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(NAPSA)—Thanksgiving is a
time for the whole family to get
together and celebrate, so why
shouldn’t the whole family pitch
in and help prepare the feast?

One part of the meal that ’s
easy to prepare, even for a novice
in the kitchen, is the fresh-baked
rolls. Made with Fleischmann’s
RapidRise Yeast, this recipe for
Refrigerator Rolls can be a rich,
buttery addition to your holiday
bounty. The rolls are dipped in
melted butter prior to rising, so
they bake up golden, flaky and
delicious.

A hint to whomever usually han-
dles the majority of the cooking for
Thanksgiving and other holidays:
Getting your spouse or the kids
involved, even a little, can help
lighten your load and make for a
more festive celebration.

Refrigerator Rolls
Makes 24 rolls

61⁄2 cups all-purpose flour
3⁄4 cup sugar
2 envelopes Fleischmann’s

RapidRise Yeast
11⁄2 teaspoons salt

1 cup water
1 cup milk

3⁄4 cup butter or margarine
2 eggs, large

1⁄3 cup melted butter

In a large bowl, combine 11⁄2
cups flour, sugar, undissolved
yeast and salt. Heat water, milk
and butter until very warm
(120° to 130°F). Gradually add
to flour mixture. Beat 2 min-
utes at medium speed of elec-
tric mixer, scraping bowl occa-
sionally. Add eggs and 1 cup
flour; beat 2 minutes at high
speed. Stir in remaining flour
to make a stiff batter. Cover
tightly with plastic wrap;

refrigerate 2 to 24 hours.
Remove dough from refriger-

ator; cut in half, returning
other half to the refrigerator.
Divide remaining dough into 12
equal pieces; shape each piece
into a ball. Dip each ball into
melted butter; place in greased
8-inch round pan. Repeat divid-
ing, shaping and dipping with
remaining dough and melted
butter. Cover; let rise in warm,
draft-free place until doubled in
size, about 45 minutes.

Bake at 375°F for 20 min-
utes or until done. Remove
from pans; cool on wire racks.

Fle i s chmann ’s  Yeas t  was
founded in 1868 when Charles and
Maximillian Fleischmann arrived
in the United States from their
native Austria-Hungary. Dissatis-
fied by the quality of bread avail-
able here, they introduced a com-
mercial yeast with remarkable
leavening power.

The brand now has a complete
line of yeast products, including
Fresh Active Yeast, Active Dry
Yeast, RapidRise Yeast, Bread
Machine Yeast and a line of Bread
Machine Mixes. For baking hints
and recipes, call 1-800-777-4959
or visit www.breadworld.com.

Getting The Whole Family Involved In Preparing Thanksgiving Dinner

Rich, buttery Refrigerator Rolls are a flavorful addition to the
Thanksgiving feast that anyone can prepare.

(NAPSA)—Frustration with
acne is nothing new. And it may
not be a surprise to find that
teenage girls take it significantly
harder than teenage boys. How-
ever, a new study by Clearasil
shows teenage girls are twice as
likely to be miserable (19 percent
vs. 8 percent) because of acne, and
more likely to shine when their
skin is fine (57 percent vs. 41 per-
cent). The survey also revealed
moms aren’t as sensitive to teens’
acne frustrations as they think.

“Teenage girls have historically
been more aware of blemishes to
their skin,” says Dr. Mary Gail
Mercurio, an assistant professor
of dermatology at the University
of Rochester Medical Center.
“Societal pressures make it harder
for a girl to deal with and accept
pimples and other natural imper-
fections of the skin.”

Survey results support that
notion, revealing that teenage
girls are more self-conscious about
their appearance than teenage
boys (52 percent vs. 37 percent)
and are more likely to be embar-
rassed when they have acne (45
percent vs. 33 percent).

Negative feelings about acne
are more common among teenage
girls than among teenage boys.
Most notably, acne makes 73 per-
cent of teenage girls feel unattrac-
tive, while only 60 percent of
teenage boys feel this way. The
corollary to this is that teenage
girls are more likely than teenage
boys to feel attractive (57 percent
vs. 41 percent) and confident (48
percent vs. 39 percent) when they
have clear skin.

What moms don’t know...
The survey also revealed that

moms may not be aware of how
strongly their teens feel about
social situations and physical
appearance when it comes to acne.
Moms may also be unaware of the
amount of ridicule that occurs due
to acne. Only 14 percent of moms
surveyed say that their teen has
been the subject of ridicule
because of acne when 35 percent

of teen respondents say they have
been. Moms may also be unaware
of how often their teen has
ridiculed a friend because of acne
(7 percent vs. 14 percent).

“Parents need to be supportive
of their children as they go
through these stages of life,” says
Dr. Mercurio. “Parents should try
to remember what it was like to
be a teenager. They may remem-
ber acne as being fairly easy to
deal with, even though it most
likely wasn’t. There is a sensitiv-
ity parents need to possess that
puts them in their teen’s shoes.”

