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(NAPSA)—A well-known sym-
bol of charitable giving is getting
a makeover.

For 54 years, this orange box
has stood for the ability of chil-
dren to promote change—by col-
lecting change.

The change collected by children
during the month of October for the
Trick-or-Treat for UNICEF cam-
paign has improved the lives of mil-
lions of children around the world
by funding immunization, educa-
tion, health care, nutrition, clean
water and sanitation programs. 

Over the years, children have
helped to raise $123 million to
help support UNICEF programs
around the world. Kids enjoy par-
ticipating in Trick-or-Treat for
UNICEF because it allows them
to take action and make a global
impact right from their own
neighborhood. 

With an eye on emphasizing
the impact produced by students,
parents and teachers, the U.S.
Fund for UNICEF has unveiled a
newly designed Trick-or-Treat for
UNICEF box. The 2004 box will
continue with its traditional
orange color and will be joined on
the front panel by an image of a
jack-o’-lantern in UNICEF’s sig-
nature blue.

To help support the Trick-or-
Treat for UNICEF campaign this
year, retailers Pier 1 Imports and
IKEA will serve as box distribu-
tors. Throughout October, Pier 1
will distribute boxes at over 1,000
locations and IKEA will once
again make boxes available
through all its U.S. stores.

It has also been announced
that actress and UNICEF Ambas-
sador Alyssa Milano will serve as
the national spokesperson for the
2004 Trick-or-Treat for UNICEF
campaign. Throughout October,
she will be raising awareness for
the time-honored Trick-or-Treat
for UNICEF program.

In addition to the new look,
Trick-or-Treat for UNICEF is
rolling out enhanced educational
resources—including a video,

posters, information on the cam-
paign, and an online program—to
support continued success in the
classroom.

“Children continue to express
an interest in the world outside
their local communities,” said
Charles J. Lyons, president of the
U.S. Fund for UNICEF. “By rein-
venting the Trick-or-Treat for
UNICEF campaign for a new gen-
eration, we are engaging children
who have the power to become
revolutionaries behind effecting
positive change in the lives of mil-
lions of their peers around the
world.”

The new boxes and free educa-
tional materials are now available
and can be ordered by calling 
800-4-UNICEF or by visiting
www.unicefusa.org. 

Trick-or-Treaters can make a
direct donation to the U.S. Fund
for UNICEF by depositing their
coins into a Coinstar® machine at
their local supermarkets. Coinstar
makes it easy to give to the Trick-
or-Treat for UNICEF program by
accepting donations through its
network of supermarket-based
machines 365 days a year.

To learn more, visit the Web
site at www.unicefusa.org. 

A Familiar Symbol Of Good Works Gets A New Look

Since 1950, trick-or-treating chil-
dren have helped to fund human-
itarian programs that benefit kids
the world over.

(NAPSA)—A recent national
survey revealed that 82 percent of
Americans want clothing with
spill repellency, stain resistance,
wrinkle control and moisture
management features to fit their
busy lives. 

Today, high tech features in
everyday apparel make spills bead
up and roll off clothing, keeping
people looking good all day.

Nano-Tex is a fabric innova-
tions company that makes cloth-
ing go the extra mile while keep-
ing it soft and comfortable. 

The company utilizes nanotech-
nology to enhance fabrics and gar-
ments with specially designed
molecules that are a million times
smaller than a grain of sand.
These treatments can repel liq-
uids, resist stains, pull moisture
from the body and make synthetic
fabric look and feel like cotton. 

Gap, Brooks Brothers, Nord-
strom and other leading brands
are betting on this new technology
to fuel sales growth in clothing
ranging from dress shirts and ties
to polo pullovers, jeans, maternity
wear and school uniforms. 

According to the survey, 27 per-
cent of Americans already own spill
and stain resistance pants, shirts,
ties and/or suits. Consumers have
discovered that high tech treat-
ments make clothing with perfor-
mance features a perfect fit with
today’s active lifestyles. 

More Americans Buying
Clothes that Go the Extra Mile

Red wine is no match for this cot-
ton dress shirt from Nordstrom
and a 100% silk tie from Brooks
Brothers, both enhanced with
Nano-Tex fabric treatments.

by Reza S. Malek, M.D.
(NAPSA)—Enlargement of the

prostate is a natural part of get-
ting older. 

Benign prostatic hyperplasia
(BPH) affects as many as nine
million men in the United
States—half of all Americans over

age 60—and leads to
urinary obstruction
in many.

The good news is
that obstructive
BPH is a very treat-
able disease. It is
important to know
that BPH is not can-

cerous and is not known to lead to
cancer.

