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(NAPSA)—What is a rare dis-
order? A rare or “orphan” disease
affects fewer than 200,000 people
in the U.S. There are more than
6,000 rare disorders that together
affect approximately 25 million
Americans.

Fortunately, the people with
these conditions—who, with such
small numbers, might slip through
the cracks of standard research
and funding—have someone on
their side: the National Organiza-
tion for Rare Disorders (NORD).
This organization:

• Provides understandable
information about rare diseases;

• Helps connect patients and
their families with support
groups;

• Offers grants and fellowships
to encourage research on rare dis-
eases; and

• Helps low-income patients get
the medication they need to survive.

In 2005, NORD administered
the distribution of approximately
$130 million worth of medications
and $9.8 million worth of co-pay
assistance for needy patients
through various patient assistance
programs. The organization also
awarded 14 grants and one fellow-
ship in 2005 with a total value of
$486,380 to further advance
knowledge and treatment of rare
diseases and how to fight them.

NORD’s Rare Disease Data-
base (RDB) contains understand-
able reports written for patients
and families on approximately
1,170 rare diseases, with referrals
to support groups and other re-
sources. Some of the better known
rare diseases the organization
helps to fight are Lou Gehrig’s dis-
ease (ALS) and severe combined
immune deficiency (also known as
the “Bubble Boy” disease).

“Everyone at least knows some-
one with a rare disease,” says
Abbey Meyers, president of
NORD. “People think rare dis-
eases aren’t important, but they
don’t realize how many Americans
are affected.”

Since its founding in 1983,
NORD has been a source of infor-
mation on rare diseases and has
helped patients and their families
find support groups. Today, NORD
distributes grants and fellowships
to encourage lifesaving research
on rare diseases and helps ensure
that patients get the medication
they need.

“It’s pretty scary to be told you
have something you’ve never
heard of,” Meyers says. “The first
thing people want to do after they
get a rare diagnosis is connect
with others affected by the same
disease. NORD runs a networking
program to help people do this.
We also refer people to organiza-
tions for their diseases.”

To learn more, visit the Web
site at www.rarediseases.org.

Help And Support For People With Rare Diseases

Help and support are available
for people with rare or “orphan”
diseases.

(NAPSA)—When checking off
your list of what to do this sea-
son, don’t forget to add “drive
responsibly.” 

Busy schedules, too little sleep
and too many gadgets in the car
can result in negligent driving—
and many people underestimate
how much damage negligent dri-
ving does. Every 13 minutes, neg-
ligent driving costs a life on the
nation’s highways. Negligent dri-
ving falls into four categories: 

Speeding
Many—if not most—Americans

routinely cruise at 10, 15 or even
20 mph over the posted limit, with
little thought to the danger associ-
ated with these speeds. 

But in 2005 alone, 13,113 peo-
ple died in speed-related crashes,
accounting for 30 percent of all
fatalities. That’s more than the
number of people killed in drunk
driving accidents. 

Distracted Driving 
At any given moment, about 10

percent of drivers are talking on a
cell phone. Studies have shown
that driving while talking on any
cell phone—even a hands-free
model—impairs a driver more
than driving at the legal drunk
driving limit. 

Despite this widespread under-
standing, no state currently bans
all cell phone use while driving. A
few states have a fine for not
using a hands-free model; but
compare this to the jail time, fines
and criminal record that go with
blowing the legal blood alcohol
limit. 

Drunk Driving 
Drunk driving fatalities have

plummeted 38 percent since the
early 1980s. Progress has stalled
in the last decade and coincides
with an increased focus on so-
called populationwide measures
such as sobriety checkpoints,
which aim to target the general
public, instead of measures to go

after drunk drivers and other neg-
ligent drivers. 

Drowsy Driving
In today’s fast-paced world,

more and more Americans are
skimping on sleep—to the detri-
ment of highway safety. Govern-
ment research has found that
drowsy drivers are more than six
times more likely to crash than
alert drivers, and the National
Highway Traffic Safety Adminis-
tration estimates that up to
100,000 crashes each year are
caused by drowsy drivers. The
reason is simple: Drowsy drivers
have slower reaction times, diffi-
culty concentrating, and even nod
off while driving. 

To help drive home the mes-
sage, the American Beverage
Institute is sponsoring a public
service campaign this season to
make people aware of the dangers
associated with negligent driving. 

“In order to increase traffic
safety, we need to get dangerous
drivers—whether speeding, drunk,
distracted or drowsy—off the
nation’s roads,” said John Doyle,
executive director of the American
Beverage Institute. “There is one
simple way to do that: put more
law enforcement officers on the
highways to catch these negligent
drivers.” 

For more information, includ-
ing statistics and solutions to help
make the highways safer, visit
www.negligentdriving.com.

Negligent Driving Will Cost Lives This Season

Before pulling out, eliminate
distractions. Buckle up, check
your messages and take care of
children’s needs.

(NAPSA)—There’s an art to
finding the right gift for a child
and one gift that benefits a child’s
development is the gift of being
able to create art. 

Educators and developmental
experts know that art provides a
way for young children to express
their thoughts and feelings. 

Art encourages children to use
raw materials to produce some-
thing original. Children love to
experiment and art provides the
canvas. 

It also helps children develop
motor skills and enhance their
knowledge of colors and shapes. 