Other survey findings show
teens are more self-conscious
about their appearance than
moms believe (44 percent vs. 35
percent). And more often than
moms know, teens are embar-
rassed (39 percent vs. 24 percent)
or frustrated with their appear-
ance (28 percent vs. 21 percent)
when they have acne.

NFO WorldGroup conducted
the Clearasil survey on how acne
affects teens emotionally in June
2001. The survey results are
based on responses from 500
teenage girls, 500 teenage boys
and 500 mothers of teens.

Clearasil ,  owned by Boots
Healthcare USA (BH-USA), is
sold in more than 50 countries
and is one of the best selling
brands of acne treatment and
prevention in eight countries:
U.S., Germany, U.K., France,
Switzerland, Netherlands, Bel-
gium and Austria.

Survey Says: Pimples Pack Bigger 
Punch For Teen Girls

Acne Affects Teens More Than Moms Think

(NAPSA)—There’s no place like
home for the holidays—especially
if you brush up on the basics of
food safety. When stocking up on
food for holiday festivities, most
people know to steer clear of a
dented can on the supermarket
shelf but there are other things to
consider.

According to the U.S. Centers
for Disease Control and Preven-
tion in Atlanta, GA, about 76
million people suffer from food-
borne i l lnesses every year—
many of which could be avoided
by taking a few simple precau-
tions.

That’s where Donna L. Visioli,
Ph.D., a technical associate in the
new product development area of
DuPont Packaging comes in. A
wife, mother and food chemist,
“Dr. Donna” offers the following
tips and hints:

• Consumers can protect their
families best by making proper
food preparation techniques a
habit. 

“Always wash your hands
before handling food, and rinse
fresh meats, poultry and seafood
before using in any recipe,” said
Dr. Donna. “Be sure you allow
adequate cooking time at the
appropriate temperature to cook
meat thoroughly all the way
through.”

• With extra guests expected
for the holidays, buy packaged
meats in quantities to meet your

needs and avoid the multiple
handling. 

“Deli meats are a good exam-
ple,” said Dr. Donna. “Better to
choose a prepackaged quantity so
that you know it has only been
handled once, under the carefully
regulated environment at the food
processor.

“Another good indicator of
package integrity is to choose
products wrapped in packaging
with the DuPont™ Surelock Air
Tight Seal™,” says Dr. Donna.

The DuPont™ Surelock Air Tight
Seal™ quality mark may be found
on a variety of pork products from
Hatfield Quality Meats and sea-
food from Salmolux. Soon more
products bearing this mark will be
found in local supermarkets.

Food Handling Safety For A Merrier Season

Buy prepackaged meats in
quantities that meet your needs
and avoid multiple handling.

(NAPSA)—If you take dietary
supplements, you are not alone. A
recent survey conducted by Harris
Interactive for the Dietary Sup-
plement Education Alliance found
that six in 10 Americans (59 per-
cent) take dietary supplements on
a regular basis. 

Of these regular supplement
users, almost half (46 percent)
take a multiple vitamin/mineral
product on a daily basis and more
than a third (35 percent) take sin-
gle vitamins.

But many Americans may not
be taking the vitamin they need or
consuming the correct dose. For-
tunately, a new Web site may help
people better understand the ben-
efits and appropriate use of the
supplements they are taking or
considering to take.

The Dietary Supplement Infor-
mation Bureau Web site, www.
supplementinfo.org, makes it eas-
ier for visitors to search for infor-
mation about supplements. 

Visitors can search by looking
for information about the supple-
ment or the health condition they
are concerned about.

The site includes information on
over 80 health conditions such as
anxiety, depression, insomnia, colds,
and flu and offers helpful informa-
tion on the use of, dosage for and

adverse reactions associated with
over 180 supplements. 

At the site, visitors can also
find studies that outline the bene-
fit of using a supplement. Through
a partnership with Intramedicine,
a Web-based integrative medicine
research and data company, infor-
mation on the site is kept up-to-
date by continual reviews of the
latest information on dietary sup-
plements found in medical and sci-
entific journals. 

The site also provides infor-
mation on what health claims
can and cannot be made for sup-
plements, common myths and
facts and legislation concerning
supplements.

For more information, visit
www.supplementinfo.org.

Sizing Up Supplements At A New Web Site�
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Americans are eager for more
information on supplements and a
new Web site may help.

OF NUTRITION
(NAPSA)—It’s now possible to

get free evaluation reports on
building products. ICBO Evalua-
tion Service Inc. (ICBO ES) offers
an evaluation service through its
Web site, providing information
that people can use to make
choices when using building
materials. Among building prod-
ucts evaluators, only ICBO ES is
accredited by the American
National Standards Institute. To
learn more, or to download an ES
REPORT, visit www.icboes.org or
call toll-free, 1-866-4-ICBOES.

“Take 10: Start Talking So
Your Kids Don ’t Smoke” is an
education program, sponsored by
Lorillard Tobacco Company ’s
Youth Smoking Prevention Pro-
gram. The program is a corporate
commitment to address the prob-
lem of underage smoking on a
national scale. For more informa-
tion about interactive workshops
which are part of the program,
“Take 10” brochure visit www.
2take10.com or call 877-747-4565.
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