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(NAPSA)—Learning is not just
child’s play—but it can be. From
earliest infancy, play is the way
children naturally learn and
explore the world around them. 

A game as simple as peek-a-boo
teaches sophisticated concepts
such as time and anticipation. 

Ringing the doorbell and hear-
ing the sound it makes or switch-
ing lights off and on teaches cause
and effect. 

Babies learn through sing-
along songs such as the “ABC”
song and by simple repetition but
mostly they learn by having fun.

“Right from the beginning,
babies learn just about every-
thing through everyday experi-
ences,” said Dr. Kathleen Alfano,
Ph.D., Director of Child Research
at Fisher-Price and early child
development expert. “By observ-
ing their surroundings and mim-
icking caregivers and through
repetition of newly found skills,
babies make sense of the world
around them.” 

Not surprisingly, the best toys
are those that engage baby with
new things to discover and explore. 

For example, once babies can sit
up, they enjoy toys that fit
together—whether they are nesting
boxes or pots and pans. Such play
is not just fun. It teaches about size
and spatial relationships. 

Babies love toys that mimic the
familiar everyday sounds and
activities that surround them like
opening and closing doors. An
interactive house called the Laugh
& Learn Learning Home capital-
izes on this interest. The house
lets baby engage in everyday
experiences, like going to get the
mail, while providing early expo-

sure to first words, the alphabet
and numbers. 

Young children are curious
about phones. With the Laugh &
Learn Learning Phone, babies
can see and hear the alphabet,
phrases,  numbers and more,
while imitating mom or dad and
being exposed to basic communi-
cating skills. 

Kids love to learn with a friend.
A cuddly companion, the Laugh &
Learn Learning Puppy, also helps
baby learn parts of the body, the
alphabet and colors. He is also
filled with six musical games,
sing-along songs, sounds and fun
sayings. 

Parents can use the latest
Fisher-Price toys to build upon
children’s natural curiosity with
learning and musical activities,
knowing that babies learn and
develop through everything they
experience in their daily lives. For
more information, parents can log
onto the Fisher-Price Web site at
www.fisher-price.com.

Play’s The Way Babies Learn Best

Playing is a natural way for ba-
bies to learn, and a new collec-
tion of toys makes play even
more fun.

The Search For Self
(NAPSA)—How far would you

go to find yourself? That’s the
question posed by author Rich
Shapero in his provocative debut
novel about one man’s obsessive
quest for the foundations of the
heart.

“Wild Animus” (Too Far, $19.95)
chronicles the reckless quest of
Sam Altman, a young man who
rejects a normal life and sets out to
live in a new world of “inex-
haustible desire.” His obsessive
search eventually drives him to the
Alaskan wilderness. There, he
grows fascinated with the moun-
tain ram that seems to embody the
passion and wisdom he seeks.

Shapero has fashioned a con-
vincing, adrenaline-charged story
that examines what it means to
test the limits of one’s endurance,
to confront risks and challenges in
the pursuit of self-discovery, to
push past boundaries and take
commitment to a big idea to its
logical end. Moreover, the book
considers the true nature of love
and how the search for truth can
transform our lives.

Described by The Library Jour-
nal as “a powerful and complex
book,” “Wild Animus” evokes with
stirring fidelity the quest for fun-
damentals that inspires youthful
idealism. For more information,
visit www.toofar.com.

“Wild Animus” has been described
as “powerful and complex” by
The Library Journal.

(NAPSA)—Compared to other
energy sources, natural gas rarely
captures the public’s attention. 

Yet it is critical to our economy,
providing 24 percent of the energy
consumed in the United States—
more than coal and nuclear, and
second only to petroleum. 

Millions of jobs depend on
affordable and reliable supplies
of natural gas. Plus, consumers
and industrial users rely on it for
heating homes, cooking food,
generating electric power and
manufacturing chemicals and
fertilizers. 

Natural gas is transported from
producing areas to consumers
through an interconnected system
of underground pipelines that
crisscross North America. Rela-
tively invisible, these pipelines
provide a constant, reliable supply
of energy. This network, however,
will need to expand in the coming
years to keep pace with demand.

The demand for natural gas in
the U.S. is growing, despite higher
prices. At the same time, tradi-
tional supply sources are maturing. 

To meet this growing demand,
experts say the industry must
expand production development in
regions such as the Rocky Moun-
tains, the Gulf of Mexico, Alaska
and northern Canada, as well as
increase imports from other regions
of the globe. The consensus is that
these options will require new
pipelines to bring these additional
supplies to consumers.

Pipeline projects are expensive,
but the cost of delay and/or inaction
is even more expensive. This was
the key message in a new report on
natural gas pipeline, storage and
import facility requirements spon-
sored by the Interstate Natural
Gas Association of America. 

The report predicts that a two
year delay in needed infrastruc-
ture expansions would cost Ameri-

cans as much as $200 billion by
the year 2020. Project cancella-
tions could be even more costly,
posing a potential threat to our
economic security.

However, despite the clear-cut
case for development, today’s
increasingly prevalent Not-In-My-
Backyard opposition is resulting
in more delay and even project
cancellations. 

Industry leaders believe elected
officials need to inform consumers
that “just saying no” to these energy
projects has real negative conse-
quences—for jobs, our economy and
our international competitiveness. 

