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(NAPSA)—According to a new
poll, as they get older, a growing
number of American teens own
credit and debit cards—and the
way many manage them has some
people concerned.

For example, among teens ages
13-14, only 5 percent reported
owning credit cards. Yet at age 17,
the percentage of ownership
climbs to just under 10 percent
and then doubles again to nearly
20 percent for teens 18 or older. 

What many find alarming is
that 15.7 percent of teens who
own credit cards make only the
minimum payment due. At that
rate, it would take a teen more
than nine years to pay off a $1,000
balance on a credit card with an
18 percent annual interest rate. 

These are some of the key find-
ings of the 2006 Interprise™ Poll
on Teens and Personal Finance
conducted by JA Worldwide™

(Junior Achievement) and The All-
state Foundation. 

Experts also point to the fact
that the fastest-growing group of
bankruptcy filers is 25 years of age
or younger as a cause for concern
and as evidence that there’s a need
for financial education for teens.

The poll results were announced
by U.S. Treasury Deputy Assistant
Secretary of Financial Education
Dan Iannicola Jr. and JA World-
wide President and Chief Executive
Officer David S. Chernow.

Said Chernow, “Given the sky-
rocketing bankruptcy rate and the
staggering amount of debt being
carried by the average American
family, the time is now for stu-
dents to learn critical money man-
agement skills. JA Worldwide is

proud to join with The Allstate
Foundation to help educate our
nation’s youth in this essential
area.”

Earlier this month, Treasury
Secretary John Snow and U.S.
Treasurer Ana Cabral unveiled the
new national financial literacy
strategy entitled Taking Owner-
ship of the Future. JA Worldwide
is included in the strategy as a key
provider of financial education to
young people in grades K-12. 

For complete results of the
2006 Interprise™ Poll on Teens
and Personal Finance, visit
www.ja.org. For a copy of the
Financial Literacy and Education
Commission’s new strategy, visit
www.mymoney.gov. 

JA Worldwide is the world’s
largest organization dedicated to
educating young people about
business, economics and entrepre-
neurship. Today, it reaches approx-
imately 4 million students in the
United States, plus more than 3
million students worldwide. 

To learn more, visit www.ja.org.

Financial Training For Teens Makes Dollars And Sense 

Some say the fact that the fastest-
growing group of bankruptcy fil-
ers is 25 years of age or younger
is evidence that there’s a need for
financial education for teens.

(NAPSA)—Disaster can strike
quickly and without warning. It
can force you to evacuate your
neighborhood, workplace or school
or can confine you to your home.

What would you do if basic ser-
vices—water, gas, electricity or
telephones—were cut off? Local
officials and first responders will
be on the scene after a disaster,
but they cannot reach everyone
right away. Therefore, the best
way to make you and your family
safer is to be prepared before di-
saster strikes. Here are some tips
for preparing for natural disasters:

• Get to know the types of di-
sasters that can occur in your
community.

• Make a family communica-
tions plan that includes an evacu-
ation plan and coordinates with
your school, work and community
communication plans. Practice
this plan with your entire family.

• Create a disaster supplies kit
that includes enough supplies for
each family member for at least
three days. Remember to check
your kit every six months.

• Make sure your child knows
what smoke alarms, fire alarms
and local community warning sys-
tems (horns, sirens) sound like
and how to respond.

• Teach your child how and,
equally important, when to call
for help. Even very young children
can be taught how and when to
call for emergency assistance.

• Children should memorize
their family name, address and

phone number. They should also
know where to meet in case of an
emergency. Some children may
not be old enough to memorize the
information. They could carry a
small index card that lists emer-
gency information to give to an
adult or babysitter.

• If you commute to work,
make sure you know alternative
routes and carry appropriate sup-
plies, such as a disaster supplies
kit in your car and a compact kit
with bare essential items such as
a flashlight and whistle on public
transportation.

Being prepared helps you and
your family minimize the impact
of a disaster such as a hurricane
or earthquake or an emergency
such as a fire or a broken leg. The
Red Cross has tips and tactics to
help you prepare. The time to get
ready for unexpected situations is
now—while you have time to plan.
Learn more at www.redcross.org.

Prepare Yourself For Whatever Comes Your Way

Being prepared for emergencies
is crucial at home, school, work
and in your community.

(NAPSA)—If you have a ques-
tion about how to make your home
more comfortable, you may want
to ask your thermostat. An innova-
tive, programmable “talking” ther-
mostat has been designed to make
it easier for you to control your
home comfort systems. 

The EZ Talk feature of the
“Talking Thermostat” from the
Coleman® brand of York, a John-
son Controls Company, audibly
guides homeowners through every
step of programming a heating/
cooling system thermostat. A Cole-
man Heating and Air Conditioning
dealer can even customize the pre-
recorded messages in either a
male or female voice. 

If service is required, the ther-
mostat can say the name and
contact information of the dealer
or contractor who installed the
equipment. This provides home-
owners with an easy, one-touch
dealer locator that takes the
guesswork out of who to call and
saves time. 

