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(NAPSA)—To many consumers
these days, purchasing a washer
and dryer more closely resembles
buying a car than an appliance to
wash clothes. While the process
can seem a little daunting, taking
advantage of the features that fit
your laundry style translates to
better-looking, longer-lasting
clothes, energy-efficient perfor -
mance and, most importantly, less
time in the laundry room. Con-
sider the following before setting
out for the store: 
Understand your options.

One of the biggest mistakes con-
sumers make is not measuring
their laundry space and doorways
before heading out to shop. Until
recently, the best-selling stackable
front-loading laundry pair came in
only one height. But now, leading
brands of laundry, space and orga-
nization offer options that suit
every laundry room configuration. 
“We recently introduced the

Maytag Epic z™ front-loading
laundry pair, a space-saving, ver-
satile option, and Laundry 1-2-3™,
an organizational system for laun-
dry. Consumers no longer have to
compromise performance or style
for size,” said Blane Buckingham,
director of laundry products for
Maytag brand. 
Know your own expecta-

tions. Consider the features you
will actually use. If you are an
empty nester or young profes-
sional, capacity might not be at
the top of your list. Time, how-
ever, might be very important. For
those concerned with energy and
water use, look for appliances that
are ENERGY STAR-rated to ensure
the highest in efficiency. Another
thing to look for is drying time
and how it relates to washing
time. The same washing and dry-

ing time means that two loads are
finishing simultaneously.
Where does durability come

from? Finding out what’s “under
the hood” of your appliances can
translate to long-term satisfac-
tion. When talking about laundry
appliances, the stainless steel
washtub reigns supreme. Stain-
less steel can withstand even the
most demanding household loads
and provides the smoothest sur-
face, so it’s gentler on fabrics.
Other elements to look for are

sturdy hinges and knobs, and a
solid steel base-frame. And always
ask about important components
such as pumps, motors and dryer
rollers so you can compare and
buy the most durable appliances
on the market.
Today’s laundry market is

crowded with choices. Avoid feel-
ing overwhelmed or purchasing an
appliance that doesn’t meet your
needs. Think about what you like
about your current laundry pair
and what you would change. Take
that, and your measurements,
with you when you shop. 

New Appliances Save Space And 
Provide Reliable Performance

When buying a washer and dryer,
look for features that fit your
needs.

A Road Map For Mothers
And Daughters

(NAPSA)—A beautiful road
map for strengthening the crucial
bond between mothers and daugh-
ters has arrived. The book, “The
Mother-Daughter Project” (Plume),
shows how mothers and daughters
can band together, beat the odds
and thrive through adolescence. 
Ten years ago, SuEllen Ham -

kins, MD, and Renée Schultz, MA,
psychotherapy professionals with
a combined forty years’ ex per -

ience, created
the Mo ther-
Daughter Pro-
ject with several
other women in
their commu-
nity, hoping to
strengthen their
bonds with their
7-year-old girls. 
The mothers

and their daugh -
ters met regularly to speak frankly
about such issues as friendships
and aggressions, puberty, body
image, drugs and sexuality. The
results were amazing: confident,
assertive teenage girls with strong
self-images and close ties to their
moms.
Their book details the success

of the Mother-Daughter Project’s
groundbreaking model and pro-
vides innovative strategies to:
• Communicate effectively at

every age
• Cultivate healthy body image
• Get the support you need as

a mother
• Empower your daughter with

the confidence to achieve her
dreams—and more.
The book is full of tips and

exercises. . .a  jump start  for
closeness from adolescence on.
To learn more, visit the authors’
Web site  at  www.themother-
daughterproject.com.

(NAPSA)—With over 30 per-
cent of Americans willing to pay
20 percent more for eco-friendly
products, according to the Nat-
ural Marketing Institute, compa-
nies are developing more envi-
ronmentally conscious products
and offerings that are good for
consumers’ health and the planet.

These include: 
• Plastic made from 100 percent

natural, renewable plants grown on
American soil. For example, Primo
Water Corporation has introduced
a single-serve water in a renewable
water bottle made from Ingeo™ nat-
ural plastic, not crude oil, like other
plastic bottles.
• What’s known as sustainable

materials, such as organically
grown natural fibers (e.g., hemp,
silk, cotton and wool), soy-based
inks, bio-plastics and man-made
cellulosics, which reduce harmful
chemical and energy use
• Hydrogen fuel cells for power-

ing cell phones
• Solar-powered laptop bags

using a single solar panel for charg-
ing laptops
• Reusable grocery bags
For families on the go, incorpo-

rating these growing trends into
their lifestyles is more attainable
than ever. New products and ser-
vices make it easy to integrate
small changes that can make a big
impact on the environment.

