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By Dr. Virginia Mann
(NAPSA)—While many recog-

nize that early literacy is critical
to success in life, few know what
the latest research tells us: Liter-
acy development starts at birth.
An innovative program in South-
ern California shows how to put
this research into action.

Almost 30 years of research
shows that two strategies work
best from birth to age 5 to encour-
age early literacy skills: exposing
children to spoken language and
helping them to become aware of
the patterns, rhymes and sounds
of words.

Fortunately, the complex skills
necessary for early literacy can be
developed through simple actions:
Talk with your children, read to
them, and engage them in conver-
sation and language play.

Unfortunately, children in low-
income families do not have the
same exposure to language as
those in affluent families. 

Researchers Betty Hart and
Paul Riseley show that affluent
children receive more spoken lan-
guage input—an average of more
than 300 words an hour, or
500,000 words a year. Homes of
the disadvantaged often rely too
much on short or curtailed com-
munication because of busy work
schedules. 

Children build much of their
language mastery on simply hear-
ing words. While “Hickory Dickory
Dock” may seem to be no more
than a silly poem, to children it is
a toy box full of words—a set of
playful sounds that can be shuf-

fled and combined like Lego
blocks to create new words and
sounds.

Nursery rhymes, poems, word
games, letter names and sounds,
and exposure to more complicated
stories, vocabulary and songs
build language skills and cause
children to “hunger” for language
learning—the more they hear, the
more they want to know. 

Using these tools with pre-
school children draws their atten-
tion to the sounds of words and
how they can be manipulated. The
small sound segments within spo-
ken words—called “phonemes”—
are segments that the alphabet
represents. The successes of phon-
ics-based curricula and decades of
research show us that cultivating
an awareness of these segments is
a necessary part of early literacy. 

The latest data show that any
spoken language—English, Span-
ish or any other—builds the skills
that a child needs to learn Eng-
lish. This means that parents who
come to this country and want
their children to learn English
don’t have to first learn English
themselves. 

The most effective strategy
these parents can follow is to
engage their children in conversa-
tion in the native tongue. The
sound of words in any language is
enough for the brain to prepare
for continued learning of English.

The Children and Families
Commission of Orange County,
California provides the tools and
information that adults need to
promote their child’s learning and
language skills. Through the Uni-
versity of California at Irvine’s
HABLA program—Home-Based
Activities Building Language
Acquisition—the commission sup-
ports increased verbal interaction
in the homes of economically dis-
advantaged Latino children,
between 2 and 4 years old. Using
culturally appropriate mentors
who serve as coaches and role
models, the program teaches fun,
straightforward methods through
books and toys used in the home. 

Not only does HABLA help build
learning environments for low-
income families, it saves taxpayers
money. A year of HABLA costs
$2000, while a year of preschool or
special education costs three times
that. The human potential of these
children that is preserved is, of
course, priceless.

The Simple Tools For Early Literacy

The sound of words in any lan-
guage can help prepare the brain
for learning English.

(NAPSA)—Making time for tea
may be good for your health.
That’s because research shows
there are specific benefits to
drinking the world’s most popular
beverage. “Think of tea as another
way to eat more plant foods—two
cups of tea provide as many
flavonoids as a serving of fruits
and vegetables,” explains Dr. Jef-
frey Blumberg at Tufts University. 

Flavonoids are antioxidants
that help keep the body healthy.
“Studies of large populations
reveal the more tea people con-
sume, the lower their risk for con-
ditions like cancer and heart dis-
ease,” adds Dr. Blumberg.

Brewing Up Benefits
Studies show drinking quality

teas like Celestial Seasonings may
have the following positive effects:

• Heart and Blood Vessels—A
recent USDA study reports that
tea reduces “bad” LDL cholesterol
in the blood and increases the
ability of blood vessels to respond
to stress. 

• Cancer—The flavonoids in
tea can act to inhibit the develop-
ment of precancerous lesions and
cancers in tissues.

• Bones and Joints—Tea con-
sumption may help maintain bone
mineral density during aging.
Some research indicates that tea
flavonoids have anti-inflammatory
actions. 

• Immune System—A Harvard
study suggests that tea may help
s u p p o r t  a  h e a l t h y  i m m u n e
system.

• Teeth—Tea is a rich source of
natural fluoride and, together
with tea flavonoids, may help
combat cavity-causing bacteria
and plaque.

• Weight—Green tea flavo-

noids have been found to stimu-
late the body’s ability to burn
calories.

Research has shown that dif-
ferent types of tea-such as white,
oolong, green and black-have dif-
ferent benefits for the body. “The
bottom line is tea is good for you.
We’re still discovering just how
good and far reaching the benefits
can be,” says Jim Kinsinger, PhD.,
of Celestial Seasonings.

Dr. Kinsinger recommends peo-
ple do the following to get the
most from their teacups:

• Drink at least two 8-ounce
cups daily of white, green, oolong
or black tea.

• Drink freshly brewed, high-
quality teas (hot or iced). This
ensures the highest concentration
of antioxidant flavonoids, which
are reduced in instant teas due to
additional processing.

