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(NAPSA)—Are you proud of
your new truck’s appearance? Are
you thinking about protecting that
appearance with one of the many
“spray-on” bedliners?

Before making this expensive
investment, consider the results of
recent durability studies, which
show spray-on linings are highly
susceptible to sunlight-induced
fading.

Bottom line: That expensive
deep-black spray-on could turn a
chalky gray, while custom-tinted
linings—typically matched to vehi-
cle color—can experience fading
and/or color shifting that detracts
from the vehicle’s appearance.

“The effect of sunlight on a
spray-on lining can dramatically
change the product’s appearance
over a surprisingly short period of
time,” said Mike Johnson, director
of quality for bedliner manufac-
turer Penda Corp., Portage, Wis.
“If the cosmetic value of the spray-
on is what’s most appealing to the
truck owner, we strongly suggest
they look at one of the new gener-
ation of drop-ins, which often fea-
ture glossier finishes that are
much more resistant to fading.”

A recent analysis of the ultravi-
olet stability of light-truck bedlin-
ers showed that leading spray-on
linings can lose virtually all of
their gloss within just 2,500 hours
of exposure to sunlight. 

The leading drop-in bedliner,
by comparison, experienced a
nearly 100-percent gain in gloss

over the same period. Spray-on
bedliners are typically more
expensive than drop-ins.

“As the results indicate, that
glossy finish touted by some spray-
on brands can be a very temporary
benefit—after the finish is worn it
can take on an unattractive,
chalky look,” Johnson said.

The testing, conducted in
accordance with ASTM Interna-
tional standards, showed that
spray-on samples lost nearly 100
percent of their gloss and exhib-
ited varying degrees of “color
shift” within 2,500 hours of UV

exposure. The Pendaliner SR
Skid Resistor drop-in bedliner, by
comparison, almost doubled its
gloss in the same testing.

In addition to UV stability
issues, spray-ons provide just one-
tenth the abrasion resistance and
half the dent resistance of leading
modern drop-in liners, Johnson
said. Another major concern associ-
ated with spray-on linings is the
manner in which they are installed:
In order to achieve satisfactory
adhesion, many leading spray-on
networks require the installer to
first “scuff” or grind the truck’s
factory-applied paint finish. This
damaging process, which can
expose the vehicle’s bare sheet
metal, may impact the consumer’s
OE paint warranty coverage.

“Think about that: To ‘protect’
the truck, the spray-on companies
are damaging the factory-applied
paint finish,” Johnson said. “If
that spray-on gets pierced or
starts to delaminate, it could
expose the truck’s bare metal to
the environment.

“It’s our contention that a lot of
truck owners aren’t aware of this
when making their purchase deci-
sion. We believe they should have
all of the facts before entrusting
their vehicle to any accessories
retailer.”

Bedliner manufacturers urge
consumers to visit www.bedliner
facts.com for more information
on how to select the best bedliner
for any light truck. 

Consider Fading Issues Before Spraying Your Truck Bed

by Paul K. Driessen
(NAPSA)—For two years, BP’s

marketing spinmeisters con-
cocted ads proclaiming that the
world’s second biggest hydrocar-
bon producer had gone “Beyond
Petroleum.” 

One proudly an-
nounced: “Solar, na-
tural gas, hydrogen,
wind. And oh yes,
oil. It’s a start.”
Another hoped peo-
ple wouldn’t gag on
the line, “We believe

in alternative energy. Like solar
cappuccino.”

Many people were surprised
that a huge oil company was so
committed to alternative energy
technologies. They needn’t have
been. 

Yes, BP nee British Petroleum
spent some $200 million on its
“Great Beyondo” image enhance-
ment campaign. But that’s the
same amount it spent over a six-
year period on the renewable
energy technologies that were the
centerpiece for its slick marketing
ploy. It’s also a measly 0.2 percent
of the $91 billion it spent to buy
Arco and Amoco back in the 1990s. 

Things really got interesting
after BP had milked the renewable
energy hype for all it was worth.  

In February, the company
announced it was spending $6.75
billion for a 50 percent controlling
interest in rich Russian oil
prospects and another $20 billion
over the next five years exploring
these and other new fields. 

BP was going Back to Petro-
leum and hopefully Bigger Profits
after it was forced to lower its oil
and gas production estimates three
times in 2002; the company’s
return on capital sank below that
of archrivals ExxonMobil and
Royal Dutch/Shell; and investors
expressed their displeasure by
dumping BP stock. 

Not long afterward, CEO Lord
John Browne confessed to execu-
tives attending the 2003 World
Gas Conference that the world
won’t really be heading to an
alternative energy future for at
least 20 more years. Until then,
“hydrocarbons will not just
remain the most important source
of energy they will actually
become more important.”

In fact, continued Browne, all
the renewable energy produced
across the entire planet, excluding
hydroelectric power, “would barely
meet” Tokyo’s needs. 

