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(NAPSA)—It’s finally here: a
hearing aid that gives users the
freedom to follow all the conversa-
tions in a noisy environment and
personalize preferences to their
unique needs. Traditionally, hear-
ing aids offered users little control
over what they heard, only ampli-
fying voices directly in front of the
wearer and eliminating voices
coming from elsewhere. This is
known as tunnel hearing. 

This new hearing aid, called
Azure, is the first that focuses on
the way a listener ’s brain per-
ceives sounds, allowing them to
enter the ear and then letting the
brain decide which to focus on.
Users can now understand speech
not only in front but also to the
sides and rear. This is called Nat-
ural Directionality™.

Think of a typical restaurant
scene. Without Natural Direc-
tionality, wearers would not be
able to hear the waiter asking
what they would like to eat and
participate in a conversation
with a friend sitting right next to
them. Plus, all of this takes place
with no effort by the user. It’s
that simple. 

How It Works 
Azure offers a good kind of

selective hearing. By relying on
the brain to sort out and prioritize
what the user wants to hear, the
choice is controlled by the user
just as it was before the hearing
loss set in. The result is natural
sound quality that rivals natural
hearing. 

Personalized Comfort 
We’ve all had to turn down the

TV when a commercial comes on
that is much louder than a pro-
gram. Most hearing instruments
don’t recognize the difference
between the TV show at a normal

volume and the used-car salesman
screaming in the commercial. 

Hearing aid technology is now
smart enough to recognize these
two unique situations. Healthcare
providers can adjust and set the
volume levels so the user can hear
the show without the painful com-
mercial screams. In fact, Azure
recognizes seven distinct environ-
ments the users may encounter
every day and adjusts to ensure
personal comfort. 

Seek Help; Improve Life 
If you or someone you love has

hearing loss, a simple test and
hearing aid can greatly improve
life. Research shows that people
with untreated hearing loss
make around $12,000 less each
year than those who treat hear-
ing loss—sometimes more. If it’s
your vision that’s waning, you
are the only one affected. If your
hearing is lost, your friends, fam-
ily and co-workers are the ones
that suffer. 

To learn more, you can visit
www.tryazure.com.

New Hearing Aid Enhances Sound From All Directions

Azure, the first hearing aid to
combat tunnel hearing, allows
users to follow the conversations
of several speakers in every
direction. 

(NAPSA)—The Internet is such
a big part of everyday business
that you can’t afford to ignore it.
Any business adviser will tell you
that you’ve got to be online.

One solution is to create a Web
site. It doesn’t have to be fancy,
just appealing. After you’ve devel-
oped it, use search engine opti-
mization tools to maximize your
“searchability” and then promote,
promote, promote. But what if you
don’t have a Web site? You can
still take advantage of what the
Internet has to offer. Local.com, a
leading search engine provider,
offers some tips on ways to do it:

Search Engines—Think geo-
graphically and sign up with a local
search engine. Although it’s “World
Wide,” the “Web” is a direct way to
reach your nearby local customers
as well. Look for search engines
that offer free listings.

Enhanced Listings—While
many search engine listings are
free, remember that enhanced
paid listings are a vital form of
advertising that can put money
back in your pocket and provide a
tremendous ROI. The local search
engines often offer low-cost
enhanced listings, which offer you
the option to list additional infor-
mation about your business,
including a detailed business
description, your logo, photos of
your business, your Web site and
special offers. 

Category/Location-Specific
Targeting—Get your business at

the top of the listings for your
business category and location.
This service is offered at a low
annual rate and allows you to be
listed at the top of your business
type in a specific city or region,
above your competitors. It doesn’t
get any more targeted.

Pay-Per-Click and Banner
Advertising—As an online ad-
vertiser, you can choose from any
combination of the following:
geography (country, city, zip/
postal, DMA, area code), day part,
weekday, frequency, channel, lan-
guage, OS, browser, ISP, band-
width and user agent. 

Optimize—Enhancing your
listings (and your Web site) is a
way to target local consumers.
Search engine optimization,
called “SEO,” is the process of
analyzing and optimizing Web
sites so that search engines will
f ind them more easily.  High
rankings have been proven to
generate more traffic than any
other form of online marketing.
Optimizing the content and
structure of your business list-
ings and your Web site can make
all the difference in the world.
SEO is a quick and efficient way
to reach more consumers. 

For more information, visit
www.local.com.

Five Steps To Getting Your Small Business Online

Optimizing the content and struc-
ture of your business listings and
your Web site can make all the
difference in the world.

(NAPSA)—Now more than
ever, men and women are seeking
graduate and professional degrees
to advance their careers. The pay-
off can be significant: Individuals
with a master’s degree earn on
average $1.8 million more over
their lifetime than do those with
just a high school diploma, while
those with professional degrees
earn almost three times as much
as high school graduates earn
over their working lives.

At the same time, a new study
suggests that in addition to earn-
ing an advanced degree, graduate
and professional students also
need an ongoing educational les-
son on budgeting and managing
their money. 

“By and large, these are savvy
students who have undoubtedly
weighed the benefits and costs
associated with a graduate educa-
tion and have elected to attain an
advanced degree to better them-
selves and increase their earning
potential,” says Marie O’Malley,
spokeswoman for Nellie Mae, a
leading originator of federal and
private education loans and the
company that conducted the study. 

“However, their responses and
behaviors indicate that many of
them still need information on
reducing credit card debt, financ-
ing graduate school and managing
money,” she says.

