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(NAPSA)—America’s cotton
producers have gotten a boost that
will help them compete in the
global marketplace.

High production costs, changes
in U.S. farm policy, international
competition and other forces are
expected to have a long-term
impact on U.S. cotton producers.

Most of the textile industry is
now located in the Far East,
mainly China. To be effective com-
petitors on a global basis, experts
say the U.S. cotton industry must
focus on being a preferred sup-
plier by providing consistent, reli-
able quality at a competitive
price.

In addition to the shift in cot-
ton milling, other factors that
have made the global cotton mar-
ket more competitive than ever
include increased foreign cotton
production, especially from India,
slowing export demand from
China and large inventories of
unsold U.S. cotton.

“We’re quite concerned about
what is happening in the overall
global cotton market,” says Larry
McClendon, a cotton producer and
ginner from Marianna, Ark. “We
don’t really have any control over
what is going on in China, India
and Pakistan. All we can do is
deliver the best product as eco-
nomically as possible.”

One bright spot for U.S. cotton
producers is the recent acquisition
of Delta and Pine Land Company,
the world’s leading cotton seed
company, by Monsanto, the indus-
try leader in cotton biotechnology.

“I feel pretty positive about
Monsanto and Delta and Pine
Land joining forces,” says
McClendon, who is also upcoming
chairman of the National Cotton
Council. “It’s the best and most
efficient way for the companies to
deliver the biotech traits and
germplasm that cotton producers
need to stay competitive in
today’s global market.”

McClendon also says that the
research and development pipe-
line that delivers new technolo-
gies and products, such as
improved fiber quality, will be
enhanced by the combination of
these two industry leaders. 

“Both Monsanto Company and
Delta and Pine Land are 100 per-
cent focused on agriculture,” says
Kevin Eblen, Delta and Pine
Land business lead for Mon-
santo, a major supplier of prod-
ucts and technology to cotton
producers. “The opportunity to
combine the cotton expertise,

biotechnology, breeding and
genetic pool represented by the
two companies should mean good
things for the American cotton
producer.”

Because of improved speed and
efficiency in research and develop-
ment, the company expects to be
able to develop new technology
traits and get these traits into
more cotton seed varieties faster,
according to Eblen.

“Monsanto’s biotech traits
allow producers to control weeds
and insects in cotton more effi-
ciently and at reduced cost,” Eblen
explains. “As we work on our sec-
ond-, third- and fourth-genera-
tions of traits, we plan to get those
products into the hands of the cot-
ton producer much more quickly.

“The next generation of tech-
nologies in development includes
traits such as water-use efficiency,
lygus protection and fiber-quality
improvements for U.S. cotton pro-
ducers,” he adds.

Eblen also says that Monsanto’s
investment in Delta and Pine
Land will further focus its efforts
on cotton and increase competitive
investment in the U.S. cotton
industry. This ultimately could
help U.S. cotton producers to be
more competitive and profitable in
the global marketplace.

“Using Monsanto’s technology
capabilities, both in breeding as
well as in biotechnology, will allow
us to mine Delta and Pine Land’s
germplasm for the fiber character-
istics that we need to enhance
U.S. cotton globally,” Eblen says.

Technology Gives America’s Cotton Industry A Much-Needed Boost 

Access to new biotech traits
and high quality germplasm will
help America’s cotton industry
deliver reliable quality at a com-
petitive price.

(NAPSA)—It seems there’s no
place like home for making im-
provements. According to the Joint
Center for Housing Studies at Har-
vard, Americans spent more than
$168 billion on home improve-
ments and repairs in 2006. 

Whether you’re repairing a
rusty fence, keeping furniture in
shape or doing simple chores, there
are ways to make household pro-
jects easier. 

Tools Of The Trade
Be sure you’ve got the right

tools on hand, in working order
and ready to go. It also helps to
keep an all-in-one product around,
since you never know what one
project will lead to. 

For instance, something called
Jig-A-Loo is known as a “lubripel-
lent”—an invisible, all-around
lubricant and water repellent with
hundreds of practical uses. It’s
meant to stop squeaks, unstick just
about anything, protect against the
elements and more. The pleasant-
smelling potion (think cream soda)
can be used with surfaces ranging
from wood and metal to leather
and fabric. The product’s unique
name was derived from “Tsi-gi-
dou,” a French-Canadian phrase
for “I’ve got it!,” which the inventor
exclaimed when he found the win-
ning formula. It quickly morphed
into the more phonetic “Jig-A-Loo,”
and the product has been a main-
stay in Canadian homes and
garages ever since.

In fact, its fans have been using
it for 50 years. They recently sub-
mitted their favorite uses for the
spray. Here’s a look at some ideas: 

Inside
• Keep your door hinges, bed,

shower curtain and clothesline
squeak-free. 

• Loosen rusty nuts and
screws. 

• Shine leaves of artificial
houseplants. 

Outside
• Prevent grass from sticking to

lawn mower blades and motor. 
• Keep garden plant boxes

bright and rust-free. 
• Keep flowerpots from stick-

ing together when stacked in
storage. 

• Lubricate hurricane shutters,
swing sets and hinges on pruning
shears. 

• Help remove rusty nails from
lawn furniture. 

• Keep wicker chairs from
squeaking. 

Fashion
• Provide all-weather protec-

tion to shoes and leather. 
• Unkink gold chains. 
• Loosen screws in watchbands

to enable link removal. 
For Fun

• Lubricate ski and snowboard
bindings. 

• Quiet squeaky piano pedals. 
• Spray on tents to repel water.
• Protect hatches and hatch

locks on boats against salt water
while lubricating.

