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(NAPSA)—Although cancer is
believed to be the leading health
threat among women, heart dis-
ease affects more women than all
cancers combined and claims
nearly 500,000 lives each year. But
women, take heart: Many experts
believe this toll can be lowered if
women assume a more active role
in battling the disease. That’s the
idea behind a new nationwide cam-
paign called Take Heart, which
seeks to motivate women to take
care of themselves, take charge of
their health, and better under-
stand what puts them at risk and
how they can change their behav-
ior to fight heart disease.

“Our best hope for bringing these
numbers down is to make sure
every woman learns about her risk
of heart disease and does every-
thing possible to reduce it,” says
Noel Bairey Merz, MD, director of
the Preventive and Rehabilitative
Cardiac Center at Cedars-Sinai
Medical Center in Los Angeles. “We
need to go beyond diet and exercise
changes, because for most women,
it may not be enough.”

One risk factor most women try
to manage with diet and exercise
is high cholesterol. However, the
body produces 80 percent of cho-
lesterol and only the remaining 20
percent may be a result of diet.

Created by a multidisciplinary
panel of experts, Take Heart
addresses the physical, medical,

and psychological components of
heart health, providing tools for
women to change their attitudes
as well as their behavior. 

Putting yourself first
“We’re trying to shift women’s

thinking so they take care of
themselves and make their well-
being a higher priority,” says Dr.
Merz. Women are the gatekeepers
and decision makers for their fam-
ilies’ health and juggle many other
activities, “but all too often they
forget their own needs.”

Learning about physical 
factors

Exercise and a balanced diet
are important, but there’s a lot
more that women can do to reduce
their risk—for example, learning
about the risk factors associated
with heart disease, becoming
familiar with the warning signs of
heart disease, and looking into
treatments and lifestyle changes. 

Taking action
“Once they have identified the

risk factors that affect them, such

as high cholesterol and high blood
pressure, women need to take this
information to heart and work
with their health care providers to
reduce as many of these as they
can,” says Dr. Merz. 

The Take Heart campaign is
part of the Women’s HeartAdvan-
tage program, a national initiative
that aims to change women’s
behavior with regard to heart dis-
ease, and is supported through
an educational grant from
AstraZeneca, makers of Crestor®.
Women’s HeartAdvantage and
Take Heart are initiatives of VHA
Inc., the largest cooperative of
not-for-profit hospitals in the
U.S., comprising 2,200 health
care organizations.

Throughout 2004, participating
Women’s HeartAdvantage hospitals
will host Take Heart health events,
where women will be able to obtain
the latest information on heart dis-
ease, learn how they can decrease
their risks, and participate in on-
site health screenings. Educational
workshops and health risk assess-
ments also may be offered. 

Women can learn more about
the Take Heart campaign and
upcoming health events at
www.womensheartadvantage.org.
The site also offers information
about assessing and reducing
heart disease risks, and about
treating and living with heart
disease.

Women Can Take Heart In Fight Against Heart Disease

“We need to go beyond diet
and exercise changes,

because for most women, it
may not be enough.”

—Noel Bairey Merz, MD

(NAPSA)—The onset of warmer
weather has brought with it a com-
mon problem—termites. As home-
owners contact their pest control
professional, many of them will
discover that the newest, most
effective professional termite treat-
ments have a familiar “retro” feel.

First introduced half a century
ago, liquid termite control is again
in vogue, as pest control companies
adopt newer, more effective treat-
ments. “The trend in professional
termite control is nonrepellent
liquid products,” says Tom Kraeut-
ler, host of “The Money Pit,” a
nationally syndicated home
improvement radio show. “These
‘undetectable’ products are provid-
ing the most effective termite con-
trol ever—even better than baiting
systems.”

Researchers agree. In a recent
survey, U.S. entomologists were
asked which professional termite
control they’d use if their own
home had an infestation; they
overwhelmingly preferred non-
repellent, “undetectable” liquids by
a margin of more than two to one
over baits. And pest control compa-
nies across the U.S. share that
preference. In a survey conducted
by “Pest Control” magazine, over
70 percent of pest control profes-
sionals questioned said they’d treat
their own home with a liquid unde-
tectable product if it had a termite
infestation.

Unlike older products, non-
repellent liquid treatments are
undetectable—termites unknow-
ingly forage throughout a treated
area, quickly passing the termiti-
cide throughout their population.
“This allows for faster control of
termites in your home,” comments
Kraeutler. “In fact, the leading
undetectable product, Termidor®,
wipes out 100 percent of termites
in 90 days—that’s up to six times
faster than baiting.”

Pest control professionals have
noticed that effectiveness, and are
enthusiastically recommending
undetectable liquids to homeown-
ers. In fact, since their introduc-
tion, undetectable liquids have
been used to safeguard nearly 3
million homes from termites.
Kraeutler continues, “Since 2000,
more homes have been treated
with undetectable products than
any other professional termite
treatment—that’s twice as many
as the leading bait product.”

