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(NAPSA)—After a disaster
such as Hurricane Katrina hits,
public health officials, government
leaders and communities typically
work to improve their ability to
respond to a public health emer-
gency. One big concern is improv-
ing response time to quickly help
get necessary medical care to di-
saster victims.

The need to improve response
time and to help meet the medical
and health needs of disaster vic-
tims as quickly as possible
prompted the formation of a new
coalition of health care organiza-
tions. The Rx Response partner-
ship—launched recently in New
Orleans, La. and Miami, Fla.—
brings together state and local
emergency agencies as well as
the Pharmaceutical Research and
Manufacturers of  America
(PhRMA) and other health care
leaders that include the American
Hospital Association, American
Red Cross, Biotechnology Indus-
try Organization, Healthcare Dis-
tribution Management Associa-
tion, National Association of
Chain Drug Stores, and the
National Community Pharmacists
Association.

Rx Response seeks to stream-
line communications between crit-
ical players in the medicine sup-
ply chain. For example, in the
past, the pharmaceutical supply
chain could be disrupted during a
public disaster, making it difficult
to get needed, lifesaving medi-
cines to the public. Rx Response
creates a central information
clearinghouse to help eliminate
gaps in the medicine supply chain.
Now, during a severe public
health disaster and its aftermath,
Rx Response will help make sure
that vital information is quickly
shared among community relief
organizations as well as the
appropriate local, state and fed-
eral agencies.

In addition, Rx Response part-

ners recognize that patient pre-
paredness is key to meeting and
overcoming the health care chal-
lenges resulting from a severe pub-
lic health disaster. For instance, it
is very important in a severe public
health emergency to quickly deter-
mine the medications that pa-
tients—often dislocated from home,
records and their doctor’s office—
need. To be better prepared,
patients can now visit the Rx
Response Web site (www.RxRe
sponse.org) and create a wallet- or
purse-size printout (in English or
Spanish) of their medications and
other relevant medical information. 

According to Billy Tauzin, pres-
ident and CEO, PhRMA, “During
a disaster, it is vital that systems
are in place to assist with the con-
tinued delivery of medicines to
hospitals, health care providers
and patients in need. Rx Response
is dedicated to assisting with the
delivery of critical medicines to
patients whose health is threat-
ened during a crisis.”

The Rx Response partnership
is working to make disaster pre-
paredness a public health priority.
For more information about Rx
Response, go to www.RxResponse.
org or www.PhRMA.org.

Quicker Response To Public Health Emergencies

The partnership brings together
state and local emergency agen-
cies so the supply chain is not
interrupted. 

(NAPSA)—For many, there are
few better ways to express the love
felt throughout the year than with
a gift of diamond jewelry. When you
give a diamond, they say, you give a
piece of forever. To help, consider
these key pieces to the diamond
buying puzzle:

Know Your 4Cs
The 4Cs are the Cut, Color,

Clarity and Carat weight of a dia-
mond. The combination of these
four factors determines the beauty,
as well as the price, of a diamond.

• Cut refers to how well the
diamond cutter did his or her job.
A diamond that is cut well will
sparkle with an amazing fire and
brilliance.

• Color actually means lack of
color. In white diamonds, the ulti-
mate and most rare is actually a
colorless stone. 

• Clarity refers to the tiny
inclusions or birthmarks that
appeared within the diamond when
it was formed millions of years ago.

• Carat weight is the best
known of the 4Cs and is the
weight of the diamond.

Consider Style
Today, jewelry has become a

way to express personal style. So
before you start to shop, stop to
think about whom you are buying
the diamond for. Is her style under-
stated and refined? A diamond
classic such as a solitaire necklace
would be a great fit. Is she femi-
nine and girly? Think about pieces
with soft touches such as delicate
dangling earrings. 

You can also look to the red car-
pet and runway for inspiration.
The trend is toward big dimond
cuff bracelets, as well as tradi-
tional line or tennis bracelets
stacked on the arm. Other major
fashion ideas include layered neck-
laces and bold right-hand rings.
Gifts that will appeal to her senti-
mental side include Journey dia-
mond jewelry, which represents
how your love has grown over time.
The always popular Three Stone
diamond necklace or ring symbol-
izes your past, present and future
together.

Find A Great Source
No matter what kind of dia-

mond jewelry you decide to get,
buy it from a reputable jeweler
who can walk you through the
selection process. A knowledgeable
jeweler will show you a range of
pieces and help educate you on all
aspects of diamond buying. If you
do not already have a jeweler you
are comfortable with, you can visit
www.adiamondisforever.com for
information on finding a jeweler
as well as on diamond buying in
general.

Put Some Extra Sparkle In The Season

Classic diamond stud earrings
are a bright idea for gift-givers.

(NAPSA)—Research has shown
that aromatase inhibitors (AIs)—
hormonal breast cancer therapies
such as Femara® (letrozole tablets)—
may reduce the risk of breast can-
cer recurring. For more informa-
tion, talk to your doctor and visit
www.Femara.com or www.Novartis
Oncology.com.

**  **  **
According to the U.S. Census

Bureau, more than one in five
African-Americans live without
health insurance. Fortunately,
uninsured Americans can get
help paying for  their  Pf izer
medicines, no matter their age
or income, by calling 866-706-
2400 or by visiting www.Pfizer
HelpfulAnswers.com. 

