset a terrier may
pass virtually unnoticed by a
Great Dane.

—Smiley Blanton 
***

***
Personally, I’m always ready to
learn, although I do not always
like being taught.

—Winston Churchill
***




