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(NAPSA)—With its mixture of
deep-rooted history and rolling
hills, Tallahassee can be an excel-
lent locale for stepping into the
past. At the juncture of Florida’s
panhandle and peninsula, the
region showcases southern hospi-
tality with the Southern Manors
and More Tour.

At Pebble Hill Plantation, visi-
tors relive the grandeur of the
turn-of-the-last-century as they
stroll past lush lawns and gar-
dens. The wide array of historical
buildings ranges from a bathhouse
featuring a mural of Noah’s Ark to
a garage with antique automobiles
and carriages. There’s a log cabin
schoolhouse and 40 rooms of Victo-
rian-era murals, porcelain, crystal,
silver, Audubons and sporting art.

Goodwood Museum & Gardens
has a history as rich as its Talla-
hassee plantation soil. Transported
to an antebellum era by the white-
columned facade, the house greets
guests with intricate florals, eight
marble fireplaces, and a winding
mahogany staircase. Five families
have hung their hats at Goodwood,
each leaving a signature touch.

Melhana Plantation was where
wealthy Northerners could enjoy
mild winters in the late 1800s. The
home sits on 40 acres, surrounded
by 30 historic buildings. The
“Showboat,” designed to resemble
a river paddleboat and modeled
after the Broadway musical stage
set, was the Hanna family’s the-
atre and location of the first pri-
vate screening of “Gone With The
Wind” in 1939. 

Guests view lush native plants
and wildlife at Alfred B. Maclay
Gardens and Tall Timbers. Maclay,
a talented botanist, planned and
developed his gardens in 1953.
They showcase a mixture of native
and exotic plants designed to

soothe the senses and conjure feel-
ings of peace and serenity. Further
north, Tall Timbers research sta-
tion encompasses the Beadel
House, listed on the National Reg-
ister of Historic Places. Dedicated
to conserving native ecological
resources, the house reflects the
simple lifestyle of the original
owner Henry L. Beadel.

Also listed on the National
Register for Historic Places, The
Knott House That Rhymes fea-
tures eccentric poetry about furni-
ture and accessories throughout
the house written by the matron
of the 1840 mansion, Luella
Knott. Luella attached poems
with satin ribbon to the various
Victorian furnishings. 

The city boasts many other
adventures including the site of
America’s f irst Christmas, a
wildlife habitat, Capitol buildings,
fascinating museums, highly
acclaimed fishing, hunting adven-
tures and nearby beaches.

For the Southern Manors and
More Tour Brochure, call the Tal-
lahassee Area Convention and
Visitors Bureau at (800) 628-2866
or visit www.seeTallahassee.com.

Southern Manors And More

Tallahassee showcases i ts
Southern hospitality with the
Southern Manors and More Tour,
highlighting its antebellum man-
sions and sprawling historic
homes.

(NAPSA)—For some, a home in
need of repair and rehabilitation
represents a chance to become a
first-time homebuyer.

However, for others, such a
home represents a business oppor-
tunity in the growing $130 billion
home remodeling industry. Experts
say rehabbers often help first-time
homebuyers realize their dream of
owning a home in a market full of
skyrocketing prices.

Now, thanks to a franchise
operation that buys houses in vol-
ume, some believe it may be possi-
ble to have a positive effect on the
homeownership trend and turn a
profit at the same time.

Through a national franchise
chain called HomeVestors of
America, existing single-family
homes are purchased, rehabbed
and sold for a profit, often to first-
time homeowners, many of whom
can’t find similar home prices
available through conventional
real estate channels.

Franchisees buy homes in large
quantities that need the kind of
fixing up that existing homeown-

ers don’t want to tackle and that
first-time homebuyers don’t want
to inherit. In 2004, franchisees
contracted to buy more than 6,000
run-down houses across the coun-
try, eliminating those remodeling
headaches for many.  

Unlike independent real estate
investors, the company has built
its brand and its collective buying
power through franchising.  

Today, with more than 250
locations, a multimillion-dollar
advertising campaign, business
training and home financing sup-
port, it has also established a rep-
utation for being a legitimate and
reputable home rehab chain that
a consumer can trust when selling
or buying a home.

Its business plan calls for grow-
ing its network to 600-plus loca-
tions and buying even more
houses.

To learn more about turning
ugly houses into a new business
and to receive a free copy of the
“Franchise Pre-Investment Check-
list,” call 1-888-495-5220 or visit
www.HomeVestors.com.

Turning Up The Volume On The Home Rehab Trend

Owners of rehab businesses are transforming ugly houses to help
first-time homebuyers realize their dream of homeownership.

(NAPSA)—For most children,
Halloween is more or less synony-
mous with candy. Trick-or-treaters
eagerly hope to satisfy a sweet
tooth. Treats come in many vari-
eties, however. This year, you can
try handing out something new—
fun, cost-effective alternatives
that should prove just as popular
with kids and extend the season.

The gift of creativity
Kids love to show off their cre-

ativity during Halloween, making
costumes, carving jack-o’-lanterns
and decorating homes. Kids can
now express their seasonal spirit
with Halloween-themed Play-
Doh® compound.