**  **  **
Simply Gargle is a new,

portable salt water rinse that
soothes sore throats by combining
the natural, time-honored remedy
of the salt water gargle with a
unique blend of immune-boosting
vitamins, herbs, antioxidants and
astringents. To learn more, visit
www.simplygargle.com.

(NAPSA)—The gifts you give
can help make the world a better
place. 

That’s the idea behind a part-
nership between Dr.Hauschka Skin
Care, Inc. and Heifer International. 

What does a high-end, natural
skin care company have to do with
a nonprofit organization that
donates cows and other livestock
to impoverished communities
throughout the world? Quite a lot,
it turns out.

Both organizations are deeply
invested in agriculture and share
a holistic approach to health and
well-being. In its fight against
hunger, Heifer International has
been donating farm animals and
earth-friendly agricultural train-
ing to impoverished families and
communities since 1944. The gift
of giving continues to multiply as
families pass on their animals’ off-
spring to neighbors. Heifer has
helped millions of people in more
than 125 countries, including the
U.S., by enabling poor families to
feed their children, send them to
school, provide housing and
health care and build strong, self-
reliant communities.

Dr.Hauschka also sees the
importance of sustainable agricul-
ture and holistic care. A favorite
among celebrities such as Brad
Pitt, Madonna and Mary Louise
Parker, his products are made
with healing botanicals grown
from ecologically and ethically
sound sources. 

Manufacturer WALA Heilmittel
helps establish fair-trade coopera-
tives throughout the world, sup-
porting local communities by
encouraging economic self-reliance
and self-dignity. The philosophy
behind the products recognizes
that it is essential to support the
skin’s natural, rhythmic functions
every day with the highest-quality

natural ingredients and without
the use of harmful synthetics. 

Heifer International and
Dr.Hauschka recognize a shared
appreciation for a healthy and
sustainable planet, a dedication to
restoring dignity to agriculture
and a belief in the necessities of
self-reliance and independence for
all people.

As part of the partnership,
Dr.Hauschka is donating a mini-
mum 25 percent of the sale of its
trial/travel kits to Heifer.

“Dr.Hauschka makes some of
my favorite products and Heifer is
a charity I proudly stand behind,”
said Mary Louise Parker. “It is an
inspiring way to give people the
resources to change their lives.
The pairing of these two feels per-
fectly matched and I’m proud to
support both.”

For more information, visit
www.heifer.org/drhauschka or
www.drhauschka.com.

Gifts That Make The World A Better Place

Giving a luxurious beauty prod-
uct as a gift this year benefits an
organization that helps impover-
ished communities throughout
the world.

(NAPSA)—Shaped like a giant
eye, the EyeClops from JAKKS
Pacific plugs right into the TV
and uses the screen to give users
a look at everyday objects at 200
times their actual size. Visit
www.eyeclops.com. 

**  **  **
A recent University of Florida

study found that infusing a child
with his own umbilical cord blood
stem cells—cells from blood that
was set aside and “banked” dur-
ing birth—reduced the severity of
his type 1 diabetes. To learn more,
visit www.cordblood.com. 

**  **  **
If you are baking a recipe like

Pumpkin Raisin Bars and you dis-
cover that your raisins have lin-
gered in the pantry a bit too long,
sprinkle raisins with water,
loosely cover, microwave on high
for 15 seconds or more, stir, cover
and let stand for two to three
minutes to plump them up, say
the experts at Sun-Maid Growers.
For more quick tips, visit
www.sunmaid.com.

**  **  **
For information on neurologi-

cal conditions and how they affect
women or for a complimentary
copy of “Women and Neurologic
Conditions,” visit the National
Women’s Health Resource Center
at www.healthywomen.org.

**  **  **
Long periods of time spent sit-

ting idly can increase your risk of
developing blood clots in the legs,
a potentially fatal condition
known as deep-vein thrombosis
(DVT). Simple and short exercises

while in route may decrease your
chances of developing a serious
medical complication.

**  **  **
More and more people are

choosing NPs as their primary,
acute and/or specialty healthcare
provider. A new Web site,
NPFinder.com, helps you locate a
nurse practitioner in your area.

**  **  **
A source of information on

Medicare and Medicaid is a free
booklet from the MetLife Mature
Market Institute® called
“Medicare and Medicaid Pro-
grams—The Basics.” For a copy,
call (203) 221-6580, e-mail
maturemarketinstitute@metlife.
com, visit www.maturemarket
institute.com or write MetLife
Mature Market Institute, 57
Greens Farms Road, Westport,
CT 06880. 

**  **  **
Implementing a few simple

tips can make over your jewelry
box and help you enjoy your jew-
elry for years to come. For infor-
mation on fine jewelry care, visit
Jewelry Information Center at
www.jic.org.

**  **  **
“The South Beach Heart

Health Revolution” (St. Martin’s
Griffin), now in paperback, out-
lines a plan for preventing heart
attack and stroke, gives readers
the tools needed for assessing car-
diac risks and provides advice on
transforming eating and exercise
habits. “The South Beach Heart
Health Revolution” is available
wherever books are sold.

(NAPSA)—By reconsidering
the party menu, it’s possible to
free yourself from the task of
preparing a big meal, and all the
time constraints that entails. For
simple “Bites and Bevs” recipes
from The Pampered Chef, visit
www.pamperedchef.com.

**  **  **
One new addition to the break-

fast menu is Hebrew National
Breakfast Sausage. These flavorful
sausage links are made with only
the highest-quality, select cuts of
100 percent pure kosher beef. To
learn more, and for recipe ideas,
visit www.hebrewnational.com.




