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(NAPSA)—Take a closer look at
the sidewalks, streets or beaches
in your community. You’ll proba-
bly find thousands of pieces of cel-
lulose acetate litter—cigarette
butts—everywhere you look. Keep
America Beautiful, Inc. (KAB),
America’s largest community
improvement organization, wants
that to change.

KAB’s new “Guide to Cigarette
Litter Prevention” CD-ROM can
be ordered, free of charge, from
www.kab.org. The project, many
years in the making, was made
possible through the ongoing sup-
port of Philip Morris USA.

Smokers who would probably
never litter a coffee cup or candy
wrapper habitually “flick” their
cigarette butts. Many believe that
butts are biodegradable, and be-
cause of their small size they may
seem insignificant—almost invisi-
ble. But cellulose acetate takes
many years to decompose. While
one cigarette butt may be small,
the combined impact of cigarette
litter is staggering. 

“Smoking bans have moved
smokers outside, increasing the
potential for cigarette litter,” says
G. Raymond Empson, Keep Amer-
ica Beautiful’s president. At “transi-
tion points” in front of office build-
ings, restaurants, public transit
and other places where smoking is
illegal, the butts pile up by the
thousands. Almost 20 percent of
the litter found during KAB’s com-
munity clean-ups is smoking-
related. 

Cigarette litter is costly, both to
taxpayers and the environment.
Lightweight cigarette butts are
easily carried by rainwater runoff
into city drainage systems, where
they clog filters and cost millions
of dollars annually to clean up.
Butts also travel downstream to
waterways, where they threaten
wildlife and pollute lakes, beaches

and shorelines. 
The new “Guide” includes a

step-by-step method for individu-
als, communities, businesses and
local governments to follow in
reducing cigarette litter. The steps
to success include stricter enforce-
ment of anti-litter laws, placing
ash receptacles at “transition
points,” distributing pocket ash-
trays to smokers, and increasing
public awareness of cigarette lit-
ter dangers. 

In pilot testing, the program
reduced the rate of cigarette litter
an average of 46 percent. That
adds up to a lot of butts that won’t
become a costly eyesore. Harvey
Hall, the mayor of Bakersfield,
California, says that “the results
were very encouraging, with a def-
inite reduction in cigarette litter.”

“Raising public awareness is
critical,” says Empson. “Everyone
must understand that cigarette
butts are harmful to the environ-
ment and community livability.”
The “Guide” includes a series of
public service advertisements that
can be placed in local publications
or printed as posters for place-
ment in restaurants, stores, bus
shelters, train stations and other
places where butts accumulate.

“We’re providing the tools for
anyone who wants them,” says
Empson. “We want every commu-
nity in America to reduce ciga-
rette litter.”

Cigarette Butts Are Litter, Too

A new message for reducing litter.

(NAPSA)—Making toys is much
more than just fun and games.
Behind each and every toy is a cre-
ative thought first penned to paper,
then carefully crafted into the final
product. Sounds easy, but the toy
development process is much more
than child’s play.

At Fisher-Price—which cele-
brates its 75th birthday in 2005—
there is a staff of creative design-
ers, artists and engineers behind
each product who carefully
develop and craft each new toy.
The process has resulted in some
terrific toys, including a number
of beloved classics from the Chat-
ter Telephone to the magical
world of Little People.

Product ideas come from many
sources. One classic Fisher-Price
toy came about as a result of its
designer’s childhood fascination
with his neighbor’s lawn mower.
The neighbor had an old gas-pow-
ered lawn mower that emitted
plumes of smoke. The future
designer and his friends thought
it great fun to run through the
plumes. Decades later, after
watching bubbles suds up to cre-
ate foam, the designer’s thoughts
wandered back to the neighbor’s
old lawn mower. With that remi-
niscence, the now classic Bubble
Mower (which blows plumes of
bubbles) was born.

However, just thinking of a
great new toy idea doesn’t guaran-
tee that it will end up in kids’
hands. Fisher-Price toys have to
pass multiple tests before hitting
the store shelves. One of the first
“test stops” is the Play Laboratory,
which is the only one of its kind.
Toys at the lab face some of the

toughest critics of all—kids. Chil-
dren put new toys through their
paces under the watchful eye of
designers, engineers and early
childhood education professionals.

Once toys get the children’s
stamp of approval, quality engi-
neers put the toys through a pun-
ishing battery of tests at the Prod-
uct Integrity Lab. For instance, a
motorized “finger” is used to poke
a product’s buttons, squeak
squeakers and spring springs over
and over to be sure a toy can with-
stand repeated use and live up to
a toy owner’s expectations.

Even tricycles and Power
Wheels ride-ons don’t get a free
ride. Fisher-Price puts them on a
100 mile test run over a side-walk
simulator before they go to stores.

This dedication to creating the
best possible toy isn’t new for the
company. It began 75 years ago
when Herm Fisher, the co-founder
of Fisher-Price, would have the
children in his neighborhood play
with and test the toys. He would
even go as far as dropping toys off
his desk like Dr. Doodle, the first

Fisher-Price toy ever sold, to test
its quality.  

That’s why many classic toys
that we grew up with are still
available today for the next gener-
ation to enjoy. According to Bruce
Fox, coauthor of “Fisher-Price His-
torical, Rarity, and Value Guide,
1931-Present,” classics like the
Chatter Telephone, Rock-A-Stack
and Corn Popper are still among
the most popular toys today. In
fact, the more than 50 million
Rock-A-Stacks sold since 1960,
laid end-to-end, would stretch
from Los Angeles to Paris!   

