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(NAPSA) On October 7th, thou-
sands of kids will be participating
in the nation’s largest youth-led
science experiment.
National Youth Science Day
It’s all part of the 4-H National

Youth Science Day (NYSD), spon-
sored in part by HughesNet,
America’s No. 1 choice for satel-
lite Internet. Thousands of young
people will take part in this year’s
NYSD experiment, “Motion Com-
motion,” to learn about physics,
speed and safety. Young people
will conduct experiments at local
events taking place in all 50
states. The National 4-H Council
will host the flagship event, with
hundreds of youth participating
on October 7th in Washington,
D.C.
HughesNet and the National

4-H Council are committed to
introducing more American youth
to hands-on community-based sci-
ence, technology, engineering and
math (STEM) education. This
partnership brings STEM learn-
ing experiences to young people
across the country, including
those in small communities where
resources for interactive STEM
learning can be limited.
Hands-on programs like NYSD

get more students interested in
science at an early age. NFL
player-turned-NASA astronaut
Leland Melvin will be a featured
speaker at the flagship NYSD
event in Washington, D.C. He will
emphasize how hands-on pro-
grams can empower youth and
provide them with opportunities
to grow, learn, and become the
STEM leaders of tomorrow.
It’s not too late to get involved.

4-H provides everything you need
to host your own event. Register
your 4-H NYSD event, download
the experiment guides and order
the science kits. Then tag your
photos and videos with #4HNYSD.
National and local STEM pro-

gramming from HughesNet and 4-

H are a great way to engage youth
in hands-on learning. Parents can
also help spark their kids’ interest
in science, technology, engineering
and math through some of the fol-
lowing activities:
1. Show your own enthusiasm

for science and research.
2. Point out science and math in

everyday things. Explain gravity
when something falls or discuss
fractions when you cut a cake.
3.Watch science and technol-

ogy TV shows together while dis-
cussing what you see.
4.Go to a zoo or science

museum. Take a walk in the park
and point out nature’s wonders.
5. Encourage curiosity and

problem solving. Help your child
learn how to research an answer.
“It’s critical that we get more

young people interested in pursu-
ing STEM education and careers.
We can capture and hold their
interest through hands-on learn-
ing,” said Jennifer Sirangelo,
president and CEO, National 4-H
Council. “We’re proud to partner
with HughesNet to help make
NYSD a reality.”

Learn More
For more information, visit

www.4-h.org/4-h-national-youth-
science-day and hughesnet.com/4h
or follow at @HughesNet_ on
Instagram.

How Kids Learn To Love Learning About Science

Kids who participate in hands-on
science programs can become
better, more confident students.

(NAPSA)—For 71 percent of
Americans, homeownership is
part of their personal American
Dream. So what does this dream
home look like? Where is it
located and what amenities do
people dream of most? A recent
survey conducted by real estate
website Trulia made some intrigu-
ing discoveries.

First Comes Marriage,
Then Comes Baby and House
The vast majority of millennial

renters, aged 18 to 34, plan to buy
a home one day—more than any
other generation. Most, however,
are not ready to buy a house. This
generation of first-timers was hit
hard during the recession and
their ability to find jobs, move out
of their parents’ homes and even-
tually become homeowners is a
key part of a healthy housing
market. Only 36 percent are cur-
rently saving up to buy a home in
the next five years. Most have
their eyes on a new car. Neverthe-
less, 87 percent believe they’ll be
able to buy their dream home one
day.
Americans Aren’t Dreaming of
McMansions or Tiny Homes

So what does the American
dream home look like? Well, it
really depends on how old you are.
In general, Americans aren’t big

fans of McMansions or tiny homes.
In fact, 44 percent want a home
between 1,401 and 2,600 square
feet. However, as people get older,
their dream home gets smaller.
Millennials and Gen Xers gravi-

tate toward modern houses, which
often have newer amenities and
technologies. Baby boomers, on the
other hand, want single-story ranch
homes that are more accessible.

Only 6 percent of millennials
would prefer a high-rise pent-
house and only 4 percent dream of
converted lofts.
Americans Dream of Suburbs
Most Americans—especially

boomers and Gen Xers—wanted to
live in the countryside and sub-
urbs rather than a major city. For
millennials, a short commute to
work and a great school district
were far more important than the
actual location.

Dream Home Amenities
Americans love to entertain

and eat. The top dream home fea-
tures a backyard deck, open floor
plan or balcony with a view. Food-
related amenities such as a
gourmet kitchen or vegetable gar-
den were also popular.
Millennials, compared to any

other generation, want it all.
Given the option, 18- to 34-year-
olds, would like all the latest and
greatest amenities in their dream
home—especially a balcony with
a view.
However, Generation X, 35–54-

year-olds, wanted a backyard deck
most and would prefer a swim-
ming pool over a vegetable garden.
Baby boomers want a backyard

deck, open floor plan, gourmet
kitchen and vegetable garden.

