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(NAPSA)—Before you head out
to shop this season’s trends, per-
haps it’s worth considering how
fashion makes you feel and what
different fashion pieces can say
about you. Sometimes, fashion
speaks louder than words.
A new study from T.J.Maxx in

partnership with Dr. Hazel Clark,
Research Chair of Fashion at Par-
sons the New School for Design,
reveals that fashion plays an impor-
tant role in allowing women to
express their personality (77 per-
cent), individuality (74 percent) and
mood (67 percent), while 77 percent
of women said they want more
options to express themselves.
“Fashion can speak volumes,

which is why I spend time getting
to know my clients, so that I can
select pieces that truly reflect
their individuality and give them
that added confidence on the red
carpet,” said Fashion Stylist
Leslie Fremar, whose client list
includes Charlize Theron, Scarlett
Johansson, Reese Witherspoon
and Julianne Moore. “Places like
T.J.Maxx serve as a playground of
possibilities filled with great-qual-
ity, designer items at incredible
prices, so that they have more
opportunities to express their var-
ious personal style personas.”
Interestingly, 87 percent of

women said they are not con-
trolled by fashion but that they
control fashion, nor are they con-
fined by trends or style profiles. In
fact, more than half of women (55
percent) are interpreting trends to
make them their own.

“Findings clearly show that
women are feeling empowered by
fashion, not confined by it. They
see it as a creative outlet that
allows them to express who they
are, not what’s on the runway or a
mannequin,” said Dr. Clark. “They
aren’t looking for some cookie-cut-
ter approach to shopping or to
copy a head-to-toe look. They turn
to stores like T.J.Maxx to feel in
control of their fashion choices
and find top-quality pieces at
great prices, giving them more
options to self-express.”
Depending on where they’re

going, whom they’re seeing and
what they want to portray to others,
they turn to different fashion sta-
ples. For example, when women
want to express self-confidence,
they wear high heels (23 percent) or
jeans (23 percent). They show their
sexy side with a pair of trendy heels
(24 percent) or a well-fitted dress
(20 percent). To feel in control, they
throw on a power blazer (23 per-
cent) or a pair of jeans (23 percent).
Ultimately, personal style is just

that—it’s personal, with 88 percent
of women agreeing that they dress
for themselves, not for others, and
only a quarter of women saying
they dress to “fit in.”
One thing that remains con-

stant—women prioritize purchas-
ing high-quality items (38 per-
cent) at a great price (45 percent)
when building their personal style
palette. Who doesn’t?! And stores
like T.J.Maxx provide shoppers
with many possibilities to rock the
hottest trends however they want.

The Powerful Role Fashion Plays In Self-Expression

A new study found that fashion doesn’t control women but that women
control their fashion, using it as a tool to express themselves.

(NAPSA)—If you’re like most
people with a mixed-breed dog,
you may sometimes be surprised
at certain behaviors and wonder
just what breeds make up his
ancestry. After all, experts on
genetics contend that the dog is,
at this point, the most diverse
species of mammal. The many
breeds recognized today are the
result of careful selective breeding
for functional attributes deemed
beneficial to their human owners
including hunting, guarding and
herding, and desirable physical
characteristics such as skull
shape, size, and coat variation.
Genetic analyses across closely

related breeds have suggested
that a given breed represents a
distinct genetic unit; conse-
quently, relative genetic similarity
within breeds makes the construc-
tion of definitive breed signatures
a realistic proposition.

An Answer
Fortunately, whether yours is a

designer dog, a purebred or a
mutt, the guessing game of just
what breed it is can be over,
thanks to a convenient 3-in-1, do-
it-yourself dog DNA test, owners
can now identify breeds that make
up a mixed- breed dog; inform the
parental ancestry of a “designer”
dog; or certify whether a purebred
is a purebred.
The test kit offers improved

accuracy by testing for more than
200 breeds and varieties, covering
100 percent of American Kennel
Club registered breeds. Once
you’re armed with breed insights,
this test can finally answer those
nagging questions and may help
you take better care of your pets.

What The Vet Says
Dr. Angela Hughes, DVM,

Ph.D., veterinary genetics re-
searcher, explains: “A dog’s ances-
try can be influential in surprising
ways. Obvious and not-so-obvious
physical traits plus behaviors like
digging, herding and barking can
all come from the various breeds
in a dog’s family tree. Once an
owner understands a dog’s nat-
ural tendencies, it makes it possi-
ble to create a tailored training,
exercise and nutrition program to

fit his one-of-a-kind needs, plus it
may help owners work with their
veterinarians to be on the lookout
for certain diseases they never
would have expected.”
The state-of-the-art test is

based on more than 15 years of
extensive research, drawing from
the expertise of leading scientists,
veterinarians, universities and
breed organizations throughout
the world. Their development
included the analysis of more than
19 million DNA markers from
more than 15,000 dogs covering
over 200 breeds and varieties. As a
result, the tests are the most com-
plete and comprehensive products
on the market and are able to
detect the breed composition of a
dog with unprecedented accuracy.
Called Wisdom Panel® 2.0, the test
comes from Mars Veterinary, a
global leader in pet care and
canine genetic breed identification.

