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(NAPSA)—Did the Great Re-
cession impact your employment
success? For many, the economic tur-
moil opened their eyes to the risks
of working in certain industries. But
at NewYork Life, a Fortune 100 com-
pany actively recruiting in your com-
munity, you can weather the ups
and downs in the economy because
the public’s need for financial prepa-
ration is constant. As individuals
get married, have children and care
for elderly parents, insurance agents
are there to provide financial guid-
ance and support—with each new
life stage there are new financial
objectives to address for clients.
Studies and demographics point

to why the best time for life insur-
ance agents is now—because
Americans are doing far too little to
prepare financially. A 2013 Life
Insurance Gap survey by NewYork
Life indicates that people have 41
percent less than they need in life
insurance protection, and according
to industry statistics, approximately
77 million households still need life
insurance. Also, people are living
longer, traditional pensions are dis-
appearing, and savings rates are
minimal. As the first wave of the
nation’s 77 million baby boomers
reaches retirement, manyAmericans
will be facing a new set of risks and
investment decisions. In good eco-
nomic times and bad, successful life
insurance agents have a stable
career, providing guidance to con-
sumers about the right solutions to
meet their needs.
As a life insurance agent, you can

earn a good living while creating

your own work schedule and at the
same time help individuals and fam-
ilies in your community. You can
have a career in which you are fairly
compensated based on the hours and
effort you put forth—with unlimited
potential for growth—and you can
do all this while enjoying a stimu-
lating career.
At New York Life, agents are

offered comprehensive sales train-
ing and a wealth of marketing
resources, as well as continuous sup-
port from a staff of experts for a life-
time of learning and professional
development. And as an agent for
New York Life, you are eligible for
generous benefits. New York Life
agents enjoy a career in which they
work for themselves but with the
support of an iconic national brand.
Now more than ever, working for a
financially stable company is a smart
career choice.
Becoming an agent is a great

opportunity for recent college grad-

uates, for those who are looking for
a new professional challenge, or
for those professional agents who
may be seeking a company that’s
stable and has the highest possi-
ble ratings for financial strength.
Many of the most successful agents
were previously employed as
nurses, teachers, coaches or entre-
preneurs involved in other busi-
ness ventures. By learning new
skills and applying existing capa-
bilities, you can become successful
and satisfied life insurance pro-
fessionals. It’s also an extremely
attractive career for women, and
the number of women selling insur-
ance is rapidly growing. In addi-
tion, agents with diverse back-
grounds are highly sought after to
meet the needs of the growing num-
ber of individuals from various eth-
nic backgrounds.
By empowering others to make

the right financial decisions for
themselves and their families, new
agents report an extraordinary
new pride and fulfillment in their
jobs—unlike any other work
they’ve done. Now may be the
right time to consider a new career
offering many opportunities to
grow professionally and join New
York Life’s prestigious national
network of 12,250 agents.
Contact New York Life today to

find out if a career as a life insur-
ance agent is right for you or
someone you know. For more
information about a career with
New York Life, visit www.newyork
life.com or call (877) 695-4211.
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Consider A Recession Proof Career

Many people have seen the Great
Recession as an opportunity to
change careers.

(NAPSA)—While new throw
pillows, a fresh coat of paint or a
decorative lamp can do wonders to
refresh a room, when you get
down to it, one of the best ways to
make a room sparkle is to refinish
your hardwood floors.
In the past, refinishing hard-

wood floors was often considered a
time-consuming, dusty and smelly
undertaking. Today’s technology
and products, however, can make
it quick and easy—in some cases,
you can be back in your home the
same day.
These five tips can help.
1) Don’t let your floors get

overly worn, scratched or dam-
aged before you take action. Refin-
ishing when your floors only have
some wear and tear can mean an
easy, one-day recoat. If you wait
too long, you may have to replace
some of the floorboards.

2) Go with a contractor that
uses a dust-free system. Dust
containment systems make refin-
ishing hardwood floors clean and
safe by reducing airborne dust by
99.8 percent. Old wood floor refin-
ishing methods can produce wood
dust particle counts 200 times
over the OSHA limit.

3) Go with a pro. Know the
company that’s coming in to refin-
ish your floors. It should be expe-
rienced and insured. For example,
Bona has a Certified Craftsman
Program that is comprised of a
trusted network of hardwood
flooring experts that deliver out-
standing results in both crafts-
manship and customer service.
They all must adhere to a Five
Star Advantage program, which
means they are insured, trusted,
knowledgeable and mindful to uti-
lize products that are safe for your
home and the environment.

4) Keep it green. It’s a com-
mon misconception that environ-
mentally friendly, water-based fin-

ishes aren’t as durable as oil-modi-
fied finishes. An industry test
found that waterborne finishes
withstand wear and tear better
than most oil-modified finishes.
Additionally, acid-cure finishes
emit extremely high levels of VOCs
and harmful fumes, which means
people, pets and plants have to
vacate the house for two to three
days. With a GREENGUARD cer-
tified, waterborne finish such as
Bona’s Traffic HD, you can often
walk on the floor the same day.