Going “Green” Easier Than Ever 
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(NAPSA)—There is a lot to
think about when you apply to
college. You have to do your
research about majors and appli-
cation procedures, consider the
financial implications and follow
through with all the necessary
steps to get into the college of
your choice. Competition is fierce
at many schools. According to
Michael Fleischner, managing
director of EssayEdge.com, your
college admission essay is your
best chance to shine—to show
who you are, how you think and
why you deserve that spot in the
freshman class. 
Whereas the other portions of

your application—your tran-
script, test scores and involve-
ment in extracurricular activi-
ties—are a reflection of what
you’ve accomplished up to this
point, your application essay is
an opportunity to present your-
self in the here and now. The
essay shows your originality and
verbal skills and is very impor-
tant. Test scores and grades may
represent your academic achieve-
ments, but your essay shows how
you approach a topic or problem
and express your opinion. 
Some colleges may request one

essay or a combination of essays
to learn more about who you are
and how well you can communi-
cate your thoughts. Admissions
officers, particularly those at
small or mid-size colleges, use the
essay to determine how you, as a
student, will fit into life at that
college. The essay, therefore, is a
critical component of the applica-
tion process. Here are some tips
for writing a winning essay: 
Colleges are looking for an hon-

est representation of who you are
and what you think. Make sure

that the tone of the essay reflects
enthusiasm, maturity, creativity,
the ability to communicate, talent,
and your leadership skills. 

Be sure you set aside enough
time to write the essay, revise it
and revise it again. Running
“spell check” will only detect a
fraction of the errors you probably
made on your first pass at writing
it. Take a break and then come
back to it and reread it. You will
probably notice other style, con-
tent and grammar problems—and
ways that you can improve the
essay overall. 
Always answer the question

that is being asked, making sure
that you are specific, clear and
true to your personality. 
Enlist the help of reviewers

who know you well—friends, par-
ents, teachers—since they are
likely to be the most honest and
will keep you on track in the pre-
sentation of your true self. 
For additional tips and guid-

ance on college application essays,
call (888) 438-2633 or visit
EssayEdge.com.

The College Admission Essay: Your Chance To Shine

Common essay topics cover such
simple themes as writing about
yourself and your experiences or
why you want to attend that partic-
ular school.

(NAPSA)—There’s good news
for car owners who want a vehicle
they can be proud of. With a little
care, it’s possible to have a car
that shines inside as well as out. 

Here are some tips on keeping
interior surfaces such as vinyl,
fabric and leather upholstery,
carpeting, plastic or rubber floor
mats and dashboards looking
more like new:
• Start with a clean slate—

Remove everything from the car,
tossing out garbage and setting
aside other items to reorganize
later.
• Vacuum thoroughly—Start

by vacuuming the floor and floor
mats to remove loose dirt, particu-
larly from the folds of the uphol-
stery. Don’t forget to vacuum under
the seats and around the console. 
• Use an all-in-one cleaner

to freshen the interior—To save
time, use one product on all soft
vinyl, plastic and leather surfaces.
Cleaners like ICE® Total Interior
Care clean all these surfaces and
will even clean the steering wheel. 
• Clean the windows—Spray

a glass cleaner on interior win-
dows and wipe with a microfiber
towel, folding the towel to keep a
dry side available for wiping the
window. Clean the mirrors. For
spots on the outside windows,
apply cleaner directly to the cloth
to avoid streaking. 
Also look for products that are

easy for you to use. Some products
come with easy-to-hold spray bot-
tles and may include sponges or
microfiber towels to make the
product easier to use. For exam-
ple, consumers who use Turtle
Wax products to protect the exte-

rior of their car now have a prod-
uct from the same brand to use on
their car’s interior.
ICE Total Interior Care is a

polishing system that contains a
combination of fluids specifically
designed to address dirt and other
elements that age the interior of a
vehicle. It includes a microfiber
cloth for easy lint-free cleaning
and is designed to remove dust,
ink and food stains with just light
rubbing. 
According to Mike Schultz, vice

president of product development
for Turtle Wax, “With its ‘all-in-
one’ approach, Turtle Wax ICE
Total Interior is truly a unique
product. Our customers have been
asking us for an interior product
that is effective and convenient to
use—this product addresses both
concerns.”
To learn more, visit turtle

wax.com.

Keeping Your Car’s Interior Clean And Fresh

When selecting a cleaner for their
car’s interior, consumers often
turn to brands they use to keep
the exterior of their car clean.

(NAPSA)—In the laundry
room, consumers no longer have
to compromise performance or
style for size. For instance, May-
tag recently introduced the Epic
z™ front-loading laundry pair, a
space-saving, versatile option,
and Laundry 1-2-3™, an organiza-
tional system for laundry. 

**  **  **
Maintaining proper oil change

intervals is an important way to
maximize engine protection and
performance. You can learn more
and find a nearby recycling center
online at the Castrol Web site,
www.castrol.com/recycling. For fur-
ther information in Spanish and
English, call 1 (800) CleanUp (1-
800-253-2687).

**  **  **
Committed to producing qual-

ity wine for more than 130 years,
McWilliam’s Wines is the most
awarded winery in Australia. To
take advantage of this, enjoy Aus-
tralian wines in cooking that bring
a unique Australian feel to your
barbecue as well as your glass.




