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by Chris Madden
(NAPSA)—With my busy travel

life traveling as founder of my
own design company, there is
nothing more satisfying to me
than bringing home the luxury
and opulence I have found in my
stays at some of the finest hotels.
Particularly during the holidays, I
try to recreate my most memo-
rable experiences—from the
sumptuous décor to the attentive
service, from the plush bath tow-
els to the exquisite bedding. When
guests come to visit our family for
the holidays, I want to treat them
to the same indulgences found in
the most glamorous five-star
hotels.

Every year we have my husband
Kevin’s mother come stay with us
and we’ve created a guest room
that truly replicates the ambiance
of my favorite hotel suites. During
the busy holiday season, make your
guest room appealing to all five
senses (sight, sound, smell, touch
and taste), and you’ll be creating a
room that is pleasurable as well as
memorable.  

Touch: The bed is the focal
point of your guest’s bedroom;
make it comfortable and inviting
with the finest linens you can
afford. My new CM Hotel Bedding
Collection at JCPenney, inspired
by the finest hotels around the
world, consists of a 12-piece bed-
ding ensemble with exquisite
embroidery and detail, 600-
thread-count sheets, a down com-
forter and decorative pillows, all
enclosed in an elegant fabric-cov-
ered box which your guests can
use for storage. Add homey
touches such as plush throws and
cozy blankets for chilly winter
nights. A plentiful stack of thick
towels, spa robes and headwraps
are a must.

Scent: Whether you light a
scented candle, such as my signa-
ture Cinnamon Spirit Candle at
JCPenney, apply aromatherapy oils
or add a sensual container of bath

salts to your guest room, the
delightful scents will help your
guests feel pampered and indulged.

Taste: For me, a teapot, along
with an assortment of teas, bot-
tled flavored waters and late-
night snacks make it convenient
for your guests to take care of
themselves without sneaking out
to the kitchen. Place them on a
tray along with some antique
linens and you’re all set.

Sound: Turn on the music. I like
to make sure that my guests have
some great holiday tunes to listen
to. Leave a programmed iPod or
stack of CDs with a player by the
bed so many of us like to listen to
music before going to sleep.

Sight: Use your old treasures
and photographs to make it per-
sonal for your guests.  Frame pho-
tographs of past holidays shared
with them. Put a stack of their
favorite reading materials in their
room. Display your favorite trea-
sures and show how you enjoy
using them. Surprise your guests
with flowers in an unexpected
spot—in the bathroom or on the
bedside table. Or, a simple potted
orchid will add a special touch,
and last for weeks.  

By personalizing your guest
room and making it appealing to
all five senses, you will capture
the real spirit of the holidays and
make your guests truly feel at
home.

For more information, go to
www.jcpenney.com.

Indulge Your Holiday Guests In 
Five-Star Luxury At Home A Better Yield For Growers

(NAPSA)—Flexible weed control
and excellent crop safety are just a
few of the reasons that growers
planted Roundup Ready® Corn 2 on
more than 24 million acres in 2005,
a record level. That represents
nearly 30 percent of total U.S. corn
planted this season, reported to be
81.6 million acres. 

One factor driving the technol-
ogy’s growth is the recent ap-
proval of Roundup Ready Corn 2
for food and feed ingredients in
the European Union (EU). EU
approval opens up new markets
for American growers.

Roundup Ready Corn 2 tech-
nology can be readily integrated
into farming operations at a cost
similar to a conventional herbi-
cide program. Lowering the risk
of crop injury as compared to
other weed-killing products has
delivered an average 6.5 bushels
per acre more than a conventional
herbicide program over the past
four seasons in Corn Belt field tri-
als. For more information, see
www.monsanto.com.

New weed-control technology
can be readily integrated into
farming operations.

(NAPSA)—Youthful. Free-spir-
ited. Fresh. These are just a few of
the adjectives used to describe
fun, new trends in furnishing:

New Palettes
One of the brightest and breezi-

est is the use of Retro Chic color.
This style meets consumers’ needs
for harmonious spaces and great
design. The color palette features
shades of daffodil and moss set in
inviting retreats. 

The daffodil color has been
used by designer Pasquale Natuz-
zi on his Monte Carlo leather sofa
and loveseat. Featuring contrast
stitching, the model is paired with
a striking swivel chair in a Mon-
drian “lemon-stripe” accent chair. 

A new stylish sofa, motion
chair, daybed and ottomans are
offered in varying shades of green
and subtle fabrics. The sofa and
chair feature leaf-green leather
with contrast stitching.

Stepped in the mystery of far-
off places, Natuzzi’s Exotic Chic
furniture represents lush, dra-
matic design that is both sophisti-
cated and cultured, meshing well
with urban and vintage tastes. 

Bold, vivacious colors and
unusual textures lead this stylish
direction. 

The color palette features
shades such as pumpkin and lime,
along with rich orange-browns
and reds, made for those who
appreciate mature design.

New Shapes
Today’s liberated spirit and style

of living have inspired a range of
“nomadic” accents in engaging
materials, “Gouffrage” (wrinkle)

woven microfiber, hair-on-hide,
“Croco” leather, Dreamfibre ultra
microfiber and “Nubuck” suede. 

