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(NAPSA)—The next time you’re
on the road and pass a farm, you
may want to give a wave of thanks
to the farmer who owns that land.

With an innovative new pro-
gram helping farmers to farm
their best land and set marginal
land aside for conservation, farm-
ers are protecting our nation’s
drinking water and restoring
wildlife habitat.

The voluntary program, the
Conservation Reserve Enhance-
ment Program (CREP), was cre-
ated by the U.S. Department of
Agriculture and operates differ-
ently in each state. CREP com-
bines federal resources with funds
and expertise from local govern-
ment agencies and non-profit
partners to address specific con-
servation needs in the area.

How CREP Works
The program uses financial

incentives to encourage farmers
and ranchers to remove lands
from agricultural production for
10 to 15 years. Through the pro-
gram, farmers and ranchers make
small improvements to their land
to prevent runoff into streams
and to provide habitat for wild-
life. These improvements include
buffering streams with native
grasses and trees, restoring wet-
lands and fencing livestock away
from waterways.

“If you look at it strictly as a
business decision, it’s a no-brainer
to do it,” says Gerald Garber who
is enrolled in the Virginia CREP.

More than 309,000 acres of
American farmland are now
enrolled in the Conservation
Reserve Enhancement Program.
The program has shown docu-
mented success in safeguarding
topsoil, improving water quality
and increasing numbers of wildlife.
Avid hunters and conservationists
appreciate the returning duck,
pheasant, sparrow, meadowlark,
elk, deer, and pronghorn. CREP
has also brought prairie chickens
and grouse to areas long since
abandoned.

One of the most ambitious
CREP challenges has been to help
clean up the Chesapeake Bay.

Since Maryland signed the first
CREP agreement in 1997, Penn-
sylvania, Delaware and Virginia
have all developed CREPs to help
protect the Chesapeake Bay.

Even small scale CREP pro-
grams can produce big benefits.
New York’s 5,000-acre program is
saving New York City billions of
dollars by keeping the city’s water
supply clean. The alternative
would be to build a water filtra-
tion plant at an estimated con-
struction cost of $6 to $8 billion,
plus operating costs of $1 million
a day.

In addition to financial incen-
tives, farmers are drawn to CREP
as a new way to continue their
legacy as good stewards of the
land.

“There is still some work to do in
keeping up the habitat, but it’s a

labor of love,” says Doug Parsons,
who is enrolled in the Minnesota
CREP. “Sometimes when I come
home from work, my wife and I like
to take a drive to the wetlands and
just sit and watch the wildlife.”

Twenty different states have
CREP agreements and many more
are considering the program to
help conserve land, protect water
supplies, improve natural habitat,
reclaim fisheries and improve the
quality of our rivers.

“The ecology guys don’t seem to
understand that farmers are the
original ecology guys,” says Ed
Jones who is enrolled in the Wash-
ington CREP. “We are the ones
who have to depend on the ground
to return for us and if we abuse it,
it doesn’t do that.”

For more information, visit
www.fsa.usda.gov/conservation.

Farmers Protect Water Supplies And Wildlife Through Conservation

A WIN-WIN SITUATION for farmers and the environment is a pro-
gram helping farmers build conservation buffers. The program, CREP,
is being called a big success.

(NAPSA)—Sixty-two percent of
all U.S. households own a pet. In
fact, forty-seven percent of U.S.
households own more than one.
Whether they are furry, feathered
or finned, the majority of the
country’s population can certainly
attest to the power companion
animals bring to their lives on a
daily basis.

According to the American Pet
Products Manufacturers Associa-
tion’s (APPMA) 2001/2002 Na-
tional Pet Owners Survey, those
who own pets universally report
companionship, love and affection
as the top benefits associated with
ownership.

“Whether causing you to smile
while watching a kitten play with
string, relaxing while sitting in
front of an aquarium filled with
tropical fish or lowering your cho-
lesterol and blood pressure levels
when taking Fido out for an
evening walk, pets have the abil-
ity to help owners live healthier
and happier lives,” commented
Funda Alp, director of communica-
tions for the trade organization.

