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(NAPSA)—For centuries hum-
ans attempted to develop means
for faster, more economical travel,
developing vehicles powered by
animals, springs, wind, steam and
even clockwork.

The emergence of the automo-
bile in the early 1900s changed
the concept of transportation for-
ever, increasing the distance trav-
eled by the average American dur-
ing the 20th century from
approximately 1,200 miles in a
lifetime (mostly on foot) to nearly
12,000 miles by automobile alone,
in just one year.

While it is generally conceded
that the automobile was conceived
and born in Europe, full credit can
be given to Henry Ford for putting
the world on wheels by mass-pro-
ducing simple, reliable automo-
biles that the average family could
afford.

Since its founding in 1903, Ford
Motor Company has produced
more than 1,000 distinctive models
in its 100-year history. As part of
the company’s 100th anniversary
celebration, Ford asked the auto-
motive press to reflect upon the
last century and identify the 25
vehicles that truly represent the
“heart and soul” of the company.

The 25 products selected are fea-
tured in a newly released book, The
Ford Century: Ford Motor Com-
pany and the Innovations That
Shaped the World (Artisan Books).

A few of the highlighted vehi-
cles include:

• Model T—Affectionately
known as “Tin Lizzie,” the 1914
Model T was the first automobile
to be produced on a moving as-
sembly line, allowing for more
cars to be produced in less time,
which lowered the price. More
than 15 million Model T’s were
sold worldwide.

• 1941 Lincoln Continental—
The only American luxury car
ever honored for design excellence
by the Museum of Modern Art in
New York City.

• 1948 Ford F-Series—The
most successful vehicle line in his-
tory, F-Series spent 20 straight
years as the nation’s top-selling
vehicle and 25 years as its top-
selling truck.

• 1964 Ford Mustang—Touted
as “the car designed by you”
because of all the different options
it offered, Ford sold 22,000 “Pony
Cars” the first day it was avail-
able for order.

“When you look at the extensive
product history of Ford and all its
brands, it’s a daunting task to
select only 25 vehicles, but we
think the media did an outstand-
ing job in choosing products that
truly do have ‘heart and soul,’” said
J Mays, vice president, design.

For a complete listing of the 25
“heart and soul” vehicles as well
as the latest information on the
company’s 100th anniversary
events and activities log on to
www.ford.com.

“Heart And Soul” Helped Shape 20th Century

For many people, the cars of
the time helped define the 20th
century.

Scene-Stealing Jewelry
(NAPSA)—When it comes to daz-

zling jewelry, this season sparkles
with some scene-stealing trends.

“Trying on” some of these jew-
elry looks for men, women and
children is easier with new tech-

nology found at one new Web site,
Orajewels.com. 

“One of my favorite aspects
about Orajewels.com is the “try
on” feature,” said Judy Shapiro,
executive vice president of mar-
keting at Orajewels. “By way of a
virtual model, shoppers and gift-
givers are able to gain an accurate
view of how earrings or a necklace
will look when worn.”

If you’re looking to spice up
your wardrobe, here are a few of
the latest and most captivating
trends fashion experts have iden-
tified this season:

• Pretty In Pink. Pink turns out
to be fashion’s favorite hue. 

• Garden Party: Delicate floral
designs bloom in necklaces,
bracelets and pins.

• Shoulder Dusters: Dangle ear-
rings make a dramatic statement.

• Asian Influences: Pearls.
Pearls. And more pearls.

• New Retro: Fifties glam
returns, think diamonds, sapphire
and rubies and more.

For more information, visit
www.orajewels.com.

“Try It On” while online—new
technology improves shopping.

(NAPSA)—According to the
National Women’s Business Cen-
ter and Women’s Business Net-
work, women own approximately
66 percent of all home-based busi-
nesses. An estimated 6.2 million
women-owned firms in the U.S.
employ 9.2 million people and
generate $1.15 trillion in sales.
However, sometimes juggling
work and home life can be chal-
lenging for female entrepreneurs.

Shonda Parker, a micro-busi-
ness owner and member of the
board of directors for the National
Association for the Self-Employed
(NASE), says it can be done but
it’s important to find a balance.
When you discover ways to blend
work and home, it leads to a hap-
pier mom and family, overall
stress reduction, and improved
productivity in both your business
and personal lives. 

Parker shares advice that has
helped her successfully manage
both her nutrition consulting busi-
ness and seven children, ranging
in age from 15 to 3 months. These
tips and guidelines can help
establish a separation between
work and family even when your
office is located in your home:

• Establish boundaries for work
and home by making time guide-
lines for clients and family and
sticking to them, following through
with family and clients, and reserv-
ing a workspace just for work.

• Create an “Entrepreneurial
Greenhouse” for the children by
sharing work with them, involv-
ing them in business decisions
and introducing them to fellow
entrepreneurs.

• Give and receive by connect-
ing with other entrepreneurs,
helping others’ businesses grow
and going beyond mutual “back

scratching” business relationships.
The National Association for the

Self-Employed is the nation’s lead-
ing resource for the self-employed
and micro-businesses, bringing a
broad range of benefits to help
entrepreneurs succeed and to drive
the continued growth of this vital
segment of the American economy.
Since its start-up, the NASE has
been an important partner in the
explosion of micro-businesses in
the United States, supporting the
interests of the self-employed with
benefits and advocacy initiatives
aimed at leveling the playing field
between these businesses and
larger corporations.

One of the most valuable ser-
vices the NASE offers is free advice
from knowledgeable business con-
sultants who are familiar with the
ins and outs of running a micro-
business. Whether you need start-
up advice, financial assistance,
marketing ideas, or just moral sup-
port, the business consultants can
answer your questions.

Information about the NASE is
available by visiting the associa-
tion’s Web site at www.nase.org or
by calling 800-232-NASE (6273).

Tips For Balancing Work And Home

Part of operating a home-
based business involves creating
a distinct workspace.

***
It is one of the most beautiful compensations of this life that no
man can sincerely try to help another without helping himself.

—William Shakespeare
***

***
A speech is poetry: cadence, rhythm, imagery, sweep! A speech
reminds us that words, like children, have the power to make
dance the dullest beanbag of a heart.

—Peggy Noonan
***

***
Government is merely an attempt to express the conscience of
everybody, the average conscience of the nation, in the rules that
everybody is commanded to obey. That is all it is.

—Woodrow Wilson
***

***
Americans think of themselves collectively as a huge rescue squad
on 24-hour call to any spot on the globe where dispute and con-
flict may erupt.

—Eldridge Cleaver
***

***
Psychiatry is the art of teach-
ing people how to stand on their
own two feet while reclining on
couches.

—Sigmund Freud
***

***
Life was meant to be lived and
curiosity must be kept alive.
One must never, for whatever
reason, turn one’s back on life.

—Eleanor Roosevelt
***




