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(NAPSA)—Lindsay® Olives
launches a new holiday giving
tradition—a beautiful Manzanilla
olive tree that adds a natural
touch to this year ’s gift giving
and festive decor. The live tree
delivers two gifts at once—in
addition to being a beautiful gift
for home or garden, proceeds
from the tree sales go to the
Fruit Tree Planting Foundation
(FTPF), a unique nonprofit char-
ity dedicated to planting edible,
fruitful trees and plants world-
wide to help needy populations
and benefit the environment.

The 36” tree, grown in Califor-
nia groves, is carefully packaged
and wrapped in burlap and is
ready to pot in a favorite container
or—in warm weather locations—
immediately plant in the ground.
Some 2-year-old trees are already
olive bearing, though most will
begin to fruit when 4 or 5 years of
age, with proper care and condi-
tions. Planting and care instruc-
tions are included with each tree,
along with a colorful gift card that
can be personalized.

The goal of the partnership
between Lindsay Olives and FTPF
is to plant several fruit tree groves
in multiple locations, bringing the
benefits of the harvest to needy
communities. The groves provide
decades-long benefits to recipients,
including agricultural education, a
food or income source depending on
how the harvest is used, and a posi-
tive impact on the environment. 

The Lindsay Olive Holiday
Olive Tree is available at
www.lindsayolives.com or by call-
ing (800) 765-2029. The tree costs
$50, plus shipping, and can be pur-
chased  through December 31,
2007.

The olive tree is one of the oldest
trees on Earth. According to Greek

mythology, the olive tree was a gift
from the goddess Athena. Archives
of ancient civilizations dating back
thousands of years refer to the olive
branch as a symbol of peace and
goodwill. In the Bible’s Book of Gen-
esis, the dove that Noah sent from
the ark returned with an olive
branch, indicating the end of God’s
anger. 

The Fruit Tree Planting Foun-
dation is an international non-
profit charity dedicated to plant-
ing fruitful trees to benefit
communities and improve the sur-
rounding air, soil and water.
FTPF’s programs strategically
donate orchards where the har-
vest will best serve individuals for
generations to follow, at places
such as homeless shelters, drug
rehabs, public schools, low-income
neighborhoods, international
hunger relief sites and animal
sanctuaries. FTPF’s innovative
mission provides the ultimate
solution by reducing global warm-
ing, alleviating world hunger and
improving animal welfare—all at
once! For more information,
please visit www.ftpf.org.

Grow A New Holiday Tradition—Give The Gift Of
An Olive Tree And Plant A Grove Of Hope

An olive tree makes a great holi-
day gift—for your own family as
well as others.

(NAPSA)—According to the
Association of Home Appliance
Manufacturers, the refrigerator is
the most used appliance in the
home. And if you haven’t shopped
for one in a while, you might be
surprised at the variety of config-
urations and multitude of new
features available. Shoppers can
find everything from the standard
style refrigerator with the freezer
on the top to the latest French-
door, bottom-freezer configuration.
Here are some insights to help
you find a refrigerator that is
dependable, fits your lifestyle and
works great from the inside out. 

Do Your Homework. Observe
how your family uses your refrig-
erator, the size and shape of con-
tainers you use and the type of
food you store. Take measure-
ments—height, width and depth—
of the space where your refrigera-
tor will be placed, and the width
of doorways you’ll need to get
through on the way in. 

“We hear from our retailers
that people return appliances all
the time because they get them
home and discover that they’re too
big to fit through a doorway or
into the designated space,” said
Philip Pejovich, vice president of
refrigeration for the North Ameri-
can region and Maytag brand.
“One of the most important home-
work assignments is to simply
take measurements of your home
before you start shopping.”

Form, Function and
Dependability. If you demand
style and function, you may

already know about the French-
door-style refrigerator. This con-
figuration has double doors at eye
level that open completely to one,
wide refrigerator compartment.
The freezer is found in a slide-out
drawer below. Look for heavy-duty
sliders on the freezer drawer, and
an insulated center “flipper” to
seal the two refrigerator doors. 

