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(NAPSA)—Many people think
that confusion, forgetfulness, and
changes in behavior are normal
signs of aging, but these may
actually be signs of Alzheimer’s
disease. Although Alzheimer ’s
affects one in 10 people over the
age of 65 and one in two over the
age of 85, according to the
Alzheimer ’s Association, the
symptoms are often not recog-
nized until the disease has pro-
gressed, sometimes considerably.
Research shows that nearly half of
Alzheimer’s disease patients are
first diagnosed in the moderate to
severe stages of the disease. Being
able to identify symptoms of the
disease is the first step to a timely
diagnosis. Although there is no
cure, there are medications to
help alleviate symptoms associ-
ated with the disease.

According to Dr. Leslie Blake
of Eastern State Hospital in
Spokane, WA, “Once the diagnosis
of Alzheimer’s disease is made, we
need to start treatment almost
that very same day. If you delay
treating, then you are going to
delay the response and potential
effect of treatment.” 

If you have noticed any of the
following changes in a loved one’s
behavior, cognition and daily
functioning, consider this an
opportunity to address potential
signs of Alzheimer’s disease with
a doctor. The Alzheimer’s Associ-

ation recommends that adults be
familiar with the symptoms,
which include: 

• Difficulty performing famil-
iar tasks, such as forgetting how
to do routine chores, prepare a
meal, participate in lifelong hob-
bies or dress appropriately for the
weather.

• Disorientation, such as for-
getting where the toothbrush was
placed the night before or where
one lives.  

• Changes in behavior—as
Alzheimer’s progresses, behavior
changes, such as restlessness,
sleeplessness, delusions, halluci-
nations, and pacing back and
forth.

• Changes in mood—mood
swings from calmness to anger

and fearful or suspicious thoughts
about one’s surroundings may
occur. (Adapted in part from the
Alzheimer ’s Association’s Ten
Warning Signs of Alzheimer ’s
Disease and Steps to Getting a
Diagnosis.)

For more information about
Alzheimer ’s disease research,
treatment and care, contact the
Alzheimer’s Association at 1-800-
272-3900 or www.alz.org.

Although there is no cure for
Alzheimer ’s, there are medica-
tions that can treat the progres-
sive symptoms of the disease.
Namenda® (memantine HCl) is
the only medication approved for
moderate to severe stages of
Alzheimer’s disease and is avail-
able by prescription in the U.S.
Ask your doctor about Namenda,
go to www.Namenda.com or call
1-877-2-NAMENDA (1-877-262-
6363).

Namenda is contraindicated
in patients with known hyper-
sensitivity to memantine HCl or
to any excipients used in the for-
mulation. The most common
adverse events reported with
Namenda vs. placebo (≥5% and
greater than placebo) were dizzi-
ness, confusion, headache, and
constipation. In patients with
severe renal impairment, the use
of Namenda has not been sys-
tematically evaluated and is not
recommended. 

Recognizing Signs Of Alzheimer’s Disease

R e c o g n i z i n g  s y m p t o m s  o f
Alzheimer’s disease may help
lead to earlier diagnosis.

(NAPSA)—A unique way to
show support for our troops serv-
ing abroad is the official launch of
a “Toast to the Troops” campaign
that will allow citizens to send a
special “toast” to the men and
women of the military serving
abroad.

To participate, simply go to the
Jack Daniel’s Web site (www.jack
daniels.com) or fill out postcards
at selected retail outlets to send a
special message of support to the
troops. 

The company will collect the
toasts from now through July
2005, and will then host an Oper-
ation USO Care Package “stuffing
party” with Distillery workers,
USO volunteers, military families
and others to send the toasts
along with the Care Packages to
our troops abroad. 

The Distillery’s $100,000 dona-
tion will help purchase the USO
Care Packages, which include an
assortment of items that service
members have specifically re-
quested, such as disposable cam-
eras, prepaid international calling
cards, toiletries and sunscreen.
The Distillery and USO officials
said they hope that several thou-
sand Care Packages will be
stuffed at the event. 

“This is just an effort on our
part to help support the USO and
provide another outlet for folks to
demonstrate their love and appre-
ciation for those serving in our
armed forces,” said Campbell
Brown, National Brand Manager
for Jack Daniel’s. 

“We’re thrilled to be partnering
with Jack Daniel’s on this exciting
project and certainly look forward
to our upcoming stuffing party,”

said Elaine Rogers, USO-Metro
President and Worldwide Adminis-
trator for Operation USO Care
Package. “We’re always looking for
unique ways for citizens to express
their support for our troops, and
giving them the opportunity to
send their message in a special
toast certainly fits that bill.”

Because of heightened security,
individuals can no longer send let-
ters and packages addressed
“Deliver to Any Service Member.”
Approved and endorsed by the
Department of Defense, the USO
Care Package is a way to send a
message of encouragement to a
service member and provide “a
touch of home.” The USO has sent
out more than 500,000 Care Pack-
ages since the program’s inception
in 2002. More information on the
USO Care Package program can
be found on www.usocares.org.

An announcement regarding
the date and location of the “stuff-
ing party” will be made later this
spring, the company said.

