
12

(NAPSA)—The business world
is always changing, always evolv-
ing, always being reinvented,
reimagined and re-engineered.
You can’t transform the future of
business with yesterday’s busi-
ness school curriculum.
That’s one reason a major busi-

ness college is changing the way it
teaches Masters of Business
Administration (MBAs).
Another reason is that MBA can-

didates have increasingly diverse
program needs, based on their cur-
rent status and their career tracks.
They require programs flexible
enough to fit their schedules with-
out any sacrifice of the necessary
sets of skills to achieve their goals.
As a result, Babson College now
offers a single MBA program with a
curriculum based on a proven com-
bination of deep functional business
knowledge and philosophy of entre-
preneurial thought and action—
that will be delivered in four ways.

How It Works
The new program will be con-

sistent across the 12-month, 24-
month, evening or blended onsite
and online options. Students will
take the same core courses with
the same faculty and can choose
from a common set of electives. As
a result, all the MBA graduates
will emerge with the same extra-
ordinary skills and experiences
with which to launch or propel
their careers.
A restructured course schedule

provides students with more time
for class preparation, co-curricular
activities, career exploration and
networking.
The goal of the new program

remains to offer a transformative,

hands-on experience that pro-
duces entrepreneurial leaders
with a global mind-set who are
adept at identifying and capitaliz-
ing on opportunities to create eco-
nomic and social value.
Learning by doing has always

been a hallmark of a Babson MBA
education, but in today’s world,
it’s more important than ever for
graduates to be able to hit the
ground running. Students learn to
transform instruction into in-
stinct, so they can make real-
world decisions in real time that
have a real impact.
As a living and learning labo-

ratory, the school has always
promoted the value of blending
classroom and nonclassroom
activities.
The college’s MBA program has

been ranked No. 1 in the country
for entrepreneurship for 18 con-
secutive years by U.S. News &
World Report, as well as by
Bloomberg Businessweek and
Financial Times.

Learn More
For more information, visit

www3.babson.edu/babson2ndgen/
Graduate.

A NewWayTo Get An MBA

One new graduate program incor-
porates entrepreneurial thought
and action across disciplines in
the pursuit of both economic and
social value.

(NAPSA)—The popularity of
geothermal home heating and
cooling systems is growing. In
fact, North American Clean Ener-
gy magazine reports that the geot-
hermal energy industry is experi-
encing unprecedented growth.
With increasing frequency,

homeowners are choosing the high
efficiency and comfort of a geother-
mal system. Using the abundant
source of free solar energy stored
in the earth, a geothermal heating
and cooling system can save home-
owners as much as 70 percent on
cooling bills. For homeowners who
are looking to conserve energy and
reduce their utility costs, making
the transition from a traditional
home comfort system to a geother-
mal system is appealing.
The investment in geothermal

may be made even more attractive
by a federal residential renewable
energy tax credit that offers
homeowners a tax incentive of 30
percent of the total investment for
a geothermal system installed
before December 31, 2016. This
tax incentive is retroactive to
January 1, 2009 and can be used
in combination with utility
rebates and state tax incentives to
make geothermal systems more
affordable than ever.
Environmental benefits may

also contribute to the growing
popularity of geothermal since the
systems do not emit carbon diox-
ide, carbon monoxide or other
greenhouse gases that are consid-
ered to be major contributors to

environmental air pollution. In
addition, lower peak demands for
geothermal systems help postpone
the need to build more-expensive
electric-generating plants and
reduce the need for natural re-
sources such as coal or gases to
generate electricity.
According to the experts at

WaterFurnace, a leading manufac-
turer of geothermal cooling and
heating equipment, the average life
span of a geothermal system
exceeds 24 years—compared to 15
years for a more traditional heating
and cooling system—which adds to
the growing popularity of geother-
mal technology among homeown-
ers. Additionally, homeowners can
count on even distribution of heat-
ing and cooling for improved com-
fort from a system that requires lit-
tle to no maintenance.
To discover how you can benefit

from a geothermal system, visit
www.waterfurnace.com or call
(800) GEO-SAVE.

As Savings Increase, So DoesThe Popularity
Of Geothermal

Your family can have more com-
fort for less money with geother-
mal heating and cooling.

(NAPSA)—Social intelligence,
transdisciplinarity, cognitive load
management, new-media liter-
acy—if you don’t understand these
terms, you may have a tough time
in the job market. If you do have
these skills, you may also need
novel and adaptive thinking and
cross-cultural competency.
These are just some of the

skills recently identified as essen-
tial to the workforce in the next
decade.
The University of Phoenix Re-

search Institute brought together
thought leaders from IBM, Man-
power, Stanford University and
the Institute for the Future for a
webinar to shed light on technical
and societal shifts that will
require new job skills.
Panelist Marina Gorbis, execu-

tive director of the Institute for
the Future, outlined six key dri-
vers of societal change and 10
skill areas that will reshape the
workforce in the next 10 years.
Global connectivity, smart