5) Consider a change. Refin-
ishing can be a good time to
change the color and sheen of your
floors. Consult a craftsman for
advice or download the Bona Floor
Design Guide app.
Once you’ve refinished your

hardwood floors, you can keep
them beautiful by using a clean-
ing solution specifically formu-
lated for hardwood floors. Avoid
overly acidic cleaners (such as
vinegar and water) that can eat
away at your new finish. Instead,
look for pH-neutral cleaners that
won’t leave a residue behind to
bring out the best in your hard-
wood floors.
For more information or to

locate a hardwood floor craftsman,
go to www.mybonahome.com.

Tips On Sprucing UpYour Home

For a new home at the old
address, start at the bottom—
refinish your floors.

(NAPSA)—A new line of jew-
elry glitters with possibilities for
accessorizing and becoming a
home-based entrepreneur. The
stylish and trendsetting collection
offers fashion and fine pieces that
feature flair for those who want
to dazzle and be dazzled, while
keeping affordability in mind.
Designed to balance style and

price, the line offers versatility
with a variety of interchangeable
charms for hoops and pendants
for necklaces, so women can
change up their look from day to
evening by simply modifying their
jewelry. Designed by Frances
Gadbois, a reputable and estab-
lished fine-jewelry designer and
co-owner of the luxury line Jude
Frances, this new line includes
stackable bracelets and bold and
funky cocktail rings with fine
crystals and seasonal jewel tones.
Long pearls, armfuls of bangles
and cuffs in gold, silver and
leather round out the classic
accessories. From black tie to
boho chic, the extensive assort-
ment features subtle elegance
and bold statement pieces for
every age, style and occasion, all
without breaking the bank.
Aside from the core collection,

there are seasonal, bridal and
moissanite lines that layer and
build upon one another for a time-
less look. Moissanite, the most
brilliant gemstone on the planet,
is recognized by the Gemological
Institute of America and is more
durable than sapphire, ruby or
emerald, so its beauty will last for
generations.
The collection is nickel-, lead-

and cadmium-free, and all ear-

rings have a titanium surgical
post as well.
From staple pieces to dramatic

indulgences, the Lulu Avenue line
is diverse enough to transform a
woman’s look and practical
enough to blend seamlessly with
her current fine jewelry and
favorite go-to fashion finds. The
collection provides more than the
possibility of great accessorizing.
It offers design lovers the oppor-
tunity to share their passion for
style and quality while building a
business through direct sales.
Lulu Avenue offers financial inde-
pendence and business flexibility
for home-based entrepreneurs.
You can get the products via a
Style Advisor or directly from
www.luluavenue.com.

All That Glitters Is Possibilities

You can mix and match items for
a collection that is very wearable.

(NAPSA)—From tax changes to
utility bills and minimum wage
requirements, small- to medium-
sized businesses (SMBs) have a
variety of expenditures and regu-
latory obligations. Meanwhile,
governmental changes and other
factors continue to alter the land-
scape of expenses that SMBs can
expect from year to year.
This can change the way busi-

ness owners invest their money
and the types of expectations they
have for the products they pur-
chase to support their companies.
With other growing expenses,
small- and medium-sized busi-
nesses are more interested than
ever in the “value of a dollar” and
they expect their money to go fur-
ther when it comes to technology.
Here are three tips for doing

more with less and a look at the
technology that can help make a
difference for your business with
fewer costs:

•Make your office mobile
friendly—Increase employee pro-
ductivity by providing the option
to print on the go from smart-
phones and tablets. Offices that
aren’t ready to buy a new printer
but are interested in implement-
ing mobile print should look at the
HP 1200w Mobile Print Acces-
sory—a simple, secure USB device
that adds wireless-direct and
touch-to-print capabilities to exist-
ing HP LaserJet and Officejet
Mobile printers.

•Invest in cloud-enabled
document management—By
investing in the cloud, businesses
can manage content and improve

employee efficiency with access to
documents from the office or on
the go, without purchasing addi-
tional hardware or IT infrastruc-
ture. Look for a cloud solution
that uses a subscription model,
letting you scale your cloud usage
as your business grows.

•Create interactive docu-
ments through the cloud—
Cloud-based customer communi-
cations management solutions let
users spend less time composing
documents and more time engag-
ing with customers. With these
technologies, users can create
sophisticated, interactive docu-
ments, including sales quotes,
proposals, direct marketing and
correspondence, while maintain-
ing company brand standards.

Learn More
You can have more control of

your business expenses by invest-
ing in the right technology. For
further facts and tips, visit
www.hp.com.

HowTechnology Can Help Businesses
Do MoreWith Less

One way businesses can save
money and still stay efficient is to
invest in technology that lets
them do more with fewer costs.

(NAPSA)—Sounds such as
squealing, thumping, hissing and
grinding are all signs that your
vehicle may be trying to tell you
something. That’s the word from
the experts at the Car Care Coun-
cil. For more information, visit
www.carcare.org.

* * *
When it’s time to sell your old

car, get a Carfax Report to see how
the car’s reported history affects the
retail book value and show the

report to prospective buyers so
they’ll feel comfortable and confi-
dent about buying your car. Learn
more at www.carfax.com.

* * *
With Pioneer ’s AppRadio 3

smartphone receivers and the free
AppRadio application, drivers have
an intuitive way to use their
smartphone with easy in-dash
playback, display and touchscreen
control of navigation, traffic,
weather, music and other compati-
ble apps. Learn more at www.
pioneerelectronics.com/car.