Findings from “Graduate Stu-
dents and Credit Cards in 2006:
An Analysis of Usage Rates and
Trends” show that older graduate
students carry nearly twice as
much credit card debt as their
younger counterparts, with just
20 percent of all respondents pay-
ing off their credit card bills in full

each month. Moreover, the aver-
age outstanding balance on credit
cards held by graduate students
has increased 10 percent in four
years to $8,612.

The study sheds light on the
fact that increasing numbers of
graduate students use credit cards
to finance their education. An
overwhelming majority—94 per-
cent—said they used credit cards
to pay for some portion of their
direct education expenses, primar-
ily textbooks. Twenty-eight per-
cent admitted paying for some
portion of their tuition with credit
cards. O’Malley warns that this
may be unwise, since variable
interest rates on credit cards aver-
age more than 14 percent, accord-
ing to Bankrate.com. 

“Student loans are a much
wiser financing choice for qualified
education expenses than credit
cards, because the loans offer
built-in deferment options, low
[often subsidized] interest rates,
and financial incentives for mak-
ing on-time payments,” she said.

“Graduate Students and Credit
Cards in 2006: An Analysis of
Usage Rates and Trends” is avail-
able online at www.nelliemae.com.  

Graduate Students Need More Credit Education 

Increasingly, graduate students
use credit cards to finance their
education.

(NAPSA)—Anytime of year can
be the right time to make sure
your home is as fire safe as possi-
ble. One simple way to start is to
replace the batteries in each
smoke detector in the home. 

Smoke detectors are the first
line of defense—every level of the
home needs to have properly
working smoke alarms. It’s also
important to install one in every
sleeping area. Test each smoke
alarm once a month. 

Another step is to hire a profes-
sional to inspect and clean your
home’s heating system—whether
it’s a furnace, kerosene heater or
woodburning stove—and make
sure it’s in good working condition.
Replace your furnace’s filter regu-
larly—they’re inexpensive and can
be picked up at your nearest
home-improvement warehouse.

Never use fuel-burning appli-
ances without proper ventila-
tion—they produce toxic gasses
such as carbon monoxide. Keep
any combustible items at least
three feet away from any heat
source and ensure that all heat
sources have the proper guards
installed to prevent burns. Inspect
electrical cords for frays or other
damage. 

Another increasingly popular
option for homeowners is home
fire sprinkler systems. Fire sprin-
klers help save lives by putting a
small amount of water on the
flames when the fire starts. 

Fire sprinklers can also save
money on insurance premiums.
It’s an important option to discuss

with builders during the home-
construction process.

“Installing a home fire sprin-
kler system when building a home
typically costs less than $2 per
square foot—a small price to pay
for protecting family and prop-
erty,” says Darren Palmieri of Tyco
Fire & Building Products, manu-
facturer of the Rapid Response
home fire sprinkler system. He
also points out that homeowners
have a growing choice of looks and
finishes for sprinkler systems to
blend with decor.

Should a fire break out, stay
low—the poisonous gasses pro-
duced in a fire are often the cause
of death, not the fire itself. Have
an escape plan in place with two
exit routes and practice it at least
once a month with your family.
Communication is essential.

For more information, visit the
following Web sites: www.home
safetycouncil.org, www.homefire
sprinkler.org, www.nfpa.org and
www.tyco-rapidresponse.com.

Making Your Home Safer From Fire

Fire sprinkler systems are be-
coming more popular in home
safety. Sprinkler heads can be
blended into the home’s decor
through the use of flat plates that
conceal the head in the ceiling.

Note to Editors: October is National Fire Safety Month.
�

(NAPSA)—An important
building block for the brain, DHA
is easily incorporated into your
child’s diet with Horizon Organic
Milk Plus DHA Omega-3. For
more ways to incorporate healthy
eating into your family’s diet,
visit www.HorizonOrganic.com. 

**  **  **
Rituxan is approved to reduce

signs and symptoms of rheuma-
toid arthritis. Two infusions may
last six months. For more infor-
mation, call (877) 474-8892 or
visit www.rituxan.com.

**  **  **
For information on chemother-

apy-induced nausea and vomiting
and helpful tools and hints for dis-
cussing them with oncology spe-
cialists, see your doctor and visit
www.PathwaysToPrevention.com.

**  **  **
SquidSoap by Airborne is

designed to teach kids proper
hand washing. It stamps the
child’s hand with vegetable dye
that takes the recommended 20
seconds of thorough hand washing
to remove, leaving the child with
clean hands. Visit www.squid
soap.com for more information.

**  **  **
Selecting health insurance

doesn’t have to be frustrating,
says Bob Novelli, Executive Vice
President of Customer Services
and Corporate Marketing at Blue
Shield of California, a not-for-
profit health plan with over 3.2
million members. For informa-
tion, call (800) 431-2809 or go
online to www.blueshieldca.com.

(NAPSA)—Medicare Part D is
prescription drug coverage, which
started in early 2006. Both Part
D and Medicare Advantage plans
are offered through private
health care companies, either as
separate options or together in
one plan. To learn more about
Medicare Advantage, visit health
net’s www.abetterdecision.com.

**  **  **
To help promote child safety,

MetLife Auto & Home and the
National Association of Insurance
Women (NAIW) have joined forces
to offer parents a special child
seat safety sticker. For free stick-
ers, call (800) MET-LIFE (1-800-
638-5433).

**  **  **
The Lithium Ion Power Wrench

from SKIL Power Tools has a bat-
tery that can hold a charge for as
long as 18 months, even if the tool
is left off the charger. The wrench
can be used in hard-to-reach areas
to perform tasks that previously
required a manual wrench. Visit
www.skil.com.