• Eat a well-balanced diet.
While tea contains high levels of
healthful flavonoids, fruits and
vegetables offer vital sources of
vitamins, minerals, fiber and
antioxidants not found in other
food groups.

Perhaps the most encouraging
finding is that drinking just two
cups of tea daily provides useful
levels of tea’s beneficial flavonoids.

For more information on the
health benefits and research, visit
www.celestialseasonings.com.

Tea’s Benefits From Head To Toe—Lessons From The Latest Research

Good  Hea l th  In  The  Bag—
Antioxidants in tea may help
keep you healthy.

Protecting Your Pet’s Health
(NAPSA)—If you don’t want

your pet’s health to go to the dogs,
you’re not alone. One out of three
American households includes a
dog or cat. A recent study found
that nearly 70 percent of these pet
owners think their pet’s health is
as important as their own. In
addition, nearly 90 percent of
owners consider their pet to be
part of the family. 

Yet many pet owners bring their
pets to the veterinarian just once a
year—and when it comes to pet
health, that’s equivalent to people
waiting seven years between med-
ical and dentist visits. 

Pets age five to seven times
faster than people. By age 2, most
pets have reached adulthood. By
the time a pet reaches age 4, it’s
considered middle-aged. At age 7,
many dogs have already started
their senior years. 

Veterinarians say the best way
to care for your four-legged friend
is to bring him to your veterinar-
ian twice a year. It’s a message
the American Veterinary Medical
Association (AVMA) works to get
out year-round, but especially in
October, which is National Pet
Wellness Month. 

As part of the effort, pet own-
ers can visit their veterinary clinic
to receive important pet aging and
wellness exam information, specif-
ically tailored to their pets, from
their personal veterinarian. Edu-

cational literature and other infor-
mation will be available at partici-
pating clinics as well, and people
can visit the National Pet Well-
ness Month Web site at www.
npwm.com. 

“Advances in veterinary medi-
cine have led to an increased per-
centage of aging cats and dogs in
this country,” says AVMA imme-
diate past president Jack O.
Walther, DVM. “Unlike people,
cats and dogs can’t  tell  you
where it hurts. An exam every
six months enables early detec-
tion and treatment of potentially
life-threatening conditions.”

For more information, contact
your veterinarian. 

It’s A Dog’s Life—Pets should
see their veterinarian twice a
year.

(NAPSA)—As sports fans
everywhere look forward to each
game of the 2004-2005 football
season, FOX Sports and Sorrent,
a mobile entertainment company,
are delivering the football season
directly to fans’ cell  phones.
While the roar of the crowd or
the smell of chili and wings won’t
be there, fans will get instant
sports updates, a full fantasy
football game and an arcade-
style video game all delivered
straight to their cell phone. New
technological advances allow
sports fans more options than
ever. 

Away from the TV? You can
still watch the game

Every football fan has been
there. Stuck at a wedding, a
recital, a trip to the in-laws’; any
conflict that has pulled them
away from the television during
precious football season. Fans
know that football season is fleet-
ing, and these games make Sun-
days in the Fall so special. FOX
Sports Mobile delivers vital infor-
mation, live updates, news, scores,
standings, and odds directly to
fans’ phones so they never miss a
play. FOX Sports Mobile also
includes the irresistible Game-
Trax, a live graphic representa-
tion of the actual NFL game.

Are you ready for some
Fantasy Football? Now on
your phone.

While pro football players shed
sweat and blood in training camps,
the fantasy freaks of the nation
poured through stats and news to
devise their fantasy draft strategy.
Just because the season has
started doesn’t mean it’s too late to
get in the game. The launch of
FOX Sport Fantasy Football
brings fans’ favorite gridiron pas-
time to the mobile phone. Enthusi-
asts play the role of general man-
ager and start with a multimillion
dollar budget to build a weekly
roster and key updates are sent
directly to fans on their mobile
phones. Scores are calculated
based on the rosters’ performance,

and weekly high-score winners
take home a $100 gift certificate to
spend at FOXSports.com. Commu-
nity wide leader boards track
league rankings so fantasy fans
always know where they stand.

Fun and games 
At the end of the day, when all

the fantasy trades have been
made and the final whistle blows
on the pro-football action, foot-
ball fans thirsty for more can
turn to their phone and play for
themselves. FOX Sports Football
‘05 is a mobile football game that
truly captures the excitement of
FOX Sports ’ beloved football
broadcast—with more than 100
offensive plays and special fea-
tures like changing weather con-
ditions, this is as closest thing to
real football  found on a cell
phone. For the serious football
players, FOX Sports Football ‘05
offers a “Season Mode” that
allows fans to create a team and
play an entire season. 

For more information about
how to turn your cell phone into
the ultimate sports survival kit,
visit www.sorrent.com.

Calling All Sports Fans: Get Your Sports to Go! 

Make The Call—Sports fans now
use cell phones to track their
favorite teams and play in fantasy
leagues.