Learn More
Whatever kind of home you’re

dreaming about, you can discover
new homes for sale across the
country, get tips on how to buy
and sell, or find a real estate
agent from Trulia, the all-in-one
real estate site at www.trulia.com.

Trulia Survey FindsWhat’s In America’s Dream Home A Great Roofing Option
(NAPSA)—Here’s news many

building owners may greet
warmly: Using spray foam insula-
tion as a roofing material can help
make your place more comfortable
and durable.
This is possible because spray

polyurethane foam insulation offers
versatility that most other insula-
tion products do not. Depending on
the project and type of spray foam,
it can serve as an air barrier, a
moisture barrier and can even offer
structural support.

And this versatility has made
certain high-density, closed-cell
spray foam insulations an increas-
ingly popular choice as a roofing
material in many renovation and
new construction projects.
Traditional roofing systems

often depend on several layers of
materials, such as waterproofing
membranes, decking and insula-
tion, to protect their buildings. A
spray foam roof, however, can limit
the layers of materials and
decrease the weight on the build-
ing. Combined with a coating mate-
rial, spray foam roofing can remove
the need for a separate waterproof-
ing membrane, as it’s seamless and
self-flashing, which helps keep
water from seeping through weak
spots, such as fasteners and seams.
It can also be installed in a sloped
manner, providing better drainage.
Additionally, it’s excellent for

installing around roof-mounted
mechanical equipment, such as air-
cooling units, or in narrow and
other awkward spaces, as it is
sprayed into place and then
expands to fill the area. Spray foam
roofing can also increase the struc-
ture’s resistance to wind uplift,
helping reduce potential damage.
With an effective life span that

can exceed 30 years, a spray foam
roof can be an excellent choice for
many structures, providing insu-
lation, strength and protection.

Spray foam insulation can be good
on the roof as well as in the walls.

***
I wish I had an answer to that
because I’m tired of answer-
ing that question.

—Yogi Berra
***

***
Half the lies they tell about
me aren’t true.

—Yogi Berra
***

***
Cut my pie into four pieces, I
don’t think I could eat eight.

—Yogi Berra
***

(NAPSA)—Following heating
and cooling system maintenance
and cleaning practices suggested
by the National Air Duct Cleaners
Association can mean at least an
11 percent energy savings and a
lot less dirty indoor air. Learn
more, including where to find cer-
tified HVAC cleaning profession-
als, at www.nadca.com.

* * *
“Equipment that is well main-

tained will last longer and save
you money in the long run,” said
Kris Kiser, president and CEO of
the Outdoor Power Equipment
Institute. Learn more at
www.opei.org.

* * *
Compared to 10-SEER units,

the premium 14-SEER York resi-
dential split heat pump systems
save 29 percent on energy thanks
to modulating/variable speed tech-
nology. Learn more about energy-
efficient heating, ventilation and

air-conditioning at www.york.com,
www.youtube.com/yorkhomecomfo
rt and @YorkHVAC on Twitter or
call (877) 874-7378.

* * *
By switching to a showerhead that

has earned the U.S. Environmental
ProtectionAgency’sWaterSense label,
you could save water, energy and
money. For more information about
saving water and energy, visit
www.epa.gov/watersense.

(NAPSA)—By adopting a pet
from a rescue shelter, you can be a
part of PetSmart Charities’ mis-
sion to end pet homelessness in a
generation. For more information,
go to www.petsmartcharities.org.

* * *
IDShield monitors your iden-

tity and will spend up to $5 mil-
lion to restore victims’ identities
to pre-theft status. Learn more at
www.IDShield.com.

* * *
Generac Power Systems offers a

broad range of backup power solu-
tions, from portable generators to
automatic home backup power sys-
tems to commercial and industrial
generators that, in the long term,
could savemillions and provide peace
of mind. Learn more at
www.generac.com.

* * *
Kiehl’s Powerful-Strength

Line-Reducing Concentrate is 10.5
percent vitamin C, a formula
proven to reveal improved skin
texture and radiance. Kiehl’s Pow-
erful-Strength Line-Reducing
Eye-Brightening Concentrate
offers similar benefits to the deli-

cate eye area. Learn more at
www.kiehls.com/pslrc.

* * *
Since 2012, the Verizon

Foundation has awarded cash grants
to 58 winning teams in the Verizon
Innovative App Challenge. To learn
more and enter the challenge, visit
verizon.com/AppChallenge.

* * *
To help inform consumers

about the factors that determine
the price of meat, CME Group has
released “Risk on the Ranch,” a
video using a combination of live
action and animation to explain
concisely and clearly what deter-
mines food prices. It is available
at www.futuresfundamentals.com.

***
If you ask me anything I don’t know, I’m not going to answer.

—Yogi Berra
***

***
You have to give 100 percent in the first half of the game. If that
isn’t enough, in the second half, you have to give what’s left.

—Yogi Berra
***




