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(NAPSA)—The U.S. Depart-
ment of Transportation reports that
a nationwide survey of truck and
motorcoach drivers found both
groups held favorable opinions of
commercial vehicle electronic clear-
ance systems designed to keep safe
vehicles moving. Truckers strongly
favored this service 2:1 and motor-
coach drivers favored it 3:1.

Meantime, demand is building
for weigh-in-motion systems,
which allow qualified commercial
vehicles to bypass weigh stations.
HELP Inc. (Heavy Vehicle Elec-
tronic License Plate Inc.), a pub-
lic-private partnership, offers a
weigh-in-motion program called
PrePass that is operational at 151
weigh stations in about 20 states
with more than 170,000 trucks
enrolled. 

PrePass works like this: An in-
cab transponder identifies the
vehicle to the inspection facility
computer, which verifies state-
required operating, safety and
registration credentials. A sensor
embedded in the highway calcu-
lates the vehicle’s total gross and
axle weight. If the truck meets the
legal criteria, a green light and
audible signal from the in-cab
transponder gives the driver the
go-ahead to bypass the weigh sta-
tion. If the vehicle ’s weight
exceeds the legal limit or its cre-
dentials cannot be verified, the
driver is signaled to pull into the
station. 

This electronic screening helps
roadside officials investigate a
larger portion of potentially
unsafe vehicles, while reducing
fuel consumption and emissions,
according to the Intelligent Trans-
portation Society of America (ITS
America).

The cost of PrePass is paid
primarily by motor carriers who
voluntarily subscribe to the ser-
vice and are charged a maximum
fee of 99 cents each time they
bypass a weigh station. Lockheed
Martin IMS, which designed,
developed and operates PrePass
for HELP Inc., provides the ven-
ture capital to install PrePass at

each weigh station.
“By using private capital and

innovation, the public sector can
take advantage of state-of-the-art
technology, which improves gov-
ernment efficiency without expend-
ing tax dollars,” says Jeffrey
Crowe, chairman and CEO of
Landstar System and a member of
ITS America’s board of directors.
“This aspect of the HELP partner-
ship is especially attractive in a
political climate where public offi-
cials are increasingly expected to
enhance public safety despite lim-
ited resources.” 

With PrePass, a truck equipped
with a single transponder can
bypass weigh stations from Cali-
fornia to Florida. Other states
participating in PrePass include:
Arizona, Alabama, Arkansas, Col-
orado, Florida, Illinois, Indiana,
Iowa, Louisiana, Montana, Missis-
sippi, Nebraska, Nevada, New
Mexico, Ohio, Oklahoma, Ten-
nessee, Virginia, West Virginia,
and Wyoming. 

HELP Inc.’s PrePass program
won ITS America’s “Best of Intelli-
gent Transportation Systems
Award for 2000” in the category of
applications that save money.

ITS America is an educational
and scientific public-private part-
nership of 600 member organiza-
tions promoting the use of
advanced technologies in surface
transportation. For additional
information on intelligent trans-
portation systems, contact: ITS
America, Suite 800, 400 Virginia
Ave. SW, Washington, DC 20024-
2730, call (202) 484-4138, or visit
the ITS America Web site at
http://www.itsa.org.

Non-Stop Safety For Trucks

Cruising For Bargains
(NAPSA)—The next time you

want to take a cruise or other
vacation, it may pay to go surfing
first. That’s because a little online
bidding at a travel auction site
could get you a world class cruise
vacation for a fraction of what the
price would normally be.

For example, one travel-auc-
tion web site, SkyAuction.com,
now has more than 40 different
cruise vacations, including trans-
Atlantic luxury cruises, available
for travelers to bid on. This ser-
vice also delivers similar bargain
opportunities for air travel pack-
ages, whether it’s a honeymoon,
ski vacation, dive tour or various
other get-aways.

Visitors to the site simply reg-
ister and make offers on trips.
Users can start the bidding pro-
cess—and conceivably win a
trip—for as little as one dollar
because vacation packages offered
on the site can not have a preset
minimum price. In fact, this no-
reserve, one dollar opening bid
policy is what makes the site par-
ticularly unique.

Since 1998, travelers who have
visited SkyAuction.com have won
trips including an eight day cruise
in the Mediterranean for less than
300 dollars, a Thanksgiving week
cruise through the Bahamas for
just over $250 and a week cruise
in Bermuda for less than $350.

For more information, visit
www.SkyAuction.com.

Around the world cruises for a
dollar? With online auction bid-
ding, travelers enjoy tremendous
bargain power.

(NAPSA)—Awakened by bright
eyes, a furry face and protruding
pink tongue, your beloved pet has
once again brought you your
morning wake-up call. Endearing?
Yes. Smelly? Probably.

Nearly 37 million pet owners
recognize their pets have bad
breath. However, bad breath
among pets should be a “wake-up
call” for owners since it is often a
sign of a more serious disease. It
indicates the presence of plaque
and bacteria that can lead to gum
disease.

More than 80 percent of dogs
and 70 percent of cats over the
age of three have some sort of
gum disease—and according to a
national study, periodontal dis-
ease is the #1 diagnosed condition
in dogs and cats. Gum disease
causes deterioration and infection
of the mouth and can potentially
spread to other organs, causing
more danger and severity to your
pet’s health.

“Many pets have dental or gin-
gival diseases which may lead to
other health problems,” says Dr.
Nick Saint-Erne, Veterinarian.
“Just like humans, pets should
receive regular professional dental
check-ups and cleanings to keep
their mouths healthy. Often, these
measures are too infrequent, but
now there is a clinically tested,
safe and effective product that is
making it easier for pets to get the
oral healthcare they need between
visits to the vet.”