Many say a new partnership of
consumers, elected officials and
industry leaders is needed to
ensure that America continues to
receive the energy supplies it needs
to keep our economy growing. 

To learn more, visit the Web
site at www.ingaa.org.

Maintaining America’s Affordable Energy Source

It’s estimated that natural gas
provides 24 percent of the energy
in the United States.

(NAPSA)—While most home-
owners are insured against fire,
wind and storm damage, many
are not protected against the most
common natural disaster in the
United States: floods. 

Flooding occurs in all 50 states,
and not just in those areas consid-
ered to be high flood risk. In fact,
one in four flood insurance claims
is submitted by someone who lives
in a low or moderate flood risk
zone. Floods have caused more
than $7.1 billion in U.S. property
damage in the last 10 years. 

“Too many consumers do not
believe they are at risk for flood-
ing until it’s too late,” said Under
Secretary of Homeland Security
for Emergency Preparedness and
Response Michael D. Brown. “Peo-
ple should know what they need
to prepare for floods, and that
includes flood insurance.” 

To help spread that message,
the Department of Homeland
Security’s Federal Emergency
Management Agency (FEMA) is
sponsoring The FloodSmart cam-
paign. The initiative is meant to
teach people how to prepare for
floods, how to purchase a National
Flood Insurance Policy, and the
benefits of protecting their homes
and property against flooding. The
campaign offers these tips:

• Learn your risk. Consumers
can determine their home’s risk
profile, access flood maps and get
information about community
activities to prevent flood damage. 

• Protect your property. Con-
sumers can learn from the experts
how to protect their families,
homes and possessions before the
floodwaters start to rise.

• Get flood insurance. Flood-
Smart’s toll-free number (1-800-
427-2419) and Web site (www.
floodsmart.gov) provide consumers
with flood insurance resources and
information, including tools to find
an agent and estimate the cost of
insurance premiums. 

Preferred Risk Policies
Many homeowners and renters

in low flood risk zones are eligible
for the Preferred Risk Policy lower
premium costs. Businesses in
these zones can take advantage of
the policy as well. 

National Flood Insurance
Under the National Flood

Insurance Program, federally
backed flood insurance is avail-
able to homeowners, renters and
business owners in communities
that adopt and enforce floodplain
management ordinances to re-
duce future flood losses. Cur-
rently, more than 4.4 million flood
insurance policies are in approxi-
mately 20,000 participating com-
munities nationwide, represent-
ing nearly $637 billion worth of
coverage. The National Flood
Insurance Program is self-sup-
porting; claims and operating
expenses are paid from policy-
holder premiums, not taxpayer
dollars.

Insuring Against Flood Damage

Many homeowners qualify for
the National Flood Insurance
Program.

(NAPSA)—A whopping 8.5 mil-
lion children in the U.S. lack
health insurance coverage. Sadly,
uninsured children are far less
likely than those with health cov-
erage to receive proper medical
care for childhood illnesses such
as sore throats, earaches and
asthma. The good news is that
many uninsured children are eli-
gible for low-cost or free health
care coverage through the State
Children’s Health Insurance Pro-
gram (SCHIP) or Medicaid. Fami-
lies may find out more about low-
cost and free health care coverage
for their children by calling toll-
free 1-877-KIDS-NOW.

The Avon Let’s Talk Beauty
Tour is an award-winning, mobile
beauty destination now traveling
across the United States. Con-
tinuing its quest to help raise
awareness and funds and to find-
ing a cure for breast cancer, the
tour will be collecting “kisses” in
each city it visits. Visitors at
every stop are invited to donate
$1, a kiss and a personal message
of hope to the Avon Kiss Collage.
All proceeds will benefit the Avon
Foundation Breast Cancer Cru-
sade. To find a tour stop, visit
avon.com/events. To find out more
about the Avon Foundation and
the Breast Cancer Crusade, log on
to www.avonfoundation.com.

Approximately 70 percent of
patients treated for depression get
better, says Mike Magee, MD, a
Senior Fellow in the Humanities
to the World Medical Association,

director of the Pfizer Medical
Humanities Initiative and host of
the weekly webcast “Health Poli-
tics with Dr. Mike Magee.” Med-
ication can increase the chemical
neurotransmitter levels that allow
nerves in the brain to communi-
cate with each other. Psy-
chotherapy for less severe, non-
psychotic patients can be effective.
For more information about de-
pression and suicide, visit www.
Depress i onandSui c ide .Hea l
thPolitics.com. To receive a free
weekly health report on other
health care topics, visit www.
HealthPolitics.com and sign up.

Since children with Attention-
Deficit/Hyperactivity Disorder
(ADHD) are often more comfort-
able with consistency, families
may be hesitant to take trips
away from home and disrupt the
routine. Unless your doctor has
specifically ruled out travel, say
the experts, don’t let your fears
deprive your family of the benefit
of a vacation. For more informa-
tion on vacationing and ADHD,
visit ADHD.com.

***
For the man sound in body and
serene in mind, there is no such
thing as bad weather; every sky
has its beauty, and storms which
whip the blood do but make it
pulse more vigorously.

—George Gissing
***

***
Sunshine is delicious, rain is
refreshing, wind braces up,
snow is exhilarating; there is
no such thing as bad weather,
only different kinds of good
weather.

—John Ruskin
***




