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(NAPSA)—If you have trouble
imagining your rooms in different
colors, why not let your computer
show you how they’ll look? You can
coordinate a whole color palette for
your house without ever leaving
home.

The Internet has made it easier
to find out about color options and
see what a room might look like
with different choices.

For example, Benjamin Moore
recently introduced the Personal
Color Viewer, a new color visual-
ization tool on its Web site,
www.benjaminmoore.com. The site
gives visitors access to its entire
color system of over 3,200 hues.  

Visitors can select from a vari-
ety of interior and exterior images
that can be “painted” in any colors,
viewed and printed or archived
online. This tool is a great way to
begin selecting colors, letting you
see your colors on a virtual wall
before any paint is actually
applied. 

What’s more, the Personal
Color Viewer is available in an
expanded, professional CD version
which lets you upload digital
images of your rooms and exteri-
ors. “Painting” these images in
any color you like takes as little as
5 to 10 minutes.  

Professional contractors and
designers can also use the
expanded, professional version
when working on color selection
with their clients. This CD version
lets clients view a variety of cus-
tomized color directions. The
expanded CD version can be pur-

chased on the Web site for $14.95
and is only available for PCs.

The online process allows every
color to be selected by name or
number. All Benjamin Moore
palettes can be viewed including
Color Preview, Classics, Serenity,
Historical, both interior and exte-
rior Ready Mixed, Exterior Inspi-
ration and Forecast Colors. Once
colors are selected, a visit to a
retailer provides access to exact
color samples. 

The Personal Color Viewer
works in conjunction with the
online My Project Notebook. This
tool allows paint and color selec-
tions to be archived and saved on
www.benjaminmoore.com for
future reference.  

The site also offers color hints,
color trend information, an FAQ
section, monthly paint projects,
extensive product information and
a retailer locator.  

For more information, visit
www.benjaminmoore.com.

Selecting The Colors For Your Home At Home

Color home decorating can be
easier with color visualization
tools that let you see rooms in a
new hue.

Elf Help Book 
(NAPSA)—Given the flurry of

interest in fairies, a new book by
the elusive fairie couturier Ell-
wand is going to enchant a lot of
readers. His book, Fairie-ality:
The Fashion Collection from the
House of Ellwand (Candlewick
Press, $40), allows mortals a peek
at his ethereal designs in a cata-
logue so beautifully crafted it
befits a fairie queen.

Showcased are nearly 150 cre-
ations—including jackets, trousers,
shoes, hats, elegant gowns and fan-
tasy dresses, and delicate un-
mentionables—fashioned wholly
from feathers, flower petals, shells,
seeds, and other materials from
nature.

Ellwand, whose UK design
shop is apparently “just a few
miles from the rumored High Seat
of the Fairies,” has been praised
by the fashion press, including
Elle, InStyle and Marie Claire
magazines, both here and in Eng-
land.

Critics say Fairie-ality is a daz-
zling presentation that must be
seen to be believed. Ellwand’s
book is now at bookstores, or visit
www.fairie-ality.com. 

Welcome to Fairie-ality—In his
book, a celebrated designer con-
jures fabrics from fantasy and
dresses from dreams.

(NAPSA)—The second in a
three-book series of thrillers by
Oliver North, the highly decorated
marine colonel who served on
President Reagan’s National Secu-
rity Staff has arrived. The Jericho
Sanction (Broadman & Holman,
$24.99), a tale of international
intrigue set in Israel and Iraq,
continues the story of Peter New-
man—a Marine lieutenant colonel
who had been assigned to the
National Security Council to
orchestrate the most sensitive
covert actions ever undertaken
against America’s adversaries. 

It was an operation that went
horribly wrong and Newman con-
tinues to pay the price. Delving
once again into the chilling issues
that have become all the more rel-
evant since the devastating terror-
ist strikes in New York and Wash-
ington, D.C., two years ago, North
continues to explore the likelihood
that at least some nuclear
weapons were stolen in the chaos
that followed the collapse of the
Soviet Union, and the inevitability
of those weapons eventually find-
ing their way into the hands of
nations that sponsor terrorism. 

When asked why he chose The
Jericho Sanction as the title for
his book, North had this to say. 

“Because the ultimate catastro-
phe in the Middle East is going to
be a nuclear exchange. The Jericho
Sanction is the real-life code name
for an Israeli preemptive strike
against any hostile nation threat-
ening to attack the Jewish state
with a weapon of mass destruction.
It takes its name from the Jericho
nuclear missiles that Israelis will
use to carry out such a strike.” 

Critics report that North’s expe-

rience in the field—whether as a
Marine rifle platoon commander in
Vietnam or as part of the team
that traveled to secure the release
of the long-held American hostages
in the 1980s—gives the grand
action of the book an authenticity
that can only come from personal
experience. North’s writing was
influenced by the time he spent in
Iraq earlier this year as an embed-
ded correspondent for Fox News.

