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(NAPSA)—According to the
buzz, electronics are part of an
energy-savings solution. Elec-
tronics increase control over
home heating, cooling and light-
ing systems and make it possible
to telework and to access infor-
mation and entertainment from
home—saving you money and
gas and protecting the environ-
ment by reducing greenhouse gas
emissions. 

What does the industry recom-
mend you do to help save energy
for America and maybe some
money for yourself? Here are some
hints: 

• Look for the Energy Star
label. It can help you identify
products that use less energy.
Check out www.energystar.gov for
a searchable database of Energy
Star products. 

• Go digital with your thermo-
stat. Home heating and cooling
systems use a significant amount
of energy. Most digital thermostats
quickly pay for themselves in
energy savings. Programmable
thermostats save energy while
you’re away or asleep by adjusting
temperature settings. 

• Unplug mobile phone or PDA
chargers when batteries are fully
charged or when the chargers are
not in use. 

• Be power-wise with your PC.
Most personal computers have
power management features that
control energy use. 

• Check owners’ manuals to
make sure you’re taking full
advantage of any energy-conserva-
tion capabilities of your electronics. 

• Plug electronics, such as
TVs, DVD players and audio sys-
tems, into power strips, and turn

the power strips off when the
equipment is not in use, espe-
cially for long periods of time.
Just be sure to read the manual
first to make sure you won’t
affect the product (for example,
TVs that need to remain plugged
in so that they can download pro-
gram guides).

• Investigate home networking
and automation products and ser-
vices that let you control heating,
lighting and cooling from a central
location in the home. 

• When in the market for home
office products, consider a multi-
function device, which combines
printing, copying, scanning and
faxing. 

• Save fuel by shopping and
banking from home on your
computer. 

• Ask your employer about
working from home or a satellite
business location to cut your
commute. 

For more information about
saving energy with electronics,
see www.ce.org/green.

Saving Energy With Electronics

SAVE ENERGY: When you’re fin-
ished watching a movie or play-
ing a video game, don’t forget to
turn off your DVD player or video
game console as well as the TV
itself. 

by Madhavi Kandula, M.D.
(NAPSA)—Acne, one of the most

common skin conditions, affects
more than four out of five people
between the ages of 12 and 24. With
summer and wedding season under
way, you may want to learn more
about acne by seeing if you know
the correct answers to these com-
monly asked questions:

Q. Will frequent face washing
eliminate acne?

A. Although a popular belief,
dirty skin does not
cause acne, and fre-
quent face washing
and scrubbing can
actually make acne
worse.

Q. Is acne caused
by poor nutritional
choices?

A. Scientific studies have not
found a clear link between diet and
acne. In other words, chocolate or
greasy foods do not cause or worsen
acne in most people. If acne is being
treated appropriately, there’s no
need to worry about certain foods
leading to a breakout.

Q. Will squeezing pimples
make them go away quicker?

A. No. It is recommended that
those with acne avoid squeezing,
pinching or picking at the face. Any
sort of skin friction created by rub-
bing or leaning can actually make
acne worse.

Q.  Is  acne  just  part  of
adolescence?

A. Although many teens are
affected by acne, it is important to
know that acne may be improved
with proper treatment. Teens with
acne should see a family doctor or
dermatologist for the appropriate
treatment. Acne that is not treated

may lead to permanent physical
scars, which can affect how people
feel about themselves.

Q. Are all acne medications
the same? 

A. No. There is a wide range of
over-the-counter (OTC) and pre-
scription medications that can be
used to help treat acne. Some
medications help reduce the
buildup of too much oil and fight
bacteria associated with pimples;
other medications help unclog the
pores. The number-one prescribed
combination acne product in the
U.S. is BenzaClin®  (clindamycin 1
percent-benzoyl peroxide 5 per-
cent gel), a combination of benzoyl
peroxide and clindamycin that
helps fight bacteria and reduces
inflammation of pimples. Because
acne varies from patient to
patient, it is important that peo-
ple with acne consult their physi-
cian to find out which type of
treatment is best for them.

Dr. Kandula, a dermatology
expert, is currently president of the
St. Louis Dermatology Society and
teaches at the Washington School
of Medicine.

Ask The Expert About Preventing Seasonal Acne

It is important to know that acne
may be improved with treatment
and those suffering from it can
do something about it. 

Dr. Kandula

(NAPSA)—Some good news is
knocking at the door of prospective
homeowners worried about the
recent surge in mortgage rates.  

The previously booming home-
loan industry is undergoing a con-
traction. In fact, the Mortgage
Bankers Association predicts the
industry will shrink by 14 percent
in 2006. What’s the good news?
That means lenders are compet-
ing harder to win your business
and you can take advantage.

Beyond discounts and extended
terms, banks are leveraging their
scale to eliminate many of the costs
that cause confusion and frustra-
tion for homebuyers at closing.
Bank of America’s Floyd Robinson
says his company offers real sav-
ings off closing costs of up to
$2,000. 

Robinson says they can offer
this because they cut internal
costs from the process and are
passing those savings on to cus-
tomers. These funds can be criti-
cal when applied towards the
down payment, moving fees or
new home amenities.

Robinson suggests you follow
these tips when shopping for a
mortgage in this new lending
environment:

• Check with your bank first—
banks may reward your loyalty by
offering a relationship discount.

