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(NAPSA)—American teens want
credit when credit is due. That’s a
key finding of a new poll that shows
that many teens are establishing
credit at an early age.  

Eleven percent of teens have
credit cards in their name, with
the percentage of credit card
ownership increasing with age,
from just over six percent for
ages 13 to 14 to 21 percent for
ages 18 and up.  

The poll, “Teens and Personal
Finance,” conducted by JA World-
wide (Junior Achievement) and
The Allstate Foundation, shows
that employment also affects the
rate at which teens own their own
credit card, with 16 percent of
employed teens holding their own
credit cards compared to only
seven percent of teens without
jobs possessing charge cards.  

The latest poll in an ongoing
investigation of teen opinions
about business and financial
issues shows that teens with
credit cards are conscientious
about servicing their monthly
debt, with 82 percent indicating
that their monthly balance is paid
in full.  

Teens are also saving, with
nearly three-quarters of them
reporting they have dollars set
aside in a savings account, while
almost one-third of those polled
report they have money in a
checking account.  

“Understanding credit is
important for all individuals and
essential for one’s financial stabil-
ity,” notes Jan Epstein, executive
director, The Allstate Foundation.

According to Dr. Darrell Luzzo,

senior vice president of education
for JA Worldwide, the need is
greater than ever to educate stu-
dents at an early age about
responsible budgeting and the
importance of saving, investing
and wise spending practices. 

Said Luzzo, “This need is being
addressed by our latest program
for middle-grade students, JA Eco-
nomics for Success. Hopefully, not
only will teens use the credit and
banking resources available to
them, but prove to be more finan-
cially savvy and independent than
previous generations.”

The Allstate Foundation is an
independent, charitable organiza-
tion made possible by The Allstate
Corporation. 

JA Worldwide is the world’s
largest organization dedicated to
educating young people about
business, economics and entrepre-
neurship. Today, 145 offices reach
four million students in the
United States, with more than 2.6
million students served by opera-
tions in 97 countries worldwide. 

For more information, or for a
copy of the survey, visit the Web
site at www.ja.org.

Teens Are Declaring Financial Independence

American teens are saving, with
nearly three-quarters of them
reporting they have dollars set
aside in a savings account.

(NAPSA)—Looking for a little
adventure this weekend but don’t
have time to travel? The Internet is
a great place to find fun family get-
aways in the outdoors. A quick Web
search can help you find places to
go you may not even know existed,
yet they are only a short drive from
your front door.

The nonprofit Recreational
Boating & Fishing Foundation
(RBFF) has developed a Web site
that is the most comprehensive sin-
gle source of boating and fishing
information on the Internet.
According to the RBFF, the public
service site includes data on thou-
sands of bodies of water in the U.S.,
and ties in information from state
and local fish and wildlife agencies. 

The noncommercial site—
takemefishing.org—is easy to
navigate and has plenty of useful
information for water lovers. You
can search at the state and local
levels, even down to a specific
body of water. The site offers
information on where and when
to go, local access points upon
arrival and what to bring, as well
as information on how to be safe
in the outdoors.

“We wanted to develop a
national resource that lets people
quickly find what they’re looking for
in their own communities, as well
as all across the U.S.,” says Bruce
Matthews, president of RBFF.
“There’s no other single Internet
site that captures this kind of infor-
mation in this much detail.” 

Here are some of the ways you
can use takemefishing.org:

• Search by state, town and zip
code to locate and link to a map of
a specific body of water 

• Locate convenient access facil-
ities such as campgrounds, launch
ramps, marinas and fishing piers

• Find the closest services
including charter operators, boat
sales and rentals, fishing retail-
ers, and bait and tackle shops

• Get a wealth of helpful infor-
mation, like how to choose the
right boat, where to take boating
safety courses, and links to local
fishing organizations 

• Browse feature stories and
profiles of real-world anglers and
boaters, which are updated regu-
larly to give plenty of new ideas. 

By tapping into public service
Web sites like takemefishing.org,
you can learn about many outdoor
activities that offer an escape
from your usual routine and give
you, your family and friends hours
of natural enjoyment and memo-
ries that will last a lifetime.

Explore The Outdoors—Online
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The Web is a great resource for
planning your next fishing trip.

Outdoor Resources Online
Go fish—takemefishing.org
Get outdoors—Stepoutside.org
Ride a bike—Trailsfromrails.com
Go boating—Discoverboating.com
Hike a trail—Americanhiking.org
Hit the road—GoRVing.com
Outdoor travel—Americaoutdoors.org
Get active—Recreation.gov

(NAPSA)—An enjoyable way
parents can help their children
learn about managing money is
with a drink stand. For these
future business leaders (and their
parents), Kool-Aid offers the fol-
lowing tips to make this summer’s
selling profitable, fun and safe.

• Charge a reasonable price—
part of the charm of a drink stand
is being able to get a cold refresh-
ing drink for 25 cents or less.

