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(NAPSA)—For cancer patients
and survivors, caregivers play a
starring role, says actress Dia-
hann Carroll, who has appeared
on stage, film and television—
most recently on the hit show
“Grey’s Anatomy.” She is also a
breast cancer survivor, who knows
firsthand how important care-
givers can be. 

Carroll’s support for cancer
survivors and their caregivers
makes her an excellent spokesper-
son for The Wellness Community’s
Star Campaign. 

The public awareness cam-
paign offers a way to honor family
members, friends, health care pro-
fessionals, social workers and oth-
ers who provide support and care
to cancer survivors. It enables
those with cancer to go online to
recognize and honor the galaxy of
people—the Stars in their lives
who have supported them through
their cancer journey. 

For this campaign, Carroll has
honored her long-time friend Mar-
ilyn Mazzarulli as the Star in her
life. 

“Having battled breast cancer,
I have directly experienced how
vital it is to have the support of a
caregiver like Marilyn while
undergoing treatment,” said Car-
roll. “Caregivers take on so many
roles—from emotional support,
which I believe to be the most crit-
ical, to providing transportation
and helping with meals and
chores at home.” 

But all of this support can
come at  a  high price  for  the
caregiver. 

“While we as patients and sur-
vivors might not always see it,
caregivers experience a great deal
of stress,” said Carroll. “They help
us cope and keep our focus on get-

ting well. We can’t thank them
enough.” 

On www.starcampaign.org,
cancer patients and survivors can
honor their Stars by completing a
form about the person they wish
to honor. 

Stars and patients will be
listed on the “Star Walk of Fame,”
which serves as a place to share
personal stories about the impor-
tance of caregiving. 

Visitors may also purchase a
Star Campaign lapel pin for $5 in
support of cancer caregivers,
access caregiving resources, and
learn more about free support and
education available for patients
and caregivers at The Wellness
Community.

For more information and to
honor a Star in your life, visit
www.starcampaign.org. 

Campaign Says Caregivers Deserve Star Treatment

Diahann Carroll speaks about her
caregiver at the Star Campaign
press conference.

(NAPSA)—Most people rely on
e-mail as a mode of communica-
tion in their work and personal
lives, but e-mails are often misun-
derstood because, unlike speak-
ing, e-mail has no “tone.” Some-
thing that’s intended as a joke can
be taken seriously and vice versa.
Observing e-mail etiquette can
help avoid misunderstandings and
can noticeably improve the quality
of your communication. The next
e-mail you send can be more clear
and memorable for whoever you’re
“talking” with if you keep in mind
a few simple guidelines:

• Include a short, relevant,
easily understood subject line. 

• Keep your message simple
and to the point. Don’t ramble.

• Answer any and all questions
from the message you’re respond-
ing to.

• Use proper spelling, gram-
mar and punctuation, just as you
would in a letter.

• Don’t misuse the “high-prior-
ity” button.

• Don’t write in CAPITALS—
it’s the equivalent of shouting.

• Read your message before hit-
ting the “Send” button. Type the
recipient’s e-mail address in last so
you don’t inadvertently send some-
thing off before it’s ready.

• Try to avoid “flaming”—obvi-
ously angry e-mails. What you
write can’t be taken back. Before
venting in an e-mail, ask yourself,
“Would I say this to this person’s
face? Will he or she understand
the point I’m trying to get across?”
Try just sending the e-mail back
to yourself to reread it.

• Avoid potential miscommuni-
cations by using emoticons (emo-
tional icons) to help get your point
across. Emoticons can give your e-
mail a “tone,” just like speaking. A
“wink” or a “laughing” emoticon,

for example, can get a point across
much quicker and more effectively
than the subtleties of the written
word. Everyone knows just what
you mean when you use an
emoticon, especially if you have a
lot to choose from.

• You can access a huge gallery
filled with thousands of emoticons,
as well as attractive backgrounds,
all of which are free, at
www.incredimail.com. E-mail noti-
fiers—characters that appear on
your screen to tell you that new
mail has arrived—and cool sounds
to accompany your e-mail mes-
sages are also available there for
free. In addition, users can down-
load unique desktop wallpapers
and screensavers with a new prod-
uct called Magentic, also available
at www.incredimail.com.

• Other add-ons available at
www.incredimail.com that turn
Plain Old E-mail (POE) into a
multimedia experience include 3-D
effects, movie themes and hand-
written signatures. 

IncrediMail Ltd. is the global
leader in e-mail solutions, offering
products that create an entertain-
ing and memorable e-mail experi-
ence. Its popular namesake e-mail
program has logged over 80 mil-
lion downloads. 

Visit www.incredimail.com and
www.incredimail-corp.com for more
information on how you can jazz up
your e-mail communications.

Liven Up Your E-Mail, Avoid E-Misunderstandings

Lively emoticons can make your
e-mails more attractive and eas-
ier to understand.

A Big Search Engine 
Helping Small Businesses

(NAPSA)—Here’s good news
for small and medium-sized busi-
nesses that need to comply with
the federal government’s rules
and regulations. There is now an
official link to the U.S. govern-
ment that gives businesses a pow-
erful search engine for business
compliance information across the
entire federal government.

