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(NAPSA)—Reading is more
than fun. It’s a valuable skill that
helps children succeed in school
and later in life. That’s why books
are a great gift for the kids on
your list.
This season’s favorite titles

include the following:
•“Every Thing On It” is a new

book of unpublished poems and
artwork by the beloved Shel Sil-
verstein. All ages.
•“Everything Goes: On Land”

by Brian Biggs is a celebration of
cars, trucks, motorcycles, bicycles
and other things that go on land.
Ages 4–8.
•“Liesl & Po” by Lauren Oliver,

illustrated by Kei Acedera, has
been described as “a gorgeous
story—timeless and magical,” by
Newbery Medalist Rebecca Stead.
Ages 8–12.
•“If You Give A Dog A Donut”

by Laura Numeroff, illustrated by
Felicia Bond is the eighth book in
the No. 1 New York Times best-
selling blockbuster “If You Give”
series, starring Dog! Ages 3–7.
•“A Christmas Goodnight” by

Nola Buck, illustrated by Sarah
Jane Wright combines the ever-
popular theme of “Christmas in
the Manger” with the reassuring
simplicity of “Goodnight Moon.”
Ages 2–5.
•“Wildwood” by Colin Meloy,

lead singer of the band The
Decemberists, and Carson Ellis,
illustrator of “The Mysterious
Benedict Society,” is the first book
in an epic middle-grade fantasy
series. Full of magic, wonder and
danger, it has been described as
nothing less than an American
“Narnia.” Ages 9 and up.
•“Fancy Nancy: Splendiferous

Christmas” by Jane O’Connor and
illustrated by Robin Preiss
Glasser offers a chance to cele-
brate Christmas with Fancy
Nancy. Ages 4–7.
•“Breadcrumbs” by Anne Ursu

is a stunning and heartbreaking

story of growing up wrapped in a
modern-day fantasy, inspired by
the classic Hans Christian Ander-
sen tale “The Snow Queen.” Ages
8–12.
•“The Happy Elf Book” and CD

is based on the beloved song and
Christmas special “The Happy
Elf.” It’s a holiday classic in the
making from Grammy Award–
winning musician Harry Connick,
Jr. Illustrated by Dan Andreasen.
Ages 4–8.
•“The Best Christmas Pageant

Ever” by Barbara Robinson, illus-
trated by Laura Cornell, is a pic-
ture book adaptation of the
beloved best-selling novel about
the holiday misadventures of the
worst kids in the history of the
world. Ages 4–8.
•“Littlest Evergreen” by Henry

Cole is the timely environmental
story of a little tree that grows up
peacefully on a hillside, then is
taken by humans to become a dec-
orative object in their home. Ages
4–7.
•“Little Bea and the Snowy

Day” by Daniel Roode is a bright
accessible story in which Little
Bea and her friends spend the
perfect winter day outdoors. Ages
2–5.
Encouraging kids to love read-

ing is a gift that lasts a lifetime.

The Gift Of Reading

One of the best gifts to give a
child is a love of reading.

Military Medicine
(NAPSA)—Veterans of the

Korean War contributed not only
to freedom, but to better medical
treatment in combat.
For the first time, helicopters

were introduced to transport casu-
alties to field hospitals. Mobile
Army Surgical Hospital (MASH)

units quickly adapted to the
rugged Korean terrain and placed
experienced medical personnel
closer to the front, improving a
wounded soldier’s chance for sur-
vival and lowering the fatality
rate for the seriously injured from
4.5 percent in World War II to 2.5
percent.
Military medical personnel also

contributed to developing artificial
kidneys for patients suffering
from potassium intoxication fol-
lowing emergency blood transfu-
sions. New vascular repair tech-
niques during the Korean War
allowed doctors to save limbs that
otherwise would have been ampu-
tated. They also pioneered protec-
tive clothing for frostbite and
lightweight body armor, leading to
bulletproof vests used by modern-
day police officers.
Korean War Veterans are

remembered for their tremendous
sacrifices. Let us not forget their
critical medical contributions that
also helped lead the way to mod-
ern medical advancements.

A surprising number of medical
advances we benefit from today
were established during the
KoreanWar.

(NAPSA)—Young adults live in
a constantly connected world where
multitasking is ingrained in their
DNA. Realizing that this behavior
becomes dangerous when young
adults text behind the wheel, the
State Attorneys General, the
National Highway Traffic Safety
Administration (NHTSA) and the
Ad Council are launching a new
texting and driving prevention pub-
lic service advertising (PSA) cam-
paign aimed at 16–24-year-old dri-
vers. The message is simple: When
you text and drive, you’re not mul-
titasking—you’re driving blind.
Consider the following:
•82 percent of young adult dri-

vers ages 16 to 24 have read a stan-
dard text message while driving,
according to a national survey con-
ducted by the Ad Council (2011).
•An online survey of 1,999 teens

ages 16 to 19 found that 86 percent
had driven while distracted even
though 84 percent know it’s dan-
gerous (2010).
•23 is the average number of

texts per month that teens who
text and drive admit to sending
(2010).

Distracted Driving
NHTSA reports that distracted

driving is the No. 1 killer of Amer-
ican teens (2007). 16 percent of all
drivers younger than 20 involved
in fatal crashes were reported to
have been distracted while driving
(2009). The Virginia Tech Trans-
portation Institute (VTTI) reports
that a texting driver is 23 times
more likely to get into a crash
than a nontexting driver (2009).
“Distracted driving is danger-

ous and, tragically, teen drivers
are the most at risk of being
involved in a fatal distracted dri-
ving crash,” said U.S. Transporta-
tion Secretary Ray LaHood.