Hasbro’s Halloween Trick or
Treat Bag includes 20 one-ounce
cans of black, orange, red, yellow,
green and purple compound and
is available at mass market
retailers. As with candy, one bag
is enough for about 20 kids, con-
venient for handing out to trick-
or-treaters. After the pumpkin
and the candy corn are long
gone, children can reuse the com-
pound for months. While kids of
all ages enjoy Play-Doh com-
pound, many people consider this
a particular treat for younger
children, whose parents may
watch candy consumption more
closely. 

Themed school supplies
Passing out Halloween-themed

school supplies such as pencils,
pens, notepads and other fun
items sends kids back home and
to school in scary style. Friends
and classmates will likely take
notice of cool, glow-in-the-dark

pencils rather than the plain, yel-
low variety.

Ghoulish gear
Halloween trinkets such as

noisemakers, silly string and glow
sticks make for great party supplies
for trick-or-treaters’ trek home. You
can further encourage kids to have
fun with collectible trading card
games and fake tattoos. 

A memorable experience
The next time you’re staring at

bags of candy, consider these fun
alternatives and add another
dimension to the once-a-year
event. Next year, you may be
known as the house with the “cool
Halloween stuff.” Just be pre-
pared to answer the doorbell a lot.

Fun Alternatives To Give Trick-Or-Treaters

Instead of giving out candy this
Halloween, consider alternatives
that will help extend the holiday
“spirit.”

“I Miss My Daddy!”
(NAPSA)—Daddy (or Mommy)

is in the military and may be
away from home for months. It’s
difficult for the remaining parent
to manage all the family responsi-
bilities. And it’s even tougher for a
child who may not understand
what’s happening or why.

Rachel Robertson, a quality ini-
tiative specialist with Knowledge
Learning Corporation, the world’s
leading provider of early child-
hood care and education, has
some suggestions that may help
children cope. Most important,
she says, is acknowledging your
child’s feelings. It may help a child
to write down his thoughts to
share with the faraway parent —
or just to keep for himself.

Robertson, whose husband is a
former Marine, has written a book
for children, based on her per-
sonal experience. “Deployment
Journal for Kids” also encourages
children of military families to
learn about the country where
their parent is stationed and
includes information about how to
calculate distance and time zones.  

“Knowing that Daddy or
Mommy is almost 7,000 miles
away and that it’s late evening
there when you’re eating break-
fast at home helps children stay
connected to the absent parent,”
says Robertson. “Remembering
the happy occasions the family
shared and planning for a loved
one’s return will help the time go
faster, too.”
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(NAPSA)—There may be good
news for men with prostate can-
cer. With early diagnosis, radical
treatment may not be necessary.

The National Comprehensive
Cancer Network (NCCN) recom-
mends screening to ensure early
detection. Cancers found by digi-
tal rectal examination (DRE) or
prostate-specific antigen (PSA)
testing are, on average, smaller
and have spread less than cancers
discovered because of symptoms
they cause. 

For men with cancer that has
not spread beyond the prostate
gland, the five-year survival rate is
near 100 percent. However, before
early detection tests were widely
used, most men with prostate can-
cer were diagnosed with advanced
disease and most died within a few
years of the diagnosis.

The prostate cancer death rate
has dropped significantly since
prostate cancer testing became
relatively common. Studies are
under way to try to prove that
early detection will lower prostate
cancer death rates. The decision
as to whether a man should be
tested is left up to him and his
health care professional. 

Because there are no early
symptoms of prostate cancer,
NCCN recommends that a DRE
be done yearly and a PSA blood

test be offered to men age 50 and
over who have at least a 10-year
life expectancy and to younger
men who are at high risk.

Depending on the results of
the initial PSA, men may only
need the test repeated every two
years. African-American men and
men with a strong family history
of prostate cancer (such as a
father or brother diagnosed at a
young age) should begin testing
at age 45. Men with multiple
first-degree relatives affected at a
young age can even begin screen-
ing at age 40. All men should be
told about the benefits and risks
of testing as well as the pros and
cons of treatment. 

Order a copy of the NCCN
Prostate Cancer Treatment Guide-
lines for Patients at www. nccn.org.

The Importance Of Early Detection
 Timing For Prostate Tests 

• NCCN recommends a digital rectal exam 
be done annually and that a prostate-
specific antigen test be offered to men 
over 50 with at least a 10-year life 
expectancy and to younger men at high 
risk for prostate cancer.

• The American Cancer Society further 
recommends that African-American men 
and men with a strong family history of 
prostate cancer begin testing at age 45. 

***
Old minds are like old horses;
you must exercise them if you
wish to keep them in working
order.

—John Adams
***

***
Anybody can observe the
Sabbath, but making it holy
surely takes the rest of the week.

—Alice Walker
***

***
When a friend is in trouble,
don’t annoy him by asking if
there is anything you can do.
Think up something appropri-
ate and do it.

—Edgar Watson Howe
***