machines and social media are
just some of the drivers reshaping
how business leaders think about
work and the skills their employ-
ees will need.
The research has implications

for individuals, educational
institutions, industry leaders
and policymakers.
Workers in the future will need

to be adaptable, lifelong learners
and demonstrate foresight in navi-
gating a rapidly shifting work
landscape. Educational institu-
tions must also demonstrate fore-
sight and recognize that work
skills are changing.
For example, if not already

doing so, they should consider
integrating new-media literacy
into education programs.
The results also have implica-

tions for business. Human re-

source professionals, for example,
should reconsider traditional
methods for identifying critical
skills, as well as selecting and
developing talent.
For policymakers, the research

demonstrates the need to priori-
tize educational policies that pro-
mote lifelong learning and con-
stant skill renewal.
Dr. Tracey Wilen-Daugenti,

vice president and managing
director of the University of
Phoenix Research Institute, says
to prepare America’s workforce for
the jobs of the future, “Individu-
als, educators, business leaders
and policymakers must anticipate
emerging trends and work to-
gether to promote skill develop-
ment across industry sectors and
geographic regions.”
To access the recorded webinar,

visit www.chronicle.com/webinars/
universityofphoenix4.
To download the Future Work

Skills: 2020 research report or
executive summary, visit www.
phoenix.edu/institute.

Job Requirements: Social Intelligence
and Transdisciplinarity

Dr. Tracey Wilen-Daugenti, vice
president and managing director
of the University of Phoenix
Research Institute.

(NAPSA)—Safeway now offers
SimpleNutrition, an in-store pro-
gram that helps make it easier to
find nutritious food choices at an
affordable price. The program pro-
vides green shelf tags that high-
light nutrition and ingredient ben-
efits. For more information, visit
www.Safeway.com/SimpleNutrition.

* * *
Travelers should know that the

USDA won’t allow certain food
and agricultural products pur-
chased abroad into the U.S. Even
some U.S.-grown items can’t move
out of certain states because they
could spread pests or diseases.
Get the facts on citrus quaran-
tines at www.saveourcitrus.org.
For more information on foreign
agricultural items, visit www.
aphis.usda.gov/permits.

(NAPSA)—The car color you
choose may say a lot about you. In
fact, according to a recent survey,
it may indicate where you live.
For example, a classic choice

could identify you as an American
living on the East or West Coast.
Despite an array of bright, vibrant
car colors, U.S. customers on the
coasts and customers in most
European countries prefer the
classic core colors—white, black,
silver and gray.
Gray and silver are most popu-

lar in New York and Los Angeles.
San Franciscans like white and
Bostonians like black.
Meanwhile, in other parts of

the U.S., customers have different
preferences. Red is popular in the
Midwest. Drivers in Philadelphia,
Washington, D.C. and Pittsburgh
like green. And Phoenix and
Miami customers like warm colors
—orange and gold.
Across the ocean, tastes tend to

be equally as diverse: French and
Italian motorists like cream-col-
ored vehicles, not a surprise given
their café cultures. The Irish like
silver. Customers in Denmark
prefer black, while those in Bel-
gium like gray.
Only one country in Europe

has a top color other than white,
black or silver: The Czech Repub-
lic chooses blue.
“The trend continues to be

toward core colors—the classics,”
said Susan Swek, Ford’s group

chief designer for color and mate-
rials. “We strive to achieve the
best black, silver, white and gray.
We’re always working to make
them even more appealing.”
Vehicle owners everywhere use

color choice to convey messages
about themselves, but color
choices are also influenced by cul-
ture and fashion trends.
These findings are from Ford’s

annual look at U.S. car-buying
preferences as well as an interna-
tional color study by DuPont.
Research also shows that

white is the new red; dark grays,
blacks and blues are also popular,
mirroring fashion trends. Also,
new paint technologies, such as
tricoat pearl technology and
tinted clear coats, keep colors
fresh by adding a modern twist to
classic hues.

Car Colors: Personal, Regional, Fashionable

Research into the latest car col-
ors shows that white is the new
red; dark grays, blacks and blues
are also popular, mirroring the
latest fashion trends.

(NAPSA)—It’s now possible to
add business voice service to cloud
computing, without a contract,
from Vocalocity. You can learn
more and get a free quote at
www.vocalocity.com or call 877-
VOCALOCITY.

* * *
For good advice, financial assis-

tance and a chance to win a sweep-
stakes, high school students can join
the free CollegeSTEPS program at
Wells Fargo andWachovia bank loca-
tions and www.wellsfargo.com/
collegesteps2011.

* * *
There are many cool gadgets

that make great gifts for the Dad
and grads in your life, from
enhanced audio for your enter-
tainment and gaming needs for
your PCs to wireless mice to help
break free from tangled cords.
Learn more at www.hp.com.

* * *
Teens say real-world experi-

ences, such as internships, can
help them set and work toward
their goals. The Taco Bell Foun-
dation for Teens’ Graduate to Go
init iative sponsors a host of
such programs. To learn more,
visit www.graduatetogo.com.




