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(NAPSA)—A growing number
of parents buy into the idea of
teaching financial responsibility
to their teens—but are teens still
writing checks that their money
skills can’t cash?

A recent poll says that might be
the case. It found that today’s
teens use credit cards in surpris-
ingly high numbers, with those
numbers increasing as teens grow
older. Among teens ages 13 to 14,
2.7 percent report having credit
cards. That percentage nearly dou-
bles for teens 15 to 16. More than
28 percent of teens have credit
cards by the time they’re 18. 

The Cost For Mom And Dad
How do teens pay their credit

card bills? According to the poll—
called the eighth annual JA
Worldwide (Junior Achievement)
poll and sponsored by The Allstate
Foundation—more than 10 per-
cent turn to their parents, while
2.4 percent admitted to occasion-
ally skipping payments. Just over
15 percent make the minimum
monthly payment. 

Additionally, despite wide-
spread financial illiteracy among
their age group, more than three-
quarters of teens indicated that
they wield strong influence over
household buying decisions.

Valuable Lessons
In a new question added to this

year’s poll, the survey attempted
to discover if parents were con-
ducting regular family discussions
about money and, if so, what the
effect was on teen spending and
saving habits. Nearly three-quar-
ters of teens indicated that they
have regular family discussions
about money.

The most popular topic in these
discussions was the importance of
saving (80 percent) followed by the
importance of paying bills on time
(55.3 percent)—both are valuable
lessons, according to Gerald M.
Czarnecki, president and chief
executive officer of JA Worldwide.
However, Czarnecki says there’s
plenty of room for improvement. 

“We need to do a much better
job of preparing our children to
avoid the financial pitfalls that so
many adults have faced,” he
explains. 

A Smart Approach
JA Worldwide offers programs

to help students in grades K-12
devise and adhere to a budget,
learn about the cost of credit, and
become informed consumers who
make smart choices. The group is
the world’s largest organization
dedicated to educating young peo-
ple about work readiness, entre-
preneurship and financial literacy. 

For more information about the
organization or the poll, visit
www.ja.org.

Teaching Teens Financial Sense

Today’s teens have credit cards
and a “strong influence” over
household buying decisions. 

(NAPSA)—Whether you’re new
to the country or a veteran rural
resident, a new organization has
been created to encourage and
support the life you’ve embraced.

Called the Country Living
Association, its purpose and mis-
sion is to “create a community of
like-minded people who love the
country lifestyle,” says the organi-
zation’s director, Courtney Yuskis.
“We’re focused on providing edu-
cational programs and opportuni-
ties, and to meet and learn from
one another as well as from those
companies that can meet the
unique demands of the rural
lifestyle audience.”

John Deere—with a 170-year
history of dedication and support
to the rural marketplace—is a
Founding Sponsor of the Country
Living Association.

“Homeowners can easily be-
come overwhelmed with the
choices they need to make in order
to maintain and enhance their
property, and finding the right
equipment to get the job done
should be at the top of the priority
list,” explains Sean Sundberg,
strategic marketing manager for
the Property Owner segment of
John Deere Worldwide Commer-
cial and Consumer Equipment.
“We’re proud to partner with an
organization like the Country Liv-
ing Association that is dedicated
to connecting homeowners with
resources they can use to help
them realize more enjoyment and
fulfillment out of country living.” 

Members of the Country Living
Association have access to a variety
of other services that are of interest
to rural residents, including infor-
mation about family and land care,
financial and insurance planning,
asset and tax management, new
products and much more.

For instance, one member said
that country life presents plenty

of opportunities to learn about
nature and self-sufficiency, but it
doesn’t always make it easy to
meet other people, get Internet
access or find answers to do-it-
yourself questions. That’s why
she’s excited about the potential of
the Country Living Association.

Another member, one of the
first, is a 78-year-old retired
pharmacist from a rural town in
South Carolina. He said, “I
wanted to be part of an associa-
tion that looks out for those of us
in the country.” 

John Deere and the Association’s
other sponsors provide members
with useful information through a
variety of channels, including direct
mail, a monthly electronic newslet-
ter, and the association’s frequently
updated Web site. 

For instance, members can
access www.countrylivingassoci
ation.org to read through helpful
literature that is specific to the
needs of rural homeowners, such
as outdoor power equipment and
landscaping tips. Members can
also use the Web site to post
questions to John Deere experts
and other reputable professionals
about a variety of topics. Exclu-
sive news and member discounts
on select products and services
are also available. 

“We’re delighted to offer mem-
bers of the Country Living Associ-
ation up to two discounts per year
on some of our most popular
pieces of John Deere equipment,”
says Sundberg. “Members can
easily access their discount
coupon when they login online at
www.countrylivingassociation.org.
From there, members can visit
their local John Deere dealer who
will assist customers through the
decision-making process to help
them assess their outdoor chores
and identify the right equipment
that best fits their needs.”

The Country Living Association
also has a presence in every issue
of Living the Country Life maga-
zine that serves as the organiza-
tion’s official publication. 

Additionally, the Country Living
Association hosts regional hands-
on clinics that share valuable how-
to tips and knowledge—both from
other members and from reputable
suppliers—on issues that range
from basic animal care to how to
build and maintain a fence. John
Deere is an active participant in
the regional clinics, offering equip-
ment “ride-and-drives” and hands-
on demonstrations.