APPMA’s 2001/2002 National
Pet Owners Survey also reports:

• More than three out of ten
U.S. households currently own
either a dog or a cat

• More than half of the
nation’s dog owners (53 percent)
believe owning a dog is good for
their own health and well being

• Seventy-three percent of dog
owners claim they treat their
canines like members of their
family/one of their children

• Nearly 75 percent of bird
owners say companionship is the
top reason for owning a feathered
friend

• Eight out of ten cat owners

say their pet is fun to watch and
have in their homes

• Nearly 75 percent of fish
owners report fish help them
relieve stress

• Sixty-one percent of small
animal owners and nearly half of
the country’s reptile owners report
their pets help teach children
lessons in responsibility

Pet Owner’s Savings 
Bone-nanza

Pet owners can visit the Pet
Owner’s Savings Bone-nanza at
www.appma.org and take advan-
tage of special discounts, rebates
and informational offerings on
their favorite pet products from
nearly 50 of the nation’s top pet
product manufacturers.

Founded in 1958, the American
Pet Products Manufacturers Asso-
ciation is the nation’s leading not-
for-profit trade organization serv-
ing the interests of pet product
manufacturers and educating the
public on the many joys and
health benefits associated with
pet ownership. APPMA’s member-
ship consists of nearly 650 compa-
nies, which include small busi-
nesses as well as the nation’s
leading pet product companies.

Companionship, Loyalty, Unconditional
Love...Behold The Power Of Pets

(NAPSA)—A recent poll con-
firms that Americans support the
idea of the designated driver. The
survey, conducted by Data Devel-
opment Corporation, shows that
92 percent of the public endorses
the designated driver concept as a
good or excellent way to curb
drunk driving. In addition, 122
million American adults have
been a designated driver or been
driven home by one.

For the fourth straight year, an
interactive media promotion has
helped increase awareness of, and
reward consumers for their use of,
a designated driver. As part of
Anheuser-Busch’s Budweiser Des-
ignated Driver Holiday Sweep-
stakes, Joey Brown of Greensboro,
N.C., won a grand prize of $20,000.

“Choosing designated drivers
has helped lower the number of
drunk-driving fatalities 37 percent
in the last 20 years,” says Francine
Katz, vice president of consumer
affairs for Anheuser-Busch. “Our
holiday campaign was designed to
make the idea of being a desig-
nated driver fun and deliver the
message in a way that encourages
consumers to use, or be, a desig-
nated driver. When it comes to
road safety and alcohol awareness,
we all make a difference.”

During the campaign, nearly
160,000 people entered the sweep-
stakes. In addition to the grand
prize, thousands of participants
won Budweiser Designated Driver
Thank-You Cards worth $25.

Anheuser-Busch leads the alco-
hol beverage industry in the fight
against alcohol abuse with na-
tional advertising campaigns and
more than two dozen community-
based programs to prevent drunk

driving and underage drinking
and promote responsible drinking
among adults.

The national investment in
advertising and programs to fight
drunk driving is reinforced at the
local level by hundreds of An-
heuser-Busch’s independent whole-
salers across the country. Past
wholesaler activities include: dis-
tributing nearly 5.3 million pieces
of material to help parents talk to
their kids about drinking; training
more than 247,000 bartenders and
wait staff in responsible serving
techniques; and providing 283,000
free cab rides home to bar and
restaurant patrons.

For more information on desig-
nated drivers and responsible
drinking programs, visit the
Anheuser-Busch Consumer Aware-
ness and Education Web site at
www.beeresponsible.com.

National Campaign Thanks Designated Drivers

More than half of all American
adults have been a designated dri-
ver or been driven home by one.

Monster Truck Hoisted By Paper Towels

(NAPSA)—Who says paper towels aren’t tough enough? Not the own-
ers of one huge Monster Truck. A recent demonstration in Westville,
Indiana, demonstrated that towels can be as strong as steel. Tim Liver-
ance, a product developer from Kimberly-Clark Professional, tested the
strength of the company’s newest extra-strong towels by hoisting a
10,000-pound Monster Truck on a rope made of steel blue WypAll® X80
Shop Towels. When it came to hoisting, the towels really cleaned up.

The American Podiatric Medical
Association at www.apma.org.
Intermatic Inc. at www.inter
matic.com.
Bayer Advanced Home Pest Con-
trol at www.bayeradvanced.com. 
TIAA-CREF at www.tiaa-cref.
org.
Secret to Self Esteem Program at
www.secret.com.
“The Intermediary Guidebook,”
at www.intermediarynetwork.
org.
4-H at www.4hcentennial.org.
Murphy Oil Soap at www.mur
phyoilsoap.com.
Wham-O at www.wham-o.com. 
EZ Moves Furniture Slides at
www.ezmoves.com.
Hasbro toys at www.hasbro.
com.

Check Out
These Web Sites:

The first 18-hole golf course in
the United States opened in
Chicago in 1895.




