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(NAPSA)—Sports fans can be
over the top when it comes to
being there for their team. When
daily activities get in the way of
sports, die-hard fans can come up
with an amazing variety of crazy
schemes to catch the big game
instead of attending to work, fam-
ily and other obligations. 

A recent contest found the top
10 reasons for having to miss the
big game:

• Work
• Wife/girlfriend/spouse
• Family obligation 
• Social engagement
• Religious service
• Business travel
• Hospital visit
• Illness 
• School
• Vacation 
A sampling of stories from

semifinalists in the recent “How
Low Did You Go to Catch the Big
Game?” contest (at www.howlow
didyougo.com) demonstrates the
lengths to which some sports fans
will go to stay in touch with their
favorite teams. 

To get out of working on the
biggest Sunday of the football sea-
son, for example, one man faked a
seizure. His “seizure” landed him
in a comfortable hospital room,
where he watched the big game.
One baseball fan faked a broken
leg to get out of his girlfriend’s for-
mal dance so he could see a pro-
fessional baseball game, and
ended up wearing a cast for six
weeks to support his story. 

However, tales about fans
putting it all on the line to feed
their craving for scores and statis-
tics could soon be history.

Now, thanks to new wrist-
watches based on Microsoft tech-
nology, sports fans can get infor-
mation delivered directly to their
wrist, so they don’t have to risk
their happy home to get the score.
Smart Watches for MSN Direct
deliver information straight to
sports fans’ wrists. Fans can pick
exactly what data they would like
to receive, be it the score of their
alma mater, their cross-state rival
or their hometown basketball
team. They can also receive news,
weather updates, stock quotes,
personal messages, calendar
appointment reminders and more,
all on their Smart Watches for
MSN Direct. Learn more at
www.msndirect.com.

Excuses, Excuses—Sports Fans Sink
To New Lows To Get The Score

Tom Arnold checks the scores
of his favorite sports teams on
his Smart Watch. He recently
worked with Microsoft to seek
out America’s craziest sports
fans in the national “How Low
Did You Go” contest.

Tiger Woods Takes A
Swing At Watch Design

(NAPSA)—If you thought you
couldn’t wear a watch while play-
ing golf, Tiger Woods and the lux-
ury watchmaking company TAG
Heuer are taking a swing at prov-
ing you wrong. The world’s first
professional golf watch, designed

and developed to meet the unique
ergonomic and subtle aesthetic
requirements of top-level golfers
has been introduced. 

“This is an extraordinary
achievement,” says Woods, who
tested the TAG Heuer Professional
Golf Watch prototypes extensively
and then wore the preseries in the
2004 Boston PGA Tournament. 

The TAG Heuer Professional
Golf Watch is based on a unique
design that provides maximum
comfort to the wearer. The super-
slim watch weighs only 55 grams,
making it an astonishing 60 per-
cent lighter than the company’s
other watches. The watch will
retail for $1,195. To locate the
store nearest you, log on to
www.tagheuer.com.

IT’S ABOUT TIME—A watch has been
designed that golfers can wear in
comfort.

(NAPSA)—The Big Day is al-
most here. But now the bills are
rolling in, and so has the reality of
financing that perfect wedding. 

Homeowners have more financ-
ing options than they think. Most
Americans don’t realize that their
biggest source of wealth is in their
homes. Just by paying the mort-
gage each month, equity is build-
ing up in the home that can be a
resource when it is needed. Smart
use of that home equity can make
big expenses, like a wedding, more
economical. And, typically at an
interest rate that is lower than
most other types of financing. 

Even when rates increase,
home equity is still likely the least
costly alternative. There are also
possible tax benefits. Interest paid
on a home equity account may be
tax deductible (a tax advisor
should be consulted regarding tax
deductibility).

“When deciding whether or not
to use home equity to pay for a
wedding, the first step is to evalu-
ate your personal financial pro-
file,” said Doreen Woo Ho, presi-
dent of Wells Fargo Bank’s
Consumer Credit Group. “You
should look at how much out-
standing debt you have. Do you
expect changes in your employ-
ment or income? What kind of
monthly payments can you
afford?”

The good news is that there are
numerous options to meet individ-

ual circumstances. Financial insti-
tutions such as Wells Fargo offer a
unique range of customizable and
flexible home equity products
based on your risk tolerance, your
budget and other financial consid-
erations. For example, with a
home equity line of credit, you can
take out available credit as you
need it to pay the dressmaker or
the caterer, and you only pay
interest on the amount you use.
Or, depending on your financial
planning goals, you can choose to
apply for a home equity loan to
cover the entire wedding and
receive the proceeds in one lump
sum and make equal payments
over a specific period of time.

