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(NAPSA)—Every person, from
classroom teachers to lawmakers,
has a responsibility to ensure that
each student is healthy, safe,
engaged, supported and challenged.
An effort to support this idea is
being led by ASCD, formerly known
as the Association for Supervision
and Curriculum Development.
The effort, called ASCD’s

Whole Child Initiative, promotes
an education system where:
•Each student enters school

healthy and learns about and
practices a healthy lifestyle.
•Each student learns in an intel-

lectually challenging environment
that is physically and emotionally
safe for students and adults.
•Each student is actively

engaged in learning and is con-
nected to the school and broader
community.
•Each student has access to

personalized learning and is sup-
ported by qualified, caring adults.
•Each graduate has been

challenged academically and is
prepared for success in college or
further study and for employment
in a global environment.
ASCD is calling on educators,

policymakers, business leaders,
families and community members
to work together to institute a
“whole child” approach to education.
ASCD is considered a global

leader in providing programs,
products and services for educa-
tors that they can use to improve
student achievement.
According to Dr. Gene Carter,

executive director of the organiza-
tion and former school superinten-
dent, today’s educational system

needs to prepare each young per-
son to work in careers that have
not yet been invented; to think
both critically and creatively; and
to evaluate massive amounts of
information, solve complex prob-
lems and communicate well.
The organization believes that

research, practice and common
sense confirm that a “whole child”
approach to education will develop
and prepare students for the chal-
lenges and opportunities of today
and tomorrow.
In addition to informing educa-

tion practices, ASCD’s Whole Child
Initiative encourages parents and
school staff to work together to
ensure that each child in each
classroom is healthy, safe, engaged,
supported and challenged.
Its website offers a Grade Your

School survey, action alerts,
newsletters and podcasts to pro-
vide parents the tools they need to
encourage the “whole child” ap-
proach in their local schools. To
learn more, visit www.ascd.org/
wholechild.

Educating TheWhole Child

A new initiative challenges teach-
ers to be creative and prepare
young people for careers that
have not yet been invented.

(NAPSA)—While home energy
costs are on the rise, homeowners
can stop them in their tracks with
high-performance windows.
The average cost of energy

used to heat and cool homes rose
more than 33 percent in the last
decade, according to data from
the U.S. Energy Information
Administration.
Fortunately, homeowners can

find relief today by upgrading their
windows. ENERGY STAR–rated win-
dows are a good starting point.
According to the U.S. Environmen-
tal Protection Agency and U.S.
Department of Energy, ENERGY
STAR–qualified windows, doors and
skylights reduce energy bills—and
carbon footprints—by about 7 to 15
percent compared to nonqualified
products.
Estimated savings vary de-

pending on regional heating and
cooling costs, but ENERGY STAR
models currently save U.S. home-
owners an average of $320 annu-
ally when replacing single-pane
windows or $160 when replacing
double-pane windows.
“The energy savings your win-

dows provide today may be a frac-
tion of what they will be in 10
years, especially if energy costs
rise another 33 percent this de-
cade,” notes Ric Jackson, energy
efficiency expert for Quanex
Building Products. “When you
multiply those savings over 10
years, you will discover a surpris-
ing return on investment for
installing new windows.”

Maximize Your Savings
When considering new win-

dows, Jackson reminds homeown-
ers that high-performance win-
dows offer even greater energy
savings potential—up to 40 per-
cent more than minimum ENERGY
STAR windows. High-performance
models use a combination of more
energy-efficient components to
provide better insulation against
temperature extremes.
To maximize savings, he recom-

mends looking for high-perfor-
mance models labeled Envi-
rosealed Windows and Doors with
Duralite. These windows feature
nonmetal spacers that provide the
best insulation and greatest
impact on energy bills.
“Nonconductive spacer systems

minimize the transfer of cold and
heat energy from a home’s exterior
to its interior,” says Jackson. “Win-
dows with nonmetal spacers pro-
vide a warmer edge-of-glass tem-

perature for increased interior com-
fort compared to models using con-
ductive metal spacers.”
In addition to nonmetal spac-

ers, look for the following win-
dow features to maximize energy
savings:
• Low-emissivity (low-e) glass

to block heat-generating UV light
and reduce cooling needs;
• Energy-efficient frame mate-

rials with insulated cores for a
superior thermal barrier;
• Argon or krypton gas filling

to reduce cold and heat transfer.
High-performance windows are

available in both double-pane and
triple-pane models. In some cases,
a double may provide better effi-
ciency than a triple. However, as a
general rule of thumb, triple-pane
windows offer the greatest perfor-
mance. In either case, look for win-
dows with low U-values (or high R-
values), which indicate better
energy efficiency. In addition,
homeowners should watch for char-
acteristics such as a window’s solar
heat gain coefficient (SHGC) and
visible light transmittance (VT).

Additional Savings
This year, the savings don’t

stop with the installation of new
energy-efficient windows. Home-
owners can save up to $200 on
their 2011 taxes by installing
qualified windows. Check with
your window provider or the IRS
to learn more about this tax
incentive.
For more information, visit

www.EnvirosealedWindows.com.

