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Wine Fundamentals
(NAPSA)—’Tis the season for

imbibing the fruit of the gods, and
along with the corkscrew and gob-
lets, a number of people are reach-
ing for an interactive DVD that
skillfully entertains novices and
devotees alike with up-to-date
prerequisites for understanding
and “demystifying” the often con-
fusing subject of wine. 

Created by award-winning pro-
ducer/director Dr. Dobri Kiprov,
Wine Fundamentals: The Essen-
tials of Enjoying the Wonderful
World of Wine is a splendid idea
for the wine enthusiasts on your
gift list. This state-of-the-art,
interactive DVD from MVC Pro-
ductions includes downloadable
wine-friendly recipes for that last-
minute party and a progressive
wine list for stocking your cellar.

With some of the industry’s top
food and wine professionals, Wine
Fundamentals presents tips on
proper wine tasting, deciphering
often confusing wine labels, wine
production, and how to order and
purchase your favorite wines in a
documentary-style journey.

Wine Fundamentals is a great
idea for so many occasions, includ-
ing: a holiday gift; as a stocking
stuffer; college graduation; for the
new homeowner; in a gourmet gift
basket; as a shower or wedding
gift; and, as a birthday gift.

For more information, visit
www.winefundamentals.com.

(NAPSA)—When’s the right
time to look for holiday work? The
answer is easy: You can start now! 

As far as holiday traditions go,
there is one employment practice
that is as familiar as drinking
eggnog or lighting a Christmas
tree or a Menorah: the holiday job.
Regardless of the economy and
the job market, retailers, includ-
ing mall boutiques, department
stores, and online merchants, hire
all levels of hourly workers to sat-
isfy the increased crowds of holi-
day shoppers and maximize sales.

Whether you are seeking a few
extra bucks or a new job in today’s
competitive market, seasonal
employment is a viable option to
consider. In past years, the U.S.
retail industry has hired as many
as two million seasonal employees
to work cash registers, stock
shelves and serve as security per-
sonnel. With more than 30 million
Americans expected to shop online
this holiday season, call center
representatives, as well as ship-
ping, postal and fulfillment work-
ers, are also in high demand, par-
ticularly as the holidays approach. 

If you’re hoping to convert a
seasonal stint into a full-time
hourly job, consider the following
tips. Jeff Taylor, founder of Mon-
ster, the leading global online
careers Web site, suggests job
seekers inquire about seasonal
work as early as possible and be
prepared to provide an up-to-date
employment history with refer-
ences. Most importantly, declare
your interest from the start. If you
are interested in a full-time posi-
tion, inquire about the opportu-
nity for permanent employment. A
good question to ask would be how
many of the company’s seasonal

employees are eventually offered
regular jobs? 

As soon as you start a seasonal
job, you need to show the boss
you’re serious about moving your
role into a permanent position.
The holiday season is stressful for
workers and consumers alike, so
demonstrate grace under pres-
sure. Work all the hours you’ve
agreed to and volunteer for a vari-
ety of tasks. If you don’t land a
permanent position post holiday
season, let your supervisor know
you’re available to work during
special sales, inventory and other
peak times throughout the year. 

For additional tips on securing
hourly employment this holiday
season (and beyond), visit
www.monster.com. Monster Hourly
& Skilled provides blue collar and
per diem job seekers at all levels
with a wide range of employment
opportunities in any industry—
from food service and health care,
to retail and banking.

’Tis The Season To Find A Job

HELP WANTED—Regardless of
the economy and the job market,
retailers hire all levels of hourly
workers to satisfy the increased
crowds of holiday shoppers.

(NAPSA)—At the age of 18
months, Sue Thomas was watch-
ing TV when, suddenly, the sound
went off. She had suffered an
instant and total loss of hearing. 

“I learned to speak by imitat-
ing the vibrations I felt when I
put my hands on the therapist’s
throat and by looking in the mir-
ror to shape my mouth the way
she formed hers,” said Thomas.

Thomas’ hard work paid off
years later when she was hired by
the FBI. She helped start a pro-
gram to train deaf people to classify
fingerprints. Then, due to her
superb ability to read lips, she
began working for the bureau as an
undercover surveillant. Thomas’
adventures with the FBI are now
dramatized in the television series
appropriately titled, “Sue Thomas:
F.B.Eye.” The series airs Sunday
evenings on the PAX Television
Network.

In 2001, at age 51, Thomas also
was diagnosed with multiple scle-
rosis (MS). While on her way to a
speaking engagement in Dallas,
she felt numbness in her fingers
that spread up her wrist to the side
of her head. In front of 7,000 peo-
ple, with only her publicist know-
ing about the numbness, Thomas
completed the speaking engage-
ment that day. An MRI and a visit
to the neurologist later that week
confirmed that Thomas had MS.

“As with deafness, one can only
learn lessons by embracing MS,”
she said. “I don’t fight it. Instead,
I learn from each moment.”

In an effort to raise awareness
about MS, Thomas now speaks to
groups of people with the disease
and plays the role of Ambassador

to the National Multiple Sclerosis
Society. Aside from speaking, she
has authored her best-selling auto-
biography, Silent Night, and is cur-
rently completing another book.