How It Works
All it takes is a simple cheek

swab. The kit includes all you
need to administer the test at
home, and you then mail in the
samples in a prepaid package. You
can also upload a photo of the dog
for inclusion in his or her report.

What You Get
Within three weeks of receipt

of the swab sample, you’ll get an
e-mail of an official Ancestry
Report revealing the dog’s genetic
background, including:
•Breed ancestry identification

back to great-grandparents for
mixed-breed dogs
•Breed certification and level

of genetic diversity for purebred
dogs
•Illustration that a dog is a

true 50/50 hybrid of two purebred
parents for designer dogs
•Adult weight range prediction

to help make appropriate nutri-
tion and diet choices
•Breed insights to help pro-

vide a better training program,
understand behavior and create
an effective care and wellness
plan.

What Else You Can Do
For Your Dog

The experts at the American
Veterinary Medical Foundation
say there are several steps you
can take to be a responsible dog
owner:
•Avoid impulsive decisions

when selecting your dog. Get a pet
that’s suited to your home and
lifestyle.
•Keep only the type and num-

ber of pets for which you can pro-
vide appropriate food, water, shel-
ter, health care and companionship.
•Provide appropriate exercise

and mental stimulation.
•Properly socialize and train

your dog.
•Make sure your dog gets pre-

ventive health care (vaccinations,
parasite control, etc.), as well as
care for any illnesses or injuries.
•Budget for emergencies.
•Clean up after your dog.
•Make sure your dog is prop-

erly identified (tags, microchips,
tattoos) and keep the registration
up-to-date.
•Make alternate arrangements

if you can no longer provide care
for your dog.
•Recognize any decline in your

dog’s quality of life and make
timely decisions in consultation
with a veterinarian.

Learn More
The test and further facts are

available at www.wisdompanel.com.

UnderstandingYour Dog’s Ancestry

Don’t bark up the wrong tree: Dog
owners can now get valuable DNA-
based insights, which help explain
their dog’s unique appearance,
behaviors and wellness needs.

The first cars equipped with an ignition key were manufactured in
1949.

Modern airplanes are monoplanes—airplanes with one wing on each
side of the fuselage. They may be high-wing, mid-wing or low-wing
depending on where the wings are on the fuselage.

(NAPSA)—A Ford F-150 is the
grand prize in the Great American
Worker contest, run by Georgia-
Pacific Professional, the makers of
Brawny Industrial®. The annual
event salutes the unsung heroes of
American industry. For official
rules and entry form, visit www.
brawnyindustrialgaw.com.

* * *
Created by Elizabeth Taylor,

the fragrance White Diamonds is
intended to be a jewel that a
woman can wear every day to
remind her of the people who love
her most. The gift set is available
at Macy’s, www.Macys.com and
fine department stores.

* * *
The best intimacy occurs

between two people who know and
trust each other, according to a
national study conducted by
Durex, a company that inspires
couples to get closer and go fur-
ther. For more information and
sex tips, visit www.durexusa.com
or the Facebook page at www.face
book.com/durexUSA.

* * *
A smart way for entrepreneurs

to be successful—and save time
and money—is to learn from the
mistakes of others, says Burton
Goldfield, president and CEO of
TriNet, which manages HR to help
entrepreneurs focus on their busi-

ness. For expert tips on hiring and
managing employees, visit www.
trinet.com/solutions.

* * *
To help homeowners with their

lawns, Husqvarna, the world’s
largest producer of outdoor power
products, came up with two new
machines: the HU800AWD walk-
behind mower and the R 120S
Rider. Learn more at www.husq
varna.com, www.facebook.com/
HusqvarnaUSA and Twitter.

* * *
A study by Wakefield Research

revealed that 80 percent of adults
ages 45+ who wear dentures say
adhesive is only necessary to
improve denture hold. There’s
more to it! Benefits to using den-
ture adhesive include protection
against bad breath, gum soreness
and irritation.

***
As I grow older, I pay less atten-
tion to what people say. I just
watch what they do.

—Andrew Carnegie
***

***
Be wiser than other people if
you can, but do not tell them so.

—Lord Chesterfield
***

***
Being powerful is like being a
lady. If you have to tell people
you are, you aren’t.

—Margaret Thatcher
***

***
Enlighten people generally, and
tyranny and oppressions of body
and mind will vanish like evil
spirits at the dawn of day.

—Thomas Jefferson
***