High-PerformanceWindows Curb Rising Energy Costs

High-performance windows offer
significant home energy savings.

(NAPSA)—Title professionals
work quickly to resolve problems
and can provide you with owner’s
title insurance that can protect
your rights for as long as you own
your home. For more information,
visit www.homeclosing101.org or
www.alta.org.

* * *
To see why more than a million

U.S. visitors come to the Dominican
Republic’s sophisticated cities and
quaint villages filled with warm
Dominican people every year, visit
the Dominican Republic Ministry of
Tourism’s official website at
www.GoDominicanRepublic.com or
call (809) 221-4660.

* * *
One online tool—www.pentair

pool.com/calculators—helps you
calculate pool pump savings. For
more savings tips, visit www.pool
fyi.com or www.pentairpool.com.

* * *
In addition to serving as the “brain”

of your computer, a second-genera-
tion Intel Core processor also enables
better performance and a faster sync
with peripheral devices such as a cam-
era, printer or phone. Learnmore at

www.intel.com/visuallife.
* * *

The Huggies MomInspired
Grant Program helps fund innova-
tive, practical baby and child care
product ideas. Interested appli-
cants can visit www.HuggiesMom
Inspired.com.

* * *
Head & Shoulders Itchy Scalp

Care shampoo and conditioner has
eucalyptus and menthol ingredi-
ents to help ease scalp itch, leav-
ing your scalp and hair revital-
ized. Learn more at www.headand
shoulders.com.

* * *
The new Ford Explorer SUV is

the first to have inflatable seat belts
in the back to distribute crash force
energy and provide additional head
and neck support. Learn more at
www.ford.com/suvs/explorer.

* * *
The U.S. Postal Service is

expanding access to its products
and services—there are now more
than 100,000 places to buy stamps
and ship packages. To find the
nearest postal service site, go to
www.uspseverywhere.com.

(NAPSA)—When it comes to
encouraging Hispanics to talk
with their doctors about their
medical concerns, a new, multime-
dia Spanish-language campaign
may be the right prescription.
The national public service

advertising campaign, Conoce las
Preguntas (Know the Questions),
was developed by HHS’ Agency
for Healthcare Research and
Quality (AHRQ) and the Ad
Council. It uses television, radio,
print, outdoor and Web ads to
help Hispanics prepare for med-
ical appointments by thinking
ahead of time about questions to
ask their doctors.
The public service advertise-

ments (PSAs) direct Hispanics to
visit AHRQ’s website at ahrq.gov/
preguntas to find tips and other
important health information.
AHRQ research shows that

Hispanics tend to seek medical
treatment advice from friends, co-
workers, and even casual acquain-
tances rather than going to the
doctor. Some Hispanics report
avoiding asking doctors questions
out of respect, or because they feel
intimidated or embarrassed.
“Hispanics who go to the doc-

tor and are unclear about the
doctor ’s instructions should
speak up,” says AHRQ Scientific
Review Officer Ileana Ponce-Gon-
zalez, M.D. “The lesson is that
there is nothing to fear—doctors
appreciate patients asking them
questions if they don’t under-
stand something.”
“I see this behavior in my prac-

tice all the time,” adds Aliza Lif-
shitz, M.D., editorial director of
VidaySalud.com and host of Uni-
vision radio’s weekly health show
“El Consultorio de la Dra. Aliza,”

who is also supporting the cam-
paign. “Many Latinos are timid
with medical professionals and
turn to peers before turning to
their doctors or other medical pro-
fessionals. I hope that this cam-
paign empowers Latinos to speak
up when they have questions and
more effectively communicate
with their doctors so they get the
best health care possible.”
A mobile marketing program

will further engage the Hispanic
community in the campaign mes-
sages. A mobile version of the
website has been created and
users will have the opportunity to
opt in to receive biweekly text
message alerts for tips on talking
with their health care providers,
getting prescriptions and medical
tests, and the benefits of getting
more involved in their health care.
Mobile users can text 80676/Pre-
guntas to opt in to the program.
Conoce las Preguntas was cre-

ated pro bono for the Ad Council
by Revolución, an ad agency based
in New York.
To learn more, visit the web-

site at www.ahrq.gov/preguntas.

Campaign Urges Hispanics To Ask Questions

The campaign is designed to
help Hispanics prepare for med-
ical appointments by offering tips
on what to ask the doctor.

***
I don’t answer the phone. I get
the feeling whenever I do that
there will be someone on the
other end.

—Fred Couples
***

***
Wewould rather speak ill of our-
selves than not talk about our-
selves at all.

—François Duc de La
Rochefoucauld
***

***
Wear your learning like your
watch, in a private pocket, and
do not pull it out and strike it
merely to show that you have
one.

—Lord Chesterfield
***

***
Talkingmuch about oneself can
also be a means to conceal
oneself.

—Friedrich Nietzsche
***

***
Someone invented the telephone
and interrupted a nation’s
slumbers, ringing wrong but
similar numbers.

—Ogden Nash
***




