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(NAPSA)—Here’s intriguing
news for parents, their young ath-
letes and anyone interested in
America’s past and present: The
world’s largest youth sports orga-
nization is celebrating its Dia-
mond Anniversary. From its hum-
ble beginnings in 1939 in
Williamsport, Pennsylvania with
30 players to today’s reach of more
than 2.4 million players and 1
million adult volunteers in every
U.S. state and more than 80 other
countries, Little League has con-
tinued to thrive by sticking to its
fundamental values—community,
family, friendly competition, and
relationships that last a lifetime.
To celebrate, the organization

is rolling out an exciting slate of
programs beginning with the Lit-
tle League Big Legacy Project.
This creates a unique, digital
baseball mosaic with images span-
ning 75 years of Little League
memories. People are encouraged
to submit photos to LittleLeague
BigLegacy.com through June 5.
For each photo submitted, Little
League will donate $1, up to
$50,000, to Pitch In for Baseball
(pifb.org), a nonprofit organization
that helps provide equipment to
baseball and softball programs in
need. The mosaic will be unveiled
on June 6. For everyone wanting
to share their Little League mem-
ories on social media, the official
hashtag for the Big Legacy Project
is #LittleLeagueBigLegacy.
“Over the course of our rich 75-

year history, through the many
life lessons learned on the dia-
monds, from notable athletes to
incredible entertainers, writers,
philanthropists and citizens, Lit-
tle League Baseball and Softball

can proudly say it develops major-
league people,” said Stephen D.
Keener, Little League President
and CEO. “We are so thrilled to be
celebrating the 75th Anniversary
of Little League and look forward
to continuing our legacy of helping
children develop strong character
on and off the field.”
The anniversary will be cele-

brated at the 7,000 leagues
around the world, and the mil-
lions of volunteers, alumni, fami-
lies and players are encouraged to
share in the celebration on social
media with the official hashtag:
#LittleLeague75. This year also
marks other major milestones,
with the celebrations of the 40th
Anniversary of Little League Soft-
ball, 25th Anniversary of the Lit-
tle League Challenger Division
and 15th Anniversary of the Little
League Urban Initiative.
For more information, visit

www.LittleLeague.org or see face
book.com/LittleLeague or twit
ter.com/LittleLeague.

Little League Baseball: Developing
Major-League People For 75Years

Little League founder Carl Stotz
(middle, back row) and the
Lycoming Dairy Little League
team pose for their first team
photo in 1939, Little League’s
inaugural year, in Lycoming,
Pennsylvania.

(NAPSA)—Recent headlines
have described a series of dra-
matic movements in the financial
markets. While many of those
movements impact stock prices, as
well as what we pay for groceries,
gas or loan rates, not everyone
really understands how it all
works.
Now there is a new online

resource available to help explain
what those markets mean to
everyday life. With easy-to-
understand content that every-
one from high school students to
financial professors will find
useful, Futures Fundamentals
(www.futuresfundamentals.com)
makes understanding markets
simple.
The site takes investing con-

cepts like futures, hedging and
speculating and shows how they
play an essential role in the world
around us.
For example, if you purchased

your home with the intent of sell-
ing it when the market value
exceeded the original price, you
likely didn’t think you were specu-
lating. Yet that’s exactly what you
were doing. You probably think of
having car insurance as common
sense, but you’re hedging against
risk, just like thousands of compa-
nies need to do every day.
Futures Fundamentals pro-

vides a unique educational experi-
ence by linking topics in the news
to simple explanations, a glossary
of terms, and quizzes to sharpen

your knowledge. CME Group—
one of the world’s leading deriva-
tives exchanges—created Futures
Fundamentals with the goal of
making financial education an
engaging experience for anyone,
regardless of how well versed they
are in the world of finance.
“One of the things we’ve seen

over the past few years is a real
hunger for information about how
people and businesses manage
risk, and how that risk impacts
people’s everyday lives,” said Anita
Liskey, CME Group Managing
Director, Corporate Marketing &
Communications. “Our goal for
this site is to be a go-to resource on
futures and derivatives, whether
you’re a novice on Main Street or
an expert on Wall Street.”
Visit Futures Fundamentals

today to start learning how the
marketplace impacts the world
around you.