These materials are used in
portable Poofs, Cubes, Ottomans
and Bean Bags that offer flexibil-
ity whether they’re used individu-
ally or clustered together.

These comfortable pieces add
interesting texture and shape to
any living space.

Whether it’s through the use of
unusual colors or unusual shapes,
design that pleases the eye and
the body rules.

“We’re not obsessed by the need
to impress today,” said Pasquale
Natuzzi. “We’re more comfortable
with ourselves and our own per-
sonal style, which has become
free-spirited, less demanding and
less stuffy.”

For more information on
Natuzzi designs and lines, visit
www.natuzzi.com.

A Free-Spirited Approach Found In New Trends

Whether it uses unusual colors
or shapes, design that pleases
the eye and the body rules.

(NAPSA)—Computer and video
games are so popular that last
year 248 million video games were
sold in the U.S. That’s two games
for every household.

Many of these games are sold
to parents who don’t actually play
the games themselves. 

The average age of a “gamer”
today is 30, so it stands to reason
that some games were created for
adults. 

Video games have come a long
way since the days of Pac-Man
and Frogger. Learning more about
the industry’s ESRB ratings can
help parents decide which games
are right for their families.

On the front of virtually every
game package is an ESRB rating
symbol indicating which games
are appropriate for which ages.  

On the back, next to the rating
symbol, are content descriptors
that detail content in the game
that may have triggered a rating
or might be of interest or concern.  

This two-part rating system
was developed based on feedback
about what parents want in a rat-
ing system, and has been found to
be the most useful to parents
among all entertainment rating
systems. There are six ESRB rat-
ing categories:

• EC (Early Childhood 3+)
• E  (Everyone 6+)

• E10+ (Everyone 10+)
• T  (Teen 13+)
• M  (Mature 17+)
• AO (Adults Only 18+)
The ESRB also assigns upwards

of 30 content descriptors that iden-
tify content that contains violence,
sexual themes, profanity, gam-
bling, use of drugs, alcohol or
tobacco, among others.

“The best advice is for parents
to check the ratings on every
video game box,” says ESRB presi-
dent Patricia Vance, who is herself
a parent. “These can be tough
decisions, and the ratings provide
a simple and effective way to
make an informed choice about
which games are right for you and
your family.”

Vance also recommends that
parents check out game reviews in
magazines and online, and talk to
older kids and video game store
clerks to learn more about games.
“Another great thing to do is to
play the games with your kids,”
Vance advises. “This is a wonder-
ful way to learn about the games
they find to be interesting and
exciting while spending time
together and having fun.”

For more about computer and
video game ratings, or to search
for ratings information before
heading out to the store, visit the
ESRB Web site at www.esrb.org.

Rating symbols on the front and content discriptors on the back help
parents make informed video game purchases.

Ratings Help Decide Which Games 
Are Right For Families

(NAPSA)—Many moms agree
that the best advice on pregnancy
and motherhood often comes from
other moms. Online at www.very
bestbaby.com, moms can view
some of the unique stories and
helpful tips selected from the
more than 5,000 entries to the
Nestle GOOD START Infant For-
mula ‘Share Your GOOD START
Story’ contest. The site offers
many resources for expecting,
new and experienced moms, such
as expert answers to commonly
asked questions related to preg-
nancy and infant care.

Beauty and grooming products
are all the rage now and not all
products come with hefty price
tags. A great and reasonable way
to satisfy different tastes is to
stock your bathroom with Crest
Whitening Expressions tooth-
paste. With flavors like Lemon
Ice, Refreshing Vanilla Mint, Cin-
namon Rush and Extreme Herbal
Mint, your guests will feel they
are being catered to, and each will
have a personalized way to start
and end the day.

The annual DRIVE YOUR
FUTURE Scholarship Program
from Mercedes-Benz USA awards
$1 million in scholarship funding
to students who will be the first

generation in their families to
attend college. To search open
scholarships and identify other
scholarship resources, students
may visit www.scholarshipamer
ica.org, and click “For Students.”

The 2005 Native American
Family Technology Journey (The
Journey) will provide American
Indian families with an opportu-
nity to not just hear about tech-
nology, but also to experience it.
Sponsored by IBM and Career
Communications Group (CCG),
The Journey will play host to a
number of events that will pro-
vide Native Americans residing in
urban centers, rural areas and on
tribal lands technology access and
training. To learn more, call (410)
244-7101 or visit www.nativeam
ericanfamilynet.net.

(NAPSA)—Researchers say a
promising cancer compound could
slow the growth of tumors. Scien-
tists at VioQuest Pharmaceuti-
cals have used the compound in a
new drug that targets certain
cancers. The drug has shown
promise in treating human
tumors grafted onto mice. For
more information, visit the Web
site www.vioquestpharm.com.

At-home testing can empower
women by helping them under-
stand when they have entered the
next stage of their lives, so they
can then discuss the best course
of action with their health care
provider. The first FDA-approved,
over-the-counter menopause indi-
cator test is called MenoCheck,
from Synova Healthcare, Inc. For
more information, visit www.me
nocheck.com.