“The decision to use home
equity is an important one that
should be made wisely,” said Woo
Ho. “With that in mind, a wedding
is a lifetime investment. Home
equity is a very appropriate way
to finance a once-in-a-lifetime
experience, one that will be with
you forever. Wells Fargo takes
pride in giving customers the
information, tools and options to
make smart financial decisions—
the decisions that make lifetime
events possible.”

For more information, visit
www.wellsfargo.com/equity/ or call
(888) 667-1772. Wells Fargo Bank,
N.A. is an Equal Housing Lender
and offers home equity products
through its Consumer Credit
Group.

Don’t Let Wedding Bills Ruin Wedding Bells 
Home Equity Can Be a Smart Way to Finance

Avoid those wedding bill blues with help from your home equity.

(NAPSA)—Since the Stone Age,
real women like Wilma Flintstone
have been troubled by hair that
feels stiff and sticky. A new styling
line from Dove makes it possible
to set styles free. Even cartoon
characters with hair that is
famously stuck in place have dis-
covered the beauty of hair that
moves. 

To launch the styling line,
three animated moms and one
clue-cracking teen free their
styles. The ad campaign features
real, everyday beauties as known
by the people of Springfield,
Bedrock, Mystery, Inc. and the
Skypad Apartments: Marge Simp-
son, Jane Jetson, Velma Dinkley
and Wilma Flintstone. 

These ladies are not the only
ones seeking styles that move.
According to a recent survey, more
than 40 percent of women agree
that the best hair styling products
deliver natural feel and move-
ment. Eva Scrivo, celebrity hair-
stylist and New York salon owner,
suggests these tips for using the
new Dove Styling products:

Marge Simpson’s 
Flowing Waves

Create wavy locks without heat
styling tools in two easy steps:

• Before bedtime, twist wet
hair into a loose French twist; pin
in place at top of head. Let hair
dry as you sleep.

• In the morning, let your hair
loose while lightly manipulating

waves into hair with fingers.
Smooth curls with a quarter-sized
amount of Smooth & Soft Anti-
Frizz Cream to enhance hair ’s
shine and tame flyaways and
frizz.

Soft, Sleek Style
Thirty percent of women prefer

straight and sleek styles; here’s
how to achieve this look without
limp locks:

• Before drying hair, dispense
a generous amount of Body & Lift
Volumizing Mousse into palm of
hand and distribute evenly
through hair.

• Dry hair one section at a
time, moving the dryer from top
to bottom of hair strands. Prod-
uct will help cuticles lie flat but
give hair bounce for a smooth,
yet voluminous look.

Gravity-Defying Volume
One third of women want more

volume; here is how to get it:
• New Precision Volume Lift &

Hold Hairspray has an innovative
patented nozzle that diffuses a
fine mist toward the root to lift
and shape hair. 

• Scrivo recommends holding
the nozzle six to eight inches from
head and spraying in quick one-
second bursts while targeting the
root of hair sections.

• Let the product dry before
re-applying for just the right
amount.

Shortcut to Better Bangs
Grow out bangs with ease:
• Opt for a stylish, shorter

haircut with layers during the
growing process.

• Have your stylist cut layers
throughout the crown of the head
to blend into the shorter pieces in
the front.

• Before drying hair, apply a
dime-sized amount of Define &
Shine Gel to enhance layers for a
more tousled, trendy look.

• If a shorter cut is too risky,
give bangs a boost by pulling to the
side with a small and stylish bar-
rette or clip, and finishing with a
squirt of Flexible Hold Hairspray.

The Dove Hair Care Style that
Moves tour may be visiting a city
near you. Receive styling tips
from professional stylists, free
samples, coupons and more. For
more information, visit dove.com.

Expert Tips To Set Styles Free
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Marge Simpson, animated mom
from “The Simpsons,” has traded
in her usual beehive for a more
free-flowing hairstyle.

(NAPSA)—A new public educa-
tion campaign from the National
Women’s Health Resource Center,
the nation’s leading independent
source of health information for
women, is called Take 10 for Your
Heart. It can help women improve
their health with practical informa-
tion, tips and tools to reduce their
risk of heart disease and stroke.
For a copy, call 1-877-986-9472 or
see www.healthywomen.org.

Being fit may not only help
you stay out of the hospital, it
can benefit you if you do go in.
Studies show that fit  people
have a distinct advantage going
into surgery—their bodies are
better prepared for anesthesia.
To learn more about anesthesia
or to download a brochure, visit
www.aana.com.

Fitness expert Bob Greene
says walking, perhaps the oldest
form of exercise, just may be the
key to achieving new levels of
fitness, particularly for those

who need to start with small,
achievable goals to get, and stay,
on track. You can learn more
from the new “Get Moving with
Bob Greene” Walking Club at
eDiets.com.

Fecal occult blood tests have
been shown to reduce mortality
rates from colorectal cancer by up
to 33 percent when compared to no
screening at all. For more informa-
tion, see www.cancer.org and
www.easycancerscreening.com.




