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(NAPSA)—Wearing red—the
color of life and love—can do more
than help you stop traffic. It could
help save lives. 

As part of the American Heart
Association’s Go Red For Women
movement, millions of women are
wearing this joyful color to cele-
brate their commitment to keep-
ing their hearts healthy. 

The movement has helped
revive interest in making the color
red even more fashionable. Wear-
ing this vibrant color offers
women a chance to stand out and
make a statement. 

“Color is an easy and affordable
way to express yourself through
what you wear,” says style and
beauty expert Andy Paige. “Red is
an empowering color. Once you
feel the lift this color gives your
spirits and see the attention it
attracts, you may decide to make
it a mainstay of your wardrobe all
year.” 

According to Paige, there are
as many ways to wear red as
there are good reasons to do it. 

Go Red from head to toe or
accent an outfit with red acces-
sories. Carry a fabulous red hand-
bag or kick up your heels in red
stilettos. Red isn’t just for women,
either; men can Go Red by wear-
ing a red shirt, tie or socks. 

Try these tips from Paige: 
Pick the perfect red. If your

coloring is warm, try a rich
tomato or pomegranate. If it’s cool,
think cherry or scarlet. 

Worried about looking washed
out? Fill in the neckline of a red
blouse or sweater with a scarf in a
softer shade or wear red away
from your face—in a skirt, pants
or boots. 

Put a new spin on it. Wear
red accessories, like the ones at
ShopGoRed.com, in offbeat
ways. Substitute two tiny red-
dress pins (the Go Red For
Women symbol) for cufflinks on a
French-cuffed shirt; tie a red-
dress logo scarf around your

wrist or use it as a watchband. 
Don’t forget your lips, tips

and locks. Glossy red lipstick
and nail polish are classic ways to
add a touch of glamour. Take it a
step further and color your hair
red—any shade from strawberry
blonde to burgundy will do. 

Be Bold, Be Noticed and 
Be Heart Healthy 

Regardless of the shade or the
accessory you choose, wearing red
can also be a fashion statement
that says, “I am taking a stand for
my heart health.” 

Paige advises, “Incorporating
red into your wardrobe serves as a
visual reminder to love your heart
and Go Red in your own fashion.” 

Wearing Red Has Never Been So Stylish—Or Such A Healthy Idea

Go Red For Women
 More and more women are getting the message and becoming new voices for the movement. 
A few years ago, women over 50 began wearing red hats (with purple dresses) to show they 
were embracing midlife with style and sass, while committing themselves to heart-healthy 
lifestyles. 
Now, millions of women Go Red, wearing this joyful color to celebrate their commitment to 
keeping their hearts healthy. 
The key to fighting heart disease, the No. 1 killer of women in America, is stopping it before it 
starts. By joining the movement, you send an important message: Love your heart. That 
means getting smart about heart disease and taking charge of your heart health. For more 
information on the American Heart Association’s Go Red For Women campaign, call (888) MY- 
HEART (888-694-3278) or visit GoRedForWomen.org. 

(NAPSA)—A new system that
lets teachers get immediate feed-
back and real-time accountability
for all students in the classroom is
getting high grades. The wireless
response system was created by a
provider of computerized assess-
ment and progress-monitoring
tools for pre-K-12 schools. It pro-
vides teachers with comprehen-
sive real-time data in an easy-to-
read graphical format so they can
optimize their lessons and deliver
individualized instruction. 

“We just recently started using
the Renaissance Classroom Re-
sponse System and already are
seeing a difference. The immedi-
ate feedback we receive is such a
great way to gauge the progress of
each student, and helps me deter-
mine the lessons I need to review,”
said Dawn Deher, English
Teacher, Milford (Delaware) High
School. “My students’ enthusiasm
and engagement in class has
increased substantially. Several of
my students have said to me that
they wished they had the Respon-
der available to them in their
other classes because they see
how it helps them in the learning
process.” 

How It Works
The Classroom Response Sys-

tem (CRS) uses leading radio fre-
quency (RF) technology and best of
class, easy-to-use interactive soft-
ware with a remote wireless
Renaissance Responder handheld
device. The Responder encourages
participation by all students by
allowing them to respond to verbal
prompts or answer questions on
quizzes and tests. The real-time
scoring helps educators provide
immediate intervention and indi-
vidualized attention for each stu-
dent, supporting explicit system-

atic direct instruction of skills. By
using the system, educators can
wirelessly send questions, individ-
ual notes, and assignments to a
high-resolution LCD graphical dis-
play on the student’s Responder,
eliminating the need to print docu-
ments or use a projector or TV
screen.

Classroom Efficiency
The system provides significant

classroom efficiency in identifying
problems in real time—and when
they occur—so teachers can spend
more time teaching. Grading stu-
dent assignments and creating
tests and quizzes is very time con-
suming. Now, with this program
from Renaissance Learning, Inc.,
teachers can create the test ques-
tions in a fraction of the time it
takes using traditional methods. 

For more information, visit
www.renlearn.com.

Renaissance Learning, Inc.
(NASDAQ: RLRN) is a leading
provider of computerized assess-
ment and progress-monitoring tools
for pre-K-12 schools and districts.

Your School: Ready For A Renaissance?