Oliver North was awarded the
Silver Star, the Bronze Star and
two Purple Hearts during his 22
years of service as a U.S. Marine.
The Jericho Sanction is already a
New York Times bestseller as was
North’s first novel in the series,
the award-winning Mission
Accomplished. The Jericho Sanc-
tion is available wherever books
are sold or by visiting www.broad
manholman.com. 

Eagerly Anticipated Thriller From Oliver North

A chilling tale of international
intrigue set in Israel and Iraq will
win new fans for Oliver North.

(NAPSA)—Ten years ago, a
sparkling change came to the
young television shopping indus-
try: a channel devoted exclusively
to jewelry. No longer did home
shoppers need to wait for the
clothing and appliances to be sold
before seeing second-rate gems—
quality stones could now be found
anytime.

The industry started in 1977
when a Florida radio advertiser
paid its bill in kind. The company
couldn’t pay for its ad spots on a
local radio station, so the adver-
tiser and the station owner struck
a deal. The station would wipe the
slate clean, and the company
would provide it with 112 electric
can openers.

Not that the small AM station
needed 112 electric can openers.
H o w e v e r,  n e w s  a n c h o r  B o b
Circosta auctioned them off over
the air. They sold out in under an
hour. With callers clamoring for
other products, Circosta began sell-
ing products every day at 2 p.m. for
five minutes, sight unseen. Four
years later, the popular show
moved to public-access cable. Tele-
vision shopping networks have
been with us ever since.

Now your best bet for gems and
jewels may be the network that spe-
cializes in gems and jewels,  ACN
Jewelry Television. The highly-

regarded network is having its tenth
anniversary.

In celebration, the network plans
to air daily anniversary specials on
select jewelry and gemstone items,
as well as surprise bonus items from
time to time. In addition, ACN’s com-
panion Web store, www.acntv.com,
will showcase fast-paced jewelry and
gemstone auctions and unveil new
products.

The nation’s fourth largest home
shopping network, and the only one
to focus entirely on jewelry and gem-
stone sales, ACN was founded in
1993 and is currently seen in more
than 60 million homes on a full- or
part-time basis. 

To learn more about ACN and
find out how to see it, go to
www.acntv.com.

Ten Years In Jewelry 

A popular television jeweler turns 10.

by Pat Choate
(NAPSA)—The United States

almost lost the Revolutionary War
because the nation could not man-
ufacture even the most basic
goods required by its soldiers,
sailors and marines.

Hundreds of sol-
diers who spent the
winter of 1777-78 in
Valley Forge had no
clothes to cover their
nakedness, no tents
to protect them from

the rain and snow, and no blan-
kets to keep them warm. On
December 27, 1777, General
George Washington sent a letter
to the Congress saying, “We have
this day no less than two thou-
sand eight hundred and ninety-
nine men in camp unfit for duty,
because they are barefoot and oth-
erwise naked.” 

President Washington’s first
State of the Union message called
upon Congress to ensure that the
nation produced domestically
those goods essential to the
national defense.

From that time until the late
20th Century, Congress safe-
guarded U.S. national security by
requiring that certain vital goods
and equipment be purchased only
from factories operating within
the United States. 

In recent years, however, the
U.S. Government has weakened

and abandoned those traditional
policies. Now, defense contractors
are encouraged to buy goods, com-
ponents and production equip-
ment at the cheapest price,
regardless of where they are
made, even when such purchases
may create a dangerous depen-
dence on foreign suppliers. 

Earlier this year, Chairman
Duncan Hunter of the House
Armed Services Committee spon-
sored legislation, now approved in
the U.S. House of Representa-
tives, to expand the “Buy Amer-
ica” provisions to include defense-
related machine tools, hardware
and electronics. Soon, that legisla-
tion will be considered in the U.S.
Senate.

In late August 2003, 17 U.S.
aerospace suppliers warned Con-
gress that if the “Buy America”
provisions in the House Bill
became law, foreign governments
would retaliate by boycotting U.S.
military exports. 

If we must take such a threat
seriously, America is already too
dependent on foreign suppliers for
its essential defense.

We think that a secure America
depends on secure domestic sup-
plies for U.S. Armed Forces.

We think manufacturing in
America matters.

Mr. Choate is director of the
Washington, D.C.-based Manufac-
turing Policy Project.

A Dangerous Dependence

Choate

***
Seize opportunity by the beard,
for it is bald behind.

—Bulgarian proverb
***

***
A wise man will make more
opportunities than he finds.

—Francis Bacon
***

***
Stay at home in your mind.
Don’t recite other people’s opin-
ions.

—Ralph Waldo Emerson
***




