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(NAPSA)—As some troops
begin returning from Iraq and
others remain abroad to preserve
freedom, the safety and welfare of
America’s soldiers is a central
focus in the minds of the Ameri-
can public. Enter Sergeant Major
of the Army Jack L. Tilley—the
highest-ranking non-commis-
sioned officer (NCO) in the U.S.
Army and the voice of more than
one million soldiers. 

NCOs are often referred to as
“the backbone of the Army;” they
are a corps of sergeants who
develop and lead the enlisted sol-
diers below them and provide per-
spective and support to the com-
missioned officers above them. As
Sergeant Major of the Army,
Tilley’s charge is to represent and
further the interests of every
Army soldier. 

“It’s important to communicate
and deal with soldiers on their
ground,” said Tilley. “When I’m in
the field talking to groups of 20,
50 or even 200 soldiers, I pick up
on three or four issues or concerns
that they have.”

Known for his face-to-face inter-
actions with soldiers and unique
abilities in building morale, Tilley
has traveled over 460,000 miles
throughout the world to visit more
than 155,000 soldiers during his
tenure as Sergeant Major of the
Army. In addition to domestic
trips, Tilley spends much of his
time overseas, visiting U.S. Army
soldiers in the Middle East, Cen-
tral Asia, the Balkans and Korea,
where enlisted troops confront the
challenges of being away from fam-
ily and constantly face the prospect

of imminent conflict.
Tilley is a soldier’s soldier who

connects with troops on their
terms and makes a real difference
in their jobs. Whether he is chal-
lenging soldiers half his age to
one-armed push-up contests, or
conveying their concerns to Con-
gress and Army leadership, Tilley
goes above and beyond his call of
duty and continually demon-
strates his dedication to soldiers
and the country.

Tilley, along with the vast net-
work of Army NCOs, serve a cru-
cial role—addressing enlisted sol-
dier issues, particularly in areas
affecting their training and qual-
ity of life. NCOs provide vital sup-
port to soldiers, are a critical
bridge to their families and help
make the U.S. Army the strongest
fighting force in the world.

“If you get right down to it, our
job is pretty easy: close in and
destroy the enemy,” said Tilley.
“And that’s what we have to do. So
we train and know how to train,

but we also know how to deal with
the human aspect of soldiers and
their family members. Having
served 34 years in the Army, I
understand the importance of my
role as Sergeant Major of the
Army and regularly address the
Army on soldiers’ issues.”

A graduate of the Sergeants
Major Academy at Fort Bliss,
Texas, Tilley and other NCO lead-
ers throughout the force focus on
leadership development and have
learned how to open up channels
of communication between sol-
diers and the officer ranks. The
Academy excels at fine tuning
NCO leaders, making them
stronger NCOs when managing
troops under any situation.

“When working with other
NCOs, I tell them to be honest,
fair and treat soldiers with dignity
and respect,” said Tilley. “The key
to being a good sergeant is to sup-
port the people above you and
serve the people below you, that’s
the difference.”

Tilley and the Army’s NCOs
have a special and more urgent
responsibility to train, develop
and care for soldiers.

“As far as my responsibilities,
and every NCO’s responsibilities,
that has not changed,” said Tilley.
“We could never be successful in
places like Iraq, Afghanistan, or
wherever we go in the world, if it
wasn’t for the things we do on a
daily basis in the U.S. Army.” 

More information about SMA
Tilley can be found at www.army.
mil/leaders/sma. For information
about the U.S. Army, visit
www.GoArmy.com.

NCOs Make A Difference For Troops And Their Families

A soldier’s soldier, Sergeant
Major of the Army Jack L. Tilley
is the voice of millions of
enlisted men and women.

(NAPSA)—Research indicates
that teachers are the single
biggest influence in children’s
ability to learn. That may be one
reason the discussion and debate
about reforming schools has
zeroed in on the quality of teach-
ing in the classrooms.

Congress began taking a closer
look at how teachers are prepared
and certified during the 1998
Higher Education Act (HEA) reau-
thorization. This effort intensified
with the “highly-qualified” teacher
provisions of the No Child Left
Behind Act and is expected to con-
tinue during the upcoming HEA
reauthorization.

The Educational Testing Ser-
vice has long been engaged in
efforts to measure and improve
teacher quality. This may be seen
in ETS policies and in the prod-
ucts and services it provides. The
organization partners with par-
ents, teachers and policymakers
to find ways to attract, develop
and retain the best possible
teacher workforce.

Good and bad news can be
found in current data on the
teaching force. Of the three mil-
lion teachers in the U.S., almost
all have college degrees and half
have graduate degrees. A growing
body of research shows the posi-
tive impact of good teachers and
high quality professional develop-
ment on the nation’s schools—
that’s good news.

However, there is increasing
evidence that too many teachers
have assignments that don’t
match their qualifications. Almost
30 percent of secondary school

math teachers are not fully certi-
fied to teach math. Many student
teachers do not meet high stan-
dards in core academic subjects.

An ETS-commissioned national
survey on teacher quality found
that Americans have a multi-
faceted definition of teacher qual-
ity. It’s not just about what teach-
ers know but how they convey
that knowledge to students. ETS
will soon release a report that
examines how teachers are pre-
pared in the U.S. and in seven
countries whose students perform
better in math and science tests.

