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(NAPSA)—Home is where the
heart is and the heart of most new
homes is the kitchen. A recent
study examining the key motiva-
tions of homebuyers found that
the kitchen and the owner’s suite
ranked as the two most important
rooms to new-home shoppers. Of
the shoppers studied, only 3 per-
cent indicated that they would
return to the house for a second
visit or consider purchasing the
home if they didn’t like the
kitchen. 

“The kitchen is the gathering
place for special occasions, family
functions and day-to-day activi-
ties, which is why it is so impor-
tant to prospective buyers to
ensure that the kitchen meets the
need of their family from a design
and functionality prospective,”
said Karen Strauss, vice president
of marketing for Merillat, a lead-
ing manufacturer of cabinetry.

The kitchen has many aspects
not always visible with a quick
glance. By following two simple
guidelines when home shopping,
you’ll be able to identify the most
desirable characteristics of a
kitchen.

Keep a checklist
Touring numerous homes can

be a confusing experience, as well
as a challenge to remember each
homes’ features. “Take notes and
formulate a checklist of the things
you like and dislike about each of
the kitchens you visit,” said
Strauss. It is important to ask
yourself questions like:

• Do I like the layout of the
kitchen? (Consider the kitchen
from an overall perspective, and
keep in mind all the items you
own that will require storage.)

• Does the kitchen look com-
fortable and make me feel good
when I’m inside? 

• Does the kitchen facilitate
frequent casual interactions with
family and friends? (Consider the
views into the surrounding rooms,
like living and dining areas. Do

the spaces enable you to associate
with family and friends?)

• Is the cabinetry durable and
well built? Is the finish on the cab-
inetry smooth and consistent?

• Does the kitchen have visual
impact or a good focal point such
as an island, cooking grotto or
other unique feature? (Islands are
a useful feature that many home-
owners desire.)

Test drive the kitchen
“Test driving” the kitchen al-

lows you to get a feel of how day-
to-day life may be in that kitchen. 

• Open and close the drawers
several times to be sure they roll
in and out smoothly and quietly.

• Open the wall and base cabi-
nets because you may discover a
unique storage solution inside
like roll-out trays.

• Pretend you’re making a
meal and role-play the necessary
steps involved to see if the space is
laid out as efficiently as possible.

• Examine the thickness of the
wood on the drawer fronts and
sides, as well as the cabinet doors.

Most importantly, when shop-
ping for a new home, it is key to
take your time and analyze all
aspects of the home to ensure that
it is perfect for you and your family.

For more information, visit
www.merillat.com.

The Kitchen is Key When Shopping for a New Home

When touring a home, make a
checklist of the things you like
and dislike about the kitchen. 

(NAPSA)—A brushing a day may
keep the cardiologist away. That’s
the news from doctors who say a
number of studies have shown a link
between healthy teeth, healthy gums
and heart health. 

One study in the journal Circu-
lation, for instance, found that the
bacteria that cause gum disease
could also lead to a thickening of
artery walls—a condition associ-
ated with heart attack and stroke.
Other studies have shown that
tooth decay can be a factor that
influences heart health. 

Healthy Brushing
So what’s the best way to

brush? Dentists recommend peo-
ple brush the top and bottom
teeth in a circular motion for no
less than two minutes at least
twice a day. In a recent study, the
Cochrane Oral Health Group
found the only type of power
toothbrushes that were more
effective than manual brushing
were those that offered rotation
oscillation—with heads that spin
in one direction, then the other.

It’s also important to floss teeth
once a day and to visit a dentist
regularly for checkups. In addi-
tion, dentists say it’s a good idea
to inspect your mouth regularly
for any changes in gum or tooth
color. 

More Reasons To Brush
Of course, the benefits of good

oral hygiene don’t stop with good
heart health. Clean teeth can
help people avoid infections, have
fresher breath and—in the case
of one new program—even fight
cancer. 

Orawave is now teaming with
the Susan G. Komen Breast Can-
cer Foundation to begin its own
“brush for the cure.” The tooth-

brush maker will donate 10 per-
cent of the sales made from the
“pink ribbon” 2-minute TwinSpin
pink or white toothbrushes—up to
$125,000—to the Foundation for
its work on cancer research and
education.

The toothbrush features spin-
ning, oscillating heads (something
hygienists recommend for cleaner
teeth) and a timer that lets brush-
ers know when they’ve brushed
for two minutes. 

The American Dental Hygien-
ists’ Association estimates that 75
percent of Americans have some
form of periodontal—or gum—dis-
ease. It’s believed that proper
brushing can help curb that sta-
tistic—and in the case of the new
breast-cancer program, give a
number of patients something to
smile about. 

For more information, visit
www.orawave.com. 

Brushing Up On Health

Smile! Studies show brushing
your teeth may be good for your
heart.

A Tour Package
Designed For You

(NAPSA)—Today’s travelers no
longer just want to relax and take
in the sites when they vacation—
they want a unique, hands-on
experience. To cater to the cus-
tomized itineraries that tourists
now want—from touring the Alps
by horse-drawn coach to discover-
ing the Mayan villages dotting the

Yucatan—today’s tour operators
are creating customized itiner-
aries to match anyone’s interest.