Thomas lives in Ohio with her
golden retriever, Gracie. She takes
a long-term approach to managing
her MS by keeping a positive atti-
tude and taking the treatment
AVONEX® (Interferon beta-1a). 

“I can’t be depressed about
life’s challenges when so much has
been given to me,” said Thomas.

This information is not in-
tended to replace discussions with
a healthcare provider. To learn
more about MS or Thomas’ story,
or to find out if Thomas will be
speaking in your town, visit
www.MSActiveSource.com. For
full prescribing information on
AVONEX, visit www.Avonex.com.

Learning From Each Moment

Sue Thomas hasn’t let health set-
backs—deafness, then MS—pre-
vent her from making a difference.

(NAPSA)—Baby’s first Christ-
mas may be much merrier with
some gifts recommended by the
experts. For example, the Grow
With Me Snugli allows parents
the comfort of having baby close
while keeping hands free. For
mealtimes, the Envision Plus
high chair has storage for quick
access to bibs and towels, a reclin-
ing seat for easy feeding and is
very compact when folded. To
soothe babies from birth to three
months, Natural Comfort paci-
fiers help to promote breast latch-
on and are less confusing for
breast-fed babies.

When choosing his own car,
David Cook, director of quality for
a company that supplies safety
restraints to automobile manufac-
turers, made sure it included the
most advanced and essential
safety systems. He says these
devices saved his life. Cook says
he survived a serious accident
because, first, the side-curtain
airbag fully protected his head as
the truck struck the side of his
car. Side-curtain airbags drop
down from the vehicle’s roof just
above the side windows and
inflate in  milliseconds to provide
a cushion along the side of the
interior. Secondly, the anti-
whiplash seat did its job. The
force of the collision caused the
seatback to deform backwards
and allow Cook to lie flat on his
back. The roof ended up just

inches from his nose.
According to the Joint Center

for Housing Studies at Harvard
University, immigrants will soon
make up more than one-quarter,
and minorities more than two-
thirds, of the predicted 12 million
new households that will be cre-
ated by 2010. This growth will
result in an increased demand for
home financing. One mortgage
program, called Settle America,
takes into consideration the
lifestyles and financial habits of
large immigrant groups in the
United States. Another mortgage
product, called HomeStrength, is
aimed at middle-income borrow-
ers in good credit standing who
lack the cash savings for a down
payment. To learn more, call toll
free 1-800-888-4622 or visit the
Web site at www.gmacmortgage.
com.

***
It’s what you learn after you
know it all that counts.

—John Wooden
***

***
Though patience be a tired
mare, yet she will plod.

—William Shakespeare,
Henry V

***

***
There’s many a man has more
hair than wit.

—William Shakespeare,
The Comedy of Errors

***

(NAPSA)—The paper you are
reading right now may be part of
one of the nation’s most outstand-
ing recycling success stories. It may
have been recycled and will proba-
bly be recycled in the future—and
that’s good news for America’s econ-
omy and the environment.

Since 1987, the amount of
paper recovered for recycling has
increased 98 percent. For specific
product categories such as news-
print and corrugated containers,
the recovery rates are at an
unprecedented 71 percent and 74
percent respectively.

Not satisfied with this impres-
sive goal, The American Forest &
Paper Association (AF&PA) re-
cently increased its paper recov-
ery goal to 55 percent of all paper
consumed in the U.S. by 2012.
This new recovery goal represents
an increase over today’s paper
recovery levels by the equivalent
of 23 Empire State Buildings
filled with paper each year.

“The paper industry continues
to represent an outstanding suc-
cess story in the progress of
national recycling efforts,” said
AF&PA president and CEO W.
Henson Moore. “By setting an
aggressive 55 percent paper recov-
ery goal, the association is once
again raising the bar in the area
of paper recycling and renewing
its challenge to recycle more high
quality paper.” 

Recovered paper is an impor-
tant raw material for the U.S.
paper industry. More than 80 per-
cent of all paper mills in the U.S.
use recovered paper to make their
products.

Of the paper currently recov-
ered in the United States, 96 per-
cent is recycled into new paper
products and the balance is used
in other applications. Nearly 38
percent of all raw material used
to make new paper comes from
recycled paper and nearly 200
U.S. paper mills use recovered
paper exclusively to make their
products. 

A s  d o m e s t i c  a n d  e x p o r t
demand for U.S. recovered fiber
continues to grow, the paper
industry runs the risk of seeing
existing recycled paper and paper-
board capacity idled due to insuffi-
cient amounts of recovered paper
available to make new paper prod-
ucts. To meet this anticipated
domestic and export demand
growth, even more high quality
paper needs to be recovered for
recycling.  

To achieve this goal, AF&PA
has developed partnerships with
the U.S. EPA, Keep America
Beautiful and others to educate
and encourage towns and cities,
office buildings, schools and pri-
vate citizens to recover more high
quality papers in their communi-
ties and work places.  

“Through increased paper
recovery, we can ensure that citi-
zens, municipalities, businesses,
and the paper industry continue
to be responsible stewards of the
environment, strong participants
in the American economy, and
leaders in utilizing all available
resources in the production of
recycled content products,” said
Moore. For more information, visit
www.afandpa.org.

Working To Improve Recycling Odds