• Prevent fishing flies from
rusting. 

You can find the product at Wal-
Mart, Home Depot and other
stores. Visit www.jigaloo.com for
more information. 

Making Do-It-Yourself Projects Easier

All-in-one products can make
household projects easier to
handle.

(NAPSA)—If you’re looking to
add style to your home, a few tips
from the artists, designers, crafts-
men, stylists and architects on
one of cable’s most popular reality
competitions may help.

The series, “HGTV Design
Star,” features 11 finalists who are
vying for the chance to host their
own show. It’s hosted by Clive
Pearse and features a judging
panel that includes In Style maga-
zine executive editor Martha
McCully as well as designers Vern
Yip and Cynthia Rowley. The pro-
gram kicks off its new season in
Las Vegas with a casting special
on July 22 at 10 p.m. ET/PT and
then airs on Sundays at 9 p.m
beginning July 29. Here are some
tips from its finalists: 

1. Scott Corridan of Santa Bar-
bara, Calif., suggests incorporat-
ing a “woobie” into every room to
make everything warmer.

2. Todd Davis of San Francisco,
Calif., recommends using “custom
artwork that forces one to ponder
who owns this space?”

3. Josh Foss of St. Paul, Minn.,
says building “green” doesn’t
mean spending lots of green.
“Green design will put money
back in your pocket with energy
and water savings,” he explains.

4. According to Josh Johnson
of Hendersonville, Tenn., “A plat-
inum palette always yields a
sparkling impression.”

5. Neeraja Lockart of Palm
Springs, Calif., offers her three
fundamentals of good design:
“Color, Function and Flow.”

6. Robb Mariani of Orlando,
Fla., thinks it’s best to take chances
and think “outside the box.”  

7. Lisa Millard of Berwick, Pa.,
says, “Be creative when using tex-
tures: pair perforated metal with
silk.”  

8. Kim Myles of New York City
suggests creating a space that

speaks to your own uniqueness
and history.

9. Adriana Nussbaumer of
Rancho Santa Margarita, Calif.,
says to “mix some of your ‘old’
pieces with new for a fresh, new
style.”

10. Christina Ray of Atlanta,
Ga., reminds homeowners that
“You can use fabric anywhere in a
space to give it a soft and cozy look.”

11. Will Smith of Charlotte,
N.C., has this suggestion: “A sim-
ple way to achieve a modern
design is to use repeated design
elements throughout a space.”

During the season, “HGTV
Design Star” will invite viewers to
extend their viewing experience at
http://hgtv.com/designstar.  

The virtual polls to select the
winner will open on Sunday, Sep-
tember 9 at 10 p.m. ET, immedi-
ately after the eighth episode, and
will close at noon ET on Wednes-
day, September 12. Viewers can
vote once per day online and up to
five times per day via cell phone
text message to HGTV1 or 44881.
Viewers also will get chances to
win prizes valued at $2,500 and
up throughout the series.

For more tips or information,
visit www.hgtv.com.

Interior Design Tips From Cool Contestants

The stakes are high as 11 bud-
ding designers roll the dice for a
chance to win the jackpot—his or
her own show.

(NAPSA)—Healthy snacking can
be easier than many people think.
For  a spicy salsa recipe that adds
taste without fat to your snacks and
other great recipe ideas, visit
www.oldlondonfoods.com.

**  **  **
Talking to your aging parents

now about financial, legal, hous-
ing and long-term care issues can
avoid many potential problems
later on, say experts at The Elder-
care Locator, a free service of the
U.S. Administration on Aging. For
more information, call (800) 677-
1116 or visit www.eldercare.gov.

**  **  **
T.J. Maxx and its customers

deliver much-needed monetary
and merchandise donations to
Save the Children. The stores
host the ‘Happy Hearts’ campaign
from July 29th—August 25th and
invite everyone to donate $1 at
the register to assist children in
need around the United States.
For more information, visit
www.tjmaxx.com. 

**  **  **
Homebuyers should compare

all the costs when obtaining a
mortgage. That’s because compar-
ing and negotiating may save
them thousands of dollars. To
help consumers, the Federal
Reserve now has a mortgage cal-
culator on its Web site. To learn
more, visit federalreserve.gov.

**  **  **
The blogging and social net-

working site, imbee.com, was
developed especially for kids 8 to
14. It has fun features such as

sharing trading cards and photos
and creating blogs. Teachers like
it because it is helping them get
kids excited about learning.

**  **  **
If you have trouble getting pills

down, take a few deep breaths,
stand or sit up straight and swal-
low the pill with a full glass of cool
water. 

**  **  **
Before packing your young-

ster’s lunchbox, remember, chil-
dren like minisized food such as
Tootsie Pops. Involve kids in
lunch planning and it will be less
likely to come home uneaten. For
games and riddles, visit
www.tootsieroll.com. 

**  **  **
Proposed legislation known as

the Automatic IRA Act of 2007
would allow employees who do not
participate in an employer ’s
retirement plan to save for retire-
ment through payroll deduction,
but without the employer having
to sponsor such a plan, say
experts at AARP.

***
Most travel is best of all in the
anticipation or the remember-
ing; the reality has more to do
with losing your luggage.

—Regina Nadelson
***

***
I soon realized that no journey
carries one far unless, as it
extends into the world around
us, it goes an equal distance into
the world within.

—Lillian Smith
***

***
We can never be sure that the
opinion we are endeavoring to
stifle is a false opinion; and if
we were sure, stifling it would
be an evil still.

—John Stuart Mill
***

***
The World is a book, and those
who do not travel read only a
page.

—St. Augustine
***




