
6

(NAPSA)— Many Americans
are thinking about moving, for
any number of reasons—from
seeking a home with more space
to changing jobs. Buying or sell-
ing a home is likely one of the
biggest financial transactions you
will ever make and it can often be
a complicated and time-consum-
ing endeavor. If you enlist the
help of a real estate professional,
however, the process can be made
considerably less stressful and
much more enjoyable.

So what’s the benefit of using
a real estate agent? A full-ser-
vice real estate agent can pro-
vide you with suggestions for
getting your home ready for sale
and information on prices of
comparable properties to help
you establish an asking price.
When it comes time to list your
house, an agent can advertise
and market your home and show
it to prospective buyers. Once
you have an interested buyer, a
real estate agent can help you
negotiate as well  as make
arrangements for the closing. 

As you begin the process of
buying or selling a home, look for
a seasoned, knowledgeable real
estate professional who under-
stands local market conditions
and has the specific experience to
best meet your needs. With a little
up-front research and some help-
ful hints from GMAC Real Estate
(http://www.gmacrealestate.com),
you can be on your way to finding
the best real estate agent for you
and your family in practically no
time: 

• DON’T—Always go with
the first real estate agent you
meet. Take the time to interview
several agents to understand
which agent will best meet your
needs. It may be that first one, it
may not.

• DON’T—Let family mem-
bers or friends “give it a go” at
selling your home. While it can be
nice to help a loved one or friend
get a foot in the door and a com-
mission, it is best to go with a real
estate professional with experi-
ence and a proven track record in
your marketplace. 

• DON’T—Use  part - t ime
agents; those who practice real
estate in their spare time. Real
estate transactions are complex
endeavors and you need agents who
are committed to your transaction
(and their careers) and who know
the ins and outs of the process.

• DO—Check with family and
friends for the names of agents
they would recommend.

• DO—Find agents who spe-
cialize in your neighborhood and
your specific type of home. Inter-
view agents with experience that

matches your needs and make
sure to ask whether they have a
comprehensive customer satisfac-
tion plan in place. Find out what
their customer satisfaction rating
is and whether they will put in
writing, up front, the services they
will provide for you.

• DO—Ask agents for a market
analysis that lets you compare your
house to others to ensure that the
agent you choose has done his or
her homework and fully under-
stands the nuances of your market. 

• DO—Ask each agent to
share a list of past houses he or
she has sold, including the list
price and the price at which the
house was sold. Also, ask for the
average length of time it took to
sell these houses as compared to
the average length of time for
other houses in your market.

• DO—Carefully compare the
proposed marketing plans for your
home that each agent presents to
you. How your home is marketed
will play a central role in its sale.
Be sure to pay extra attention to
how your property will be marketed
online. Ask your agent how he or
she plans to drive traffic to your
home to generate multiple offers.

• DO—Ask agents for refer-
ences from their last three clients.
If they hesitate, they are likely
the wrong agent for you.

• DO—Check for the personal-
ity “click factor” of your prospective
agent. In addition to choosing the
agent who offers the kind of experi-
ence you need to help you buy or
sell a home, select someone whom
you will enjoy working with.

Do’s And Don’ts For Finding The Right Real Estate Agent 

(NAPSA)—For student athletes,
college scholarships can go a long
way toward helping players get the
education they desire—often at a
university they might not other-
wise be able to afford. And whereas
athletic scholarships are a worth-
while goal, they aren’t quite the
winning touchdown that many
families imagine.

Consider that colleges have to
divvy up their athletic awards
among many students; it’s very
rare that an athletic scholarship
covers all or even most of the cost
of college. Nationwide, an esti-
mated 126,000 student athletes
are sharing $1 billion in aid from
the NCAA. It may sound like a lot,
but it averages out to only $7,900
per student—and many students
get less than the average. (There
are other athletic conferences that
provide scholarships as well.)

So even if you’re planning to
focus on athletics during your col-
lege career, it can be a good idea
to apply for need-based aid. To do
this, you simply need to file the
Free Application for Federal Stu-
dent Aid (FAFSA) and any other
forms the college may require.

On the flip side, it’s important
to choose an academic institution
where you would be happy even if
you weren’t playing your sport.
You may decide not to play or you
may get injured. So look beyond a
school’s athletic program and find
one that suits your academic and
extracurricular needs as well.

In addition, there’s a key con-
sideration for athletic scholar-
ships: grades. Many scholarships
have a minimum grade-point

requirement, both to receive the
scholarship and to maintain it
once you’re in college. Low grades
have kept many a fine athlete out
of college competition.

Helpful Resources
There are two key resources for

parents and students who are
investigating athletic scholarships:

• “The College Handbook” is a
terrific reference for figuring out
which colleges offer NCAA sports
(it has lists of all NCAA sports, by
division and college) and for
assessing your overall “fit” at a
campus.

• “Getting Financial Aid” will
tell you how many students at a
school received athletic scholar-
ships and what the average
award was. It also has advice and
strategies for finding money for
college, including step-by-step
instructions for applying for
need-based aid.

Athletic Scholarships Not Exactly A Slam Dunk

Many student athletes dream of
going to college on scholarship,
but very few actually get a free
ride.

