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(NAPSA)—Since the Wright
brothers’ first flight in 1903, some
of the country’s most accom-
plished aerospace engineers,
mathematicians and scientists
have had their first brush with
technological innovation right in
their own backyards, schools,
garages and basements. Today,
that tradition continues.
More than 725 student teams

representing 44 states, the Dis-
trict of Columbia and the U.S. Vir-
gin Islands are competing in the
2014 Team America Rocketry
Challenge (TARC). TARC is the
world’s largest student rocket con-
test and an important part of a
national strategy to spark interest
in aerospace and defense careers.
Sponsored by the Aerospace

Industries Association (AIA), the
National Association of Rocketry
and more than 20 industry part-
ners, the contest aims to boost
U.S. student engagement with sci-
ence, technology, engineering and
math (STEM). Now in its 12th
year, the contest attracts approxi-
mately 5,000 competitors from
across the nation who design,
build and fly model rockets based
on guidelines updated annually to
challenge returning teams.
This year, teams have been

tasked with building a rocket that
can safely carry two raw eggs to
an altitude of 825 feet (roughly
the height of the Time Warner
building in New York City) and
land within 48–50 seconds.
Scores are determined by how

well the rockets perform against
the height and time requirements;
damaged eggs disqualify the
flight. TARC poses a different
challenge each year, and 2014’s
dual-parachute requirement com-
bined with the tight timing win-
dow and other structural criteria
make this contest the most diffi-
cult in competition history.
“The TARC competition is not

only about building the best
rocket, it’s about sparking a life-
long interest in joining a science
and technology workforce that is
the foundation of a strong Ameri-
can aerospace and defense indus-

try,” said AIA President and CEO
Marion C. Blakey. “Whether you
are from a small town or a big
city, the opportunities for students
with the right combination of
technological aptitude and scien-
tific curiosity are sky high.”
This year ’s diverse student

cohort includes several teams that
are utilizing 3-D printers to
develop rocket components, and a
team from Alaska that has spent
the winter launching test flights in
subzero temperatures. The pro-
gram has also experienced a
growth in female participation over
the past year, and several all-girl
teams are vying for the chance to
compete in the national finals.
The top 100 teams are chosen

based on their qualifying flight
scores. Those in the top 100 will
advance to the National Finals in
May at Great Meadow in The
Plains, Va.
Participants compete for schol-

arships and prizes totaling
$60,000 as well as bragging rights
for winning the world’s largest
student rocketry competition. The
winning team will travel to the
Farnborough International Air-
show this summer courtesy of the
Raytheon Company to compete in
the International Rocketry Chal-
lenge. The American team will
face off against teams from France
and the U.K. in the hopes of
defending the international cham-
pionship won last year by a U.S.
team from Georgetown, Texas. For
more information about TARC
2014, please visit www.rocketcon
test.org.

Rocket Competition A Launchpad For Local Students
AspiringTo High-Tech Careers

Annual challenge sparks passion for science and
technology among student teams nationwide

This challenging competition
engages students’ STEM-focused
skill sets.

(NAPSA)—If you know some-
one who brings joy and happiness
to others in your community, you
could help that person receive one
of 100 grants available from a
national grassroots campaign, val-
ued at $1,000 each.
Called Kernels of Kindness,

this program was created by the
oldest family-owned popcorn com-
pany in America, Jolly Time Pop
Corn, in celebration of its 100th
birthday.
You may want to grab a bowl of

popcorn and consider this history:
In 1914—the same year World
War I began and Babe Ruth made
his debut in the major leagues—
Jolly Time was founded in Cloid
Smith’s modest basement in Sioux
City, Iowa. Smith hand-shelled the
popcorn himself, sold his product
to small grocers and street cart
popcorn vendors, and launched the
first-ever brand of popcorn.
Through the years, Jolly Time

has pioneered the U.S. popcorn
industry, evolved its product lines
in an ever-changing snack mar-
ket, and sold nearly 3 billion
pounds of popcorn, helping fami-
lies and friends enjoy cherished
time together through a century of
game nights, movies, parties,
sporting events and much more.
“I know my great-grandfather,

grandfather and father would all
be proud we’re still a family-
owned company,” says Garry
Smith, president, and fourth-gen-

eration member of the Smith fam-
ily to lead the company. “Beyond
that, they’d be proud of Jolly
Time’s continued commitment to
our community. In celebration of
our 100th year, we wanted to
extend that commitment to com-
munities across the U.S. We’re
very excited to see what $100,000
of goodwill brings.”
When you think about it, ker-

nels can be a nice metaphor for
community impact. They’re little
tokens of nature that, when
warmed up enough, explode into
unique puffs of corn. Tokens of
kindness can have a similar effect,
expanding beyond their original
form and fueling us.
As the saying goes, sometimes

it’s the small things in life that
matter most. There are so many
people—often, everyday folks—
who offer kernels of kindness that
reverberate within their commu-

nity. Their impact reaches—dare
we say, “pops”—farther than they
may realize.
Perhaps you have a friend who

performs magic shows for sick
children in hospital rooms; or a
neighbor who leaves baked goods
at the local fire station; or sorority
sisters who bring joy to veterans
by bowling with them once a
month. Anyone can be nominated
to win $1,000 to continue the
goodwill in the community.