For 75 years, Fisher-Price
designers, artists and engineers
have created thousands of new
toys, many of which have become
beloved classics that generations
have come to cherish. It’s a rigor-
ous, scientific process, but to kids,
it’s simply child’s play.

Inside The Toy Chest: The Secret Life Of Toys

A Toy’s Story—Classic toys have
helped drive millions of chil-
dren’s imaginations. 

Many Happy Returns—Some of
the most popular toys of yester-
day have come back today.

(NAPSA)—Because great
minds think alike, schools across
the country have discovered that
uniforms have a lot of advantages.

Not only do school uniforms
reduce distractions for students,
they help instill discipline, reduce
the need for school personnel to
monitor inappropriate clothing,
and uniforms help to create a
sense of community within a
school.

Some say school uniforms help
eliminate competition, pressure to
have the latest trends and may
even help reduce violence in
schools because students can’t
bring in weapons hidden in uni-
forms, the way they can in baggy
oversized clothes. 

While no long-term studies
have been done on the effective-
ness of school uniforms. According
to a recent article found online at
FamilyEducation.com one school
district saw attendance go up and
crime statistics drop by 76 percent
after adopting a school uniform
policy.

Parents tend to like school uni-
forms since they save them time
and money. There’s less shopping
and less arguments over what’s
appropriate clothing for school.

Now, there’s a new advantage
to school uniforms that many par-
ents will appreciate—new fabric
technologies that keep uniforms
looking clean and crisp.

Dupont™ Teflon® fabric protec-
tor helps kids outsmart stains,
which in turn helps uniforms stay
clean and crisp longer during the

school week. Kids still like to have
fun, even when they’re wearing
uniforms. Adding Teflon fabric
protector means that kids can run
in the grass, eat ice cream cones
and have all the fun they want
without worrying about stains.

The latest technology works in
two ways. It repels stain agents
such as food or liquids and it also
enhances wash-out capabilities,
meaning that even ground-in
stains like grass will disappear in
the wash.

Two popular brands of uni-
forms, Lee brand and French
Toast Uniforms, feature the stain
protector in their lines. Both man-
ufacturers offer an array of shirts,
sweaters, jackets, skirts and pants
to fit a variety of school uniform
requirements. For more informa-
tion, visit www.dupont.com or
www.teflon.com.

Schools Get Smart About Uniforms

School uniforms are now easier
to keep clean and new looking,
thanks to the latest stain-
repelling fabric technology.

(NAPSA)—“Fast & Casual” is a
brochure featuring the grand-prize
winner and finalists from the sev-
enth annual “Rice to the Rescue!”
contest. For a free copy, send a
business-size, self-addressed
stamped envelope to “Fast &
Casual,” USA Rice Federation,
4301 N. Fairfax Dr., Suite 425,
Arlington, VA 22203 or visit
www.usarice.com/consumer.

For a complete list of tailgating
tips as well as winning recipes
from Weber’s Real Grilling cook-
book for your next tailgate party,
visit www.weber.com/tailgating.

There’s a great alternative to the
traditional holiday fruitcake. Cherry
Pound Cake is a great way to put
seasonal reds on any holiday table.
Festive maraschino cherries, a
type of candied fruit made from
fresh cherries, add color and flavor
to this delicious cake. For recipes,
visit www.nationalcherries.com.

Americans consume some 17
billion quarts of popcorn a year,
a whole grain “good-for-you”
food. That’s 54 quarts of this nat-
urally fun treat per man, woman
and child. For great popcorn
recipes and information, visit
www.popcorn.org.

(NAPSA)—The road to going
off to college in a safe, reliable,
reasonably priced car often
begins with doing your home-
work. Automotive Web sites con-
tain useful tools and information
to help car buyers figure out
exactly what type of car is right
for them. To learn more, visit
www.autotrader.com.

Apply your foundation with a
foundation brush for a consistent,
smooth finish, says Paul Starr,
celebrity makeup artist and
author of “Paul Starr On Beauty:
Conversations with Thirty Cele-
brated Women.” Use sweeping
brush strokes beginning from the
center of the face and blend out-
ward. Cover your entire face and
keep it sheer. Don’t apply founda-
tion with your fingers—it’s a nat-
ural instinct, but overall consis-
tency can suffer and fingers can
transfer oil triggering greater
tendencies for breakouts. Apply-
ing foundation with a brush is
the most hygienic way to get the
coverage you need.

One of the latest identity theft
threats is to those who have a
wireless computer network in
their home or office. The ID
thieves work like this: Armed
with wireless-enabled laptop com-
puters, WiFi hackers will drive
through neighborhoods and busi-
ness parks to see if they can
access unprotected and unen-
crypted wireless computer net-
works. Prevent this by denying

access to file and print sharing,
which will restrict those features
from being used by computers
outside your network. To learn
more, visit www.geeksoncall.com.

So football fans won’t fumble
during the game, here are the top
10 must-haves for the football
season:

10. Favorite easy chair
9. A stocked beer refrigerator
8. Grill
7. Brats and burgers
6. Foam finger
5. Your favorite buddies 
4. Favorite team jersey 
3. DVD recorder—to replay

the game highlights
2. Computer with live fantasy

feed
1. Panasonic plasma TV.
Many people are surprised to

hear that fall is more conducive to
planting than spring. In spring,
lawns face more weed competi-
tion as well as the immediate
harsh conditions of summer. For
tips on reseeding lawns, visit
www.vigoro.com.