PROGRESS REPORT—The new sys-
tem increases student enthusi-
asm and engagement in class.

(NAPSA)—Not letting hot air
get lost up the chimney has its
rewards. Many homeowners who
are replacing their furnaces are
choosing high-efficiency models to
help combat rising heating costs.
High-efficiency furnaces, however,
can be more expensive in the
short term than their standard-
efficiency counterparts. To make
the purchase of this and other
high-efficiency appliances easier
on the average household, Con-
gress passed the Energy Policy
Act of 2005, which provides tax
credits for the purchase of high-
efficiency furnaces.

The new Energy Policy Act
(EPACT) makes provisions for tax
credits for qualified homeowners
who install furnaces between Jan.
1, 2006 and Dec. 31, 2007. If the
furnace installed has an energy-effi-
ciency rating of 95% AFUE (Annual
Fuel Utilization Efficiency) or
higher, the homeowner may qualify
for a tax credit of $150. And if the
furnace uses a high-efficiency vari-
able-speed blower motor, the pur-
chaser may be eligible for an addi-
tional $50 tax credit! 

According to Jim Miller, product
manager for Goodman furnaces,
95% AFUE furnaces save home-
owners money in the long run,
even without the tax credit. “Sim-
ply put, with a 95% AFUE furnace,
for every dollar you spend on heat-
ing energy, 95 cents of that dollar
is used to warm your home,”
explained Miller. “Many furnaces
older than 15 years operate at effi-
ciencies of approximately 60%
AFUE, meaning only 60 cents of
the gas burned contributes to your
home’s heating.” The remaining 40
cents is lost up the chimney—
expensive and wasteful. 

“Plus, 95% AFUE furnaces with
a variable-speed blower are even

more efficient,” Miller added. “The
variable-speed blowers we use in
our Goodman GMV95 95% AFUE
Variable-Speed Furnace typically
require up to 75 percent less elec-
tricity than a standard motor.
Because a furnace’s blower also
works with the home’s cooling sys-
tem to circulate air, consumers
experience increased efficiency
year-round.” 

Homeowners should work with
a certified heating and air-condi-
tioning contractor to choose the
furnace that meets the needs of
their home and should check with
their tax professional regarding
the requirements for the EPACT
tax credits. Goodman is the sec-
ond-largest unit manufacturer of
residential heating and cooling
equipment in the United States,
and the first manufacturer to pro-
vide a complete line of 95% AFUE
furnaces. 

For more information on fur-
nace efficiency ratings and the
Energy Policy Act of 2005 tax cred-
its, visit www.goodmanmfg.com or
call (877) GOODMAN.

Tax Credits Available For New Furnace Buyers

A tax credit for high-efficiency
furnaces is helping homeowners
avoid getting hot under the collar.

(NAPSA)—The Shriners net-
work of 22 hospitals provides
medical care and services totally
free of charge to children with
orthopedic problems, burns and
spinal cord injuries. Treatment is
provided to children under 18
without regard to race, religion or
relationship to a Shriner. If you
know a child Shriners can help,
call (800) 237-5055.

**  **  **
Pet owners know the bond that

forms between people and their
four-legged friends. That’s why
they treat their pet like a member
of the family when it comes to
health care. Veterinary Pet Insur-
ance offers medical plans and Vac-
cination & Routine Care Coverage.
For more information or to enroll
your pet, call (866) 823-5595 or
visit www.petinsurance.com/info.

**  **  **
The family dog could be the

best thing to happen to your
health. A brisk walk with your
canine companion can help keep
you and your dog fit and can
relieve some of the aches, pains
and stiffness associated with
osteoarthritis, the most common
form of arthritis. The Arthritis
Foundation hosts hundreds of pet-
friendly Arthritis Walk events
around the country to raise aware-
ness and funds to fight arthritis,
the nation’s number one cause of
disability. A complete schedule can
be found at www.arthritis.org. 

**  **  **
An investment loss in which

unethical behavior was involved
or suspected may qualify an
investor for tax relief under the
provisions of Section 165 of the
Federal Tax Code. That’s the word
from the experts at a firm called
JK Harris 165 Services. To learn
more, visit the Web site at
www.165services.com.

**  **  **
The World’s Largest Concert is

a musical performance in March
celebrating Music In Our Schools
Month. This year, the organizer of
the event, MENC: The National
Association for Music Education,
is collaborating with Feed The
Children (FTC) to raise $1.2 mil-
lion for needy families. Learn
more at www.menc.org/wlc.

**  **  **
In a gesture that gives in more

ways than one, you can recognize
loved ones and admired role mod-
els by naming a physical struc-
ture at Shriners Hospitals for
Children. For more information,
contact the Office of Development
at (800) 241-GIFT or donorrela
tions@shrinenet.org.

***
No matter how much cats fight,
there always seems to be plenty
of kittens.

—Abraham Lincoln
***

***
How we behave toward cats
here below determines our sta-
tus in heaven.

—Robert A. Heinlein
***

***
Dogs have owners, cats have
staff.

—Unknown
***

***
Beware of people who dislike
cats.

—Irish Proverb
***

One decibel has been defined
as the smallest difference be-
tween sounds discernible by the
human ear.