Flexible Food Storage. When
entertaining, it’s nice to have a
wider space to store large serving
platters. Consider customizable
shelving systems that allow you to
easily move shelves depending on
immediate needs. 

Smaller, But Loaded. Some
of the newest refrigerators on the
market offer big features that fit
smaller spaces. Maytag brand
recently introduced a 22-cu.-ft.
version of its popular Ice2O refrig-
erator. This newest member of the
French-door family is the first to

offer external ice and water in a
refrigerator that fits into a 33-
inch opening. 

Energy Efficiency. According
to industry experts, the average
family refrigerator is opened
dozens of times a day. To help
with “temperature recovery,” look
for insulated, locking magnetic
door seals. Some manufacturers
also offer an energy-saving vaca-
tion mode for periods of low usage.
Look for a unit that is ENERGY
STAR®-rated.

Ice Makers Say a Lot. Be-
cause it’s an opportunity to see
some of the inner components, a
look at the ice maker can indicate
overall durability. Some models
include a durable stainless steel,
zigzag-shaped ice auger. Check for
a power outage guard to keep
melting ice from running onto the
floor. And if you entertain a lot,
check the ice production; it can
range from four to eight pounds
per day.

Water Purification Benefits.
A good filtration system can
remove lead from your tap water.
Most refrigerator filters must be
changed every six months, but
some models use filters that last a
full year. Some manufacturers
also offer a program that automat-
ically ships a new filter to your
home when you need it. 

Armed with an understanding
of your lifestyle, space, available
features, durability and energy
considerations, you’ll be sure to
bring home a refrigerator that you
can depend on for years to come. 

Food, Ice And Water: Shopping Smartly For Your Next Refrigerator

(NAPSA)—Women universally
want a bright and flawless com-
plexion, but that doesn’t mean the
same product will work for every-
one. Richer skin tones, for exam-
ple, may require a more focused
approach.

It can be harder for women of
African, Asian, Middle Eastern
and Hispanic descent to achieve a
radiant, flawless complexion
because they have higher levels of
melanin in their skin. These
women are naturally prone to
developing hyperpigmentation and
dark marks, making it more diffi-
cult to maintain even-toned skin.  

There are a variety of causes of
hyperpigmentation, including
acne scars, overexposure to the
sun, and scratches that can leave
behind dull skin that appears
dark or blotchy.  

“Hyperpigmentation is a com-
mon condition where areas of the
skin become darker in color than
the normal, surrounding skin,”
says dermatologist Dr. Jeanine
Downie of image Dermatology in
Montclair, N.J. “I tell my patients
with melanin-rich skin tones that
the first step to preventing hyper-
pigmentation from developing is
to limit sun exposure and to use a
daily moisturizer with SPF 30
year-round.”    

Both over-the-counter and pre-
scription treatments are available
to help even skin tone. For afford-
able products, head to your local
drugstore for a fade cream con-
taining hydroquinone (2%), a
skin-brightening ingredient that
decreases the production of
melanin in skin. 

“Hydroquinone is the most
effective ingredient for evening
out skin tone; however, it can
cause irritation,” says Dr. Downie.
“I recommend to my patients that

before they start using the ingre-
dient they conduct a patch test by
applying a thin layer of the cream
with a cotton swab to a specific
dark spot before putting it on
additional problem areas.”  

For a remedy to visibly reduce
hyperpigmentation that is hydro-
quinone-free, Ambi® offers the
Even & Clear™ Targeted Mark
Minimizer. The treatment con-
tains a triple-action formula com-
bining vitamin C, an anti-aging
ingredient, vitamin A to even skin
tone, and vitamin E to soften and
refine skin without altering skin’s
natural tone. Other key ingredi-
ents to look for in skin care prod-
ucts that help to brighten up skin
include soy, pomegranate, and
kojic acid. 

