
6

(NAPSA)—What is the most
common cause of disability in the
U.S. today? The answer is pain,
but in a recent survey, few people
answered this question correctly.  

The telephone survey by Part-
ners for Understanding Pain, a
consortium of more than 50 organi-
zations, showed that most Ameri-
cans might benefit from learning
more about pain and its treatment. 

“Knowledge about pain is lack-
ing and misinformation abounds
among those living with pain, as
well as those in care-giving profes-
sions,” said Dr. Daniel Carr, vice
chairman of research and medical
director for the chronic pain man-
agement program at Tufts-New
England Medical Center.

Pain is a serious public health
and economic issue. According to
statistics:  

• Pain costs $100 billion annu-
ally in lost workdays, medical
expenses and other benefit costs;

• Pain personally affects one in
three people; and

• Pain causes more disability
than cancer and heart disease
combined.

“The Partners for Understand-
ing Pain want to raise awareness
of both the medical and socioeco-
nomic impacts of pain,” said Pen-
ney Cowan, executive director of
the American Chronic Pain Asso-
ciation (ACPA), which spearheads
Partners for Understanding Pain.
“Access to care also is an issue.
Skyrocketing health care costs
leave some, especially seniors,
minorities, and the urban and
rural poor, unable to get the help
they need to manage their pain.” 

More than 50 million Ameri-
cans suffer from chronic pain each
year, and another 25 million expe-
rience acute pain caused by injury
or surgery.

Fifty to 70 percent of cancer
patients experience significant
pain sometime during their ill-
ness, the American Cancer Society
reports. But, experts say 90 per-

cent of cancer pain can be allevi-
ated with proper treatment.  

Most survey respondents are
confident that their primary care
physician can effectively diagnose
(79 percent) and treat (83 percent)
any pain problem they may have.
However, most doctors receive
very little training in identifying
and treating pain problems among
their patients. 

“Few medical schools have
included formal training in pain
and pain management in their cur-
riculum in the past and doctors
have not felt well prepared to deal
with their patients’ pain,” Carr said.
“Fortunately, this is changing.”

Fear of addiction is a major
concern among survey partici-
pants. More than three out of four
respondents (78 percent) believe
that addiction would be very or
somewhat likely when strong pain
medication is given to treat pain.  

In fact, when prescribed for
pain problems, most pain medica-
tions, including opioids, do not
cause the “high” associated with
street drug use and rarely cause
addiction, according to Carr.  Fail-
ing to provide appropriate medica-
tions to people with cancer, acute
or chronic pain can cause unnec-
essary suffering. 

For more information about
pain management and the Part-
ners for Understanding Pain,
call  1-800-533-3231 or visit
www.theacpa.org. 

Myths And Misunderstanding Common About Pain 

Fortunately, there is hope for
people living with pain to improve
their quality of life.

(NAPSA)—A recent survey
from the Travel Industry Associa-
tion of America (TIA) suggests
that business travel is still well
below 2000 levels, and won’t fully
recover until 2003. Yet despite the
state of the industry, travel contin-
ues to remain very affordable.

With dramatic reductions in
prices for airline tickets and hotel
stays, many are hopeful business
travel will increase over the com-
ing months. With this in mind,
“road warriors”—people who
travel frequently on business—
should maximize options like hotel
frequent guest programs and air-
line frequent flyer programs,
designed to reward them for their
loyalty to a particular company.

One of the cornerstones to con-
sider when selecting a hotel fre-
quency program is the variety of
rewards that can be earned. In
most cases, rewards are earned
based on the number of hotel
stays or the amount of money
spent for accommodations. The
key to earning the most rewards
is to analyze each program to
determine which structure will
allow members to reach their top
levels sooner. Reaching the top or
elite level of a program lets mem-
bers earn rewards more quickly.

These programs offer many
tangible benefits, including the
ability to earn a free night’s stay
at any of the hotel chain’s loca-
tions. Most of the top-rated hotel
programs also offer the all-impor-
tant airline frequent flyer miles.
In the world of frequency or loy-
alty programs, airline miles are a
valuable currency.

Loyalty programs are continu-
ing to evolve and are finding
more ways to appeal to frequent
travelers. Some have begun to
offer gift certificates as a redemp-
tion option. These gift certificates
can be used at some of the coun-
try’s top retailers or restaurants.

The La Quinta hotel chain goes
even further. Through its new La
Quinta Returns program, mem-
bers can earn airline miles, free
night certificates and gift certifi-
cates that can be used at more
than 200 national retailers and

restaurants. The chain also offers
tickets to professional sporting
events and entertainment venues,
including jazz clubs, comedy
clubs, amusement parks and
rounds of golf at 1,600 resorts
across the country. 

While it’s important to know
that a hotel loyalty program pro-
vides an assortment of first-rate
rewards, it’s good to know that
certain membership benefits are
also available during each stay.
Standard membership benefits—
usually offered to entice prospec-
tive members to join—such as
express check-in, free faxes, free
local calls, room upgrades and
even in-room welcome gifts can
play a crucial role in making the
decision to join a program. 