According to recent research from
the National Tour Association—a
group of nearly 4,000 professionals—
tour operator members are answer-
ing this demand for a unique vaca-
tion experience by adapting their
businesses to focus on special inter-
ests and niche markets.

Special interest packages can
now be designed for anyone. They
include hard and soft adventure,
gay and lesbian travel, sports
tours, wine tasting, gardening and
a lot more. Whether you’re looking
to spend your vacation volunteer-
ing in a local community or sam-
pling olive oils in Italy, a profes-
sional tour operator can create
that special vacation. To learn
more, visit www.NTAonline.com. 

GET WHAT YOU WANT—Special tour
packages can be designed for
any interest.

(NAPSA)—How dry are we?
Many Americans have been facing
drought conditions for years.
Across the country, cities are insti-
tuting sweeping water-usage
restrictions and conservation pro-
grams. In some places, planting
new trees and shrubs is prohib-
ited and privately owned pools
may not be filled.

In these desperate times, many
state and local water agencies are
turning to desalination, a technol-
ogy that makes ocean and brack-
ish water drinkable by stripping it
of salt and other minerals. The
process will ultimately provide a
far more reliable supply of fresh
water than Mother Nature.

“Desalination will create a
drought-proof supply of water,”
said Bob Yamada, the San Diego
Water Authority’s seawater-desali-
nation program manager. He
added that 20 years from now, as
much as 20 percent of California’s
drinking water could come from
the ocean.

Many countries, including
Saudi Arabia, Kuwait and others
have been using desalination and
distillation—which uses heat to
evaporate salt and other impuri-
ties—for more than half a century.
In fact, Saudi Arabia gets about 70
percent of its fresh water from the
ocean.

Until recently, desalination
was considered too expensive and
energy-intensive for use in the
U.S. However, advances in mem-
brane technology now mean that
desalination can produce one gal-
lon of fresh water from every two

gallons of seawater, an improve-
ment of 50 percent over 20 years
ago. Engineers have also devel-
oped ways to cut energy costs
associated with desalination. Leg-
islation before Congress (H.R.
1071 and S. 1016) would provide
energy grants to water agencies to
cut costs further.

Environmentalists embrace the
technology. Studies show that
pumping the cooling water and
concentrate back into the ocean
raises its salinity by less than 1
percent, which is equivalent to the
natural rise and fall.

In addition to combatting
drought in the U.S. and around
the globe, desalination is expected
to help satisfy a growing demand
for fresh water as the world’s pop-
ulation continues to increase.

To learn more about desalina-
tion technology and its application
in the United States, visit the U.S.
Desalination Coalition Web site at
www.USDESAL.org.

Cleaner, Safer Water

Treasure of the deep—fresh
water from the sea, thanks to
advances in technology.

***
History will be kind to me for I
intend to write it.

—Winston Churchill
***

***
I have always felt that a politi-
cian is to be judged by the ani-
mosities he excites among his
opponents.

—Winston Churchill
***

***
It is a mistake to try to look too
far ahead. The chain of destiny
can only be grasped one link at
a time.

—Winston Churchill
***

***
The price of greatness is
responsibility.

—Winston Churchill
***

(NAPSA)—Having a young
child can bring a number of
changes to your lifestyle, includ-
ing making your home babyproof.
The good news is making your
home safer doesn’t mean you have
to sacrifice style.

Nearly 4.5 million children,
ages 14 and under, are injured in
the home each year, according to
Safe Kids Worldwide. Many of
these accidents could have been
prevented with a few small
changes around the home to pre-
vent unintentional injuries. 

From moving objects off of low
shelves to being sure your plants
are nontoxic, there are simple pre-
cautions parents can take to make
their home toddler-proof. 

According to child safety and
health expert Debra Holtzman,
“Fortunately, parents can make
changes that keep their baby safe
and allow them to continue to
enjoy the things they love, like the
scent of candles.”

Holtzman has teamed up with
Febreze Scentstories to provide
safety tips designed to keep young
ones out of harm’s way.

• Candles. Decorative and fra-
grant candles may be an attractive
addition to your home decor, but
they can be a serious fire hazard.

An alternative may be products,
such as Febreze Scentstories, that
can provide true, candlelike scents
without the open flame.

• Decorative Plants. Two com-
mon household plants that are

frequently ingested by children
are dieffenbachia and philoden-
dron, both of which can cause very
serious symptoms. These plants
contain oxalates, small crystals
that get released into the mouth
when the plant is chewed, causing
extreme pain and inflammation. 

As an alternative, try a spider
plant or wandering jew. Both are
attractive, non-toxic plants.

• Decorative Storage Chests.
Suffocation deaths can occur in
such places when children crawl
inside and cannot escape. 

Experts say the best choice is a
chest without a lid or one with a
lightweight, removable one. If a
chest closes, make sure it has ven-
tilation holes. 

For more information, visit
www.scentstories.com.

A Babyproof Home Can Be Both Safe And Stylish

When babyproofing a home, you
can still enjoy products that pro-
duce the fragrance of scented
candles without the flame.




