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by Jane Applegate
(NAPSA)—Small business

owner Linda Denny has sold mil-
lions of dollars’ worth of insur-
ance products and created innov-
ative sales programs for several
major corporations. 

She attributes
much of her success
to being an excellent
communicator and
using the telephone
to maximize her
relationship with
clients. She has one
great idea that any-

one can easily incorporate into a
daily routine.

“I take notes on every phone
call I make or accept,” said Denny,
who recently established an
Arlington, Va-based consulting
firm that helps companies better
understand the powerful women’s
market. “To free my hands for
note-taking, I attach a headset to
my office phone. When I’m out
and about, I use a headset for my
Sprint wireless phone. With the
headset, it’s easy to take notes
about what we are discussing dur-
ing the conversation.”

Denny said she got into the
habit of taking notes on the phone
when she was working as a com-
pliance officer for a major insur-
ance company. She said her tele-
phone call journals (she uses
stenography pads) have been
extremely helpful when it comes
to following up with clients. She
also uses the notes to book future
appointments, keep track of com-
mitments made during the call
and to meet deadlines. 

Denny and other successful
small business owners I’ve met
understand that no matter how
small their business is, they can
appear much bigger to clients if
they have the right communica-
tions services. 

For example:

• An affordable Web site gives
your business a “storefront to the
world” 24 hours a day in cyber-
space. (Sprint and DellHost can
provide reliable hosting services
at competitive rates for small
businesses). 

• A toll-free number encour-
ages clients or customers to call
your company at no charge to
them. You can order several toll-
free numbers, using one or two to
track response to advertising or
marketing promotions and others
for employees to call the office.

• The right long-distance plan
can make it affordable for you and
your employees to make outbound
sales calls and return calls
promptly to improve customer ser-
vice. Along with flat per-minute
rates, look for plans that offer the
flexibility to add or delete options
as your business grows or changes. 

No matter what company you
rely on for phone service, be sure
to order enough lines to handle a
surge in call volume. Toss out that
old answering machine and sign
up for a reliable voicemail system.
Change your outgoing greeting
frequently to keep customers
updated on your schedule. Offer
an after-hours number for emer-
gencies or forward your office calls
to your home.

“When you leave a voicemail
message, be sure to speak slowly
and repeat your phone number
twice,” advises Denny. “Say it
slowly and say it twice. Nothing is
more frustrating than getting an
important call that you can’t
return because you don’t know
how to reach the person.”

Jane Applegate is author of 201
Great  Ideas  f o r  Your  Smal l
B u s i n e s s ,  a n d  f o u n d e r  o f
www.SBTV.com (Small Business
TV), a multimedia Web site provid-
ing free resources for business own-
ers. For more great ideas, visit
www.sprint.com/ideas21. 

Good Communication Skills and 
Services Can Boost Sales 

Applegate

(NAPSA)—A new scholarship
program is available to help
African-American and Hispanic
communities that are dispropor-
tionately affected by hepatitis C—
a blood-borne viral infection of the
liver which chronically infects
more than 2.7 million Americans.

The Thurgood Marshall Schol-
arship Fund (TMSF) and Hispanic
Scholarship Fund (HSF) have
joined together to establish the
New Horizons Scholars Program to
provide college scholarships to
African-American and Hispanic
students who have hepatitis C or
are dependents of a person with
the disease. The New Horizons
Scholars Program is funded by The
Roche Foundation.

These scholarships will help
support the educational impera-
tives of African-American and
Hispanic students in this country.
According to a recent report by
American Council on Education’s
Office of Minorities in Higher
Education, the college participa-
tion rate for African-American
high-school graduates (ages 18 to
24) was 39.4 percent in 2000,
while the rate for Latinos reached
36.5 percent.

“The New Horizons Scholars
Program is a first of its kind part-
nership that aims to create addi-
tional financial resources to cover
the costs of higher education for
Hispanic and African-American
students impacted by hepatitis C,”
said Heriberto Rios, programs
manager for the Thurgood Mar-
shall Scholarship Fund (TMSF).
“This innovative program will
allow both organizations to reach
more students with scholarship
opportunities and thereby have an
even greater impact on the num-
ber of young people entering the
nation’s colleges and universities.”

The New Horizons Scholars
Program will provide 50 scholar-
ships per year to students plan-
ning to enroll for the first time in a
four-year college during the 2003-
2004 or 2004-2005 academic years.
For each of those two classes, 50
students will be eligible for $2,500
per year for four years. Students
must maintain the program’s aca-
demic standard of 3.0 GPA. Schol-
arship winners will be notified in
late spring 2003.

“The higher education of His-
panics and African Americans is
critical to America’s future and
investment in these students
leads to significant measurable
returns,” said Mario De Anda,
HSF director of scholarship pro-
grams. “The New Horizons Schol-
ars Program is a strong partner-
ship with the Thurgood Marshall
Scholarship Fund to help break
the cycle of under-education in our
communities and make a differ-
ence in the lives of our students.”

For more information on this
program or to apply, contact 1-
866-3HORIZON. To download an
application, visit www.hsf.net or
www.thurgoodmarshallfund.org.
Applications are also available
through HCV treating physician
offices.

Scholarship Available For African-American
And Hispanic Students Affected By Hepatitis C

(NAPSA)—All across the U.S.,
hotel occupancy levels are at their
lowest in decades, meaning hotels
have more rooms available than
ever. For the consumer, this can
mean big discounts, as hotels dis-
count aggressively to sell the
empty rooms. It also means trav-
elers can “buy up”—that is, stay
at a nicer hotel for a lower price—
if they know how and where to
search.