For more information or to join,
visit the Web site at www.country
livingassociation.org. 

New Association Gives Voice To Rural Homeowners

The Country Living Association provides information on topics and
issues important to rural homeowners.

(NAPSA)—Did you know that
the simple act of smiling could
actually help improve your overall
health? In fact, smiling has a host
of positive benefits on the mind
and body, including improving
your mood, according to an article
called “Top 10 Reasons to Smile,”
written by Mark Stibich, Ph.D. 

“The mouth is the gateway to
the body and is an expression of
our true essence either through a
smile or the expression of our
deepest emotions and beliefs,”
explains Dr. Alberta Quaidoo, a
dentist and founder of Tender
Touch Dental Center in Bellevue,
Wash. Dr. Quaidoo is also a “smile
coach,” helping people analyze
and improve their smiles.

While smiling may seem like a
simple expression of happiness, a
smile can actually have quite an
impact on one’s mental health and
ability to make a favorable first
impression. In fact, The Trident
“Pass Along a Smile” Survey,
fielded by Opinion Research Cor-
poration, found that 71 percent of
respondents felt a great smile con-
tributes most to self-confidence
and that it’s important for making
favorable first impressions. “When
you have healthy, white teeth, you
are more likely to smile,” says Dr.
Quaidoo. 

Dr. Quaidoo says the findings
reiterate what she and other den-
tists have long known. “The
mouth is directly linked to our
self-expression and self-esteem,”
she explains. “People with healthy
smiles tend to reap emotional ben-
efits. Simply put, smiling relieves
stress and triggers positive emo-
tional responses. It can enhance
your mood and could promote a
better attitude.” 

Plus, according to the survey, it
seems the benefits of smiling can
work both ways. Ninety percent of
respondents said smiling can be
contagious and 88 percent said
smiling at someone can help
improve that person’s self-esteem. 

Of course, the benefits of a
healthy smile extend beyond pure

emotions. Many dentists like Dr.
Quaidoo consider the oral cavity
to be a silent alarm for our overall
health. According to the American
Dental Association, researchers
have found that the gum disease
periodontitis is associated with
health problems such as cardio-
vascular disease, stroke and bac-
terial pneumonia. 

Dr. Quaidoo is currently team-
ing up with Trident® sugarless gum
and Save the Children on a
national oral care awareness pro-
gram that promotes the benefits of
healthy, happy smiles. The Pass
Along a Smile™ campaign reinforces
how everyday healthy little habits,
such as chewing Trident sugarless
gum to help keep teeth clean, can
be good for ourselves and others.
The program supports Save the
Children by raising awareness of
the organization’s literacy and
nutrition programs for children in
need in the United States. Cadbury
Adams USA LLC, the maker of Tri-
dent, believes that good business
and good citizenship go hand in
hand and selected Save the Chil-
dren as its national nonprofit part-
ner in 2006.

That should give us all plenty
of reason to smile.

For more information, visit
www.tridentgum.com.

Spreading Smiles To Help Yourself And Others 

Those pearly whites—A national
program educates people on the
importance of smiling. 

(NAPSA)—Many software ven-
dors are providing Web sites,
tools and free resources dedicated
to helping companies maintain
software compliance. For exam-
ple, Autodesk, Inc. offers a free
Software Asset Management
Toolkit to help companies get
started. For further information,
visit www.autodesk.com/piracy or
call (800) NO COPIES.

**  **  **
A mystery shopper exercise

conducted online by a leading
Customer Interaction Manage-
ment (CIM) software solutions
provider called Talisma Corpora-
tion found that an overwhelming
34 percent of customer service e-
mails were left unanswered, with
just over 50 percent providing
accurate and complete informa-
tion in responses. Visit www.tal
isma.com.

**  **  **
Shannon Kaye from the DIY

network’s “Fresh Coat” has
teamed up with residential paint-
ing service CertaPro Painters to
offer painting tips. She says neu-
trals such as Sherwin Williams’
Dorian Gray, Harmonic Tan and
Tony Taupe are a fun and easy
way to create a crisp, clean feel-
ing. Learn more painting tips at
www.certapro.com.

**  **  **
Studies show that many piped

whirlpools and air bubble baths
with inaccessible piping and air
channels have high levels of bacte-
ria in their water because their
piping can’t be easily cleaned.

SANIJET Corporation makes
pipeless spa baths with easy-to-
clean parts that can be disinfected
after each use, helping to elimi-
nate microorganisms. Visit
www.SANIJET.com.

**  **  **
For outdoor grilling on cooler

days, cook similar portion sizes
together so that they all cook
evenly. To ignite your fire on
windy days, use a lighter with a
windproof flame. To learn more,
visit www.bernzomatic.com. 

**  **  **
A program called the Army

Spouse Employment Partnership
(ASEP) links corporations and
Army spouses, helping employers
fill important positions and pro-
viding an easy way for spouses to
find fulfilling careers. For more
information about it and other
programs for soldiers and their
families, visit www.myarmylife
too.com.

**  **  **
For information on Microsoft®

Office Ultimate 2007 and other
tools for getting ahead in class, visit
http://www.theultimatesteal.com. 




