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(NAPSA)—How often have you
struggled to find the right words
to say to a loved one who has can-
cer or is dealing with the side
effects of its treatment? An in-
novative series of free electronic
greeting cards created especially
for people living with cancer are
now available through a national
campaign, The Art of Healing:
Expressions of Cancer Survivors.
By sending a personalized card
from http://greetings.yahoo.com/
cards/art-of-healing, people na-
tionwide can express sentiments
of hope, caring and encourage-
ment to those living with cancer.
The cards feature artwork of can-
cer survivors, including Jo Ann
Baker, who discovered the healing
power of art during their battle
with the disease.

“Our hope is that each and
every one of the more than nine
million Americans living with can-
cer receive at least one of these
electronic greeting cards,” said
Baker, a wife, mother and artist.
“The potential is there for e-mails
of hope to reach millions of cancer
survivors and their families.”

The innovative campaign is
sponsored by Ortho Biotech Prod-
ucts, L.P., marketer of PROCRIT

®

(Epoetin alfa), as part of its ongo-
ing commitment to cancer pa-
tients and their families.

The Cancer Diagnosis
Diagnosed with advanced stage

breast cancer at age 46, Baker
knew she faced the fight of her life.
What she did not anticipate was
the extreme exhaustion caused by
chemotherapy-related anemia, a
potentially life-threatening condi-
tion experienced by more than two-
thirds (71 percent) of chemother-
apy patients. Anemia occurs when
the body lacks enough red blood

cells to carry oxygen from the
lungs to the tissues and organs
throughout the body.

“My constant exhaustion made
even routine activities a struggle—
I could barely muster the energy to
get out of bed and shower, much
less work on my sculpture,” said
Baker. “My doctor explained that
anemia was causing my exhaus-
tion, and prescribed PROCRIT.”

“Many cancer patients do not
realize that chemotherapy can put
them at risk for anemia,” said
Edith Peterson Mitchell, M.D.,
Clinical Professor of Medicine,
Thomas Jefferson University. “For-
tunately, anemia is often a treat-
able condition. It’s important that
cancer patients talk with their doc-
tor if they are feeling exhausted.”
Dr. Mitchell added that common
symptoms of anemia include
extreme fatigue, shortness of
breath, dizziness, decreased ability
to concentrate and sleeplessness.

Artful Expression
With her red blood cell count

and energy increased, Baker
returned to her daily routine, and
her art. Baker is now inspiring
others with cancer to live mean-
ingful lives through her involve-
ment in The Art of Healing:
Expressions of Cancer Survivors.

“During my treatment, it was
important for me to maintain a
sense of normalcy in my life and
continue doing the things that I
enjoy,” Baker said. “I’m gratified
that my art gave me an outlet for
my emotions during a difficult
time, and am proud that it was
selected for online cards designed
for cancer patients.”

PROCRIT stimulates red blood
cell production and is the only
therapy with the protein sequence
identical to the body’s naturally
occurring erythropoietin, which is
produced in healthy kidneys.
When more red blood cells are
produced, more oxygen is carried
through the body, which may
increase energy levels. 

PROCRIT is indicated for
chemotherapy-related anemia in
patients with most types of cancer.

PROCRIT is proven safe. PROCRIT
is available by prescription only
and is injected by your doctor or
nurse. In studies, diarrhea,
edema, fever, vomiting, shortness
of breath, tingling, and upper res-
piratory infection occurred more
often with PROCRIT than placebo.
Although high blood pressure has
been noted rarely in cancer
patients treated with PROCRIT,
blood pressure should be moni-
tored carefully, particularly in
patients with a history of high
blood pressure or heart disease. 

For full U.S. Prescribing Infor-
mation and additional information
on PROCRIT and anemia, visit
www.procrit.com.

Free Online Cards Available To Send Messages 
Of Hope And Support To Cancer Patients Nationwide

Note to Editors: Full prescribing information has been enclosed.
✄

Artist and cancer-survivor Jo
Ann Baker has helped to create
cards to help and inspire others
to conquer the disease.

(NAPSA)—The National Insti-
tute on Health Care Management
reports that Americans spent
$175.2 billion on prescription
drugs in 2001, with an average
cost per prescription of $49.84,
and according to the Medco
Health Solutions 2002 Drug Trend
report, prescription drug use in
some categories has increased 600
percent.

With millions of Americans tak-
ing one or more prescriptions, con-
sumers may be searching for a
way to cut that cost.

“Cutting the cost of your pre-
scription drugs is not difficult,
and results from taking an active
role in your treatment,” says Dr.
Glenn Stettin, vice president of
clinical products for Medco
Health Solutions. 

Whether it’s families simply
looking to save or seniors living on
a fixed income, Stettin recom-
mends the following tips for
reducing the prescription drug
price tag:

• In generic terms. Generics
are gaining in popularity among
physicians and patients alike, due
largely to generic health programs
like Medco’s Generics First pro-
gram. Generics contain the same
active ingredient as their brand-
name counterparts, making them
just as safe and effective—plus
they can provide as much as 60
percent in savings.

• The non-drug route. Life-
style changes can alleviate symp-
toms for which prescription drugs
are being taken. For example,
reducing caffeine, alcohol and
chocolate; avoiding tight-fitting
clothing; and quitting smoking
can help reduce symptoms of
heartburn—a free alternative to
expensive medications.