Jack Daniel’s encourages its
friends to drink responsibly.

A “Toast To The Troops” Campaign Is Launched

The Care Package is a way to send
a message of encouragement and
provide a touch of home.

(NAPSA)—Nearly half of
American teens believe the Ameri-
can Dream is to be happy. That’s
more than the number who think
it involves owning a house or their
own business. 

That’s one of the key findings
of a poll conducted in support of
Job Shadow Day 2005. On Febru-
ary 2, 2005, over a million young
people explored their futures
when they “shadowed” workplace
mentors as part of the eighth
annual Groundhog Job Shadow
Day initiative.

According to the poll—spon-
sored by the Job Shadow Coalition
and Harris Interactive—nearly
half of teens surveyed (47 percent)
defined the American Dream as
“Simply Being Happy, No Matter
What You Do.” 

Only one in five teens queried
equated the American Dream with
being rich or famous. Seven per-
cent of those polled said the
“dream” involved owning their
own business.

Other definitions of the Ameri-
can Dream included:

• “Having a house, cars and
good job” (38 percent); 

• “Having the career of my
dreams” (27 percent) and 

• “Being the Boss” (5 percent). 
Overall, nearly three in four

teens (71 percent) believe the
American Dream is achievable
and most of those—nearly three-
in four—believe higher education
is essential to achieve it.

The Job Shadowing project is a
yearlong national effort to enrich
the lives of students by acquaint-
ing them with the world of work
through on-the-job experiences
and a carefully crafted school cur-

riculum that ties academics to the
workplace.

National job shadowing is a
coordinated effort of America’s
Promise, Junior Achievement (JA),
the U.S. Department of Education
and the U.S. Department of Labor.
ING is the national title sponsor of
Job Shadow Day 2005. Nelnet and
Valpak are co-sponsors.

Last year, more than one mil-
lion of America’s youth were able
to experience more than 100,000
workplaces throughout the na-
tion. For additional information,
including a how-to guide, bro-
chure, and an online training
presentation on how to get in-
volved with job shadowing, visit
www.jobshadow.org. 

JA reaches 4 million students in
the U.S. and another 2.5 million stu-
dents in nearly 100 countries. For
more information, visit www.ja.org
or write JA Worldwide Headquar-
ters, One Education Way, Colorado
Springs, CO 80906. You can also
contact the nearest JA office.

Teens Say “Being Happy” Is the American Dream

According to a recent poll, only
one in five teens equate the
American Dream with being
rich or famous.

(NAPSA)—To help increase
electrical safety awareness for
consumers, schools and the work-
place in communities nationwide,
the Electrical Safety Foundation
International offers a national
electrical safety month campaign
kit in May. It provides information
on the top electrical safety haz-
ards, including facts, figures and
tips to use in the home, school and
workplace. You can download it
from the online library at www.
electrical-safety.org.

Students who graduate this
year may be able to save thou-
sands of dollars by consolidating
their student loans and locking in
today’s record-low interest rates.
On July 1, interest rates on feder-
ally guaranteed, variable-rate
Stafford and PLUS loans will be
reset and those new rates are
likely to increase. Students can
reduce their consolidation interest
rate even more by consolidating
Stafford and other eligible federal
education loans under Sallie
Mae’s SMART LOAN Consolida-
tion Account, where they can reap
additional savings of .25 percent
for direct debit and 1 percent for
36 months of on-time payment. To
get started, borrowers can contact
a loan consolidation expert at 1-
800-448-3533. 

Don’t let fleas and ticks get the
“jump” on your pets. Start pro-
tecting them before pests become
a problem. One of the most conve-
nient and effective ways to protect
pets is to use a topical, once-a-
month flea and tick product, such
as Hartz® Advanced Care® 4 in 1™

Flea & Tick Drops Plus+, to kill
fleas, ticks, mosquitoes and flea

eggs and larvae. 
Acute leukemia, a type of blood

cancer, is the most common child-
hood disease in the U.S. But over
the past several decades, signifi-
cant progress has been made in
the treatment and the survival
rates have improved dramatically
for children with acute lym-
phoblastic leukemia (ALL).
Recently, the U.S. Food and Drug
Administration (FDA) gave accel-
erated approval for Clolar, a new
drug, to be used in the treatment
of children from 1-21 years old
with ALL. To learn more and for
full prescribing information, visit
www.fda.gov.

As skin matures, time, stress
and the environment undermine
its ability to renew itself. Pen-
tapeptides renew skin’s outer
layer by accelerating newer cells
to the surface, says Dr. Diane
Berson, New York City dermatolo-
gist. Olay Regenerist Enhancing
Lotion, Perfecting Cream, Daily
Regenerating Serum, Continuous
Night Recovery and Eye Lifting
Serum include pentapeptide in
formulas that retail for under $20
at local drugstores and discount
retailers. For more information
log on to regenerist.com.

***
Spring is when you feel like
whistling even with a shoe full
of slush. 

—Doug Larson
***

***
Science has never drummed up
quite as effective a tranquiliz-
ing agent as a sunny spring day. 

—W. Earl Hall
***

***
In a pleasant spring morning
all men’s sins are forgiven.

—Henry David Thoreau
***