Psychologists also say that
early art training is crucial for art
appreciation later in life. 

These are just a few of the rea-
sons that parents and grandpar-
ents should provide opportunities
for creating art at home. 

Although some adults might
pass on art supplies because they
worry about the mess art can
make, it doesn’t have to be that
way if you buy supplies that are
well designed. 

For example, the idea behind a
new product called the Artpack,
from Seat Sack, Inc., is to encour-
age children to be artistically cre-
ative at home without making a
mess. 

The pack is designed for chil-
dren 5 to 7 years old. It consists
of: 

• a smock to be worn by the
child; 

• a vinyl plastic “table cover”
that is easily cleaned; 

• a Seat Sack™ pouch that fits
over the back of the child’s chair; 

• a “white board,” eraser and
drawing pen; and 

• a clear, vinyl case into which
everything fits. 

Instead of the white board,
children might choose to finger
paint or use crayons. 

In either case, the child’s cloth-
ing is protected so that the “art-
work” doesn’t appear on him or
her, plus mom’s furniture is also
protected. 

Artpack not only encourages a
child’s creativity, but also teaches
the importance of being neat and
organized. 

For more information about
Artpack, visit www.seatsack.com. 

Give A Child The Gift Of Creativity

An ideal gift for kids 5 to 7 years
of age is Artpack. It encourages
youngsters to be creative, neat
and organized while having
hours of fun. 

Taking Time For Health
(NAPSA)—It’s time to fight a

disease that the American Cancer
Society says kills more than 40,000
women a year. Breast cancer is the
most common type of cancer
among women and is second only
to lung cancer in fatalities.

Rado, a Swiss watchmaker
known for timepieces of excep-
tional beauty and strength has
partnered with the Susan G.
Komen Breast Cancer Foundation
to help find a cure. The Time To
Fight campaign launched nation-
wide on October 1, 2005 and will
continue to support the cause
through October 2007 with a spe-
cial timepiece.

The Sintra Jubilé Pink mirrors
the strength and beauty a woman
has on the inside and out. Nearly
as hard as a diamond, the case is
completely scratchproof and
adorned with 48 diamonds. The
real innovation of the Sintra
Jubilé Pink, however, is the col-
ored ceramic bracelet, which is
the first of its kind.

Made of high-tech pink ceram-
ics, white gold links and a mother-
of-pearl dial, the watch is offered
with or without diamonds on the
bracelet and is available in a large
and small size. The retail price
ranges from $3,500 to $11,000,
and 10 percent of the price of each
watch sold will be donated to the
Komen Foundation.

Learn more at www.rado.com.

One Swiss watchmaker is com-
mitted to the battle against breast
cancer.

(NAPSA)—A new study finds that
fresh-cut flowers could affect your
mood. For tips on flower arrange-
ment and care, visit www.flower pos-
sibilities.com and the Web site
www.aboutflowers.com. 

**  **  **
Storage onions are harvested

in fall and winter and tend to be
more pungent—and many think
more flavorful—than fresh
onions. Plus, because of their
higher sulfur and lower water
content, they can be stored longer.
To learn more, visit www.onions-
usa.org.

**  **  **
River cruising continues to be

a popular trend among American
travelers vacationing to top desti-
nations such as Europe, China
and Egypt. For information, call
(877) 380-1535 toll-free or visit
www.avalonwaterways.com.

**  **  **
One good source of information

for caregivers is a free booklet
from the MetLife Mature Market
Institute called “Becoming an
Effective Advocate for Care.” It’s
part of the “Since You Care” series
of guides created in cooperation
with the National Alliance for
Caregiving. It includes advice,
resources and checklists. You can
get a copy by calling (203) 221-
6580, e-mailing maturemar-
ketinstitute@metlife.com, visiting
www.maturemarketinstitute.com
or writing to: MetLife Mature
Market Institute, 57 Greens
Farms Road, Westport, CT 06880. 

**  **  **
All of Orville Redenbacher ’s
SmartPop! products—including
the new 100 Calorie Mini-Bags—
are 94 percent fat-free, with zero
grams of trans fat per serving,
and are made with 100 percent
whole-grain popcorn, providing
four grams of fiber per serving
and zero milligrams of choles-
terol. For more information on
smart, nutritious, 100-calorie
snacking, visit www.orville.com.

**  **  **
A clean home, with good air

quality, is a healthy home. To
locate an Institute of Inspection,
Cleaning and Restoration Certifi-
cation (IICRC) professional, visit
www.certifiedcleaners.org or call
(800) 835-4624.

**  **  **
The Alliance for Affordable

Services is an organization that
uses the power of the group to
negotiate significant savings on a
variety of business, lifestyle and
health care benefits. For more
information, visit www.Afford
ableServices.org or call (800) 733-
2242.

***
You are the music while the
music lasts.

—T.S. Eliot
***

***
Effective people are not prob-
lem—minded; they’re opportu-
nity minded. They feed oppor-
tunities and starve problems. 

—Stephen R. Covey 
***

***
It takes humility to seek feed-
back. It takes wisdom to under-
stand it, analyze it, and appro-
priately act on it. 

—Stephen R. Covey
***

***
Strength does not come from
physical capacity. It comes from
an indomitable will. 

—Mahatma Gandhi
***