The home page provides quick
searches of:

• Most requested information
on regulations and programs

• Compliance guides by busi-
ness area, industry and audience
(for example minority-owned, self-
employed, women-owned)

• Federal forms by agency,
form number or name

• Frequently asked questions
• Compliance contacts at fed-

eral agencies.
State compliance resources,

state by state, are also searchable
on Business.gov. 

Business.gov is designed for
business owners who need to
quickly gather information on com-
pliance topics. The site is a part-
nership between 22 federal agen-
cies and is managed by the U.S.
Small Business Administration.

A government Web site is giving
small businesses a big hand.

(NAPSA)—Imagine thousands
of floating cities in the middle of
the ocean, manned by people and
robots. 

It may sound like the stuff of
science fiction, but these “cities”
are actually at-sea oil platforms
that serve as temporary homes to
about 1.5 million people today. 

They play a key role in provid-
ing energy to the U.S., and—from
robotic submarines to high-tech
solutions to seasickness—engi-
neers have found ways to make
them more efficient and comfort-
able for workers. Here’s a closer
look at life on a platform:

Cities At Sea
About 1,000 people are em-

ployed on each of the 2,800 oil
platforms spread along the U.S.
coastline and in the Gulf of Mex-
ico. The crews live in cabins and
can visit a variety of leisure facili-
ties, including a billiards room
and various shops, to make day-
to-day living more like it is on
shore. 

Still, work on an oil platform is
often dirty, hard and sometimes
dangerous, with fires, explosions
and high seas representing a con-
stant risk. Additionally, the crew
must cope with isolation from the
outside world. 

Making Life Easier
Occasionally, a helicopter lands

with provisions and spare parts,
but increasingly many platforms
now have Platform Supply Vessels
(PSVs), which tow solid cargo
stowed on their decks. Fitted with
special tanks, the ships can also
carry volatile liquid cargo, such as
methanol needed for drilling
work. Additionally, the PSVs allow

for launching robotic repair sub-
marines and can be used to bring
drilling mud and waste from the
oil platforms back to shore. 

Safer Seas
Some new Platform Supply

Vessels will be equipped with
Voith Schneider Propellers. The
propellers supply a high degree of
maneuverability, which reduces
the risk of collision when unload-
ing PSVs during high seas.

Also important for the crew is
that the propellers reduce 80 to 90
percent of a vessel’s “rolling
motion.” Rolling motions are ship
movements that result in fast
acceleration of a ship. They impair
the safety of working on deck and
sometimes cause seasickness even
among experienced crewmen. 

Combined with technologies
that allow for rough-weather
repair—as well as for some of the
creature comforts of home—the
propellers are helping to keep
crews safe and at-sea oil platforms
shipshape.

For more information, visit
www.voithturbo.com.

Cities At Sea Supply U.S.

Thousands of floating oil plat-
forms are temporary homes to
more than 1 million workers.

(NAPSA)—The U.S. Food and
Drug Administration (FDA) and
the U.S. Department of Agricul-
ture (USDA) are reminding con-
sumers about the expanded recall
of canned food products and dog
food produced by Castleberry’s
Food Company of Augusta GA,
due to the risk of botulism. The
FDA and USDA are again warn-
ing consumers not to purchase or
eat any of the canned products
identified in the recall and listed
below.

The recall includes canned hot
dog chili sauce, chili with and with-
out beans, beef stew, corned beef
hash, Brunswick stew and four
types of Natural Balance dog food.

The recalled products were pro-
duced by Castleberry under a
variety of different brand names,
including: Austex, Best Yet, Big Y,
Black Rock, Bloom, Bryan, Bunk-
er Hill, Castleberry’s, Cattle
Drive, Firefighters, Food Club,
Food Lion, Goldstar, Great Value
(in Canada only), Kroger, Lowes
Foods, Meijer, Morton House,
Paramount, Piggly Wiggly, Pru-
dence, Southern Home, Steak ’n
Shake, Thrifty Maid, Triple Bar
and Value Time.

Consumers who may still have
any of the recalled products or any
foods made with the recalled prod-
ucts should throw them away
immediately. Double bag the cans
in plastic bags that are tightly

closed and then place in a trash
receptacle for nonrecyclable trash
outside of the home.

Botulism is a serious threat to
health. Symptoms of botulism poi-
soning can begin from six hours to
two weeks after eating food that
contains the toxin. Symptoms may
include double vision, blurred
vision, drooping eyelids, slurred
speech, difficulty swallowing, dry
mouth, and muscle weakness that
moves progressively down the
body, affecting the shoulders first
and then descending to the upper
arms, lower arms, thighs, calves,
etc. Botulism poisoning can also
cause paralysis of the breathing
muscles and death.

Castleberry’s Food Company
recommends that consumers with
any questions or concerns about
this recall visit its Web site
(www.castleberrys.com) or call its
consumer hotline at (888) 203-
8446. For further information
about this recall or the products
involved, consumers can also con-
tact the FDA at (888) SAFEFOOD
or www.fda.gov or the USDA at
(888) MPHotline or www.fsis.us
da.gov.

FDA Reminds Consumers About The Risk 
Of Botulism From Certain Castleberry’s 
Canned Food Products And Dog Food

The diatonic accordion, also
known as the “Cajun” accordion,
was adopted as Louisiana’s offi-
cial musical instrument in 1990.

The sex of crocodiles is deter-
mined by the temperature of the
eggs or how deep the mother
buries them in the mud.