The prostate gland is a small
gland below the bladder that
secretes some components of semi-
nal fluid and, due to its location,
plays a large part in voiding func-
tion. Since the prostate surrounds
the urethra, prostate problems
can affect one’s ability to urinate
easily, and prostate diseases such
as obstructive BPH often first
show up as difficulties with urina-
tion. One may, for instance, find
one has to strain more to start the
urinary stream. Another sign is
frequent urination, particularly at
night, when one may need to get
up two or three times.

Fortunately, there’s a new laser
treatment available for obstructive
BPH that is equally or more effec-
tive, with fewer side effects, com-
pared with all other treatments.
Called photoselective vaporization
of the prostate (PVP), it offers a
unique and simple solution to
obstructive BPH problems. 

PVP combines the effectiveness
of the traditional, gold standard

treatment for the condition—
transurethral resection, or TURP—
and the safety, comfort and ease of
a minimally invasive treatment.

The laser procedure is per-
formed in an outpatient setting
and typically takes less than an
hour. Most patients can return
home shortly after PVP and can
expect to experience considerable
improvement within a few days.

The GreenLight Laser System
used to administer the treatment
uses a new technology called Star
Pulse to create high-energy pulses
of green, 532-nanometer laser
light. This light quickly vaporizes
prostate tissue while reducing
blood loss usually associated with
TURP. It allows the physician to
completely remove the tissue that
blocks the free flow of urine with
fewer risks or side effects which
are associated with traditional
surgery.

To learn more about BPH and
laser treatments, patients should
consult their physicians.

Dr. Reza S. Malek is Professor
Emeritus of Urology at the Mayo
Clinic, Rochester, MN. He pio-
neered the technique of PVP.

A New Prostate Solution

Dr. Reza Malek

Symptoms of BPH:
• Hesitancy or straining needed to start 
the urinary stream.
• Weak stream or a repeated start-stop 
pattern.
• Needing to urinate frequently.
• Inability to sleep through the night 
without having to get up to urinate.
• Sudden, intense and sometimes 
uncontrollable urges to urinate.

Reading a good book with a friend is a great way to enhance time
spent together—and to stay connected. It’s an experience everyone
can enjoy—whether in a group, such as a book club, or just relaxing
with a friend. Reading is fun!

Individuals who are unable to read regular print or hold a book
may continue their pleasure through the Library of Congress talking-
book program. Eligible readers may choose from a wide variety of
recorded books and magazines. Fiction and nonfiction titles include
bestsellers, classics, westerns, romances, biographies, and political
commentaries. The talking-books, and their easy-to-use playback
equipment, are provided without charge through the mail. Talking-
books—because a good book is worth sharing.

To learn more about this free service, contact:

THE NATIONAL LIBRARY SERVICE FOR THE
BLIND AND PHYSICALLY HANDICAPPED

Library of Congress,Washington, DC 20542 
Visit www.loc.gov/nls or call 1-800-424-9100.

A Good Book Is Worth Sharing

(NAPSA)—According to the
Aberdeen Group, companies
spend almost $48 to process a sin-
gle expense report. By automat-
ing this time-consuming process,
companies have been able to
reduce this expense to just a few
dollars per report. Concur Tech-
nologies, the leading provider of
expense management solutions,
has helped some of the world’s
largest companies automate their
expense reporting process. The
Web-based service, dubbed Con-
cur Expense Service, offers mid-
sized companies the same basic
features that larger companies
have enjoyed. To learn more, visit
Concur at www.concurtech.com.

According to Frank Abagnale,
Jr., a former master forger whose
early life was the basis for the
movie “Catch Me If You Can,” a
good way to closely monitor your
credit history is through a service
such as PrivacyGuard (www.Pri
vacyGuard.com or 1-866-GuardMe
[482-7363]), where you can get
daily updates if someone applies
for credit in your name.

Young people report that fam-
ily members wield a lot of influ-
ence when it comes to choosing a
career. They also think super
hero, whale trainer and princess
are still some of the coolest jobs
around. These are just some of

the key findings revealed in a sur-
vey conducted by Adecco, the
world’s largest staffing company.
Based on this survey, Adecco fore-
sees that tomorrow’s workforce
will contribute greatly to society
with their intelligence and wit,
and that they understand the
importance of balance between
work and family.

Scotland is the second largest
financial center in the UK outside
of London and the fourth largest
in Europe. Over the past two
years, it has more than doubled its
managed funds to exceed $630 bil-
lion, generating more than eight
percent of the GDP and employ-
ing 100,600 people directly—one
out of every nine jobs for the Scot-
tish work force. Half of the coun-
try’s top 20 companies belong to
the financial services industry. To
learn more about financial oppor-
tunities in Scotland, visit www.
scotsinnovate.com/finance.

***
The world is full of cactus, but
we don’t have to sit on it.

—Will Foley
***

***
Just because the river is quiet
does not mean the crocodiles
have left.

—Malay proverb
***

***
If we survive danger it steels our
courage more than anything else.

—Reinhold Niebuhr
***