Increasingly, the “where” part of
the equation is the Internet.
According to comScore Networks,
online travel sites booked $14.8 bil-
lion in sales in the first six months
of 2002, up 71 percent compared
with the first half of 2001.

The biggest discounts on hotel
rooms are generally found through
Web sites like Hotwire, which
partner with major hotels to sell
empty rooms. Hotwire even guar-
antees the lowest hotel rates avail-
able, through its “double the dif-
ference” low price guarantee.

The Web site offers these tips
for saving money on hotel rooms:

• Use the Internet. The
Internet allows you to check sev-
eral Web sites and hotel types,
and compare for yourself. Avoid
bidding sites, as you can often
overpay if you bid too high.

• Search big cities. Metropol-
itan areas like New York City,
Chicago, San Francisco and Los
Angeles are still hurting from the
post-9/11 drop in business travel.
Luxury hotels in these cities often
have the most empty rooms, and

thus can post big savings on dis-
count sites.

• Be flexible. Sites like Hot-
wire lets you choose the exact
neighborhood, star rating and
type of hotel…but you don’t know
the name of the hotel (Hilton,
Weston, etc.) until after purchase.
Flexibility like this can save you
up to 70 percent off the hotel’s
published rate.

• Play around with dates.
In big business cities, including a
Saturday night stay often brings
the price down. But in weekend
vacation areas, like Las Vegas,
the lowest prices can often be
found by searching during the
week, when fewer tourists are
visiting.

To learn more, or to book a
vacation stay, visit discount travel
Web site www.hotwire.com.

Discount Hotel Rates To Be Found Online

When you save big on hotel
accommodations, you get more
vacation for your money.

(NAPSA)—If the thought of
never having to replace a roof
interests you—consider metal.
Metal roofing is considered the
hottest trend in roofing. Metal
roofs offer a variety of styles, long
life, and low maintenance. Most
metal roofs come with a 30 to 50
year warranty and are available
in a variety of attractive colors
and styles. To find a licensed resi-
dential roofing contactor, visit
www.metalroofing.com.

According to a recent Gallup
survey Commissioned by Bayer
Corporation, the Bayer Facts of
Science Education VIII: U.S. Col-
lege Students Look Ahead one in
five college students reporting
they have seriously considered
changing their career plans or
thought about joining the U.S.
military or the nation’s intelli-
gence fields because of the terror-
ist attacks. For a copy of The
Bayer Facts of Science Educa-
tion VIII, visit Bayer’s web site
at www.BayerUS.com/msms.

Researchers estimate that at
the distance from the sun to
Earth, roughly 93 million miles,
sunlight can produce just less
than one pound of force over an
area of one square mile. Eventu-
ally, it’s believed, the continuous
force of the sunlight on a solar
sail could propel a spacecraft to
speeds up to five times faster than

that of traditional rockets. In an
attempt to take advantage of this
source of energy, NASA has been
experimenting with technologies
that may lead to giant solar sails
that could be pushed through
space by the pressure of light. To
learn more about solar sail tech-
nology, visit www.nasa.gov.

Some of today’s favorite confec-
tionery brands are joining the mint
craze. For example, Skittles have
been known for their fruit flavor
for years. Recently, Masterfoods
USA added new Mint Skittles to
the mix. These chewy candies have
a variety of mint flavors and inten-
sities in each package, and come in
peppermint and spearmint vari-
eties. The new mints come in a
reclosable, pocket-sized pack, great
for people on the go. For more
information and a fun activity
about new kinds of mint-flavored
candies, visit the Web site
www.skittles.com.

Return To Yesteryear
(NAPSA)—Color can totally

transform a room—even soft, sub-
tle shades like deep chocolate,
warm beige, pale olive and rich
burgundy. These colors lend them-
selves beautifully to today’s
newest decorating trend: replicat-
ing the look and feel of a Victorian
Manor room.

“Anything that looks old is now
new,” explains T.J. Maxx spokes-
person Laura McDowell. “Roman-
tic, vintage looks have made a
huge comeback in home décor.”
When shopping for home acces-
sories at off-price retailers, the
options are unique, exciting and
affordable.

Creating Victorian Charm
The living room is the perfect

space to appoint with nostalgic
décor. A carefully placed wrought
iron lamp with beaded shade
immediately brings the room back
to the 1920s era. Continue with
an ornate wrought iron fireplace
screen, display antique picture
frames on a wooden tray, or use a
bamboo chest as an end table.

“Select decorative pieces which
transcend the test of time,” adds
Laura McDowell.
Accessorize A “Vintage” Room

It’s the little things that often
make the biggest impact in interior
decorating: area rugs, artwork,
frames, boxes, pillows, wicker
pieces, and throws. Create a list of
“must haves” that will change the
look and feel of the room. Often
you can accomplish this on a very
reasonable budget with unique,
one-of-a-kind accessories.

To find the nearest T.J. Maxx
store, call 1-800-2TJ-MAXX or
visit www.tjmaxx.com.

With vintage décor, it’s easy to
create a nostalgic look.

***
The important thing in life is
not the triumph but the strug-
gle.

—Pierre de Coubertin
***

***
If you want to preserve your
secret, wrap it up in frankness.

—Michel de Montaigne
***

***
The best way to keep one’s word
is not to give it.

—Napoleon Bonaparte
***