As manufacturers continue to
develop effective termite prod-
ucts, they’re also ensuring that
these products are responsible.
Just 8 ounces of active ingredient
are used in a 100-gallon Termidor
treatment. “The misconception
among some is that pest control
professionals pump thousands of
gallons of chemical around your
home,” says Kraeutler. “Today,
that’s just not the case. The
actual amount of active ingredi-
ent used in newer products is
very small. 

“These new undetectable prod-
ucts have gone through years of
testing by the EPA and USDA to
ensure that they’re both effective
AND responsible.”

For more information on ter-
mites and termite control with
undetectable liquid products, visit
www.TermidorHome.com.

For Termites, What’s Old Is New Again

***
Waiting, done at really high
speeds, will frequently look like
something else.

—Carrie Fisher
***

***
Our hours in love have wings;
in absence, crutches.

—Colley Cibber
***

***
True silence is the rest of the
mind.

—William Penn
***

(NAPSA)—One of the newest
players in the expanding baby
video market is the Fisher-Price
Baby Development Collection, a
line of videos that parents use to
bring out their child’s full poten-
tial. With the collaboration of par-
ents and child development
experts, the collection meets spe-
cific developmental needs in an
educational and engaging way.
Each of the videos in the collec-
tion, distributed by Lions Gate’s
Family Home Entertainment, is
designed to entertain and hold a
baby’s attention with music and
beautifully filmed images of ani-
mals, babies and nature scenes
while providing specific develop-
mental benefits. 

Every year, millions of teens
work in part-time or summer
jobs. Early work experiences can
be rewarding for young workers
but the jobs that teens are hired
to do should not jeopardize their
health or well-being. Under the
leadership of Secretary Elaine L.
Chao, the U.S. Department of
Labor launched the YouthRules!
initiative. This initiative pro-
motes positive and safe work
experiences for young workers 
by educating parents, teens,
employers, and educators about
the types of jobs teens can hold
and the number of hours they
can work. For more information,
visit www.youthrules.dol.gov or
call 1-866-4USWAGE.

Revolutionary new technolo-
gies are improving online dating
opportunities for single people in

ways they may have never imag-
ined possible, say experts at
Match.com. Singles go where the
dating opportunity is, and with
these new technologies, the real
romantic opportunities today are
online. Match.com is a leading
online dating service with more
than 12 million members. But if
all this technology talk about
meeting your perfect match
online has your head spinning,
Match.com also provides tal-
ented online advisors and assis-
tants who are available to pro-
vide helpful advice or to assist
you in composing a compelling
online profile. For more informa-
tion, visit www.match.com.

A Web site—free for job seek-
ers—is said to offer the world’s
largest searchable index of auto-
motive industry jobs in the Inter-
net. The site—AutoEmploy.com—
is free to job seekers and its fees
for employers are described as a
fraction of the cost of newspaper
classified ads. To learn more, visit
www.autoemploy.com. 

(NAPSA)—When it comes to
inspiration, today’s teens still look
to their parents and teachers.

According to a new survey, when
asked to select their number-one
role model, 28 percent of students
said “parents” while 11 percent
answered “teacher.” The results are
from a national Junior Achieve-
ment/Harris Interactive poll.

It was this capacity that
teachers have to influence stu-
dents in a positive way that led
Junior Achievement to bring
businesspeople into the class-
room to extol the virtues of the
free enterprise system.   

The organization helps to pro-
mote positive role models through
its classroom use of these adult
volunteers and through special
events, such as the National Busi-
ness Hall of Fame. 

For 30 years, the JA’s National
Business Hall of Fame has hon-
ored the nation’s most distin-
guished businessmen and women
for outstanding contributions to
free enterprise. 

This year, six legends of indus-
try were selected to enter the Hall
of Fame: Hans W. Becherer, (for-
mer) chairman, Deere & Com-
pany; Edward Donley, (former)
chairman, Air Products and
Chemicals, Inc.; Herbert Kelleher,
chairman of the board, Southwest
Airlines; Frank Shrontz, chair-
man emeritus, The Boeing Com-
pany; Robert B. Wegman, Chair-
man, Wegmans Food Markets;
and Joseph Wharton (1826-1909),
philanthropist and founder of The
University of Pennsylvania’s
Wharton School of Business.

America’s top business leaders
choose each year’s National Busi-
ness Hall of Fame laureates. The

2004 inductees will be added to an
exhibit of more than 200 laureates
on permanent display at The
Museum of Science and Industry
in Chicago. 

In the Junior Achievement/
Harris Interactive poll, the presi-
dent was followed by Bill Gates
and Oprah Winfrey, with each
individual named by four percent
of students as the number-one
role model. Condoleezza Rice and
Jennifer Lopez followed at two
percent each. 

Junior Achievement is the
world’s largest organization dedi-
cated to educating young people
about business, economics and
free enterprise. Through its inter-
national operation, JA reaches
students in nearly 100 countries
worldwide. For more information,
visit www.ja.org or write JA
Worldwide Headquarters, One
Education Way, Colorado Springs,
CO 80906. You can also contact
the nearest JA office.  

Honoring Business Leaders Who Inspire

Over the last 30 years, more
than 200 business leaders have
been honored by the JA National
Business Hall of Fame.




