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(NAPSA)—When it comes to
Medicare, open enrollment is the
time for people to compare their
health and prescription drug cover-
age. People with Medicare have
from October 15th until December
7th to make changes to their
health and prescription drug plans.
Your health and medication

needs can change from year to
year and health plans may also
change their benefits and costs.
That’s why it’s important to evalu-
ate your Medicare choices during
open enrollment. A good first step
is to learn more about the avail-
able plans and how they can best
meet your current and future pre-
scription drug and health needs.
Use the Medicare Plan Finder

at www.medicare.gov/find-a-plan
to help yourself research prescrip-
tion drug and health plans. After
reviewing available plans, AARP
encourages everyone with Medi-
care to consider three essential
items when considering options
during open enrollment:
1.Costs: which include the

monthly premium, the annual
deductible and cost sharing;
2.Coverage: for the doctors and

pharmacies included in the plan
and the prescription drugs and
other services you need; and
3.Quality Ratings: which are

provided for most Medicare Advan-
tage and Part D plans. Through
the Medicare Five-Star Quality
Rating System, these ratings are
based on quality measures that
include member satisfaction, cus-
tomer service and pharmacy ser-
vices. Plans are rated on a scale
from 1 to 5 stars, with 5 stars indi-

cating the highest quality.
Visit www.aarp.org/openenroll

ment to find easy-to-understand
guidance on the choices available
to you during open enrollment
and questions to consider when
choosing a Medicare plan. Span-
ish language open enrollment
resources are available at
www.aarp.org/espanol/salud/medi
care-y-el-seguro.
AARP has several additional

resources to help people with
Medicare:
•If you are enrolled in a

Medicare drug plan, the Dough-
nut Hole Calculator may help you
lower your drug costs. You can
learn how to reduce your drug
costs in the prescription drug cov-
erage gap, or avoid it entirely, by
finding lower-cost medication
options. Go to www.aarp.org/
doughnuthole or www.aarp.org/
calculadoramedicare.
•A comprehensive guide to

Medicare prescription drug cover-
age can be found at www.aarp.org/
health/medicare-insurance/medi
care_partD_guide.

Medicare Open Enrollment: SeizeYour Opportunity

Every year, Americans with
Medicare get a chance to check
out their options.

(NAPSA)—America’s farmers are
the most productive in the world,
but new technological developments
in wheat breeding have the poten-
tial to increase yields and improve
grain quality.
In a departure from the centuries-

old practice of saving and replant-
ing wheat seed from year to year,
farmers are increasingly planting
certified seed, which is superior in
terms of genetic purity, yield poten-
tial and resistance to certain dis-
eases, insects and environmental
stresses such as drought. Certified
seed is purchased and planted every
year, versus planting seed saved
from a previous crop.
“When farmers purchase pro-

fessionally grown, certified wheat
seed each year, they have the oppor-
tunity to improve their risk man-
agement, increase marketing power
and access the latest genetics and
traits,” says Dr. Jeff Koscelny.
“Additionally, a portion of the pro-
ceeds from their purchase is invested
back into research and development,

helping drive the introduction of
new, better-performing wheat vari-
eties to the market at a faster pace
than in the past.”
“Using advanced breeding tools,

we’re confident we will be able to
greatly improve the yield potential
of wheat,” adds Dr. Kristin
Schneider. “In fact, we are already
seeing dramatic efficiency and accu-
racy gains from the implementation
of new equipment into our breed-
ing programs and are confident that
these and other new technologies
have the real potential to revolu-
tionize wheat production in the
United States.”
Improvements in the breeding

and testing of wheat varieties such
asWestBred fromMonsanto are just
the beginning, the experts contend.
They believe the future holds the
promise of incorporating specific
agronomic traits into wheat that will
lead to improved tolerance to drought
conditions, improved nitrogen effi-
ciency and the ability to achieve
higher yields.

NewTechnologies To Potentially
RevolutionizeWheat Production

America’s amber waves of grain may get bigger and better thanks to
new technology and increased planting of certified wheat seed.

(NAPSA)—Every year, approxi-
mately 650,000 people in the United
States undergo chemotherapy.i
Although everyone reacts differ-
ently, people can sometimes feel con-
fused, anxious and overwhelmed.
Many people also have preconceived
notions about cancer and its
treatment that sometimes aren’t
true.
A new campaign called Chemo-

therapy: Myths or Facts™ aims to
debunk common misconceptions
associated with chemotherapy and
encourages patients and caregivers
to take charge of their cancer
journey by speaking openly with
their doctors. The campaign fea-
tures Emmy®-nominated actress
Maura Tierney and professional
drag racer Jack Beckman, who are
sharing their own experiences as
cancer survivors to help others.
“When I was going through my

cancer treatment, I learned that
you can never ask a stupid ques-
tion. I asked every single question
that came to my mind, and I
believe that helped to calm my
own anxiety,” said Tierney. “The
Chemotherapy: Myths or Facts
campaign encourages patients
and caregivers to ask a lot of ques-
tions, arming themselves with as
much information as possible to
take charge of their journey.”
One of the things Beckman