• Don’t pay for fees that you
know other lenders have elimi-
nated—take advantage of pro-
grams like the one offered by
Bank of America, which elimi-
nates the origination, application,
lender closing, appraisal, flood
determination, tax service, credit

report and courier fees for existing
customers.

• Confirm the savings are
real—make sure the lender has
truly cut costs and isn’t simply
rolling them into the overall cost
of the loan.

• Focus on the annual percent-
age rate (APR) and not just the
interest rate—the APR is what
the loan is actually going to cost
you and it’s a more accurate com-
parison of loan offers.

Most of  all ,  remember to
always work with a lender that
you know and trust; one that will
work with you to find the right
loan for your individual needs
and your monthly budget—now
and in the future.  The right
lender will take the gimmicks,
guesswork and surprises out of
closing and help make your
dream home a reality.

Home buying and mortgage
information, tools and calcula-
tors, as well as home listings in
select markets, are available at
www.bankofamerica.com.

Homebuyers Benefit From Tightening Lending Market

GOOD NEWS—As the mortgage-
lending industry shrinks, lenders
have to offer more incentives to
win your business.

(NAPSA)—Here’s some news
you can take to heart: Experts say
more than 70 million Americans
currently live with a cardiovascu-
lar disease. And coronary heart
disease is a leading cause of pre-
mature, permanent disability in
the U.S. workforce. 

Fortunately, there are practi-
cal steps you can take to reduce
the health threat posed by heart
disease. 

According to the Centers for
Disease Control and Prevention,
much of the burden of heart dis-
ease and stroke could be elimi-
nated by reducing major risk fac-
tors: high blood pressure, high
blood cholesterol, tobacco use, dia-
betes, physical inactivity and poor
nutrition. 

For example, studies suggest a
10 percent decrease in total cho-
lesterol levels may reduce the
development of coronary heart
disease by as much as 30 percent. 

Twenty-five years ago, the
treatment for heart attacks was
simply bed rest. Today, doctors
have medicines that can stop a
heart attack in midstream as well
as other high-tech treatments. 

And more good news is on the
way. According to a survey by the
Pharmaceutical Research and Man-
ufacturers of America (PhRMA),
there are 146 new medicines cur-
rently in development to treat heart
disease and strokes. 

To help Americans get the
information they need to fight
heart disease and strokes,
PhRMA has launched a new mul-
timedia national health education
campaign. 

“Coronary vascular disease

impacts one in every three Ameri-
cans and is the number one killer
according to the American Heart
Association. It’s important for
patients to know that there are
steps they can take today that can
reduce their chances of developing
these killer diseases tomorrow,”
said Billy Tauzin, president and
CEO. 

PhRMA’s public service health
information campaign stresses the
importance of consulting with
health care providers, as well as
visiting helpful Web sites that
provide information on preventing
and treating coronary disease. 

“PhRMA members and their
scientists want to help Americans
find answers to their questions
about heart disease and strokes,”
said Tauzin. “I hope everyone will
take a moment to visit these sites
and get the information they need
to learn how to treat and ulti-
mately prevent these killers.”

To learn more, visit www.
phrma.org and www.innovation.
org. 

Getting To The Heart Of The Matter On Health 

Studies suggest a 10 percent
decrease in total cholesterol lev-
els may reduce the development
of coronary heart disease by as
much as 30 percent. 

(NAPSA)—Parents can use
Choose Your Own Adventure
interactive DVDs—based on the
best-selling Choose Your Own
Adventure book series—to help
keep kids’ minds active over
school breaks. The first title in
the DVD series, “The Abominable
Snowman,” chronicles the adven-
tures of three daring siblings who

travel to the Himalayas to find
their missing uncle. Viewers use
the DVD remote control to guide
the characters on their mission.
For more information, visit
www.leanforwardmedia.com.

Young Teens Need Calcium
At Back-to-School Time
(NAPSA)—Young people, espe-

cially those in the critical bone-
building time between the ages of
11 and 15, need 1,300 mg of cal-
cium every day—at least three
cups of low-fat or fat-free milk, in
addition to other calcium-rich
foods, advises the National Insti-
tutes of Health (NIH). The start of
the school year is the perfect time
to help tweens (ages 9-12) and
teens (ages 13-19) start this
healthy eating habit.

“Tweens and teens need almost
twice as much calcium as younger
children because this is when
bones are growing their fastest,”
advises Dr. Duane Alexander,
Director of the National Institute
of Child Health and Human Devel-
opment (NICHD) at the NIH.

The NICHD suggests:
1. Keep calcium-rich snacks on

hand, such as low-fat or fat-free
string cheese.

2. If your kids don’t or can’t
drink milk, serve calcium-fortified
soy beverages or orange juice with
added calcium. Flavored low-fat or
fat-free milk also has as much cal-
cium as plain.

3. Fresh or cooked broccoli is
calcium-rich.

4. Try low-fat or fat-free milk or
yogurt smoothies for breakfast or
as an after-school snack.  

The NICHD has developed
some helpful resources for parents,
available at http://www.nichd.
nih.gov/milk/ or by calling 1-800-
370-2943.

Tweens and teens need at least
1,300 mg of calcium a day.