NewWebsite Makes Futures Markets Simple

A new online resource is avail-
able to help explain how move-
ment in financial markets can
impact everyday life.

Keeping Equipment Ready
(NAPSA)—Professionals know

extremely cold weather can make
for demanding and dangerous sit-
uations, from blizzards to electri-
cal fires. That’s why they keep
their gas-powered emergency
equipment—snowblowers, genera-
tors—ready to use at a moment’s
notice.
Now, consumers can get the

same product that professionals
and first responders rely on to
make sure engines start right up
when needed, even if they’ve been
idle for months.

Called Star Tron Enzyme Fuel
Treatment, from Star brite, the
unique formula allows for a more
complete burn of the fuel charge
for easy smoke-free starts, maxi-
mum power and improved fuel
economy.
The result can be a noticeable

difference with engines that use
ethanol-blended fuels. That’s
because these can degrade and
form gums in an engine in as little
as 30 days, so engines become dif-
ficult to start.
It’s also a powerful fuel stabi-

lizer, keeping stored fuel fresh for
up to two years, and works in all
engines, from gas-powered out-
door equipment to cars, trucks,
boats and more.
For more info, go to www.star

tron.com or call (800) 327-8583.

Ethanol-blended fuel can begin to
degrade and form gums in an
engine in as little as 30 days. That
can make engines difficult to
start—bad news in an emergency.

(NAPSA)—The U.S. Environ-
mental Protection Agency’s
(EPA’s) WaterSense program
sponsors Fix a Leak Week every
year to remind Americans to find
and fix household leaks. This year,
Fix a Leak Week is planned for
March 17 through 23. Visit
www.epa.gov/watersense/fixaleak
for information.

* * *
Closet systems, like those from

ClosetMaid®, put every last inch of
space to work. Learn more at
www.closetmaid.com.

* * *
National Window Film Day,

April 30th, is a day of public edu-
cation focusing on how homeown-
ers can save on cooling and heat-
ing costs and protect their skin
and home decor from the sun’s
damaging UV rays with window
film. Learn more at www.iwfa.com
and (276) 666-4932.

(NAPSA)—Gorton’s Seafood, a
trusted source of quality seafood
since 1849 and an innovative leader
in the seafood industry, has rolled
out an all-newArtisan line that cap-
italizes on emerging flavors. Learn
more at www.gortons.com.

* * *
You can find sausage facts,

stats and cooking tips in a colorful
brochure from the American Meat
Institute: “A Guide To Sausage
Varieties, Culture and Cooking,”
online at http://hot-dog.org/ht/a/
GetDocumentAction/i/94387.

* * *
Santa Cruz Organic® is com-

mitted to providing delicious organic
foods. Its offerings include more than
60 products ranging from fruit juices
to peanut butter. All Santa Cruz
Organic products are Certified
USDA Organic and never contain
artificial flavors. To learn more, visit
www.santacruzorganic.com.

* * *
For grilling tips, information and

recipes fromWeber Grills, the world’s
premier manufacturer of charcoal,
gas and electric grills and grilling
accessories, visit www.weber.com.
The recipes you can find there
include some fromWeber’s NewYork
Times best-selling cookbook author
Jamie Purviance.

During the 18th century, books that were considered offensive were
sometimes “punished” by being whipped.

“Happy as a clam” comes from the expression “happy as a clam at
high tide.” Clams are only harvested when the tide is out.

A “walla-walla” scene is one in which extras pretend to be talking in
the background—when they say “walla-walla,” it looks like they are
actually having a conversation.

The average car produces a pound of pollution every 25 miles.