Separate weekday and weekend
schedules allow you to set four dif-
ferent time/temperature settings
each day, while a manual override
feature makes it possible to
change these settings. The ther-
mostat is designed to protect your
home comfort system with a num-
ber of alerts: 

• A low-battery warning in-
forms you when it  is time to
change the batteries, helping to
maintain the efficiency of the
system. 

• In the event of a power out-
age, the backup battery saves the

schedule and saves the home-
owner from resetting the schedule.

• The Talking Thermostat auto-
matically turns on the heat at 40
degrees, even if the batteries are
dead or not installed. This is a
great feature for vacation homes or
when you are on vacation or away
from your house for a long time. 

• The Talking Thermostat
reminds you when it is time to
clean or replace a filter. 

• Another alert reminds you to
perform annual maintenance and
routine service to keep the system
performing at optimum efficiency. 

The user- fr iendly Talking
Thermostat from Coleman Heat-
ing and Air Conditioning offers a
number of additional features
that will appeal to homeowners/
tenants, including an easy-to-
read, lighted LCD display that
shows current temperature, set
points and the heating or cooling
mode of operation. 

To learn more, visit the Cole-
man Web site at www.coleman
ac.com or call (877) 874-7378. 

A Thermostat That Speaks To A Consumer’s Needs

A new talking thermostat has a
dealer locator function that tells
consumers who to call for service.

(NAPSA)—Whether you barbe-
cue on a popularly priced grill or a
top-of-the-line, stainless, multi-
burner behemoth, there are some
things that don’t change. Sparks,
spills, grease and flare-ups are
inevitable when cooking and eat-
ing in your backyard, whether it
involves feeding the family or
entertaining a crowd. Outdoor liv-
ing can cause serious damage to a
patio, porch or deck in which
you’ve made a substantial finan-
cial investment and perhaps
devoted many hours of labor. As
outdoor rooms become increas-
ingly popular, many decks and
patios are getting bigger and more
deluxe, which translates to more
costly.

You can, however, invest a few
dollars in a grill pad now to avoid
spending thousands of dollars
later replacing or repairing the
damaged outdoor living surface.
U.S. homeowners currently spend
over $230 billion annually on
remodeling and renovation, and a
full third of that staggering
amount is for outdoor amenities,
with decks and patios a priority.
The National Association of Home
Builders (NAHB) reports that
more than half the 1.8 million
new homes built have decks,
patios or porches.

The “Original” Grill Pad is a
lightweight, flexible, fiber-cement
deck protector that is so durable it
will outlast most grills. It is easily
cleaned with a garden hose and
“breathes” to minimize water
buildup that can cause stains and
even mildew on the expensive sur-

face beneath it. You’ll want one
under each of your outdoor heat-
ing appliances including grills,
smokers, turkey fryers, chimeneas
or firepits.

The pads are available in five
designer colors to match any out-
door décor. Choose from a 30-inch
round or a 30 x 42-inch oval or
rectangle shape in Earthtone,
Berry Black, Granite Grey, Big
Green or Brick Red. 

In addition, there’s now a Col-
legiate Edition. Currently, there
are almost 50 college team logos
available and more will be added
soon. They are popular with col-
lege sports fans and alumni and
make a great gift for just about
any occasion. For more informa-
tion, visit www.grillpad.com. 

Both The “Original” and Colle-
giate Editions are available at
home centers, discount stores,
mass merchants, hardware stores,
specialty hearth & barbecue or
patio & pool outlets, lawn & gar-
den centers and elsewhere barbe-
cue grills and accessories are sold. 

What’s Under Your Grill?

You Give, They Choose
(NAPSA)—According to the

National Retail Federation, an
estimated 73 percent of Americans
celebrate Father’s Day, with total
spending on this June holiday
totaling $8.23 billion in 2005. 

Research also shows that what
Dad likes best are practical, use-
ful gifts that he can enjoy in his
leisure time. Every year people
search for a perfect Father’s Day

gift that is not just another tie.
Certainly a favorite magazine fits
the bill—it’s something he can use
year-round. Giftscriptions is a
new and easier way to give Dad
the magazine that he most wants.

Packaged in a smartly designed
gift box, Giftscriptions allows Dad
to choose his favorite magazine
from among a selection of 50 popu-
lar titles including: Car & Driver,
Details, Ski, Sports Illustrated,
TIME and Runner’s World. The
postage-paid, easy-to-use redemp-
tion card included in the gift pack-
age makes getting the magazine
even simpler.

Giftscriptions is available at
Barnes & Noble, Barnesandnoble.
com, Borders and Giftscriptionson
line.com for $19.95.

Giftscriptions lets Dad choose
his own Father’s Day gift.

(NAPSA)—Three-stone dia-
mond jewelry represents the
past, present and future, making
it a particularly romantic anni-
versary gift. Try checking www.
redenvelope.com. It features a
three-stone diamond pendant
with .45-ct. round diamonds set
in 14k white gold. You can also
check www.kay.com for a pair of
three-stone diamond earrings
featuring 1⁄2-ct. princess-cut dia-
monds set in 14k white or yellow
gold.