In addition to applying a spot
treatment or cream to trouble
areas, experts recommend using a
gentle exfoliant formulated with
natural soy and salicylic acid
daily. The combination of these
ingredients will wash away bacte-
ria and promote a clearer, brighter
complexion. 

For more information, visit
www.ambiskincare.com.

Brighten Up And Even Out Skin Tone

Many women with darker skin
use a mark minimizer to reduce
the appearance of dark spots that
can discolor their skin.

(NAPSA)—Satisfying, nourish-
ing and easy-to-prepare, one-dish
meals offer an excellent way to
incorporate minimally processed,
healthful ingredients into the
diet, such as whole grains, fiber-
rich vegetables and protein from
meats and cheeses. Simple, one-
dish meal recipes are at www.
jonesdairyfarm.com.

**  **  **
Gift givers are finding that

companies such as Hickory Farms
have a long tradition of creating
great food gifts. For information
on savory gift options this holiday,
visit www.hickoryfarms.com or
call (800) 442-5671. 

**  **  **
Holland House Cooking Wines

can be used with a variety of
entrées, including chicken, beef
and seafood dishes, but can also
be added to dressings and glazes.
Visit www.mizkan.com for
recipes, tips and ideas.

(NAPSA)—The unspoken
secret of the holidays is how
many gifts are either returned,
“regifted” or put away and not
worn because they were unsuited
to their recipients. 

In fact, one survey by Knowl-
edge-Based Marketing found that
nearly four in 10 people have
practiced regifting and almost
three in 10 who haven’t already
done so are considering it. 

But one gift that’s virtually
guaranteed not to get returned is

fine jewelry.
Maybe that’s
why spending
on fine jewelry
increased by
more than 10
percent in 2006
and the Inter-
national Dia-
mond Exchange
expects strong

fine-jewelry sales to drive a 4.4
percent growth in this year’s $62.2
billion jewelry market.

“Giving the gift of jewelry
ensures that you’re giving some-
thing that the person will trea-
sure forever,” says jewelry and
style expert Michael O’Connor.
“That’s why Platinum pieces are
especially popular—they can
stand the test of time and don’t
wear down like other precious
metals. They’re eternal.”

Still, giving just any piece of
fine jewelry won’t do. Instead,
O’Connor suggests matching your
gift to the recipient’s personality.
Here are some of his top picks: 

The Workaholic
If the office is practically his or

her second home, bring a little style
to the boardroom with Platinum

watches by
Jacob & Co. or
Jaeger-LeCoul-
tre. A number of
the watches are
unisex and
favored by
celebrities like
Justin Timber-
lake and Jen-
nifer Lopez. 

The Trendsetter
If she loves to be spotted at the

hottest venues, deck her out like a
star in a Platinum and diamond
right-hand ring. 

“Nicollette Sheridan loves
Kirk Kara’s Platinum and dia-
mond rings,”  says O’Connor.
“And because Platinum is an
enduring, precious metal, it’s
perfect for holding a stone in
place for a lifetime.”

The Showstopper
Julia Roberts and Jessica Alba

know how to attract attention. If
the woman in your life does, too,
get her a string of the starlets’
favorite pearls with Platinum
from Erica Courtney, or—for
something more delicate—a head-
turning Platinum pendant neck-
lace from Cynthia Bach. 
The Distinguished Gentleman

Even classic looks need some
updating. Toss his lapel pins aside
in favor of a modern tie accent
from Superfit—a circular piece, in
plain Platinum or with diamonds,
that clips around the top of a tie.
Billy Bush from “Access Holly-
wood” says he was obsessed with
the piece at the recent Emmy
Awards. Chances are the man on
your list will be, too. 

For more gift ideas, visit
www.preciousplatinum.com.

Gifts Too Good For Regifting

Cynthia Bach
pendant necklace

Men’s watch by
Jaeger-LeCoultre