ANew Campaign
To address this issue, the State

Attorneys General and Consumer
Protection agencies, NHTSA and
the Ad Council unveiled new PSAs
created pro bono by New York
advertising agency The Concept
Farm. They are designed to com-
municate the dangers of texting
and driving to teens and young
adults. By taking their eyes off
the road, even for a few seconds,
they are making the roads less
safe for themselves, their passen-
gers and other drivers.
All the PSAs direct audiences

to StopTextsStopWrecks.org, a
new campaign website where
teens and young adults can find
facts about the dangers of texting
while driving and tips on how to
curb the behavior. The website
also has an area where individu-
als can post and share on Face-
book the actions they are taking
to stop texting and driving.
To learn more, visit www.Stop

TextsStopWrecks.org.

Sending A Message About TextingWhile Driving

A study shows that a texting dri-
ver is 23 times more likely to get
into a crash than a nontexting
driver.

(NAPSA)—In 2010 alone, more
than 1.5 million Americans were
newly diagnosed with cancer.
Although such a diagnosis can be
overwhelming, an innovative ini-
tiative called Breakaway from
Cancer is gaining national atten-
tion for its efforts to help.
“Nearly everyone has been

touched by cancer and felt the
burden of this disease. However,
far fewer individuals are aware of
the spectrum of help available,”
said Carolyn R. Aldige, president
and founder, Prevent Cancer
Foundation.
Breakaway from Cancer started

with the belief that it takes a team
to beat cancer. Biotechnology com-
pany Amgen formed a unique part-
nership with four leading non-
profit, national cancer support
organizations—Prevent Cancer
Foundation, Cancer Support Com-
munity, Patient Advocate Founda-
tion, and National Coalition for
Cancer Survivorship—to provide
patients and caregivers with a full
range of support services from pre-
vention through survivorship.
“Many valuable cancer resources

exist, but it is sometimes hard for
patients to find and identify what
information applies to them,” says
Stuart Arbuckle, vice president
and general manager, Amgen
Oncology. “Breakaway from Can-
cer is unique in that it provides
patients and their loved ones with
one stop to find all the resources
they need, regardless of the can-
cer type or where they are in their
cancer journey.”
The “one stop” that Arbuckle

mentions is the Breakaway from
Cancer website, www.break
awayfromcancer.com, which fea-
tures a powerful resource naviga-
tion tool to search for information

based on an individual’s specific
circumstances. Users answer a
series of questions, and the tool
delivers a tailored report from 100
hand-selected credible cancer
websites that provides patients
with a better understanding of
their disease, options for care, and
networks of support.
The website also features first-

hand experiences from Patrick
Dempsey, a longtime champion of
Breakaway from Cancer, whose
mother battles with recurrent
ovarian cancer.
“Cancer entered my life in 1997

when my mother was first diag-
nosed with ovarian cancer,”
explained Dempsey. “I remember
the feelings well—my family was
trying to come to terms with the
fear and shock of the diagnosis
while also working to sort through
vast amounts of information to try
to make the ‘right’ decisions for
my mother’s care.”
When it comes to facing cancer,

no one is alone. Learn more about
Breakaway from Cancer and the
resources available to help on
www.breakawayfromcancer.com.

New Resources Help Patients Breakaway from Cancer

A powerful new cancer resource
navigator tool to aid patients and
caregivers is available online.

(NAPSA)—Did you know that
L’Oréal USA is supporting female
scientists who are working on
research to help stroke victims,
create new types of energy, aid
people with brain injuries, battle
the flu and help robots “think
smarter”? Learn more at www.
lorealusa.com/forwomeninscience.

* * *
Veet hair removal products can

quickly remove unwanted hair,
whatever your skin type. The
depilatory creams and wax strips
provide smooth, beautiful skin that
stays that way longer than after
shaving because they remove hair
closer to the root. Learn more at
www.Facebook.com/Veet.

(NAPSA)—American farmers
play an essential role in meeting
the needs of a growing world popu-
lation that is expected to reach 9
billion by 2030. Advances in breed-
ing and biotechnology are helping
to develop higher-yielding corn
products to meet this challenge.
Continuing its 100 years of

breeding leadership, the DEKALB®

corn brand is introducing new
products for 2012 designed to offer
farmers higher yield opportunity
through strong roots, strong stalks,
better insect and disease resis-
tance, and improved drought toler-
ance in high-stress conditions.
“The DEKALB breeding pro-

cess is really an integration of a
massive, global germplasm pool,
advanced technologies utilized by
our elite breeding group and a
vast testing network,” says Bruce
Schnicker, Global Plant Health
Breeding Lead at Monsanto.
“Advanced tools such as molecular
breeding and gene mapping allow

our breeders to more rapidly
identify exclusive genetics that
ultimately deliver the best
DEKALB products to farmers.”
As one example of innovative

breeding technology, a seed chipper
with patented robotic automation is
used to evaluate each seed for desir-
able performance characteristics,
allowing for an inside look into each
kernel’s genetic makeup. Through
the seed chipping and genotyping
process, DNA is extracted and ana-
lyzed from corn seed provided by
breeding research stations around
the world.
Breeders also incorporate the lat-

est biotechnology traits to help pro-
tect yields through improved con-
trol of weeds and insects. This
combination of leading genetics and
advanced biotech traits is designed
to provide U.S. growers with higher-
yielding hybrids that will perform
on their farming operations—an
important step in helping to feed a
growing world population.

Breeding Advances Help Farmers
Meet GrowingWorld Demand

Farmers benefit from a global breeding program consisting of 35
germplasm programs in 16 countries, including more than 700 breed-
ing and testing locations worldwide.

Always read and follow IRM, grain marketing and all other stewardship prac-
tices and pesticide label directions. DEKALB® is a registered trademark of Mon-
santo Technology LLC. ©2011 Monsanto Company.
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