Inobys PetFirst Oral Care is an
easy-to-use liquid containing nat-
ural ingredients that owners add
to their dog or cat’s daily drinking
water. The result: fresher breath,
cleaner teeth and healthier gums.
Rather than covering up bad
breath with flavor and chloro-
phyll, the product addresses the
source of the problem by inhibit-
ing harmful bacteria that cause
bad breath and plaque. Each time
a pet drinks, he or she is combat-

ting bad breath and, more impor-
tantly, the bacteria that can lead
to poor oral health.

“Our customers are looking for
an easy solution to their pet’s bad
breath,” says Rich Estabrook, Vice
President of Dog Merchandising,
PETsMART, Inc. “They are also
increasingly aware of gum disease
and how painful it can be for their
dog or cat.”

With products such as Inobys
PetFirst Oral Care, pet owners can
be assured they will be woken up by
pets with better breath and in bet-
ter health. For more information
visit the Web site at www.inobyspet
first.com or call 1-866-466-2971.

Pet Bad Breath: A Wake Up Call for Pet Owners

Pet Bad Breath Could Easily Mean:

• Plaque—soft, sticky, bacteria-laden film

• Tartar—mineralized plaque which 
irritates the gums

• Gingivitis—reversible inflammation of 
the gums

• Periodontitis—irreversible loss of tissue 
around teeth

• Prophylaxis—preventive teeth cleaning

• Oral systemic disease—infection of 
internal organs due to periodontal 
disease

In pets, bad breath is generally
a sign of a more serious medical
condition.

(NAPSA)—How teens look
may affect how teens feel and
how well they perform in school.
That’s the result of a survey con-
ducted on teens, appearance and
self-confidence.

The ACUVUE Brand Contact
Lenses/Roper Teen Esteem Survey
found that 86 percent of teenagers
report that their appearance
affects their self-confidence level,
and 91 percent believe they will
perform better in school if they
have more self-confidence.

The survey found that most
teens (75 percent) say they would
like to change some aspect of their
appearance. Among teens who
wear eyeglasses exclusively, 42
percent say getting rid of their
eyeglasses is more important to
them than other appearance
changes, including losing weight.
Over half of the teens surveyed
who switched from eyeglasses to
contact lenses report that they
have more self-confidence.

More than 90 percent of the
teens surveyed think that making
the switch from eyeglasses to con-
tact lenses positively affects their
lives. Three out of four teens
believe they play sports better
when wearing contact lenses, and
two-thirds of teens who wear con-
tact lenses play on a sports team

(versus less than half of those who
wear eyeglasses only).

Teens also believe wearing con-
tact lenses helps them:

• get  more  out  o f  l i f e  (42
percent)

• have a better chance of
achieving their goals (36 percent)

• feel less embarrassed when
out with others (37 percent)

• increase their popularity (35
percent)

The VISTAKON division of John-
son & Johnson Vision Care, Inc.
pioneered the concept of dispos-
able contact lens wear in 1987
with the introduction of ACUVUE
Brand Contact Lenses. 

Appearance, Self-Confidence And Schoolwork

Overall, teens connect a posi-
tive self-image with success in
many areas of their life.

(NAPSA)—Americans may be
able to breathe a sigh of relief now
that our airports are cleaning up
the way they get around on the
ground.

Air travel is the fastest growing
segment of the transportation
industry and experts estimate that
ground service equipment is respon-
sible for more air pollution than the
airlines themselves. The increased
airport traffic has resulted in air-
ports going for more aggressive
emission control programs.

The major solution to the prob-
lem of pollution, many agree, is the
increased use of Alternative Fuel
Vehicles (AFVs). Unlike gasoline
vehicles, in which evaporative and
fueling emissions account for at
least half the total hydrogen the
vehicles give off, natural gas and
electric vehicles emit little or no
evaporative emissions during refu-
eling or use. These cars can emit
about 70 percent less carbon
monoxide than gas vehicles and 87
percent less nitrous oxide. In fact,
one electric vehicle, the Ford Elec-
tric Ranger, has been labeled as the
cleanest vehicle in the world, with
zero emissions.

Many airports are already on-
board with AFVs and realizing the
benefits. Since cost containment is

often the key to profitability and
fuel is one of the greatest and
most variable operating expenses
for these vehicles, AFVs have
assisted in improving the airports’
bottom lines. In one test, on a per
mile basis, fuel costs for natural-
gas driven vehicles were 28.6 per-
cent less than gasoline vans. 

These air care cars are even
comfortable.  The new 2001
stretch Crown Victoria natural
gas vehicle, for instance, offers
five more inches of rear legroom
for easier rear passenger entry
and exiting. Ford is considered
the industry leader in AFV pro-
duction and provides airport
crews and concessionaires with
vehicles backed by a standard
Ford warranty, trained service
technicians at dealerships and
customer service from estab-
lished, reputable automotive
manufacturers.

The AFVs seem to be a down-
to-earth way to take the high road
to cleaner air. 

Taking Off To A Cleaner Environment

Many airports now
require alternative fuel

vehicles for ground service
and concessionaires.

***
The men who try to do some-
thing and fail are infinitely bet-
ter than those who try to do
nothing and succeed.

—Lloyd Jones
***

***
Take time to deliberate, but
when the time for action has
arrived, stop thinking and go
in.

—Napoleon Bonaparte
***