• Make sure you have plenty of
change available—a roll of quar-
ters should do. 

• Advertise the stand by creat-
ing homemade signs and placing
them around the neighborhood.

• A drink stand can be as sim-
ple as a card table, a chair or two
and a brightly painted sign or as
elaborate as a homemade stand
made with the help of parents.

• Mix up the fun. Because
Kool-Aid comes in a presweetened
canister, kids can mix up as much
or as little as they need to meet
their customers’ demands. Plus,
when mixed from the pre-sweet-
ened canister, the drink has one-
third less sugar than leading reg-
ular sodas.

• Kids can partner with friends
and practice management skills by
delegating. Assign friends to act as
production managers, customer
service managers, and promotions
managers.

• Offering a discount on refills
keeps customers coming back.

• Check the weather forecast.

If it’s going to be the hottest day of
the year, make plenty of cool
drinks for the thirsty crowds and
don’t forget the ice! After all, the
colder the drink, the better.

• Place the drink stand in the
shade; it will be more enjoyable for
both the seller and the customers.

• Always offer a smile and say
“thank you” when handing cus-
tomers their drinks. 

• One last tip: It doesn’t hurt
to quietly guarantee business for
the stand by calling a few friends
and neighbors and encouraging
them to stop by for a cool drink.
After all, in the business world,
it’s often “whom you know” that
counts.

When not managing the stand,
kids can have fun online at
www.koolaid.com.

The First Summer Job For Kids: Setting Up A Drink Stand

Supplying a cool drink on a hot
day can be a great way for
youngsters to get their feet wet
in business.

(NAPSA)—An innovative train-
ing academy is helping elementary
school teachers build upon their
teaching skills in math and sci-
ence. Called the Mickelson Exxon-
Mobil Teachers Academy, the pro-
gram is sponsored by Professional
Golf Association (PGA) golfer Phil
Mickelson, his wife Amy and the
ExxonMobil Corporation. To learn
more, visit www.exxonmobil.com
or www.philmickelson.com.

For people who want to avoid
the tell-tale aging signs of bifocals
and reading glasses, progressive
lenses, also known as no-line bifo-
cals, are a popular choice because
they offer a seamless, single-
vision look and the ability to see
at near, far and in-between dis-
tances. DEFINITY™ Progressive
Lenses take this technology a step
further by combining the benefits
of an expanded viewing area with
enhanced optics to provide a
GROUND VIEW ADVANTAGE™.

Outdoor cuisine can be hit or
miss when you’re spending a few
days camping or hiking. Coffee, in
particular, can be inconvenient to
make when you’re away from
home. However, a jar of Maxwell
House Instant Coffee provides a
great tasting “pick-me-up” that’s
easy to prepare, so there’s no need
to pack a coffee maker: just add
hot water. And if you’re trying to
beat the heat, mix Maxwell House
Instant Coffee with cold water and
ice for a refreshing iced coffee.

The American Association of
Feline Practitioners recommends

testing all newly adopted cats and
kittens for FIV and FeLV. Feline
immunodeficiency virus (FIV) and
feline leukemia virus (FeLV) are
two of the most deadly retro-
viruses affecting cats. For more
information, visit www.fivtest.com.

One excellent resource for
everyday back-to-school tips is the
SCOTT® Tissue and Towels Com-
mon Sense Community at www.
ScottCommonSense.com. This
community provides a place for
people to share their practical
ideas ranging from timesaving
short cuts to ways to spend qual-
ity time with the family. Applying
these simple ideas can ease the
transition between summer fun
and back-to-school time.

New rules implemented by the
Small Business Administration
disqualify companies primarily
funded by venture capital firms
from receiving certain research
grants .  Th i s  hur t s  med i ca l
research.

(NAPSA)—The 2005 Dietary
Guidelines for Americans recom-
mend three to eight servings of
vegetables a day—yet it’s esti-
mated that one out of two people
fall short of that number. That’s
where salads come in. They are a
great-tasting way to help you get
the veggies you need. For nutri-
tious KRAFT Salad-A-Day recipes,
visit the Web site www.KraftSal
adADay.com.

The elegant form of outdoor
dining perfected in Italy known
as al fresco (“in fresh air”) often
includes fresh figs grown in Cali-
fornia. There, the growing condi-
tions closely resemble those of
the Mediterranean, producing
perfect fruit bursting with flavor
that’s preferred by professional
chefs. For simple, beautiful
recipes and wine pairings that
enhance the al fresco experience,
visit www.californiafigs.com.

(NAPSA)—A Termidor treat-
ment will help control ants, but it
can only be made by a licensed
pest management professional
who has been trained and certi-
fied to use it. Visit Termidor
Home.com and enter your zip
code to find a pest management
professional in the area.

A newly launched Web site,
www.truevaluepaint.com, offers
practical information needed to
paint picture-perfect rooms, along
with helpful tips and fun quizzes
including a color personality pro-
file quiz and access to expert
advisors.