• Understand the plan. If
you have health coverage that in-
cludes a drug benefit, understand-
ing how the plan works can save
you money. Know what is and
isn’t covered, and how your out-of-
pocket costs are structured.

• The condition you’re in.
Some conditions, such as colds
and flu, can be treated more effec-
tively with over-the-counter med-
ications than with more expensive
prescriptions.

• Getting off course. Some
prescriptions may include multi-
ple refills for a temporary condi-
tion. Having the refills does not
necessarily mean you must use

them.
• Free-thinking. If you’re on

a fixed income, diagnosed with a
new condition or prescribed a new
therapy, ask your doctor about
samples. Many doctors like to pro-
vide patients with drug samples
in order to determine if any side
effects will be experienced—before
the person goes to the expense of
filling the prescription.

• Two for one. It may be less
expensive to take on 20 mg pill
than two 10 mg pills for the same
effect. Similarly, it may be cheaper
to split a 100 mg tablet in two
than to buy twice as many 50 mg
tablets.

• Shop around. The cost of
prescription drugs varies from
pharmacy to pharmacy. If you
have a drug plan, mail order phar-
macies, such as Medco Health’s
Home Delivery Pharmacy Service
may lower your out-of-pocket
costs. If you don’t have drug cover-
age, explore discount buying pro-
grams like Medco Health’s
YOURxPlan for major savings.

• Make note. Consumers
should inform their doctor(s) of
what their drug coverage includes,
and even ask that it be noted in
their medical record. This will
help doctors appreciate the por-
tion of the prescription cost that
the patient will bear directly.

Above all, Dr. Stettin recom-
mends consumers become part-
ners with their doctors in their
therapy.  “Communication is
key,” he says. “By actively re-
searching their conditions, the
prescription drugs they take and
the alternatives available, con-
sumers will receive better care
and could cut their health care
costs significantly.”

For more information about the
Medco Health savings plans, visit
the Web site at www.medco
health.com.

Trimming Your Prescription Price Tag

Examining the alternatives is a
prescription for saving money on
pharmaceuticals.

(NAPSA)—Never underesti-
mate the buying power of a
woman—especially when it comes
to jewelry. Women who once
thought of jewelry only as a gift
are now also buying it for them-
selves in greater numbers.

In fact, a 2002 study by the
Jewelry Consumer Opinion Coun-
cil found the majority of females
who planned to make a jewelry
purchase before the end of the
year were likely to make the pur-
chase for themselves. Favorite
jewelry categories for self-pur-
chase were: rings, earrings or
necklaces with colored stones,
such as rubies, emeralds or sap-
phires; and diamond earrings.

Why do women purchase jew-
elry for themselves? The answer is
as varied as the woman. Some
may shop for an important life
event, such as a special birthday, a
career success, or to commemorate
a special occasion. Still others may
see a particular item of jewelry
that simply appeals to their tastes
or complements their wardrobe.

Jewelry can be a strong state-
ment for women who are self pur-
chasers. Its inherent permanence
(fine jewelry is made from natural

gems and minerals and set in
durable metals such as gold, plat-
inum and silver) lends itself as a
purchase that can be worn daily
and later passed on to the next
generation.

The Gemological Institute of
America (GIA), an independent
nonprofit organization based in
Carlsbad, Calif., encourages con-
sumers to have a basic under-
standing of gems and jewelry

before making a purchase. GIA’s
Web site (www.gia.edu) includes a
number of helpful items to
empower consumers, such as its
online tutorial, How to Buy a Dia-
mond. This informative, interac-
tive tutorial instructs visitors
about the 4Cs (cut, color, clarity
and carat weight) and how they
can be used to determine the
value of a diamond. The site also
features articles on such topics as
choosing a jeweler, buying estate
jewelry, understanding colored
gemstones and keeping a diamond
clean. The Institute’s ultimate
goal is to protect the interests of
the buying public.

GIA also recommends that con-
sumers only buy from a jeweler or
salesperson with the proper cre-
dentials—such as a Graduate
Gemologist (G.G.) or a Graduate
Jeweler (G.J.) diploma. These cre-
dentials signify the jeweler has
been trained to identify and grade
diamonds and many other gem-
stones and gem materials. GIA
has been teaching gemology and
related subjects since 1931.

For more information about
GIA, or its educational programs,
call 800-421-7250.

More Women Buying Jewelry As Gifts—For Themselves

Women are increasingly pur-
chasing jewelry for themselves.
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The American Chronic Pain Association at www.theacpa.org. 
Geico at www.geico.com. 
The New Horizons Scholars Program applications at www.hsf.net or
www.thurgoodmarshallfund.org.
The College Board at www.collegeboard.com.
Junior Achievement at www.ja.org. 
T.J. Maxx at www.tjmaxx.com.
Racine Industries, Inc. at www.hostcarpetcleaning.com. 
The Jewelry Information Center at www.jewelryinfo.org.
Citysearch at www.selfenroll.citysearch.com.
PlayStation 2 at www.thq.com. 
The La Quinta hotel chain at www.LQ.com.
The Environmental Protection Agency at www.epa.gov.
Elizabeth Arden at www.elizabetharden.com. 
The Louisiana Seafood Board at www.louisianaseafood.com.
Jakada™ at www.jakada.com.
i-Zone at www.i-zone.com. 
Possible Dreams at www.possibledreams.com.
The Baby Einstein Company at www.babyeinstein.com. 

Check Out
These Web Sites:




