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(NAPSA)—The most popular
gifts this season can be summed
up in three words—cozy, comfort-
ing, inspiring. 

Gifts that make it even nicer to
“cocoon” or enjoy your home, such
as home entertainment and decor,
as well as keepsake items are top-
ping this season’s shopping lists.
But where does the busy, time-
starved shopper find these gifts?

From keepsake music boxes
and sentimental snow globes to
simple, elegant jewelry and whim-
sical, yet educational items cen-
tered on art and culture, two mall-
based stores—San Francisco
Music Box and The Museum Com-
pany—offer distinctive gifts, that
range in price from $10 to $5,000.

For example, the San Francisco
Music Box Company (www.sfmu
sicbox.com) carries over 1,200
musical gifts and collectibles.

“Adults love the sentiment that
music boxes and waterglobes
evoke, and children enjoy getting a
gift they know will be a keepsake,”
said Curt Gray, CEO and President
for San Francisco Music Box. 

Gifts include:
• The New York City Water-

globe seen on an episode of “Sex &
The City” offers a nostalgic look at
the way it once was, shimmering
in iridescent glitter. This fond
tribute to a resilient city plays
“New York, New York.”

• Customized, Italian Music
Boxes are hand-crafted and pain-
stakingly fitted with a precision
wind-up movement and a choice
of personalized musical tune.
These Old World style music
boxes are a beautiful way to cele-
brate milestones.

• Baby’s First San Francisco
Music Box is filled with the
sounds of a favorite lullaby or
soothing holiday song.

The Museum Company (www.
museumcompany.com) offers items
related to museum collections,
culture, art, history, science and
education.

“One does not have to be an
expert in these categories to
appreciate The Museum Com-
pany’s offerings—there is truly
something for everyone on that
hard-to-shop-for holiday list,”
said Joan Peduto, director of
stores for the Museum Company.

These gifts include:
• An impressionist cutting

board with tempered glass that
displays the fleeting effects of
color and light achieved by Monet
and Van Gogh can make a wel-
come gift for anyone who enjoys
spending time in the kitchen.

• Lithographs signed by Chuck
Yeager and the famed artist Roy
Grinnell are numbered and lim-
ited in edition. They are accompa-
nied by miniature reproductions.

• Robert Held Art Glass pieces
are hand-blown by the Canadian
artist himself. No two pieces are
ever alike.

With gift selections such as
these you may be able to wrap up
your shopping early.

Where To Look When Shopping For Inspiration

This season’s most 
satisfying gift-giving
trend is to give gifts 

that inspire.

(NAPSA)—One thing that chills
many drivers is the thought of car
trouble when the temperature is
around freezing. Fortunately, there
are some simple things car owners
can do to help prepare their vehi-
cles. A few easy, preventative car
maintenance tasks could poten-
tially save you time, money and
inconvenience in the long run. 

It is important to make sure
that your car is mechanically
sound before braving unpre-
dictable weather. The freeze can
be a breeze if you follow these
simple tips:

• Battery check: Keep an eye
on that battery. The output of a
healthy battery can drop consid-
erably when the temperature
dips near the freezing point.
Compounding that, oil can flow
less freely in freezing tempera-
tures, which may increase start-
ing resistance.

• Lights: Don’t get caught in
the dark. Inspect all your car ’s
exterior and interior lights before
embarking on a trip. 

• Heater/Defrosters: Keep
your car warm and dry. Check
that the heater and defrosters are
working correctly.

• Trunk space: Trunk space is
often overlooked. Aside from your
spare tire, your trunk should be
packed with items that you would
need in an emergency, such as an
ice scraper, a flashlight, some blan-
kets, water, first-aid kit and food.
Have a cell phone and a charger.

• Engine check: Colder wea-
ther could freeze or decrease the
flow of vital fluids. Try this is by
following a three-step program
recommended by NASCAR legend
Richard Petty and his crew chiefs.
The “All 3 Every 3” engine main-
tenance program recommends
people do the following three steps
every 3,000 miles: 1) Change Your
Oil, 2) Clean Your Fuel Injectors,
3) Check Your Belts, Hoses and
Fluids.

“Before the temperature gets
too cold, you want to make sure
that your engine has been thor-
oughly checked,” said Richard
Petty. “The All 3 Every 3 program
is a good place to start. It is
important to change your oil every
3,000 miles. In the same 3,000
miles that your oil gets dirty, how-
ever, so do your fuel injectors, so it
is important to clean those too.
Checking your belts, hoses, and
fluids will also help ensure that
your car is better prepared for the
chill of winter.”

Fighting The Cold With Simple Automotive Tips
(NAPSA)—There are ways to

make your vacation seem like less
work. 

Destinations such as Orlando
have worked to offer travelers new
ways to shed stress and rejuvenate. 

The area is now home to
numerous full-service salons and
spas, including Canyon Ranch
SpaClub at the Gaylord Palms
Resort & Convention Center; Wyn-
dham Palace Resort & Spa; Dis-
ney’s Grand Floridian Resort &
Spa; The Greenhouse Spa at the
Portofino Bay Hotel at Universal
Orlando Resort; and the Papillion
Spa at Westgate Lakes. In sum-
mer 2003, a 40,000 square-foot
spa, Orlando’s largest, will open at
The Ritz-Carlton Orlando at
Grande Lakes Orlando.

Quickly growing into one of the
United States’ top retail shopping
markets, Orlando enhanced its
“retail therapy” options with the
October opening of The Mall at
Millenia featuring luxury retailers
such as Neiman Marcus and
Tiffany & Co.

Orlando also has a variety of
natural, cultural and historical
offerings. Many visitors are sur-
prised to learn that the city is
home to approximately 20 muse-
ums and galleries, as well as a
professional ballet, philharmonic
orchestra, opera, Shakespeare fes-
tival and dozens of theaters. 

Cultural festivals abound each
year as well, including the Florida
Film Festival, and the Orlando
International Fringe Festival, a
10-day celebration of theatrical
and performing arts.

Fine dining can be key to a
rewarding and relaxing vacation,
and Orlando delivers gourmet cui-
sine, great views and excellent ser-
vice at a variety of restaurants. At
Manuel’s on the 28th, diners can
enjoy a bird’s-eye view of downtown
Orlando, and indulge in contempo-
rary game and seafood specialties.
At the California Grill in Disney’s
Contemporary Resort, visitors
catch a spectacular view of the
nightly Magic Kingdom fireworks
show. Delfino Riviera at the
Portofino Bay Hotel at Universal
Orlando Resort serves fine Italian
cuisine along with a breathtaking
view of the Portofino harbor.

For more information or to order
a free vacation planning kit, visit
orlandoinfo.com or call 1-800-551-
0181. While in Orlando, visitors are
encouraged to stop by the Official
Visitor Center located at 8723
International Drive, at the south-
east corner of International Drive
and Austrian Row.

Stress-Free Vacations

Visitors can find rest and reju-
venation at world-class spas in
Orlando.

(NAPSA)—Research on the rela-
tionships of school size, poverty,
and student achievement has
shown that small schools are bet-
ter for kids—particularly kids from
poorer communities. Now, a new
report goes head-to-head with con-
ventional wisdom about economies
of scale, illustrating that smaller
schools also can be cost-effective.
“Dollars & Sense: The Cost Effect-
iveness of Small Schools” challenges
the common belief that big schools
are cheaper to build and maintain.
Its conclusion: investing tax dol-
lars in small schools makes good
economic sense.

“There is a growing national
consensus that small schools are
better for children,” said Rachel B.
Tompkins, president of the Rural
School and Community Trust,
“but there are still many miscon-
ceptions about the costs of small
schools. This report sets the
record straight that small schools
are not just effective, they are
cost-effective.”

The report cites research on
the host of educational and social
benefits of small schools—benefits
that include higher academic
achievement, lower dropout rates,
less violence and vandalism,
greater teacher satisfaction, and
more community involvement.
Similarly, it outlines the negative
effects of large schools on stu-
dents, teachers, and members of
the community, as well as the
“diseconomies of scale” inherent in
large schools.

These diseconomies are rarely
discussed when a new school is pro-
posed, but are extremely important
in figuring the true cost of building
and maintaining a school. For
example, large schools may appear
to have a lower per-student cost.

When the much-higher dropout
rates of larger schools are factored
into a cost-per-graduate, however,
small schools become more cost-
effective. The long-term costs to
society of school dropouts—their
lower earning power, higher arrest
and jail rates, higher incidence of
child abuse and neglect, and poorer
overall health—also argue power-
fully in favor of using the cost-per-
graduate in determining the true
cost of a school. 

Larger schools also require
costly added tiers of administra-
tion, more security personnel, and
additional maintenance and oper-
ations personnel—expenditures
that significantly increase the per-
student cost of a school, and that
grow as a school becomes larger.
Another major diseconomy in
large consolidated schools is
transportation—fuel, buses, bus
drivers, and maintenance. Yet, say
the report’s authors, the billions of
dollars it costs to transport stu-
dents every year are rarely fac-
tored into cost comparisons be-
tween smaller and larger schools.
Finally, the economic costs when a
community loses a school can be
significant.

To download a free copy of the
report, go to www.ruraledu.org. 

Small Schools Work And They’re Cost-Effective (NAPSA)—Geico’s new safety
brochure, Can I Borrow the Car?
offers tips for parents to help
reduce accidents among teen driv-
ers. They include limiting night
driving, training your teens for
driving in poor weather condi-
tions, enforcing a rule of “no pas-
sengers”, restricting cell phone use
in the car and choosing safe vehi-
cles. To get a free copy of Can I
Borrow the Car? Ten Tips
brochure and other teen safe driv-
ing materials, go to www.geico.
com/cars/teen_safety.htm.

When it comes to do-it-yourself
projects, people should make sure
safety comes first—especially
when working with electricity. In
fact, the Electrical Safety Founda-
tion International (ESFI) cautions
homeowners to think twice about
doing their own electrical work.
EFSI offers in-home and outdoor
electrical safety booklets to help
you keep your project safe. If you
don’t know what you’re doing, con-
sider hiring a qualified, licensed
electrician. For information about
home electrical safety, visit the
EFSI Web site at www.electrical-
safety.org or call 703-841-3229.

More than 100 million people
lack dental insurance and cannot
access oral health care, the Acad-
emy of General Dentistry reports.
That, however, shouldn’t keep you
from having a great smile. Seek-
ing free dental advice, more than
8,800 consumers called the Acad-
emy of General Dentistry’s 2002
SmileLine hotline, sponsored with
help from Dentsply International
and Kodak Dental Products. For
free dental advice, post questions
on SmileLine Online, www.agd.
org. For a free dental brochure,
call 1-877-2X-A-YEAR. 

***
As to the adjective: when in
doubt, strike it out.

—Mark Twain
***

***
The daintiest last, to make the
end most sweet.

—Shakespeare
***