In these countries, teachers are
members of a vigorously regulated
profession with a highly central-
ized system of teacher education
and certification. 

To create a world-class teach-
ing force, ETS believes it is impor-
tant to build a world-class system
to train and retain highly quali-
fied teachers.

World-Class Teachers For The Nation’s Students

“If we want a world-class
teaching force, we must build a
world-class system to train and
retain highly qualified teachers.”

(NAPSA)—A vacation with
children can be fun and adventur-
ous—even when you’re in the car.
With more families looking for
affordable travel, the freedom of
the open road presents a variety
of opportunities that won’t drain
your finances. Following these
simple tips can help ensure you’ll
have a great trip:

Make it a hip trip
Travel isn’t as painful as it was

in pioneer days. Thanks to today’s
technology, children can be enter-
tained with wireless car CD play-
ers, video-in-a-bag movies and elec-
tronic games that they can share.
Don’t forget extra batteries. But for
some old-fashioned low-tech fun,
try license plate games or sing-a-
longs which are bound to make the
family trip more memorable.

School’s out, Fun’s in
Even when the kids are on a

school break, they can keep on
learning. A road trip is a terrific
time to spark creativity. Pack your
car with activity kits, books and
games to keep them busy and
focused. You can find great deals
on crayons, drawing paper and
game sets at popular closeout
retailers like Big Lots. Closeout
shopping can make a small invest-
ment pay off in a big way. Big
Lots, for instance, has a huge
selection of educational toys to
make learning fun and help kids
pass the time constructively. Also,
don’t forget to stow some extra
snacks for those hungry little
learners.

Better safe than sorry
Before you go, make sure your

vehicle is road-ready. Check your
tire pressure and make sure your
spare tire is operational and secure.
Stock up on items like flashlights,
flares, blankets and a first-aid kit.
And always alert neighbors and
family regarding your travel route
in case of an emergency.

Big Lots, America’s largest
broadline closeout retailer, offers
savings of 20 to 40 percent on a
variety of snacks, games, toys, car
items and stationery products so
you can put your savings to good
use. Think about picking up sou-
venirs along the way to reward
your children for good behavior.

Big Lots operates more than
1,350 retail stores in 45 states. To
learn more, or to find the location
nearest you, visit the Web site at
www.biglots.com.

Traveling With Kids Can Be A Real Trip

Planning ahead can help make
family road trips more enjoyable.

(NAPSA)—With the number of
African-American-owned busi-
nesses rapidly rising, the eco-
nomic impact these businesses are
having in the United States is
indisputable. 

According to the Economic Cen-
sus data, there are more than
880,000 African-American business
owners in the United States, up 46
percent over a five-year period.
Majority-owned firms have grown
only 24 percent during the same
time frame.

In response to these factors, in
the first quarter of 2003, ING
introduced the ING Gazelle Index,
a national survey of CEOs of the
nation’s fastest growing African-
American-owned businesses with
10 to 100 employees. 

The Index compiles the posi-
tive, negative and neutral views of
African-American business own-
ers regarding their businesses and
the impact the U.S. economy is
having on them. 

Current findings indicate that
Gazelle business leaders are more
negative than positive about their
current and future business outlook.

With the United States engaged
in a conflict with Iraq during the
first quarter of 2003, economic confi-
dence among African-American
CEOs declined for the third consecu-
tive quarter.  

Despite what some might con-
sider a negative outlook, nearly 50

percent of the CEOs surveyed
reported that they expect to increase
hiring in the next three months. 

Approximately 42 percent of the
CEOs indicated that the conflict
with Iraq was the primary reason
for their view of the current and
future state of the economy. 

According to Allan Baker,
senior vice president, ING, Brand
Management, while African-
American CEOs continue to have
short-term concerns about the
economy, it is encouraging that
nearly 50 percent expect to

increase employment over the
next three months, while less
than 10 percent expect to decrease
employment.

Said Baker, “These are impor-
tant trends to communicate, and
that is the primary objective of the
Index—to provide business owners
with insights from their peers that
will help them make forecasts and
smart decisions about the future of
their companies.”

The survey focused on CEOs
who represent five industry sec-
tors: Services to Buildings, Man-
agement and Consulting Services,
Engineering and Architectural
Services, Computer and Data Pro-
cessing, and Business Consulting.

Of these respondents, just over
75 percent are men. On average,
they have 22 employees. Roughly
forty-one percent of those surveyed
are between 45 to 55 years of age.
Two-thirds view themselves as
moderate risk takers while just
under 25 percent view themselves
as high risk takers. 

The Atlanta-based Boston
Research Group (BRG), headed by
Dr. Thomas Boston, conducted the
survey on behalf of ING during
the second week of April 2003.

ING’s U.S. financial services
operation offers a comprehensive
array of financial products and
services,

To learn more, visit the Web
site at www.INGGazelleIndex.com. 

Index Compiles Views Of African-American Business Owners

According to a new survey,
nearly half of African-American
CEOs expect to increase hiring
in the near future.
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