realized during his cancer journey
was the importance of surround-
ing himself with people and things
that he loved. “When I first

learned I had cancer and would
need chemotherapy, I was afraid I
would have to give up certain
aspects of my life, including racing
and teaching others to race,” he
said. “This didn’t end up being the
case for me. Speaking to my doc-
tor and learning how to make
adjustments to my regular routine
while receiving chemotherapy
helped make sure I didn’t have to
put my life on hold.”
As part of the campaign, an

interactive video booth is travel-
ing across the country collecting
personal stories from cancer
patients and caregivers about
chemotherapy myths or facts they

uncovered during their own jour-
ney. Several of these stories will
eventually be shared on the cam-
paign’s website with the hope of
helping others. For more informa-
tion about the campaign, visit
www.chemomythsorfacts.com.
Chemotherapy: Myths or Facts is
sponsored by biotechnology com-
pany Amgen.

There are many myths associ-
ated with chemotherapy and it’s
important for those undergoing
chemotherapy to arm themselves
with the facts. For example, some
patients believe they have to give
up certain aspects of their life
while undergoing treatment, such
as:ii
• Spending time with loved
ones

• Playing with their pets
• Eating fruits or raw vegetables
• Undertaking normal activities

While these may be true for
some patients with certain kinds
of cancer, it’s not true for every-
one. In fact, several of these
activities may actually help a
patient’s overall well-being. As
chemotherapy impacts everyone
differently, it ’s important for
patients to speak openly with
their doctor to fully understand
their treatment and how it
might impact them. iii Visit
www.chemomythsorfacts.com for
more information.

Cancer and Chemotherapy: IsWhatYou Know a Myth or a Fact?

Learn more abou t ac t ress
Maura Tierney’s involvement
in the Chemotherapy: Myths
or Facts™ campaign by visiting
www.chemomythsorfacts.com.

i Kantar Health Cancer Impact. Drug Treated Patients.
ii National Cancer Institute. Chemotherapy and You. http://www.cancer.gov/cancertopics/coping/chemotherapy-and-you. Accessed 9

May 2012: 12,23,27,31.
iii National Cancer Institute. Chemotherapy and You. http://www.cancer.gov/cancertopics/coping/chemotherapy-and-you. Accessed 9

May 2012:14.

(NAPSA)—With Coupon Cabin.
com’s Newsflash you need never miss
a coupon again. You’ll always be
among the first to know about the
best coupons available so you can
save as muchmoney as possible. You
can find it at www.couponcabin.
com/newsflash.

* * *
Toys such as Mattel’s new

Brawlin’ Buddies encourage chil-
dren to safely experiment with
speed, force, cause and effect, bal-
ance and spatial relationships.
Modeled after WWE Superstars,
the 16-inch plush figures are built
tough.

* * *
Homeowners who install a geo-

thermal system prior to Dec. 31,
2016, can take advantage of a fed-
eral renewable energy tax credit
that offers a tax incentive of 30
percent of the installed cost of the
system. To learn more, visit
www.waterfurnace.com.

* * *
Fairfield Inn & Suites by Mar-

riott, celebrating its 25th anniver-
sary, has spent most of its years
supporting Habitat for Humanity.
The brand is committed to provid-
ing an easy and productive travel
experience, and consistent and
reliable service at an exceptional
value. Learn more at www.fair
fieldinn.com.

* * *
The Disney Baby THE LION

KING Premier Washable Playard™
with innovation from InGenuity™
can be cleaned in the washing

machine. It has a removable bas-
sinet, organizer tray and toy bar, and
it easily folds when you’re on the go.
Learn more at www.babiesrus.com.

* * *
Veterans can get a certificate of

eligibility for a VA-guaranteed
home loan through the joint De-
partment of Defense-VA web por-
tal eBenefits at www.ebenefits.
va.gov. For more information, visit
www.benefits.va.gov/homeloans.

* * *
Digital satellite communica-

tions services like Exede by
ViaSat are good choices for con-
sumers searching for high-quality
Internet service at a competitive
price. For more information, visit
www.exede.com or call (855) 627-
2553.

* * *
A limited-edition plush holiday

version of the Aflac duck is being
used to raise money to fight chil-
dren’s cancer. A holiday tradition,
it will be sold in Macy’s stores
across the nation and at www.
Aflacholidayduck.com.

(NAPSA)—The Weight-control
Information Network (WIN), a
service of the National Institutes
of Health, offers free booklets:
“Just Enough for You: About Food
Portions” and “Walking...A Step in
the Right Direction” at (877) 946-
4627 and www.win.niddk.nih.gov/
publications.

* * *
At WhatNext.com, cancer

patients, survivors, caregivers and
their loved ones can read about the
experiences of others who made
the same decisions they’re consid-
ering. To talk about your cancer
experiences, find out about others
or just learn more, go to www.
WhatNext.com.

* * *
Solutions for Caregivers pro-

vides care planning and coordina-
tion services to support the overall
well-being of the person getting
the care and help alleviate stress
for the family. Services can be tai-
lored to your needs. You can learn
more at www.WhatIsSolutions
ForCaregivers.com or by calling
(877) 765-4473.