Savvy travelers should con-
sider other elements of a loyalty
program. The program’s mix of
partners can increase the ability
to earn miles or points. For exam-
ple, some have a credit card part-
ner that allows points or miles to
be earned based on purchases
using the card. Others even offer
bonus points for doing business
with certain rental car companies,
mortgage companies and financial
services companies.

In today’s competitive travel
industry, there is a myriad of
travel loyalty programs to reward
travelers for their patronage. A lit-
tle research could lead to free gift
certificates for meals, free shop-
ping, entertainment and even free
vacations. For more information,
visit www.LQ.com/returns.

Getting More From Business Travel

Hotel loyalty programs offer
express check-in, room upgrades
and many other benefits.

(NAPSA)—In this, the 30th
anniversary of the Clean Water
Act, Environmental Protection
Agency Administrator Christie
Whitman is urging Americans to
celebrate the Year of Clean Water
by becoming aware and pitching
in to help.

The Clean Water Act, enacted
in 1972, set the goal of restoring
and maintaining the chemical,
physical and biological integrity of
the nation’s waters. 

Whitman emphasized that
“most Americans would agree that
the quality of both surface waters
and drinking water has improved
dramatically over the past quarter
century, but there is still much to
be done.” 

“It is not only a celebration  but
a re-commitment to the Clean
Water Act’s goals of fishable and
swimmable waters,” said Whit-
man. “Americans can learn about
watersheds and water pollution
and celebrate the vitality of our
national water resources.”

Whitman also suggested ways
Americans can participate:

• Learn about local watershed
organizations in your area and get
involved;

• Help organize a stream or
beach cleanup;

• Talk to school children about
water pollution and about what
they can do to help.

“When you improperly change
your oil or put excess fertilizer on
your lawn or fail to pick up after
your dog, these all have the poten-

tial to drain into our lakes and
streams and pollute our water,”
said Whitman. “This is the mes-
sage we are trying to get out—
that there is so much we as indi-
viduals can do to clean up more of
our waters and do an even better
job of meeting the Clean Water
Act goals.

EPA is working with America’s
Clean Water Foundation, federal
agencies, state and local entities
and citizens on events throughout
the year. EPA has launched its
own Web site for the 30th
Anniversary of the Clean Water
Act. For more information visit
www.epa.gov.

Americans Asked To Dive Into Clean Water Issue

The Year Of Clean Water—
Americans are being asked to go
with the flow and to pitch in to do
an even better job of meeting the
Clean Water Act goals.

(NAPSA)—Many people con-
sider the Internet to be the
world’s richest reservoir of edu-
cational tools and resources.
Parents and kids can point, click
and learn from home, saving
time and trips to the library.
AOL’s Research & Learn Chan-
nel, for instance, provides a one-
stop resource for everything
from homework help through
Ask-a-Teacher to SAT preps for
that oh-so-important test.
Sesameworkshop.com and Time-
ForKids.com are two other great
educational resources for
younger students. Students of all
ages who are looking for quick
reference material can go to
Google.com, type in the subject,
and receive a l ist of  online
sources with information on that
subject.

A new report revealed that
households that give to religion
are the bedrock of giving to the
nation’s organizations.  The
report, released by the Inde-
pendent Sector and the National
Council  on Churches,  also
showed that households that

give to both religious and secular
causes give more money and vol-
unteer more than households
that give to only one type of
organization. The report, called
Faith and Philanthropy explores
the links between faith and char-
itable giving and illustrates how
the values and beliefs of reli-
gious-giving households influ-
ence their decisions to make
donations and volunteer their
time to all types of nonprofit
organizations. For more informa-
tion log onto www.Indepen
dentSector.org. 

40th Anniversary Issue of
White House Guidebook

(NAPSA)—The latest edition of
a popular guidebook makes it pos-
sible to enjoy the décor and fur-
nishings of the White House from
the comfort of your house.

The White House: An Historic
Guide contains 160 pages of ex-
tensively illustrated descriptions
of all the rooms accompanied by
historical text.

The guidebook was the first
project of the White House His-
torical Association when it was
formed in 1961. 

The public ordered 10,000
copies of the book before its first
printing. The $1 revenue from the
sale of each book assisted Mrs.
Kennedy’s project to restore the
White House. Proceeds from the
sale of the 40th anniversary issue
as well as all other association
products will be used for the
preservation of the White House
and programs to further the edu-
cational goals of the White House
Historical Association.

The White House: An Historic
Guide sells for $6.00 (paperback)
or $7.50 (hardback) plus $4.50 for
handling and shipping and can be
ordered by calling 1-800-555-2451
or  v is i t ing  www.whitehouse
history.org.

The first copy of the guide-
book was presented to First Lady
Jacqueline Kennedy at the White
House in 1962.

***
Take a two-mile walk every
morning before breakfast.

—Harry S. Truman
***

***
Just when I found out the mean-
ing of life, they changed it.

—George Carlin
***

***
The future belongs to those who
believe in the beauty of their
dream.

—Eleanor Roosevelt