BP’s own cumulative global
wind and solar output, he might
have added, is barely enough to

keep the lights burning in Boise,
Idaho. And a single new 555-
megawatt gas-fired generating
plant in California produces more
electricity than do all the state’s
13,000 wind turbines. 

Then what’s with all this
“greenwashing” this “Beyond
Petroleum” disinformation that BP
is using to promote an environ-
mentally responsible public image?

To a large degree, it reflects the
company’s deep involvement in a
“sustainable development” and
“corporate social responsibility”
movement that’s all the rage
among ideological environmental-
ists, UN and European Union
bureaucrats, and corporations that
hope to reap big bucks from new
regulations governing the use of
energy, resources and just about
everything else. 

Truly moral and responsible
policies would focus on sustain-
ing people’s lives, and giving
them hope for a better future.
Perhaps BP’s next campaign will
go “Beyond Propaganda,” chal-
lenge the radicals’ callous atti-
tudes, and emphasize people
instead of profits.

Paul Driessen is a Senior Fel-
low at the Committee For A Con-
structive Tomorrow, a nonpartisan
Washington, D.C. think-tank. 

BP Concedes Alternative Energy Not Viable

(NAPSA)—Back-to-school time
is just around the corner—and
that means classroom assign-
ments, homework, and after-
school activities. But for many
children, it means difficulties
staying focused, sitting still, or
controlling their behavior. With 3
percent to 7 percent of school-age
children suffering from attention
deficit/hyperactivity disorder
(ADHD), the beginning of the
school year is the perfect time to
be aware of its symptoms, diagno-
sis, and available treatment
options.

Yet despite the widespread
prevalence of ADHD, many par-
ents and teachers are confused
about the disorder and don’t know
where to turn for help.

To answer the questions and
address the confusion, Shire US,
makers of the once-daily ADHD
treatment Adderall XR® (mixed
salts of a single-entity ampheta-
mine product), is sponsoring for
the fifth consecutive year ADHD
Experts on Call, a national toll-
free telephone hotline (1-888-
ASK-ADHD). An online forum is
also available at www.ADHD
ExpertsOnCall.com. Callers can
speak one-on-one with leading
English- and Spanish-speaking
ADHD experts, including doctors,
school nurses, teachers, and advo-
cates. Callers also may request a
free booklet about ADHD with
information on symptoms, diagno-
sis, and available treatment
options.

“As an educator and parent of
seven children with ADHD, I’ve
experienced firsthand the impor-
tance of finding accurate, credible
information about the disorder,”
said Sandy Jones, Ph.D., a special
needs educator who will be
answering questions about ADHD
for the fourth year in a row. “As
part of ADHD Experts on Call,
I’ve answered thousands of phone
calls from people with questions
about symptoms, support groups,
treatment options, and how to
talk to their child’s teacher.”

While the hotline is available
to anyone with questions about
ADHD, it may be especially help-
ful for parents who see symptoms
of the disorder in their children
at the beginning of the school
year, a time when referrals for
ADHD diagnoses often are made.
Symptoms include inattention,

impulsivity, and hyperactivity
and may be serious enough to
interfere with the child’s ability
to function normally in academic
or social settings.

The experts participating in
ADHD Experts on Call will not
provide specific medical advice for
patients or parents or recommend
a particular course of action but
will serve as resources on topics
such as:

• How teachers should ap-
proach parents if they suspect a
student has ADHD

• How parents can approach
teachers about their child’s
ADHD-related needs

• How to manage ADHD as an
all-day disorder: before, during,
and beyond the classroom

• The proper diagnosis and
appropriate treatment of ADHD

• Common myths and miscon-
ceptions about ADHD 

Children with ADHD usually
respond well to a combination of
treatments, including educational
approaches, psychological and
behavioral therapies, and medica-
tions. Although there is no cure
for ADHD, physicians, parents,
teachers, and nurses are finding
ways to help children with the
condition adapt to their academic,
social, and work environments.

The most common side effects
of Adderall XR are decreased
appetite, difficulty falling asleep,
stomachache, and emotional labil-
ity. Amphetamines have a high
potential for abuse.

For expert advice about ADHD,
call 1-888-ASK-ADHD or log on to
www.ADHDExpertsOnCall.com to
participate in a live online forum
with the experts on Tuesday,
August 26, from 8 a.m. to Mid-
night EDT.

For more information about
Adderall XR, visit www.adderal

As Back-To-School Time Approaches, Experts Offer Free
Advice About Attention Deficit/Hyperactivity Disorder

FREE ADHD HOTLINE
1-888-ASK-ADHD

TUESDAY, AUGUST 26
8AM TO MIDNIGHT EDT

Speak directly with English-
and Spanish-speaking 

ADHD experts

***
The greatest asset of any nation is the spirit of its people, and the
greatest danger that can menace any nation is the breakdown of
that spirit—the will to win and the courage to work.

—George B. Cortelyou
***

***
If you want to succeed in the world you must make your own
opportunities as you go on. The man who waits for some seventh
wave to toss him on dry land will find that the seventh wave is a
long time coming.

—John B. Gough
***