How To Nominate
You can nominate individuals

and organizations at www.jolly
time.com/kernelsofkindness start-
ing May 1 and ending May 31,
and winning stories will be pub-
lished on the website. Everyone
who submits a nomination gets a
coupon for a free box of Jolly Time
Microwave Pop Corn. It’s carried
the Good Housekeeping Seal since
1925, longer than any other food
product.
The company’s American-

grown products are gluten-free
and made using non-GMO pop-
corn. From classic flavors—such
as Blast O Butter, Crispy ’N
White, Healthy Pop and Kettle-
Mania—to more contemporary
spins such as Mallow Magic and
Jalapeño Butter, as well as inno-
vative partnerships with Weight
Watchers and Smart Balance,
Jolly Time embraces an entre-
preneurial spirit while remain-
ing true to its deep roots.

$100,000 To Be Awarded For Acts Of Kindness

You or someone you know may
win a $1,000 grant for acts of
kindness.
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(NAPSA)—Helping to feed the
world is a big job for America’s
farmers. However, when it comes
to application equipment, many
are relying on smaller, more com-
pact machines to help produce
their crops.
Many larger farms continue to

rely on professionals who operate
bigger, commercial-grade ma-
chines to spray or spread fertil-
izer and crop protection products
on their fields. Now, compact,
lower-cost equipment, geared to
smaller fields, is being engi-
neered with many features of the
full-size, professional models for
farmers who want to handle their
own applications.

Smaller Sprayer
One example is a nimble 700-

gallon tank sprayer geared for
most grower operations with
advanced application systems and
technology. For starters, there’s
plenty of power, with a 165-horse-
power, high-torque engine that
provides consistent power to the
ground to pull through hills, rough
terrain and soft, wet ground.
Its hydrostatic All Wheel Drive

(AWD) Smart Drive System and
Parallel C-channel flex frame pro-
vide steady field speed without
shifting, and excellent traction with
all four wheels remaining on the
ground. The result is a smoother
ride, reduced soil disturbance, less
wear and tear on the booms and
more precise product application,
even under varying field conditions.
Three axle configurations—narrow,
wide and standard—allow for mul-

tiple track widths for quick and
easy operation through a wide vari-
ety of crops, crop heights and field
conditions.

Advanced Technology
In addition, this machine—the

new RG700 self-propelled sprayer
from AGCO Application Equip-
ment—is equipped with the latest
technology systems, including prod-
uct application and boom height
controllers, section control, GPS-
assisted steering, and a telemetry
system for monitoring machine per-
formance in near real time.
It also offers a host of cab com-

fort and safety features, including a
panoramic front windshield and
curved rear window for maximum
visibility, sound-dampening materi-
als for a quieter ride, and triple fil-
tration to keep the cab virtually
dust-, chemical- and odor-free.
While primarily designed for

growers, this compact sprayer also
enables ag retailers to have their
professional applicators treat
smaller fields.

Learn More
For additional information,

visit www.applylikeapro.com/
RG700.

Big Features In Compact Farming Equipment

A nimble new sprayer gives
America’s farmers flexibility to
apply fertilizer and crop protec-
tion products on their own fields.

(NAPSA)—Potholes can damage
important steering and suspension
components, including shocks and
struts. It’s a good idea to ask a ser-
vice provider to inspect your steer-
ing and suspension system before
making any road trips this spring.
Learn more at www.monroe.com.

* * *
To help motorists follow a vehi-

cle maintenance program, a free
digital “Car Care Guide” is avail-
able from the Car Care Council—

the source of information for the
“Be Car Care Aware” campaign
promoting regular vehicle care,
maintenance and repair—at www.
carcare.org/car-care-guide.

* * *
Even the best windshield wipers

won’t last forever. A good rule of
thumb, say ACDelco specialists, is
to replace blades at least yearly, or
when you notice a streak, skip or
smear. To learn more or find a
Professional Service Center, visit
www.acdelco.com.

Insects outnumber humans 100,000,000 to one.

The zipper was patented in 1891.