(NAPSA)—It’s one of the
ironies of love and marriage:
Whether for romantic or other
reasons, the onus for buying the
rings often falls on the very per-
son who knows the least about
jewelry—the groom-to-be. 

So maybe the best piece of
advice for any male out there is
this: Pretend you’re shopping for a
new car and do as much home-
work as you would before entering
the showroom. Read on for some
other useful tips:

• Don’t Rush It—Most men
take one to three months to find
the right engagement ring. But you
might be able to save yourself some
time and stress by shopping for all
three rings—the engagement ring
and separate wedding bands for
bride and groom—at once. 

“Finding three rings at the
same time takes some of the pres-
sure off the groom because it
means a big part of the wedding
to-do list will already be taken
care of,” says jewelry and style
expert Michael O’Connor. “Also,
it’s easy to decide what will coor-
dinate with the engagement ring
if you see them all at the same
time.” Web sites like www.white
flash.com are terrific resources for
visualizing what you need before

buying, and that particular site’s
policies are great when it comes to
returns and lifetime trade-ups in
case you decide to buy a larger
stone with a different Platinum
setting. 

• Know The Lingo—You al-
ready know that car dealers react
differently to buyers who know

what they’re talking about. So
come armed with a few choice
buzzwords technically known as
“the four Cs”: “cut” (the proper pro-
portions, whether a pear, oval or
other shape, optimize a diamond’s
natural radiance); “clarity” (the

fewer a diamond’s flaws, the more
valuable it is); “color” (whitest is
best); and “carat” (although a
higher carat weight may increase a
diamond’s rarity and value, small
stones can still be more expensive
if the other three Cs rate highly).
And remember: The center dia-
mond generally accounts for most
of the ring’s price, so it’s important
to invest in a quality Platinum set-
ting—which most brides prefer,
according to the latest surveys—
that will hold the diamond
securely in place for a lifetime. 

• Know Her Style—The
good news is that the three rings
you buy don’t necessarily have to
match. “The band and engage-
ment ring just need to work well
with one another and comple-
ment your bride’s personal style,”
O’Connor explains. “Is she ‘girly’
or outdoorsy? Modern or tradi-
tional?” If you’re having trouble
figuring out what she likes, talk
to her friends or hit a few jewelry
stores together.

• Determine A Budget—Most
men set aside two months’ salary
for the engagement ring alone. So
if you’re buying all three Platinum
rings at once, figure on budgeting
another month’s salary for the
additional two rings.

For more information and tips,
visit www.engagementguide.com,
www.preciousplatinum.com and
www.whiteflash.com. 

Rings Worth Committing To: A Groom’s Guide

(NAPSA)—Identity thieves can
get their hands on medical infor-
mation in many ways, say experts
at the Coalition Against Insur-
ance Fraud. Fortunately, there
are ways you can protect yourself.
For more information, visit
www.InsuranceFraud.org.

**  **  **
Acne affects 40-50 million Amer-

icans. For most people, acne goes
away by age 30; however, some
people in their 40s and 50s still get
acne and do not realize that there
are effective treatment options out
there, such as Retin-A Micro. 

**  **  **
Gold Peak™ is a premium

ready-to-drink tea that offers clas-
sic iced tea pleasure in five fla-
vors: sweetened, unsweetened,
lemon, diet and green tea. Each
variety is meant to bring back the
taste of authentic, homemade iced
tea, but they also mix well with
food and in cocktails. Visit
www.tastegoldpeak.com.

**  **  **
“New cataract surgery tech-

niques have made cataract surgery
one of the most successful proce-
dures available in restoring
patients’ quality of life,” said
Edward J. Holland, M.D.,
spokesperson for the American
Academy of Ophthalmology (AAO).
For more information, visit aao.org.

**  **  **
Packed with nutrition, Every-

body’s Nuts! California-grown pis-
tachios come with a comic strip in

every box and are available in
four varieties. Plus, each box
comes with a never-before-offered
“always open” nut guarantee.
Visit www.everybodysnuts.com.

**  **  **
Properly maintaining and

repairing your car as outlined in
the Car Care Council’s “Car Care
Guide” can help keep it “green,”
or environmentally friendly. Sin-
gle copies of the free guide may be
ordered at www.carcare.org.

**  **  **
Vaccinations are not just for

babies and young children. In
fact, health experts recommend
several vaccinations for preteens
and teens. Learn more at
www.NASN.org.

**  **  **
To give Americans the opportu-

nity to release emotions and
share feelings, Kleenex Brand
created the national let it out™

Tour. For more details and to
share “let it out” moments, visit
www.LetItOut.com, call (877)
SHARE41 or write P.O. Box
511397, New Berlin, WI 53151.

***
Communication works for those
who work at it.

—John Powell  
***

***
The organization that can’t com-
municate can’t change, and the
corporation that can’t change
is dead.

—Nido Qubein 
***

***
The goal of effective communi-
cation should be for listeners to
say, ‘‘Me, too!’’ versus ‘‘So what?’’

—Jim Rohn 
***

***
No matter how well you nurse
a grudge, it will never get 
better. 

—Joyce Smith 
***

***
Silent gratitude isn’t much use
to anyone. 

—Gladys Browyn Stern 
***




